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LEADOFF—Hotpoint Co. will break this color spread in The Saturday Evening Post 

Feb. 27, with one-page versions of the ad to follow in Better Homes & Gardens, 

Good Housekeeping, Ladies’ Home Journal and McCall’s. The art has also been 

adapted for use in Hotpoint’s new ad-of-the-month plan, which calls for 30-day 
mailings to dealers to encourage local foliow-up. 


ANPA Group 
Holds Confab 
with Barnes 


WASHINGTON, Feb. 19—A com- | 


mittee representing the American 
Newspaper Publishers Assn. 
slipped into the Justice Depart- | 
ment Tuesday morning for an 
hour-long meeting with Judge 
Stanley Barnes, chief of the anti- | 
trust division. 

Asked for comment on the meet- | 
ing, George C. Biggers, president | 
of ANPA, referred questioners to, 
the Department of Justice. The de- | 
partment, in turn, referred ques- 
tioners back to ANPA. 

ANPA had publicized the fact 
last week that it intended to send 
a committee to talk with Judge 
Barnes about FBI requests for ac- 
cess to the association’s files. 

The FBI visit is part of a broad | 
investigation of practices in the) 
publishing and advertising indus- 
try. ANPA has taken the position 

(Continued on Page 78) 


Holders Look Worse 
Than Filter-Tips 
in AMA Smoke Test 


CuicaGo, Feb. 18—If nicotine re- 
moval is the gauge, then cigaret 
holders are not likely to stop can- 
/cer, or any other disease. 

According to a study by the 
'/ American Medical Assn.’s chemical 
laboratory, published in its Feb. 
| 22 Journal, cigaret holders are, if 
anything, even less effective in 
‘trapping nicotine than built-in 
'filters. A similar study of filter 
'cigarets was reported earlier in 
AA (Aug. 3, ’53). 

The AMA’s laboratory examined 

five brands of cigaret holders. Of 
‘these, it found that only one hold- 
er managed to trap more than 20% 
of the “standard” cigaret’s nito- 
‘tine. This holder removed 41% of 
all nicotine from the _ cigaret 
_smoke inhaled by the lab’s smok- 
ing machine. 


® Reduction by the other four 
‘holders was 14%, 7%, 5% and 4%. 
This was less than the AMA 
‘found in three leading filter cig- 
(Continued on Page 8) 


Laundry Makers’ Survey Errs: Automatic 
Ironer Business Isn't So Bad After All 


CHICAGO, Feb. 18—A “survey” by | 
the American Home Laundry | 
Manufacturers’ Assn. in which. 


four major firms were found to) 


have withdrawn from the auto- 
matic ironer field (AA, Feb. 15) 
backfired this week when it turned 
out that two of the four firms are 
still in the ironer business. 

The four firms listed as having 
withdrawn because of sharply de- 
clining sales were Apex Electrical 


Mfg. Co., Cleveland; Easy Wash- | 
ing Machine Co., Syracuse; Gen- | 
eral Electric heavy appliances di- | 


vision, Louisville, and Bendix 


Home Appliances division of Avco) 


Mfg. Corp., Cincinnati. 


However, a check by AA shows 


that both Apex and Bendix are—, 


also “indusputably’’—still selling 
|tor of merchandising for Bendix 
‘told AA: “We know that sales 
have been affected by the excise 
'tax, but we’re still in the ironer | 
business.”’ 

| Mr. McDonough added that Ben- | 
dix has suffered no drop in ironer 
sales, but that “the sales curve 
has nearly flattened. Our sales are 
actually up,” he added. 


|v.p. in charge of sales, told AA: 


ers and will continue to until we. 


'was officially disclosed here to- 
day. 
| ally will go into effect about April 
'1, will be known as Arndt, Pres- 
|ton, Chapin, Lamb & Keen. The 


latter agency will bring along all 
|of its accounts and personnel. 


ironers. W. A. McDonough, direc- | 


At Apex Electrical, A. C. Scott, | 


“We are still manufacturing iron-| 


Arndt, Lamb & Keen 
Merge; $6,000,000 


in 


Billings Combin 


PHILADELPHIA, Feb. 19—Merger 
of John Falkner Arndt & Co. and 
Lamb & Keen, both of this city, 


The new corporation, which leg- 


This merger represents the first 
major combine of Philadelphia 
| agencies in many years. 


Lamb & Keen, now located at = = 
will transfer to | ““~ 


/1616 Walnut St., 
the Arndt offices at 160 N. 15th St. 

Officers of the new company are 
James G. Lamb, chairman of the 


and treasurer; Robert N. D. Arndt, 
exec. v.p.; Seymour S. Preston Jr., 
v.p.; Herman S. Thoenebe, v.p.; 
Kennard G. Keen Jr., v.p.; Robert 
C. Chapin, secretary. 


® Stockholders of both agencies 
must ratify the merger, but this 
is an accepted fact. Meanwhile, 
operations 
consolidated and no changes in cli- 
ent contact men will be made. 

The combined billings of the two 
agencies are estimated at approxi- 
mately $6,000,000 a year, including 
public relations fees. 

Reason behind the merger, Ap- 


Lawyers Pitch Pennies... 


board; John F. Arndt, president |. - 


currently are being) 


VERTISING AGE was told, is to) 
broaden the base of both agencies. 
Arndt has been strong in appli- | 
ance, industrial and merchandising 
accounts and Lamb & Keen has 
been strong in packaged goods. 
Both agencies originated in the 
mid-’20s and have developed con- 
sistently since then. 

At one time John Arndt was ad- 
vertising counsel to National Bis- 
cuit Co. Mr. Lamb was sales man- 
ager and a director of Scott Pa- 


| Television Ratings 


,season on Arthur Godfrey. 


per Co. 


Keen will bring into the new cor- 
poration will be P. J. Ritter Co. 
and William S. Scull Co. 

Among the major accounts be- 
ing handled by Arndt are Rohm & 
‘Haas Co., Drexel Furniture Co., 
United Gas Improvement Co. and 
‘Proctor Electric Co. 


The two major accounts Lamb & | 
‘of ratings, the other half hours 
| Placed 16th, 19th and 22nd. 


Hazel Bishop Settles Spector Suit; 


Accepts $310,000 for Cosmetic Stock 


No dentifrice can stop all cavities 


you can reduce tooth decay up to 60% 
with new Ipana containing Anti-Enzyme WD-9 


Kaw Girnthen on wey —- Rowd ow 


Reduces Tooth Decay up to 60% 
... Stops Bad Breath AN Day — 
ALL IPANA WOW ON SALE CONTAINS ANTI-ENZYME wor 


CUTS CAVITIES 60% —Bristol-Myers Co. is 
using this ad in the Ladies’ Home Journal 
and Woman’s Home Companion to say that 
while ‘‘no dentifrice can stop all cavities,” 

tooth decay can be reduced “up to 60%” 
with Ipana. Doherty, Clifford, Steers & | 
Shenfield, New York, is the Ipana agency. 


Godfrey Drops from 
Nielsen’s Top Ten 


New York, Feb. 19—It’s open 

When one of Mr. G’s programs 
—‘Godfrey & His Friends’— 
failed to make the Nielsen top ten 
list for the first time in years, the 
competition made sure that the 
trade was well aware of the fact. 

The last Nielsen report covering 
viewing for the two weeks ended 
Jan. 23 (see ratings on Page 78), 
put the most popular 30-minutes 
of the show in 15th place. In terms | 


However, in terms of homes 
reached CBS’ most successful en- 
tertainer ranked llth, 12th, 14th 
and 24th. 

“Godfrey’s Talent Scouts” placed | 

(Continued on Page 78) 


| 


NEw York, Feb. 17—While law- 
yers pitched pennies in the cor- 
ridor of New York county court- 
house, Hazel Bishop today settled 
for a stipulation which will even- 
tually bring her $310,000 for her 
stock in Hazel Bishop Inc. 

The settlement brought to an 
end three and a half days of testi- 
|mony and a day and a half of 
protracted private conversations in 


| the judge’s chambers. It ended the 


trial of Miss Hazel Bishop vs. 
Hazel Bishop Inc., Raymond 
.|Spector Co. and six others. It 


means that Hazel Bishop Inc. (of 
which agency man Raymond Spec- 
tor is chairman and 92% owner) 
has agreed to purchase Miss 
Bishop’s stock (about 8%) for the 
“|stipulated sum. 

In the stipulation agreement 
reached this afternoon, Miss Bish- 
|Op agrees (1) to sever all relations 
‘with the cosmetic company she 
founded; (2) to a discontinuance 
with prejudice (i.e., the case may 
not be brought up again) to this 
action; (3) to mark her letterheads 
to indicate clearly that Hazel 
Bishop Laboratory or any other 
name she may use in business is 
not connected in any way with 
Hazel Bishop Inc., and (4) to 
assume the obligation for halting 
any other legal actions pending. 


|@ The last agreement refers to an 


action brought by Paul Petrus, 
onetime 9% stockholder who sold 
out to Bishop Inc. Subsequently. 
he brought suit charging that he 


(Continued on page 72) 


New Agency Starts 


with Food Accounts 
as the Specialty 


St. Louris, Feb. 18—Three for- 
mer food advertising executives 
‘have opened a new agency here, 
|with offices also in Chicago and 
Hollywood. The agency—Rutledge 
& Lilienfeld—has announced that 


jit will start out with 11 accounts, 
‘all but two in the food field. 


Last Minute News Flashes | 


Kraft Adds Rice, Marshmallows to Foods Line 


Principals in the new agency are 
Granville Rutledge, president, who 
‘last summer formed the Granville 


Rutledge Advertising Agency here 


CuicaGo, Feb. 19—Kraft Foods Co. is making plans to bring out two. and prior to that was with Young 
new food products—a brand of marshmallows and a processed rice 


‘product. Both are to be test-marketed in the next few weeks, with 
Needham, Louis & Brorby handling advertising for the rice. For the 
marshmallows, no agency has been reported as yet, but it is understood 
‘the marketing test will begin in St. Louis within the next two weeks. 


$200,000 Promotion Planned by Wallpaper Industry 


NEw York, Feb. 19—The wall paper industry will spend $200,000 or 
/more on a cooperative public relations and advertising campaign this 
spring. Advertising, if approved, probably will break in May issues of 


shelter group magazines and Life. 


According to the story, W. Ho-|find out what happens with the the preparations. 


‘Nestor to Market Whale Meat Pet Food 


NEw York, Feb. 19—Nestor Associates, which purchased Crocker's| s The accounts to be handled by 


mer Reeve, president of the as-| 
“The survey in-| 


sociation, stated: 
dicates indisputably that declin- 


ipg production and sales of auto-. 


matic ironers and dryers can be. 
attributed directly to the manu- 
facturers’ excise ‘luxury’ tax of 


since November, 1951.” 


excise tax.” 
“We don’t know of anyone in 
our company who told the laundry 


| (Continued on Page 4) 


manufacturers’ association we were | Horse Meat Cat & Dog Food, a subsidiary of Quaker Oats Co., last fall ; 
out of the ironer business,” Mr.| (AA, Sept. 14), will introduce Norwegian whale meat for dogs and 
Scott stated. Bendix officials ex- | cats this spring, in one-pound packages to retail at about 25¢. A teaser 
‘plained the error in their case by | campaign is being readied for late April or early May magazines by 
10% which has been levied on each pointing out that Bendix is not Fred Gardner Co. Whale meat, reportedly high in protein content and 
ironer ‘and dryer manufactured now producing ironers—but only natural iodine, is being used by zoos and mink ranches. 

(Additional News Flashes on Page 79) 


Selvage, Lee & Chase is handling | 


& Rubicam as account executive 
on the General Foods account 
after serving as sales manager for 
Kroger Co.; C. H. Lilienfeld, exec. 
v.p., last with Schwimmer & Scott, 
Chicago, as v.p. and an account 
executive, and former sales and 
advertising manager of National 
Tea Co., and Andrew H. Jessen, 
former advertising manager in the 
Chicago ayea for A&P, and most 
‘recently a principal in Jaeger & 
Jessen, St. Louis agency. 


the new company, according to 
Mr. Lilienfeld, include National 
Tea Co. in Chicago, Detroit, Min- 
neapolis, Kalamazoo and Milwau- 
kee; Realemon-Puritan Co., Chi- 
cago; Standard Food Stores of In- 
(Continued on Page 79) 
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Scott Paper Shoots for 
Sales of $300,000,000 


t 000 quired through stock exchange or 
Sets $6,500, Ad Push merger deals. It was a 1945 merger 


for 1954; Steady Sales ‘that brought Cut-Rite wax paper 
Rise Charted Since 1920 |into the Scott family. In a similar 
/'move six years later, Scott ab- 

By Maurine Christopher ‘sorbed the Soundview Pulp Co. 
CuestTer, Pa., Feb. 17—At atime 2nd thereby acquired a Pacific 
when many businesses are playing Coast pulp mill and more than 3.5 


Co. is concentrating on doubling! ber- na 
its sales within the next five years. To save on shipping costs and 
A goal of $300,000,000 for a com- | Make more efficient use of its West 
pany that grossed $149,262,335 Coast pulp making facilities, the 
from the sale of finished paper Company has opened a paper-mak- 
products in 1953 sounds like quite ing plant at Everett, Wash. Some 
a jump. But this 75-year-old com-_| $100,000,000 has been invested in 
pany, which has not had a losing this West Coast operation, and part 
year since 1920, has made a spe- | of the financing has been done 
cialty of sharp sales jumps. through the public sale of 3% de- 
Scott’s record indicates the path | bentures. 
the paper manufacturer will travel| Scott’s expansive mood—a strik- 
in the next four years as it shoots|ing contrast to the timid atmos- 
for the $300,000,000 target. Every |Phere prevailing on many busi- 
effort will be made to merchandise | ess fronts today—is not surprising 
as much of its facial tissue, paper when viewed in the light of the 


Booth's in cans, too! 
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LOOK, MA!—Booth Bottling Co., Philadel- 

phia, took this four-color page in the In- 

quirer to introduce its new line of 12-ounce 

cans for Booth’s soft drinks. Al Paul Lefton 
Co. is the agency. 


Carson’s Warehouse 
Store Will Feature 


Advertising Age, February 22, 1954 


FM Operators Leap 
| at FCC’s Plan to 
Sanction ‘Beep’ 


WASHINGTON, Feb. 15—Scores of 
hopeful fm broadcasters today 
showered the Federal Communi- 
cations Commission with state- 
ments endorsing a commission pro- 
posal which would give formal 
recognition to storecasting and 
other “beep” operations which fm 
stations have been merchandising 
as supplemental sources of reve- 
nue. 

Having ruled that “beep” op- 
erations violate the ordinary 
broadcast license granted for an 
fm _ station, FCC conceded last 
month that special exceptions may 
be justified to help fm broadcast- 
ers find operating revenues. The 
commission said it is considering 
a system of “secondary” licenses 
which would permit fm stations 
to enter into “beep” service con- 
tracts during a portion of the 
broadcast day. 

While some stations, like 
WWDC-FM, Washington, warned 
that the time limitations would 


A soap box racer can run without a motor or a 
family without money as long as it is running 
downhill. 


LITCHARD & COOK 
1200 MAIN STREET SPRINGFIELD, MASS. 
General Agents for Western Massachusetts 
MASSACHUSETTS MUTUAL LIFE INSURANCE COMPANY 


WINNER—The Advertising Club of Spring- 
field gave Massachusetts Mutual Life In- 
surance Co. a merit award for its series of 
small space ads like this in newspapers. 
Ads feature Norman Rockwell sketches and 
brief copy. J. Walter Thompson Co. is the 


agency. 


system of radio. 
Storer expressed fear the same 
arguments would eventually be 


towels, wax paper, toilet tissue and 
the new deluxe paper napkins, 


company’s spectacular successes in 
the past. The sale of Scott finished 
paper products jumped from $13,- 


upset existing “beep” operations, 
the overwhelming percentage of 


Sales, Low Overhead 


used to justify “pay-as-you-see” 
and theater television. 


800,000 in 1937 to $31,900,000 in 
1942 and from $57,300,000 in 1947 
to $129,200,000 in 1952. Small won- 
der that a company which sold 
$20,000,000 more of its goods last 
year than in the previous year 


(Continued on Page 46) 


Sgotkins, as possible. Coincidental- 
4 the company will broaden its 
scope with the addition of other 
paper or allied products. 


s These may be new products de- 
veloped within the company, or 
they may be established brands ac- 


Newspapers Can Get More Ads by Improving 
Services, Adjusting to Times, Clinic Told 


more. If advertising holds both 


CoLuMBIA, Mo., Feb. 16—A new; 


kind of “ten commandments” was 
recommended for advertisers by 
Marvin C. Lunde, national re- 
tail sales promotion and advertis- 
ing manager of Sears, Roebuck & 
Co., Chicago, at the seventh annual 
Missouri Newspaper Advertising 
Clinic here last Saturday, jointly 
sponsored by the University of 
Missouri school of journalism, the 
Missouri Advertising Managers 
Assn. and the Missouri Press Assn. 

“We must change our tactics to 
fit the change in times,” declared 
Mr. Lunde. “We must examine 
competition; we must examine the 
market; we must especially exam- 
ine new products.” 

Emphasizing that newspaper 
men should remind retailers of 
their dual role—that of purchasing 
agent for the consumer and that 
of selling agent for the manufac- 
turer—Mr. Lunde said that plan- 
ning these two functions at the 
same time would better block re- 
cession than a public works pro- 
gram, pump priming or any other 
inflationary measures. 


s He said that with more income, 
more saving and more of every- 
thing than ever before, the Amer- 
ican people are able to consume 


minds and pocketbooks open—and 
it should—then we will avoid a 
recession. 

Mr. Lunde then offered these 
“ten commandments” for adver- 
tising: 

1. Have increased appropriations 
and allocations, and a lower adver- 
tising ratio, using a positive ap- 
proach in scheduling by planning. 

2. Weigh the direct and indirect 
costs of advertising, and economize 
by killing the surplus. 

3. Review advertising’s pulling 
power and advertise what people 
want to buy. 

4. Make advertising efficient by 
rechecking media and their rates. 

5. Provide new time tables to 
get more out of every advertising 


continuous staples are the three 


kinds of goods which should be} 


advertised in 1954. 


= 6. Advertise three kinds of 
prices—special, reduced and reg- 
ular—blended to create both a 
value and sale impression. 

7. Use better techniques. The 
cost of advertising is fixed but the 
results are not. 


(Continued on Page 80) 


| It will operate from noon to 9 p.m. | 


or _. | year” was one factor behind the 
8. Evaluate advertising with new store operation, Mr. Pirie ex- 


Cuicaco, Feb. 17—Carson Pirie 
Scott & Co. embarked this week 
on a new venture in department 
store merchandising when it 
opened its Warehouse Store on 
Chicago’s far southwest side. 

Occupying 33,000 square feet, 
the new store will display and 
sell merchandise in a traditional 
warehouse atmosphere. It will go 
in for none of the fancy decors ex- 
pected of the standard suburban 
department store branches, and 
will concentrate on a low-over- 
head, fast-turnover kind of oper- 
ation. 

John T. Pirie Jr., president of 
the firm, termed the venture a 
“distinct departure from conven- 
tional department store operation.” 
Previously, he said, such innova- 
tions have been on a smaller scale, 
usually experimental and for a 
limited time. 


s Managed by James P. Burke Jr., 
the Warehouse Store will be 


broadcasters said they supported 
the commission’s plan. 


= WWDC-FM said the time limi- 
tations should not become effec- 
tive until equipment is developed 
which would enable the station to 
conduct ordinary programming 
and “beep” operations simultane- 
ously. 

FCC received a sharp objection 
to the “beep” plan from Storer 
Broadcasting Co. Storer, which 
operates am, fm and tv stations, 


# The proposal also brought a 
flare-up from groups which are 
opposed to. transitcasting. The 
Transit Riders Assn. raised no ob- 
jection to storecasting, but con- 
_ tended that “transitcasting does 
not serve the public interest.” 
Among other objections, the as- 
sociation said transitcasting ‘es- 
tablishes a system of unfair com- 
petitive advantage in that an ad- 
'_vertiser can buy the attention of 
|a captive audience, while other 


staffed by 18 sales people, and) 
will provide parking for 300 cars. | 


on weekdays and from 10 a.m. to. 
6 p.m. on Saturdays. 


According to Mr. Burke, a good | 


: 'part of the stock will be items | 
dollar. Seasonal, promotional and) 


from the main Carson Pirie store 
downtown. It will feature “over- | 
bought” main store items and. 
“some damaged merchandise,” 
both at special prices, he told AA. 

Regular items carried will in- 
clude furniture, major appliances, 
garden equipment and work cloth- 
ing. 

“Unusual public interest in two 
weekend warehouse sales last 


plained. 


said the use of fm for non-broad- | advertising media and radio sta- 
cast purposes is a sharp departure | tions must obtain attention by con- 


from the established American sent, not force or capture.” 


Inland Newsmen Confident TV Will 
Not Reduce Their Share of Ad Dollar 


National Newspaper Ad | there had been a 20.9% average 


‘ increase in national newspaper ad- 
Volume Rose 20.9% in vertising in 1953, compared with 


’53, Inland Survey Shows !9°2- 


CuicaGco, Feb. 16—Despite ear-|@ Survey figures were compiled 
lier fears that television would|by inland from 25 newspapers 
swallow up a_ disproportionate ranging in circulation from 4,000 
share of the advertiser’s dollar, | to 80,000. 
newspaper men now are confident; Mr. Blacklidge said results of 
they can live peacefully with tv,|the survey completely nullify the 
and perhaps even use it to increase | dire predictions made since tv be- 
their own ad revenue. came a powerful force on the ad- 

This was the consensus of speak- | vertising scene. 
ers at the two-day winter meeting Classified advertising, accord- 
of the Inland Daily Press Assn.,|ing to the study, gained 13.9% in 
held here today and yesterday. 1953. Advertising revenue per inch 

Referring to Inland’s 34th an-| increased 4%, but in prior years 
nual cost and revenue study, R. H. the average increase was as much 
Blacklidge, general manager of the as 10% an inch, which, Mr. Black- 
Tribune, Kokomo, Ind., and chair-| lidge said, indicates that the trend 
man of the Inland costs and reve-| toward increased rates is leveling 
nue committee, pointed out that off. 


“TURN THE PAGE for my newest one-dish dinner 


Dutch Pantry Pie! 


A compiete, meat nearty 
mea for sx peae — 
econorical dejo! 
Praised by our 
horn Testers from 
Coes? to Const 


JUMBO TIE-IN—General Mills, Carnation Co., George A. Hormel & Co. and Wesson lowed by another in the April Ladies’ Home Journal. The agencies involved are 
Oil & Snow Drift Sales Co. are the joint backers for this ad featuring Betty Crocker’s Dancer-Fitzgerald-Sample, New York, for General Mills; Batten, Barton, Durstine & 
Dutch Pantry pie, made with Gold Medal flour, Wesson oil, Spam and Carnation evap- Osborn, Minneapolis, for Hormel; Fitzgerald Advertising Agency, New Orleans, for 
crated milk. The March 15 issue of Life will break the full-color four-page ad, fol- Wesson Oil, and Erwin, Wasey & Co., Los Angeles, for Carnation. 


Batty Crock rs no. > ore ish ee ee —— 
Dutch Pantry Pie! "4 


, 


= Again turning to tv competi- 
tion, Bert Stolpe, director of pro- 
motion and public relations for the 
Des Moines Register and Tribune, 


NO BAKING FAILURES] 
-wwyn Pasty Crocdcon. winar our bewns Testers to67 


© 


2 said television actually sells news- 
4» % r ae papers. 
cor See on ry “After viewing tv,” he _ said, 
o1, Pie! x “the reader ‘vants more details 
et ~e about products, services, sports 


and general news events. TV is 
here to stay; use it to sell more 
newspapers. 

“Television will give us a tussle 
for our share of the national adver- 
'tising dollar. In my opinion, tv 
will help maintain a high level of 
circuiation if we do our part in 
producing a good product, give ex- 
cellent home delivery service and 
sell properly.” 7 


¢ 


@ Mr. Stolpe said the recent news- 
paper strike in New York proved 
that it is newspaper advertising 
that brings people into stores. 
(Continued on Page 6) 
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Wrigley Ads Boost 
Chocolate Bunnies 


and Aluminum Molds 


CHICAGO, Feb. 18—Chocolate 
bunnies and chewing gum are 
being stuck together in a new 
campaign for Wrigley Co. 

The chewing gum manufacturer 
has scheduled ads in six store- 
distributed magazines featuring a 
spring dessert concoction decora- 
ted with the chocolate bunnies. 

To make the bunnies, you need 
aluminum molds. These, the Wrig- 
ley ad explains, are exclusively 
available from Aluminum Goods 
Mfg. Co., Manitowoc, Wis., maker 
of Mirro products, for 50¢. The lat- 
ter company also supplies the rec- 
ipe, developed in its test kitchen. 


s The ad carries a large picture 
of the dessert and details on how 
to order the Mirro molds and rec- 
ipe. The only plug for Wrigley is 
found at the bottom where a Wrig- 
ley gum package is pictured with 
a few lines about “another big 
Hit.” 

The philosophy behind the cam- 
paign—which is definitely not a 
tie-in—is only to put the gum mak- 
er’s name in front of housewives, 
Wrigley explains. The same gal 
who notices the bunny recipe, the 
company reasons, is likely to be 
found at the grocery store, where 
she’ll be more inclined to pick up 
some Wrigley products at the 
check-out counter. 

Magazines on the schedule are 
American Family, Better Living, 
Everywoman’s Magazine, Family 
Circle, Western Family and Wom- 
an’s Day. 

Frances Hooper Advertising, 
Chicago, handles Wrigley’s adver- 
tising to women. 


NNPA Distributing 
Case Histories of 


Newspaper Research 


New York, Feb. 18—The Na- 
tional Newspaper Promotion Assn. 
is distributing its new research 
handbook, ‘National Newspaper 
Promotion Assn.,” to NNPA mem- 
bers and others interested in mar- 
ket research. 

The 56-page book contains 29 
case histories of newspaper use of 
research as a selling tool. Costs 
of the projects vary from $10 (for 
postage) to $100,000 (for the Chi- 
cago Tribune Consumer Panel). 

Case histories outlined extend 
from tracing auto license plates in 
order to determine where shoppers 
come from to measuring newspa- 
per influence upon vacation habits 
of its subscribers. 

The booklet may Le obtained 
from Frank Knight, NNPA sec- 
retary-treasurer, Charleston Ga- 
zette, Charleston, W. Va. The price 
is $1 per copy. 


Brillium to Ray-Hirsch 


Brillium Metals Corp., Long Is- 
land City, N. Y., has appointed 
Ray-Hirsch Co., New York, to han- 
dle its advertising. 


CLIFF KNOBLE, formerly director of adver- 

tising and sales promotion of the Eureka 

vacuum cleaner division of Eureka Williams 

Corp., has been appointed ad manager of 

the television and radio division of Ray- 
theon Mfg. Co., Chicago. 


Advertising Age, February 22, 1954 


EVERYONE LOVES THIS 
MOVEL, DELICIOUS BUNNY TREAT 


A testy incrvidvel-deerert that cots ort) te nothing. 
Exciting bo serve. Fun to make And to sory 


Here ste deightfel sme} wuusval IMdricestcerserts The 


at 


WRIGLEY BUNNY—Wrigley Co., Chicago, has this ad in store-distributed magazines, 
featuring a spring dessert recipe and Mirro aluminum molds for the chocolate bunny 
trim available from Aluminum Goods Mfg. Co., Manitowoc, Wis. 


BBDO'’'s Duffy Deftly Handles Delicate 
Advertising Questions on CBS-TV Show 


_should be discarded. 


(See pictures on Page 76) 
WASHINGTON, Feb. 16—Ben Duf- | 
fy, president of Batten, Barton, | 
Durstine & Osborn, parried the campaign, he said moderately that 
questions of reporters skillfully on | he thought that whether advertis- 
CBS “Man of the Week” tv show ing should do the job or not hangs 
last Sunday and managed to pre-| on a pivotal point—if it is good for 
sent some calming views on tv|the country, it should be done, if 
commercials, cigarets and lung) not, not done. 
cancer, the role of advertising in| 
preventing depression and the re-' s Asked about the Democrats’ 
lationship of BBDO to the Eisen- claim that the Eisenhower admin- 
hower administration. | istration is a huckster administra- 
On tv commercials and color | tion, Mr. Duffy bridled, said he 
television, Mr. Duffy conceded didn’t like the word. He said 
that too many station breaks and | pointedly that housewives can dif- 
commercials are finding their way ferentiate between products and 
onto the tv screen. He said the sta-' the public can differentiate be- 
tions are primarily responsible. As | tween candidates. He emphasized 
for color, he thinks costs of color that advertising cannot sell a poor 
tv have been exaggerated, and he product. And he carefully limited 
thinks fhat advertisers whose the contributions of his agency to 
products can use color will find) the White House to technical de- 


On the subject of the Advertis- | 
ing Council’s anti-depression-talk | 


Auto-Lite Aims 54 Ad Campaign at 
Building Traffic for Auto Dealers 


CHICAGO, Feb. 16—Electric Auto- 
Lite Co. is pegging its 1954 ad 
campaign on a $100,000 charity 
'drawing through automobile deal- 
ers. 
| The Toledo company presented 
‘its 54 program here last Saturday 
to a gathering of more than 300 
Auto-Lite distributors, many of 
whom are also automobile dealers. 

Participants in the drawing can 
obtain entry blanks at dealer 
showrooms of car manufacturers 
which use Electric Auto-Lite parts. 
Winners in the drawing will desig- 
nate their favorite charities for top 
awards of $50,000, $20,000, $5,000, 
$3,000 and $2,000, and 20 awards of 
$1,000 each. 


|@ The drawing ties in with Auto- 
Lite’s third annual “Family Salute” 
|program which features 10 car 
|manufacturers—members of the 
| Auto-Lite “family”—on the com- 
/pany’s “Suspense” show over CBS- 
TV and radio. Family members in- 
clude Dodge, Studebaker, Willys, 
Chrysler, Kaiser, Plymouth, Pack- 
ard, Hudson, DeSoto and Nash. 
Auto-Lite’s family charity draw- 
ing, launched Jan. 19, was de- 
signed as a traffic builder in auto- 
mobile showrooms, and according 
to Donald Seem, ad manager for 


| dealer, Mr. Seem said, has reported 
'several sales directly traceable to 
the drawing. 

| The promotion is getting plenty 
‘of national support. In addition to 
_Auto-Lite backing in its general 
/advertising and distributors’ news- 
/paper ads, the charity awards are 
‘being plugged by the auto makers 
who use Auto-Lite parts and by 
the nation’s major charitable or- 
ganizations. 


= The Auto-Lite representatives 
convened here were also presented 
'with an impressive list of publica- 
|tions scheduled for Auto-Lite ad- 
vertising this year and the reasons 
for Auto-Lite’s media selections. 

The big aim in the campaign is 
to sell users on the superiority of 
Auto-Lite products, the distribu- 
tors were told. In between the 
company and consumers, however, 
stands the trade itself. To reach 
this middle group of dealers, Auto- 
Lite is using ads in Automotive 
| Industries, Automotive News, Au- 
tomotive Service Digest, Gasoline 
Retailer, Jobber Topics, Motor, 
Motor Age, Motor Boating, Motor 
Service, National Petroleum News 
and Yachting. 

In another direction, the com- 
pany has ads running in Agricul- 


the company, has already started|tural Engineering, Farm Equip- 
producing automobile sales for the| ment Retailing, Farm Implement 
participating dealers. At least one (Continued on Page 81) 


Pharmaceutical Advertisers Hear About Use 


it economically feasible. 


tails and assistance. 


i “I don’t think advertising has 
# On the subject of lung cancer anything to do with what the ad- 
and smoking, Mr. Duffy cagily ministration has been doing be- 
rested his answers (which were | cause, again, it is a very different 
carefully qualified as individual) level when you talk about the ac- 
on the opinion of “many men in | complishments of the administra- 
the medical profession that the re- tion,” he said at one point, adding 


| ment makes it “practical to per- 
|form a large part of the paper 
toon by machine, 


search has not justified the pub- 
licity.” 

The BBDO president defended 
advertising, asserting that adver- 
tisers and agencies make consci- 
entious efforts to avoid misleading | 
and extravagant claims. He said 
he feels that most people in busi- 
ness are inclined to feel that if an 
advertisement or campaign is 
questionable, then it isn’t good and 


later, “I feel the people we were 
working with knew what they 
wanted to talk about. We helped 
in the presentation of it to the 
public.” 

On the show with Mr. Duffy was 
the following panel: Ron Coch- 
ran, moderator; Sylvia Porter, 
New York Post; W. H. Lawrence, 
New York Times, and Ed James, 
Broadcasting-Telecasting. 


Rubel Demonstrates 
Automatic System of 
Agency Accounting 


New York, Feb. 18—Executives 
of 10 agencies here got a look at 
a new system for preparing media 
recommendations, estimates, con- 
tracts, orders, bills to clients and 
checks to media—automatically. 

Ira Rubel, head of Ira Rubel & 
Co., Chicago accounting firm spec- 
ializing in agency practice, dem- 
onstrated the system at the New 
Yorker Hotel yesterday. 

Using a battery of Remington 
Rand punched card accounting 
/machines, Mr. Rubel explained 
that the use of the machines has 
| been limited to agencies with a 
“substantial volume of transac- 
tions.” Now, according to Mr. Ru- 
bel, the Remington Rand equip- 


eliminating 
manual calculations and typing, 
increasing accuracy and reducing 
manpower and costs.” 


| m The agency execs were given a 


|demonstration of how the system 
'works when Mr. Rubel prepared a | 
10-page estimate listing 300 news- | 
papers with linage, rates and. 
monthly costs “in less than 15) 
| minutes” automatically. 

He also showed them that 100 
insertion orders can be typed on 
|}an automatic tabulating machine 
lat the rate of six or seven cards | 


per minute; how to prepare a cli- 


ent invoice, using the original tab- | 


ulating cards from which the cli- 
ent’s estimate was previously pre- 
pared and a method for adjusting 
ordered space to allow for shrink- 
age and omissions, and how to 
prepare client bills “at the rate of 
80 lines per minute.” 

Mr. Rubel explained that “one 
of the most important advantages 
of these new methods is the cor- 
relation between media and ac- 
counting departments which 
avoids delay and error.’ He also 
pointed out that the increased 
number of uses found for punched 
card accounting machines make 
them economical for middle size 
agencies. 


Academy Offers Timing Chart 


Academy Film Productions, 123 
W. Chestnut St., Chicago, is offer- 
ing a film editing and timing chart 
to those producing, writing _or 
planning business films or tv film 
commercials. The chart supplies 
information on the number of 
words and word pace for an- 
nouncements and the correspond- 
ing feet of film for any given 
number of seconds. Data is avail- 
able for both 16mm. and 35mm. 
film. 


Robertson Joins Kreisler 


James W. Robertson, formerly 
advertising director of Necchi 
Sewing Machine Sales Corp., has 
been named advertising manager 
of Jacques Kreisler Mfg. Corp., 
North Bergen, N. J., manufacturer 
of watchbands and men’s jewelry. 


NEw York, Feb. 16—The story 
of how Smith, Kline & French, 
Philadelphia, pharmaceutical pro- 
ducer, was led by a convention 
publicity venture into. television 
advertising was told to nearly 300 
advertising men and women at- 
tending the third annual promo- 
tion clinic of the Pharmaceutical 
Advertising Club of New York 
here last week. 

The story was told by G. Fred 
Roll, public relations manager of 
the pharmaceutical company. The 
company’s experience with color 
television began in 1948, when a 
meeting of the Pennsylvania Med- 
ical Society led to the first effort. 
Now the company uses a nation- 
wide network on NBC, employing 
both on-the-spot televising of op- 


Ad Council Expects 
$5,000,000 Better 
Schools Campaign 


ATLANTIC City, Feb. 15—Amer- 
ican business, through the Adver- 
tising Council, will contribute $5,- 
000,000 worth of advertising time 
and space this year to help combat 
national indifference to the pub- 
lic school problem, Felix W. Coste, 
v. p. of Coca Cola Co., and volun- 
teer coordinator of the council’s 
better schools campaign, declared 
here tonight. 

Mr. Coste made the prediction in 
accepting an award from 11 educa- 
tional groups to the Advertising 
Council for its efforts in “marshal- 
ing the forces of advertising to 
work in the national interest for 
better schools.” The occasion was 
the celebrities dinner of the Na- 
tional School Public Relations 
Assn. 

Since 1947, Mr. Coste said, U.S. 
business and advertising have do- 
nated $14,000,000 in time and space 
to the better schools program con- 
ducted by the council in behalf 
of the National Citizens Commis- 
sion for the Public Schools. He 
paid special tribute to Benton & 
Bowles, the volunteer agency 
which has created the advertising 
materials for the campaign. 


of Television and Movies in Selling Drugs 


erations in hospitals and “canned” 
material. 


= In spite of the numerous head- 
aches and substantial costs in- 
volved, Mr. Roll reported, the 
company is sold on tv as an ad- 
vertising medium, and has already 
budgeted it into 1955. It used color 
as early as 1948 and 1949 because 
it was particularly suited to au- 
thentic showing of surgery. It now 
uses b&w chiefly, but does not 
quail at the impending monopoly 
of tv by color, Mr. Roll added, be- 
cause color is desirable for the 
company’s type of material and 
because of the extent to which 
popular as well as medical approv- 
al has been indicated. One pro- 
gram, he reminded the group, 
achieved a rating of 42.3, while its 
Nielsen figure averaged 28, indi- 
cating an audience of 14,000,000. 


s Complete authenticity of action 
is the reason the company de- 
votes so much tv time to the hos- 
pital operating-room type pro- 
gram. 

The company now uses kine- 
scope material regularly also. The 
variety of the programs has ranged 
from presenting the birth of a 
baby to a narration on hyperten- 
sion by Fred Allen. 

Monthly programs were initia- 
ted by Smith, Kline & French in 
October, 1953. 

Motion pictures should be used 
in promotion only to convey a 
message which can’t be conveyed 
as well in any other way, declared 
W. R. McHargue, E. R. Squibb & 
Sons v.p. in charge of advertising 
and marketing. 

“Don’t try to make a film out of 
something which should be in 
some other form.” There’s no list 
ot the companies in medical and 
allied fields using films, he said, 
but the field is not overcrowded. 


® Out of the experience of his 
company in this form of advertis- 
ing, Mr. McHargue suggested its 
use in five areas ‘“—medical insti- 
tutional, lay (non-medical) insti- 
tutional, product teaching, adver- 
(Continued on Page 6) 
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Laundry Makers’ Survey Errs: Automatic 


Ironer Business Isn‘t So Bad After All 


(Continued from Page 1) | 
because it shut down while trans- 
ferring operations from Clyde, 
Ohio, to Nashville, Tenn. 

“We have never made ironers on 
a continual-production basis,”’ Ben- 
dix pointed out. 


there, we’d still be in the ironer 
business,” he added. 


# John J. Reinecke, executive di- 
‘rector of the American Home 


= W. Homer Reeve, head of the 
laundry makers’ association, indi- 
cated to AA that his organization 
has somewhat gotten’ things 
“twisted up’. As for Easy Washing 
Machine Co., of which he is pres- 
ident, Mr. Reeve stated that “We're 
not making ironers at the moment.” 
Ed Haines, laundry equipment 
marketing manager for General 
Electric, stated similarly that GE 
has withdrawn from the field. “I 
personally did not make any state- 
ment to the _ association,’ Mr. 
Haines said. “I don’t know who 
did, but someone may have.” 


“T am very sorry it was made.” 


‘not come out of this office,’ Mr. 


counsel in Washington, whom Mr. 
|Reinecke described as “quite an 
enthusiastic person.” 


M. K. Goetz Elected Head 


tor of sales of M. K. Goetz Brewing 
i|\Co., St. Joseph, Mo., has been 
‘elected president, succeeding Rob- 
/ert P. Jornayvaz Sr., who has been 


Laundry Makers’ Assn., ruefully | 
termed the association’s survey re- | 
lease a “sad mistake,” and added: | 


| “The survey story definitely did 
Reinecke told AA. Instead, he ex- | 


'plained, it originated with Peter | 
_Nehimkis, the association’s special | 


Karl Goetz, exec. v.p. and direc- 


“If the sales potential was still named chairman of the board, fol-. 


Advertising Age, February 22, 1954 


'Highlights of the Week’s News 


| Hazel Bishop settles her suit New tv operation is expected as 


against Raymond Spector for Mutual, encouraged by rising 
radio revenue, looks toward 
netic THM 2. .cce.e Pages 1, 72 other activity ........ Page 38 


Philadelphia agency merger will ' Supermarkets should be food 


JOHN C. MOORE has been named exec. 


v. 


p. 


Hodgson. 


of Robinson Advertising Agency, 
Muncie, Ind. Most recently, Mr. Moore has 
been on the West Coast as a v. p. of 
Western Advertising Agency, Los Angeles, 
and engaged in other business interests. 
Before leaving for the Coast in 1948, he 
had been with Aubrey, Moore & Wallace, 
Chicago, now Aubrey, Finlay, Marley & 


lowing the death of William K. 


Goetz. 
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Akron is one of the few markets of its size 


a 


in the country with one powerful full- 
coverage newspaper. At 35c per line, the 
evening or Sunday Beacon Journal is the 
intelligent, sales-producing buy in Akron. 


ust ONE newsp 


hia. 
BEACON JOURNAL 


| $310,000 sale of her stock in cos- | 


| 
| 


pool $6,000,000 billings of Arndt 


and Lamb & Keen shops effec- | 


tive about April 1 


64¢04% 


Newspaper admen are confident 


that television, if it has any ef- 


fect, will increase publications’ | 


share of ad dollars 


Sales totaling $300,000,000 are 
Page size makes little difference, 


five-year aim of Scott Paper Co., 


which bases hopes on new prod-_ 


ucts, more advertising ..Page 2 
Duffy does well in parrying re- 
porters’ thrusts at advertising as 


recession, politics 


Charity awards totalling $100,000, 


are adopted by Auto-Lite to 
build traffic for auto dealers us- 
ing its products 


ee ee ee 
tv stations are published free by 
newspapers, NARTB finds 
poll of its members ....Page 16 
Disc promotion to end March 1 


without a major price war de-| 


veloping between RCA-Victor, 
Columbia, according to sales 
ee eee ee 
Breach of contract suit is filed 
against WTVI by former sales 
manager, who asks damages to- 
talling $50,000 Page 33 
Fluorescent printing art has ad- 
vanced to a point where use of 
glowing ink will soar, Advertis- 
ing Requirements says .Page 36 
Public relations status is improv- 
ing as businesses learn its sales 
effect, p.r. men hear ...Page 40 


Advertising Market Place ....64 
Coming Conventions ........ 31 
Creative Man’s Corner ...... 54 
Department Store Sales ...... 14 
EE Sta Veanoeesasasse sce 12 

ea Employe Relations .......... 56 
eam Eye and Ear Dept. .......... 54 
* | Farm Publications Linage ... .66 
Getting Personal ............ 16 
Looking at Retail Ads ........ 56 


STORY, BROOKS & FINLEY, REPRESENTATIVES — JOHN S. KNIGHT, PUBLISHER 


Page 3 
Latin American market for capital | 

goods tops 2 billion, publisher | 
Page 15 
Program schedules of 73% of radio 


in 


stores, not department stores, 
National Tea’s head, says, airing 
views on non-food lines Page 53 
Color tv sets would be produced 
in quantity soon if manufactur- 
ers get to work, stop pushing 
b&w, Eye & Ear declares Page 45 


tests show, says Coronet’s Fran- 
kel answering reports of trend 
to king-size pages Page 70 


_ Exclusive franchise agreements re- 
BBDO’s chief discusses cancer, | 


tard men’s wear industry, limit 
advertising and promotion, 
clothiers are told Page 66 
Featherbedding is blasted by Emil 
Mogul, who tells telecasters in- 
dustry has inherited Hollywood 
extravagance 


eee eee eee 


‘Advertising probe is discussed by 


ANPA and Justice Department 
as publishers ponder FBI re- 
quest for peek at files ..Page 1 
Business census has gained little 
ground, judging by congression- 
al reaction to Secretary Weeks’ 
request for more money Page 5 
Strapless bras without pain are 
promised by Peter Pan in $1,- 
000,000 promotion of new wired 
WIRE in.ceasnaaeuues 
Westinghouse’ Broadcasting ac- 
count will move April 1 to 
Ketchum, MacLeod, the agency 
now handling the rest of West- 
inghouse 
“Elephant” test of rubber basket- 
balls helps manufacturer con- 
vince dealers that the line offers 
better deal than leather Page 44 


POLS +a CRBERES 


REGULAR FEATURES 


Magazine Linage ........... 62 
Merchandising Ideas ......... 69 
er eee 73 
Photographic Review ....... 716 
PrOGwuemen TIPS 2.65... cccccs 56 
Rough Proofs ...... peered 12 
Salesense in Advertising ..... 53 
This Week in Washington ...24 
Voice of the Advertiser ..... 70 
You Ought to Know ......... 74 


Great Goethe said, 
“‘in der Kunst ist 
das Beste gut genug”’ 


‘In the arts 
the best is 
good enough.” 
This applies to 


engravings in 
the advertising arts. 


Collins, Miller & Hutchings, Inc. 


America’s Finest Photoengraving Plant 
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Average Circulation of the 
Chicago Daily News for 
January, 1954, Was 


573,886 


The Highest Daily Average for 


January in This Newspaper’s History 
..- More Than 10,000 HIGHER 


Than January of 1953. 


CHICAGO 


Chicago’s HOME Newspaper 


CHICAGO 
Daily News Plaza 


NEW YORK MIAMI 
9 Rockefeller Plaza 


SATURDAY 


Average Circulation of the 
Chicago Daily News for 
January, 1954, Was 


983,167 


The Highest Saturday Average for 


January in This Newspaper’s History 
..+« More Than 20,000 HIGHER 


DETROIT 
615 Langford Bidg., Free Press Building Story, Brooks & Finley Story, Brooks & Finley 


121 S. E. Firse Street 


Than January of 1953. 


AILY NEWS 


JOHN S. KNIGHT, Publisher 


SAN FRANCISCO LOS ANGELES 


703 Market Street 1651 Cosmo Street 
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Pharmaceutical Advertisers Hear About Use i®2 ospitals. This film, he em- 


of Television and Movies in Selling Drugs 


(Continued from Page 3) 
tising and medical program. He 
said that successful films of Squibb 
and other companies have been in 
such demand that 500 to 1,000 
prints of a single film have been 
kept active. 

He suggested that the most ef- 


\fective approach for a pharma- 
ceutical company is to make the 
film in a field in which the com- 
pany has an interest because of its 
products. In the case of Squibb, a 
leading producer of ether, a high- 
‘ly successful film was made of 
post-anesthesia rooms in ten lead- 


BERNARD P. GALLAGHER 

° for the purchase and sale 
Negotiator—------- of publication properties 
147 West 42nd St., New York 36, N. Y., LAckawanna 4-1631 


“mated 200,000 physicians in the 
_U. S., a few might be good copy- 


_writers, while most of the others 


phasized, did not mention Squibb 
at all, but the subject was obvi- 
ously related to it. The future of 
film advertising in the industry, 
he commented, seems to lie in 
closer cooperation between the 
‘manufacturers and the leading 
medical and surgical organiza- 
tions. 


@ Alfred F. Zobel, assistant adver- 
tising manager of Hoffmann-La- 
Roche Inc., urged that pharmaceu- 
_tical copy be clear and simple. He 
said that the copywriter should 
‘not imitate the doctors’ tendency 
'to use long technical words. 

_ He added that out of the esti- 


would be better as surgeons. 


Advertising Age, February 22, 1954 


Inland Newsmen Confident TV Will 
Not Reduce Their Share of Ad Dollar 


(Continued from Page 2) 

He urged that newspaper men 
prove their belief in advertising 
by promoting their own product. 
Present levels of circulation and 
advertising can be maintained only | 
by “hard hitting promotion,” he 
added. 

Mr. Stolpe recommended that 
newspapers advertise in trade 
publications, use Bureau of Ada- 
vertising material, utilize Inland’s 
services and sell the public on the 
fact that the newspaper is per- 
forming a service to the commu- 
nity. 


“It’s not the size, 


* Jackpot! 


it’s the FEROCITY!” * 
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to a total greater than for the entire previous year. 


us for other examples of The New Yorker's vitality in our. 


new brochure "It's not the Size, it's the Ferocity.". 


THE 


NEW YORKER 


No. 25 WEST 43xn STREET 
NEW YORK 36,N. Y. 


In two 


Write 


During the round table discus- 
sion on advertising problems, Fred 
H. Vandegrift, general manager of 
the Independent, Grand Island, 
Neb., and chairman of the Inland 
advertising committee, deplored 
the dearth of competent ad sales- 
men. 

Mr. Vandegrift suggested that 
publishers hire college students 
during summer vacations in order 
to build up sufficient interest in ad 
selling so the students will con- 
tinue in the field after graduation. 


# The supply and price picture 
for newsprint was discussed by 
Franklin P. Schurz, business man- 
ager of the South Bend Tribune 
and head of Inland’s newsprint 
committee. 

He said newsprint supply and 
demand in the U. S. will probably 
continue in close balance through 
1954, with a small cushion of pos- 
sible extra production if needed. 

Mr. Schurz said the forecast is 
based on the assumption that this 
year’s dcinand will not exceed 
6,300,000 tons and that Canadian 
shipments overseas will increase 
only slightly. 

A newsprint shortage, he said, 
is developing in Great Britain and 
other European countries, put lack 
of foreign exchange has curtailed 
purehases from Canada. He added 


that if foreign countries could pur- 


chase more newsprint from Can- 
ada, there would be a newsprint 
shortage in this country. 

The association honored 25 
newspapers, published in nine 
states, for outstanding typography. 
Top awards, given according to 
classifications based on circulation, 
went to the Chicago Daily News: 
Journal-Times, Racine, Wis.; Post- 
Bulletin, Rochester, Minn.; Michi- 
gan Daily, Ann Arbor, and Twin 
City News-Record, Neenah-Men- 
asha, Wis. 

The Chicago Daily News has won 
the first place award in the metro- 
politan newspaper classification 
for the last five years. 


' Lennox Promotes Merrill 


J. R. Merrill, formerly merchan- 
dising | promotion manager, has 
been promoted to advertising and 


‘sales promotion manager of Len- 


nox Furnace Co., Marshalltown, O., 
succeeding E. R. Champion, who 
resigned. Robert D._ Strickler, 
formerly sales manager of the Co- 
lumbus, O., Lennox division, be- 
comes director of sales, and N. R. 
Moen, former advertising produc- 
tion manager, has been promoted 
to merchandising manager. 


Reeves Names Herder V. P. 


Loren P. Herder has been elected 
v. p. of Knox Reeves Advertising, 
Minneapolis. Mr. Herder will be in 
charge of the art and layout de- 
partment, succeeding William C. 
Schneider, who retired last Decem- 
ber. 


JAMES C. MADDEN, formerly art director 
of Oberly Newell Lithographing Co., New 
York, will open his own office, March 1, to 
specialize in the design of point of pur- 
chase material. The new company will be 
known as Jacoma Associates and will head- 
quarter at 25 W. 45th St., New York. 
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§ snowballing. The fact that ma 


| and pa and the kids spend more when they 
shop together was revealed by The Saturday a 
Evening Post four years ago. Since then, Post : 
Family Shopping Promotions have produced 

~ over 80,000 store display days for Post food 
| advertisers and nearly 2% million lines of 
retailer-paid advertising. They are the only 
store-wide, nation-wide food promotions by 
3 any weekly magazine. And the ioe ia is snow- 


balling. More and more POST . 


| food retailers are using it 


year round. The Post gets ,@a@iings Wales 


to the heart of America. 
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Advertising Age, February 22, 1954 


to increase sales. ..and decrease costs 


advertise more in newspapers in 754 


because... 


Automotive advertisers invest more ad dollars in newspapers 
than in any other medium! 


Food advertisers invest more ad dollars in newspapers than 
in any other medium! 


ERNEST P. ZOBIAN, who joined Lambert 

Pharmacal Co., Jersey City, in January, 

1952, has been named v. p. in charge of 
advertising and product development. 


More than 80% of all Food Super Markets use newspaper 
advertising regularly! 


ABC Boosts Huntington 

American Broadcasting Co., New 
York, has promoted George G. 
Huntington to the new post of 
manager of sales development for 
the radio network. He was previ- 
ously a writer with the sales pro- 

* motion staff. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


1 ONE big 


unified 


market 


reached with... ...One schedule 


= one low rate 
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your prospects are best in the GROWING WEST! 


Salt Lake Intermountain Market 


The Salt Lake Intermountain Market has 1% million people. It is completely 
unified, with these people living, working, and shopping together. It is served 
and sold by two metropolitan newspapers, The Salt Lake Tribune and the 
Deseret News and Telegram. 


With one low rate, they unite all of Utah, southern Idaho, western Wyoming 
and eastern Nevada. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) wo, 
< \2 
D © 
ESERET NEWS ao . 
Salt Lake gelegram (EVENING) 
Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


'Holders Look Worse 
Than Filter-Tips 
in AMA Smoke Test 


(Continued from Page 1) 
arets checked between October. 
1952, and February, 1953. These 
cigarets, the AMA found, trapped 
14%, 27% and 41% of the nico- 
tine respectively. 

In regard to tar-removal, the 
cigaret holders fared just as poor- 
ly—with the same (unidentified) 
exception. Tar removal by the 
holders was found to be 41%, 21%, 
11%,9% and 8%. Among the three 
filter cigarets tested earlier, tar- 
removal was 44%, 23% and 17%. 

In its report, the AMA frank- 
ly describes three of the cigaret 
holders as “ineffective.” The only 
one which got favorable mention 
was “Holder 5’—the one which 
managed to catch 40% or more of 
both tars 2nd nicotine. 

This one the medical association 
called simply “the most effective 
of the holders tested.” 


CANCER SOCIETY HEAD 
ASKS MORE RESEARCH 


New York, Feb. 18—Consider- 
able evidence exists to support the 
theory that cigaret smoking is an 
important factor in the develop- 
ment of lung cancer, but addition- 
al study is necessary to establish 
it as a fact. 

This point was made here last 
night by Dr. E. Cuyler Hammond, 
director of statistical research for 
the American Cancer Society and 
professor of biometry at Yale Uni- 
versity, at a meeting of the New 
York chapter of the American Sta- 
tistical Assn. 

“Habits and pleasures indulged 
in by several hundred million peo- 
ple cannot be lightly swept aside,” 
/he said, “especially when the eco- 

1omic prosperity of certain areas 

is largely dependent upon them. 
Cigaret smoking falls into this 
category.” 


s If the theory linking cigarets 
and cancer is correct, he said, 
“lung cancer may increase to a 
/point where it is among the lead- 
‘ing causes of death a few decades 
from now. 

“Therefore, in my opinion,” he 
said, “the subject is of such im- 
portance that it must be studied 
'with the sreatest care. 

“We should ascertain beyond 
/any reasonable doubt whether or 
not cigaret smoking increases the 
incidence of lung cancer to an 
important degree; study other en- 
vironmental factors which may 
‘act independently or in combina- 
tion with smoking to produce lung 
caieer; study other effects of 
smoking on health and death rates, 
and, finally, arrive at a positive 
course of action to eliminate such 


dangers as are found.” 


| 
Peters Adds Two Accounts 
Delicados Cigar Corp., a new ad- 

vertiser, and C.H.D. Robbins & 
Robien Fashions, maker of dresses, 
both located in New York, have 
named Allan-Peters-Geoffrey Rob- 
erts & Morris, New York to handle 
advertising and public relations. 


United Wallpaper Elects Hake 

Paul W. Hake, formerly v.p., 
general sales manager and a di- 
rector of Kuehne Mfg. Co., Mat- 
toon, Ill., has been elected v.p. in 
charge of sales and merchandising 
‘of United Wallpaper Inc., Aurora, 
Ill. 


McCarthy Joins Olin 

Myles G. McCarthy has been 
‘named sales promotion manager of 
\the electrical division of Olin in- 
dustries, New Haven, Conn. He 
was formerly production manager 
of G. F. Sweet & Co., Hartford. 


To Publish ‘Radio-TV News’ 

On March 1, Western Advertis- 
ing, San Francisco, will start pub- 
lication of a new magazine, Radio- 

TV News. 
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MOTHER'S LITTLE HELPER drives up with more clothes 
for the family washing machine. Family coopera- 
tion such as this enables Mrs. Pride (a grad- 
uate of Wilberforce and Atlanta U’s School of 
Social Work) to serve as Assistant Director of a 
U.S.O. 39.7% of all Negro wives are employed, 
making time-saving appliances a “must.” 


“HORSIE, DADDY, HORSIE!’ Fun and frolic are generally 
going on in the Fred J. Pride living room. This family 
of four lives happily and comfortably, typical of 
many colored families who buy homes and build 
futures on modest incomes. They mirror Negro prog- 
ress which makes the colored population America’s 


fastest growing consumer market. 


Do you recognize 
this family? [a 


More than 430 companies do. In their mar- 
keting plans, they recognize the Prides, and 
other colored families, by advertising di- 
rectly to them in API newspapers. Many 
have found API schedules profitable for five, 
ten, twenty five years and more. Included 
are more than half of the nation’s leading 
newspaper advertisers. 


The Prides represent a market of 15,000,000 
persons who will spend $15 billion this year. 
It’s as large as the entire Pacific Coast mar- 
ket—Washington, Oregon and California 
combined. Its growth rate exceeds that of 
the nation as a whole. Such a market should 
be recognized! 


The most effective way to do so is by adver- 
tising in API newspapers. Your message 
will penetrate the colored market in an un- 


ASSOCIATED PUBLISHERS, 


® 


31 West 46th St., N. Y. 36, N. Y. 
JUdson 2-1177 


matchable way, because these media enjoy 
readership intensity no others can approach 
(70 to 100% for all pages, both men and 
women, a recent survey for an API news- 
paper disclosed). 


As institutional crusaders for Negro prog- 
ress, and featuring news written exclusively 
for and about their people, API newspapers 
have built relationships of rare intimacy 
with the communities they serve. The loyalty 
and interest they enjoy carries over to the 
advertiser. Readers buy first from those who 
ask them to buy—via their Negro news- 
papers. 


If you’re interested in America’s fastest 
growing market, try us at API. We'll help 
you with your plans. 


166 W. Washington St., Chicago 2, Ill. 
ANdover 33-6343 


Pacific Coast Representative: WHALEY-CAHILL COMPANY 
San Francisco: 440 Russ Bldg. SUtter 1-6072 « Los Angeles: 6513 Hollywood Blvd. HOllywood 3-7157 


BASIC MEDIA REPRESENTED BY API 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CINCINNATI, LEADER 
CLEVELAND, CALL AND POST 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
HOUSTON, INFORMER 

KANSAS CITY, THE CALL 


LOS ANGELES, THE CALIFORNIA EAGLE PHILADELPHIA 


LOUISVILLE, DEFENDER 

MEMPHIS, TRI-STATE DEFENDER 
MINNEAPOLIS, SPOKESMAN 

NEWARK, NEW JERSEY AFRO-AMERICAN 
NEW ORLEANS, LOUISIANA WEEKLY 
NEW YORK, AGE-DEFENDER 

NORFOLK, JOURNAL AND GUIDE 


RICHMOND, AFRO-AMERICAN 
SAVANNAH, TRIBUNE 

ST. LOUIS, THE ARGUS 

SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 

TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 


AFRO-AMERICAN 


AFRO-AMERICAN 
NATIONAL [CHicaco DEFENDER 


THE TRIBUNE 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


* 


HOME FROM A PLEASURE TRIP, the young Prides leave 
the family car under the same Watchful eye which 
serves Fred Pride well as an administrative an- 
alyst for his city’s administration. Holder of a 
BS degree in Business Administration, Mr. Pride 
has also done extensive graduate work in econom- 
ics. 59.4% more Negroes are college trained today 
than a decade ago. Better jobs, better pay result. 


END OF DAY for Paula Vivian Pride, 3%, and 2-year 
old brotner Frederick Eugene, kneeling for bed- 
time prayers. Most days are busy ones. Church 
activities, good music, horseback riding and swim- 
ming help fill the Prides’ leisure hours. Time is 
always saved for reading a Negro newspaper. 
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have big-time jobs 


audience of Best Customers 


_[_ VICE-PRESIDENT 


MANAGER 


PRODUCTION 


ADVERTISING MANAGER 


...NOwW, many more men p 


with their wives, 


enjoy upper-income living ! 


i MOST COMPANIES, in the old days—there was usually 
one top man. He was the boss. He made most of the 
money. 


Today, businesses consist of divisions, sections, depart- 
ments. Today, staffs of executives make the important 
business-buying decisions. Look at almost any company: 
management men, as a class, have almost doubled just 
since 1940. . 


As a result, a greal many more men and their wives enjoy 
execulive-size incomes than ever before. 


TIME is one magazine that has grown right along with 
this swelling audience of ‘‘best customers.” In fact, TIME 
now reaches more than 1,800,000 homes, and most of the 
family heads in those homes hold important positions in 
business, government or the professions. 


Why do these men turn to TIME in such numbers and 
read TIME so faithfully? 


One reason: TIME is brief. 


Another reason: TIME really covers the story of the 
news. And what TIME reports has greater wattage - 
(it bites deeper into the memory) because TIME’s 
unique way of writing is so much more vivid, so 
much more provocative. 
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The Coffee People Are in Trouble 


No one connected with the coffee industry can afford to take the 
pregent situation lightly. It is not so much the actual price of coffee 
which is a problem, as the manner in which that price has been made 
the subject of endless comment. 

It is a tribute to the standing of the beverage that an increase in 
its price should be considered by press, politicians and pundits as a 
national crisis of the first magnitude, calling for investigation, de- 
clamation and endless jabbering. But here also lies the danger which 
the beverage faces. 

Coffee drinking, like a good many things we all do, is largely a 
matter of habit. In fact, we recall with more than passing interest the 
sudden remark of a luncheon companion some months ago (when cof- 
fee was not in the news) as the waiter refilled our cups: 

“Suppose,” he said, “‘no one in the U. S. had ever heard of coffee. 
If a lad came up from Central or South America and said he had a 
kind of bitter, dark-brown brew that he thought Americans would go 
for, he’d probably be laughed out of every buying office in the 
country.” 

The point, no matter how facetious, is well taken. There is nothing 
in the laws of nature (and we have not yet been informed that Con- 
gress has passed a law on the subject) which requires millions of 
Americans to consume billions of cups of coffee every day. They do 
it for very good reasons, not the least important of which is habit. 
And, to at least a mild extent, they consume their coffee with some 
slight misgivings, not unlike the misgivings that afflict chain smokers. 
They have a suspicion that drinking “too much” coffee is not good for 
them. 

Of course, the chances are—as usual—that the price debate will die 
out, regardless of what actually happens to the price of coffee, and 
the good old public will go on buying and consuming the brew to the 
limit of its financial and physical capacities. 

But in any case where habit is a factor—and a considerable seg- 
ment of the population has some misgivings, however slight, about 
the merits of the habit—any prolonged public debate about costs, and 
any widespread promotion of potential substitutes, could have an 
extremely serious effect on ultimate consumption figures. 


Next Week: Agency Billings 


Within recent weeks Apvertisinc AGE has been receiving more and 
more inquiries about advertising agency billings. The inquiries have 
come from agencies, from advertisers, and from various other sources, 
indicating the extreme value placed upon this exclusive ADVERTISING 
AGE compilation. 

We are happy to report, therefore, that 1953 billings of all adver- 
tising agencies in the U. S. and Canada which are believed to have 
billed $5,000,000 or more in 1953 will be reported in next week’s is- 
sue, along with figures for 150 or more agencies with lesser billing. 

This will be the tenth year for which Apvertisinc AGE has reported 
on advertising agency billings, and it is interesting to note how the 
attitude toward their publication has changed in that period. When 
AA first attempted to present them, we were assured that no agency 
would release figures on billing, and indeed our initial attempts to 
gather figures were met with open hostility in association and other 
quarters. 

There are still a number of agencies which refuse to cooperate in 
this annual study, but the number grows smaller year by year, and 
it is no longer unusual for agencies to quote their billings figures al- 
most casually in public, as, for example, Lennen & Newell did in a 
double-page ad in these pages last week. 

To a considerable degree, this mirrors the change in business at- 
titude which has taken place in the past 20 years—a change from the 
feeling that all business is supposed to keep its affairs as “secret” as 


possible. 


Gladys the beautiful receptionist 


on 


m sorry, Mr. Glockenspiel. The boss says we’ve got to be nice to clients, but | 
don’t think he expects us to be that nice.” 


Advertising Age, February 22, 1954 


| 


What They're Saying 


The Long View | 
It is essential as we make our) 
way through the squalls and. 
alarms of 1954 that we keep our 
eye on the main goal, which is the 
continuation of our progress to| 
greater productivity, to greater) 
abundance, to new products for. 
the betterment and simplification 
of our lives. 


and solid education. 

As it is, some of them spend mil- 
lions of dollars on things that 
don’t involve education at all. 
They go in for huge “Communica- 
tions Centers’ where students are 
supposed to learn how to write 
radio scripts and run television 
stations...They put hundreds of 
| thousands into salaries and equip- 


to forsake the search for what we) 
call security. It does require us to 
know precisely what we mean 
when we define security as our 
goal. 

In the early days of the last 
century, there was a kind of secur- 
ity in the well-established settle- 
ments of our eastern seacoast. The 
pioneers who journeyed westward 
across harsh and inhospitable 
country were not unmindful of 
the blessings and comforts they 
had left behind. But they per- 
ceived that, in the long view, a 
greater security was to be found in 
the enterprise that led them west. 
And today, in accepting the risks 
and hazards implicit in industrial 
progress, we reach for the only 
real security—the abundance that | 
enterprise will bring. | 
—Crawford H. Greenwalt, president, 
E. I. du Pont de Nemours & Cu., 


speaking before the Commonwealth | 
Club of San Francisco. 


Selling Is Only a Part 
of Competition Picture 

What does competition mean? 
It doesn’t mean just selling. 

Some older executives may have 
forgotten, and some younger ex- 
ecutives may not yet have learned, 
that sales are only one single facet 
of a competitive situation. 

Competition requires considera- 
tion of the design of the product 
on through the purchasing of ma- 


turing methods, control of manu- 
facturing costs, organization of 


tion methods, and development of 
proper accounting and credit pro- 
cedures. Unless all of these things 
are put in order, the sales organi- 
zation will be behind the 8-ball 


from the very start. 
—“Trundle Talks,” issued by The 
Trundle Engineering Co., Cleveland. 


Selling vs. Shakespeare 
I really believe our college 
campuses could slash their budgets 


if they would get back to a sound 


I do not think this requires us | ment so that students can get their 


terials, determination of manufac- | 


departments, selection of distribu-_ 


B.A.’s. in such subjects as journal- 
ism, retailing and advertising. 

It seems to me that all this is 
more than an economic waste. It 
is just tragic that a boy or girl 
should spend precious months on 
salesmanship and market surveys 
when they may never get an- 
other chance to delve deeply into 
Shakespeare or Milton. (If they 
want to learn salesmanship, let 
them learn it as I did by selling 
goods from house to house in the 
summer vacation.) ... 

So when educators tell me that 
education must be more and more 
costly, I am inclined to be skepti- 
cal. I always want to ask: “What 


kind of education?” 


—Bruce Barton, board chairman of 
BBDO, in King Features Syndicate 
article for ‘“‘Pictorial Review.” 


Appliances Are Women’s Forte 

_ Can you imagine a good automo- 
‘bile salesman trying to sell a line 
of cars he hasn’t tried out, sat in, 
driven? Yet there are men selling 
appliances who have never fried 
‘an egg on the range they sell. 

I’m not trying to put men out cf 
the appliance business; I’m trying 
ito point out that women are ideal- 
ly fitted to help... 

_ A successful sale by a_ well- 
‘trained woman salesperson will 
‘cut down 30% on nuisance service 
calls, and will build good will that 
results in more and better sales. 
——Mrs. Jessie Cartwright, home serv- 
ice director, Norge Division, Borg- 
Warner Corp., speaking at the con- 
| vention of the National Appliance 
and Radio-TV Dealers Assn. 
Symptom of Insecurity 

The rapid whirl of fashion is a} 

symptom of our national restless- | 


|/ness and sense of insecurity. Cruel 
jokes may be played on women by | 
hostile male designers; but the 
‘eruelest joke of all is played on 
the American husband, who pays 
a heavy price for his own lack of 


sartorial distinction. 


—Sydney J. Harris in his “Strictly 
Personal" column in the Chicago Dai- 


ly News. 


Rough Proofs 


Roses are red, violets are blue, 
and the big hassle between the 
Garden Guild of America and the 
St. Louis Better Business Bureau 
hinges on whether roses can be 
blue, too. 


Being in the soup is supposed to 
be a case of hard luck, but, accord- 
ing to a number of deserving ad- 
vertising agencies, not if it is 
Campbell Soup. 

e 


In spite of the soaring price of 
coffee, B-G, the Chicago restaurant 
chain, insists it doesn’t expect to 
find the bottom of its bottomless 
cup. 

* 


A newspaper ad is addressed “to 
a sales manager holding a 3 a.m. 
conference.” 

These days there’s a lot of ex- 
tracurricular work that isn’t paid 
for at time-and-a-half. 


Bob Hope says in his SEP mem- 
oirs that everything Bing Crosby 
touches turns to gold, while every- 
thing he touches hollers “Police!” 

Bob is a_ self-advertised wolf 
whose bark is a lot worse than 
his bite. 

> 


Unless AA’s readers all hold 
fishing licenses, the display of 
piscatorial beauties in two ads on 
the same page of the same issue 
may be regarded as overdoing a 
good thing. 

« 


Every good salesman is an actor 
at heart, and so the offer of Pio- 
neer Rubber to put the name of its 
star retail salesman of household 
gloves in lights on Broadway is a 
natural. 

* 


Automatic ironers should be one 
of the hot items in the electric 
appliance field, but according to 
four manufacturers who have quit 
making them, it ain’t necessarily 
so. 

e 


The most accurate business ba- 
rometer seems to be federal tax 
payments, and on this basis Uncle 
Sam can give the cigaret industry 
a highly reassuring report. 

= 


It’s an ill wind that blows no- 
body down to Rio to investigate the 
cotfee situation, according to the 
four American housewives who ac- 
cepted the invitation of the Brazil- 
ian government. 

* 


This may be the year to get 
away from it all, according to the 
reports of increased sales of all 
kinds of floating equipment fol- 
lowing the New York and Chicago 
boat shows. 

o 


John Cameron Swayze and his 
tv news program must be flattered 
to learn that the Japanese govern- 
ment is going to promote sales of 
its products in the Middle East, 
Africa and elsewhere with a camel 
caravan. 

“« 


Keeping the grocery clerks out 
is definitely not the objective of 
the increased antes in the contest 
and coupon redemption sweep- 
stakes announced by Lever Bros. 
and General Mills. 
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Exclusive Advertising Representatives : 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


CHICAGO DETROIT 
EDWARD J. LYNCH GEORGE S. DIX 
20 N. Wacker Drive Penobscot Bidg. 

Andover 3-6270 Woodward 5-7260 


Straight 
look in the 
Pocketbook! 


THE INQUIRER covers Dela- 
ware Valley, U.S.A. intensively 
—with a daily circulation top- 


ping 650,000! 


Now, the qualitative factor: 
A recent STARCH Study 
shows that the percentage of 
INQUIRER readers inthe “high 
spending years” is greater than 
that in the Philadelphia area 
and the United States as a 
whole. And the percentage of 
INQUIRER readers in the 
higher income brackets is 
greater than the national and 


Philadelphia percentage”. 


Easy to see why THE INQUIRER 
IS FIRST in Philadelphia in 
every major advertising 


classification. 


*Full Starch Study on request. 


Food Sales Higher in 
DELAWARE VALLEY, U.S.A. 


Food store sales per family are 
13.3% greater than national aver- 
age. Here, 2.9% of the national 
population accounts for 3.4% of 
food store dollar volume. 


Che Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 


1127 Wilshire Boulevard 
Michigan 0259 


FITZPATRICK & CHAMBERLIN 
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Department Store Sales... ‘Les Angoien _, _y|"Chicago’ Bows Feb. 26 Hartford Adclub Elects | 
Ps Downtown Los Angeles —5  —31' Chicago, a new magaziae of fic- e erry" noenght nc Bape vn Gas 
° Westside Los Angeles —1 —3 tion, non-fiction, poetry and pho- | ©°., has been elected president of 
1954 Sales Only l A Behind Last Year San Diego ooo...oeecccccocom 0 —10\tographs (AA, May 18, °53) ill |the Hartford Advertising Club. 
San Francisco-Oakland —6 ~3 ies its npeniiins d na Feb 26 Other officers elected are Christine 
sleet a San Francisco City ...... —5 —2)° ; . ID ol sty Forbes, Hartford Electric Co., 1st 
WASHINGTON, Feb. 18—In its first a Se) Eee —14 0 Oakland City ....0....0.00. —10 —1| in Chicago. Maurice English is ed- | dw * 
| Cit San J 3 --4/ itor and publisher of the publica-| VP, 42nd Walter Harrison, Travel- 
report on department store salesin| CY “ ~~ Senge <a Pp ry pudlica~ ers Insurance Co., 2nd v.p. 
the U. S. during 1954, the Federal. i. Seer —5 --5 er —10 —2 tion at 17 Ww. Ontario St., Chicago. 
: ’ Dallas District ................... —t -4 Salt Lake City ................ —19 —16 The one-time b&w page rate is 
Reserve Board disclosed that sales Metropolitan Areas ae ® —5 $675, and the four-color rate is May Stern Names Hieatt 
through Feb. 13 lagged only 1% Dallas wwmmmmnvn > ee —— ~*0 _~~18 $1,000. In addition to newsstand| Ralph Hieatt, formerly with the 
behind figures for the correspond- = 54.4 Worth i: _3 int idee opens on “circulation, Chicago will be dis- | Cincinneti Enquirer advertising 
ing period of 1953. Houston... a ‘ tributed to a controlled circulation department, has been appointed : ( 
At the same time, the board re-  —_ San Antonio —11  -—15} r—Revised. list of approximately 20,000 Chi- advertising manager of May Stern 


ported that sales for the week San Francisco District ...... r—i —8 | *—Data not available. ' cago area residents. '& Co., Cincinnati. 
ended Feb. 13 declined 1%, com- 
pared with the corresponding week | 


of 1953. 


The department store sales in- 
dex, however, jumped from 86 for 
the week ended Feb. 6 to 91 for 


Solana | Profit, now, from the facts 


Sales Barometer 


Last 
—1% Year —1% 
Week Jan. 1 
Ended to 


Feb. 13, 1954 Feb. 13, 1954 


Metalworking’s Only 
All-paid Circulation ¢. 


ia ee 


the week ended Feb. 13 due to} 
Valentine gift shopping. The effect 
of Valentine buying was especially 
noted in increased sales of linge-| 
rie, blouses, bags, gloves and other | 
non-durable items. Sales of ap-)| 
pliances and durable goods de- 
clined during the week. 


nani FP 


% Change from '53 
Week Ended‘ 


Federal Reserve 
District, Area, and City 
UNITED STATES .............. 
Boston District .................. 
Metropolitan Areas 
| Se , 
Downtown Boston ........ 
STO  vicsecssscisccicensses 
Lowell-Lawrence ............ 
Cities 
IIE <ciccocsectevessiecseenns 
PEOVIGOMCE  .occcorssescccvsccessees 
New York District ............ 
Metropolitan Areas 
SII [iccres adashnabciéindaedpscsins 
Rochester .... 
Syracuse 
Cities 
SE SUPE . . sssisndsdiensenscsssiins 
IE Siociecaniaccuhcaabsndaladaniin 
Philadelphia District ........ 
City 
PUIRGSI DIA ciccsscescssecesssenss 
Cleveland District ............. 
Metropolitan Areas 
IIE Sacendsasiha easashuedshopsacrssos 
CUPCATIAEE coccccsccecccseisccseesee. 
NIE iceccsciesscsscccsssorsive 
Columbus ... 


Richmond District ............ 
Metropolitan Areas 
We Giudetttreetenssiic 
Downtown Washington 
TIED occvesnrsccccvecessssoeees 
I eae acted 
Atlanta District ................. 
Metropolitan Areas 
Birmingham ............00000 
Jacksonville ...........:..008 
| eee 


Augusta .......... 
New Orleans .................0000 
IIIT ales cists inde beanies 
Chicago District ............... 
Metropolitan Areas 
Chicago ........ : 
Indianapolis . 
ae 
Milwaukee .............. 
St, Louis District .............. 
Metropolitan Areas 
Fe 
INE sitidrccntoonvignbincticiene 
St. Louis .... 
Memphis 


Minneapolis District .......... 
Metropolitan Areas 
Minneapolis-St. Paul .... 
Minneapolis City .......... 
. - sen 
Cities 
Duluth-Superior .............. 
Kansas City District ........ 
Metropolitan Areas 
SION sstcncrnpecencemunennds 


St. Joseph 
AIDUQUETQUE  oo-ccsceceseeseenee 


OKlahoma City ccccceeseee oe 


Jan. 


—@ 


ABC net-paid circulation, June 1953: 32,649 
Net-paid, December 1953: 33,000 


(Subject to ABC audit) 


Feb. —_ ., aw ; 
ae : in 1933, 953 companies, and their agencies, placed 6,874 The reasons behind this PREFERENCE for American Machinist 


ta advertising pages in American Machinist. These pages repre- § are sales-significant to every company and agency with 
1 ganted publishing’s greatest concentration of advertising for products to sell in America’s biggest industrial market, They © ~ 
es , the machinery, equipment, components, materials, and serv- are crystal cleer . . . and start with this magazine's exclusive —- 
: me ices used and consumed by the great 15-division Metal- value of 33,000 all-paid circulation . . . many thousands ~~ 
ce working industry ... and again insured American Machinist's greater than that of any other metalworking publication . . .. 
Pe i place among the top three magazines of all kinds in total aisle 
>| = 1953 advertising volume. 


—§ — daeainsinas Coghigipcitgaatial ws EON A alg Ah allegiance aS. * PCIE tae c., DUNE Nei DAE RE 


* RECORD OBSOLESCENCE 
of in metalworking production machinery and equipment 


_ macnine To.OLs 


METALFORMING EQUIPMENT 


OTHER SHOP EQUIPMENT 


l 


Source: American Machinist 1953 inventory 
Fa ver 10 yours ot ge ia Ment Iworking Production Equipment 


p - .- and offers this all-paid, production-responsible audience What's more, all the outstanding and exclusive values which 
1; § at a time when Metalworking has more reason to invest in § make American Machinist so clearly the ‘sading editorial and 
fie increased productive efficiency than it has ever had before. advertising force in Metalworking are yours at a cost-per-. 
10 «Oe As American Machinist's 1953 inventory of Metalworking thousand subscribers well below that of any other magazine 
| §f Production Equipment starkly shows, this industry's need for edited for the biggest of industrial markets. ‘ 
re new machinery and equipment is at an alltime peck . . . 
and billions will ge to buy it in the months and years ahead. 
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Capital Goods Market in Latin Americals —® £ the long pull. 


Over $2 Billion, Trade Publisher Estimates 


NEw York, Feb. 17—The current 

| potential capital goods market in 

Latin America is estimated at be- 
tween $2 and $3 billion. 


a “A vital factor affecting foreign 
trade,” he pointed out, “is that the 
U.S. is consuming more and more 
industrial raw materials, and is 
'becoming continually more de- 


|view, Mr. Green went on to tell 
AA that 1954 should be a partic- 
ularly good year for U.S. export- 
ers in the Caribbean area. pendent upon foreign trade. 
Author of this estimate is Paul “There’s never a normal year “Specifically,” he said, “to men- 
R. Green, publisher of Transporte in the export business,” Mr. Green tion only a few outstanding ex- 
Moderno, a Spanish-language pub- said. “It’s different every year. | amples, American industry is con- 
i lication for the materials-hand- When business is bad in one coun- suming more nickel, tungsten, cop- 
ling, freight and shipping fields in try, it’s good in another. Old-time per, tin, manganese and molybde- 
Latin America. In a special inter- exporters know you have to stay num than it can produce. So we 


have to seek foreign sources. This 
means we will also be able to sell 
more American goods in the coun- 


per 
tries where we buy raw mate- 


rials.” 
Mr. Green is convinced that 
there is tremendous interest in 


both South and Central America 
in U. S. materials-handling equip- 
ment and modern packaging and 
shipping methods. 

Evidence of this, he said, is 
shown in the 6%-7% _ returns 
which Transporte Moderno re- 
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... and with the fact that this all-paid circulation is concen- 
trated at the heart of Metalworking’s buying power. Edited 
exclusively for this industry’s production engineers and ex- 
ecutives, American Machinist delivers far more of these basic 
buyers than any metalworking magazine has ever before 
counted among its subscribers. In magazines, as in all other 
products, metalworking production executives are inclined to 
buy the best. . . and today . . . in record numbers . . . they 
buy American Machinist. 


you why: 


behind 6,874 advertising | 


This is the NO. 1 place to do business with America’s biggest industry 


ages 


oA —_ | 
a jada) : 


ss Fo SIERO. RN 
Thus, whatever the products American Machinist's 953 ad- 
vertisers sell . . . and these products are as diverse as se) 
Metalworking’s broad scope and almost endless product at 


needs would suggest . . . these advertisers know that Amer- 4 


ican Machinist delivers a big, concentrated, selective, and a 
ESSENTIAL audience no other metalworking magazine can Ns 


“s O ..when you want increased sales in the $110-billion Metalworking Industry, 
and want to build preference for your products among this industry’s most 
important buying group . . . production management .. . the facts will tell 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 

PUBLISHED EVERY OTHER MONDAY 

MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND 
ASSOCIATED BUSINESS PUBLICATIONS 
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ceives from specific inquiry cards 
/inserted in each issue of the pub- 
lication. 


@ The magazine, which was 
launched last August, is issued six 
times a year. It has a controlled 
circulation of 22,000 with a Portu- 
guese supplement of 5,000 for Bra- 
zil (AA, May 11). Its first issue 
last August had 8% pages of ad- 
vertising. Its current February is- 
sue carries 20 1/6 pages, and 22 
pages have already been scheduled 
for April. 

Mr. Green pointed out that this 
record is convincing evidence that 
export advertisers are quick to 
recognize the advertising value of 
the specialized field which Trans- 
porte Moderno is cultivating in 
Latin America. 

“Exporters must impress the 
value of their merchandise on Lat- 
in American distributors,” he said. 
“The distributor setup in Latin 
America is more vital than it is 
here in many ways and requires 
more careful development and 
maintenance.” 


s While Mr. Green’s publication 
goes to both users and distributors 
of handling and shipping equip- 
ment, percentagewise, distributors 
make up only 10% of the circula- 
tion, he said. 

The materials-handling, freight 
and shipping fields in Latin Amer- 
ica, Mr. Green said, have barely 
been scratched. There is an enor- 
mously rich potential market for 
all types of equipment, and also a 
great opportunity for young engi- 
neers with patience and know-how 
in virtually every country in Latin 
America. 


Donat Forms Ad Plans 

Donat Perfumes, Chicago, Miami 
Beach and Chatou, France, has 
named R. A. Richman v. p. and 
| general sales manager. The com- 
pany is scheduling magazine and 
newspaper ads to introduce its 
Evening Capers fragrance. 


Beveridge Joins PR Firm 


| Oscar M. Beveridge, director of 
public relations of Booz, Allen & 
Hamilton, management consultant, 
for the past six years, has joined 
Gardner & Jones, Chicago public 
relations consultant, as a principal. 


Williams to Ludgin as A. E. 


| Lee Williams, formerly a _ v.p. 
/and account supervisor of Foote, 
‘Cone & Belding, Chicago, has 
‘joined Earle Ludgin & Co., Chi- 
cago, as an account executive. 


NATION'S LARGEST TRADE TERRITORY 


BANK CLEARINGS 
IN EL PASO 
UP 578% 


Yeor 1952 $1,831 ,617,798 
270,160,127 
1,561 ,457,671 


"You'll Sell More in 
A Market which Earns 
Mere and Spends More” 


The ZF Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
— 30¢ Line BUYS BOTH! © 
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ves ¥- AMOR OO RSE Biante NARTB Finds 73% of 
Hes ge ; 
Selective ve audience... Statens Get re 
acy . * a 
U (( ‘| Newspaper Listing 
’...more than a million %, | Wasuincron, Feb. 16—A poll of 
i | members of the National Assn. of 
‘4 fraternal-minded Elks and Radio & Television Broadcasters 
| ; ro he indicates that most radio stations 
ah; their families. , arn get their programs printed in 
Or stent newspapers without cost. 
‘ sis iy gS eae The association polled its radio 
ae i Edi poate and tv members. It found that 73% 


Recep 


ie he men with 


i family incomes double the 
| national median. tht 
’ Sap ad 
aan asic 


Successtu “qn” 


’ ... Elks spend liberally 
and give preference to products 
i advertised in their magazine. 


MAGAZINE 


hve ~— ft i 


ampaign™ 


get newspaper listings free. Anoth- 
/er 13% compensate the newspaper 
| through space-time exchange deals 
‘or by paying standard rates. The 
‘remaining 14% 
| pay for tietings and are distribut- 
ing their logs by direct mail or 
other methods. 

The 27% who pay or have been 
‘ ‘asked to pay are in communities 

with populations totaling 9,000,000. 

The 73% getting the listings free 

are in communities with 66,000,000 

/people. A fourth of the 13% that 

/have time-space deals or pay space 
/rates are newspaper-owned sta- 
tions. 

NARTB also asserted that there 
is proof that newspapers are build- 
_ing substantial revenue from the 
|sale of ads and special listings on 
their radio-tv pages. 


Wallace to Rochester 


| Ralph Wallace, formerly mana- 
|ger of WABI, Bangor, Me., has 
joined WHAM and WHAM-TV, 
'Rochester, N. Y., as director of 
| promotion and publicity. 


Selig Promotes Crafts 
Edson S. Crafts, who has been 


New York e Detroit « Chicago « Los Angeles 


with Selig Mfg. Co., Leominster, 
Mass., since last April, has been 
/promoted to advertising and pub- 
licity manager. 


ALL OTHER STATIONS COMBINED 


AVERAGE DAILY LISTENERS 


50,000 Watts °® 


wee - - — 


CBS Radio * 


KW KH is heard 
by 22.3% more 
families than all 
other Shreveport 
stations 


combined! 


KWKEH gets 22.3% more Average Daily 
Listeners than all other Shreveport sta- 
tions put together—yet costs 44.2% less. 
Result: KWKH delivers 119.1% more 
listeners-per-dollar than Shreveport’s four 
other stations combined! 


These audience figures are from the new 
Standard Station Audience Report—the 
more conservative of the two recent audi- 
ence surveys made in this area. 


Ask your Branham man for the whole 
50,000-watt KWKH story. 


W KH 


A Shreveport Times Station 


SHREVEPORT LOUISIANA 


The Branham Co., Representatives 
Henry Clay, General Manager 
Fred Watkins, Commercial Manager 


have refused to) 


Advertising Age, February 22, 1954 


Getting Personal 


Walter Schwimmer, head of Walter Schwimmer Productions, Chi- 
cago, turned disc jockey on Feb. 13 for a 25-minute portion of “Col- 
lg Corner” (WGN). He played records from his own collec- 

ee 

Alfred J. Miranda III, with Campbell-Ewald, has become engaged 
to Leone Howard. . .and Lucille Weinberg, daughter of Nat Weinberg, 
v.p., Advertising Distributors of America, has done the same with 
William Gillman... DuMont Laboratories president Dr. Allen B. Du- 
Mont has received the Herbert L. Stone national power cruising 
championship trophy. . . 

Asked to do a civic job, Burt Close and George Fondersmith, crea- 
tive director and art director respectively of Patterson Productions 
Inc., Philadelphia, recently came up with a 12-page booklet that 
helped the Haddon Heights, N. J., board of education win a 9-1 
“yes” vote on a $500,000 new building program... 


THE COINER SAGA—When Charles T. Coiner, head of the art department at N. W. 

Ayer & Son, Philadelphia, finished off his thirtieth year with the agency, his fellow 

art directors weren't about to let the event pass unnoticed. On the big day, they 

transformed his office with the trappings shown above, and in the photographs 

below indicated his progress as an agency artist. Mr. Coiner, who became a v.p. 
in 1936, has his paintings on exhibit in several art museums. 


avr EL ai 


“Bright-eyed, joins Ayer’ “Studies French ferms”’ “Exhibits first painting” 


“Finds first gray hair’ 


“Learns to please clients” “Heads art dept.” 


A group of Coloradans and Texans led by William Kostka of 
Kostka-Bakewell & Fox, Denver agency, is negotiating to buy a 
narrow gauge railway from the Denver & Rio Grande Western Rail- 
road. The group hopes to make the railroad, which winds through 
the southwestern Colorado mountains, a scenic attraction for tour- 
ists and junketeers... 

On Feb. 7, Bert S. West, general sales manager of KNX, Los An- 
geles, and the Columbia Pacific Radio Network, became the father 
of a seven-pound daughter. To be named Melinda, the new arrival 
is the Wests’ second child... 

Arthur C. Kaufmann, executive head of Gimbels of Philadelphia, 
has been named Civilian Aid for eastern Pennsylvania for Secretary 
of the Army Robert T. Stevens. And E. J. Priddy, p.r. director of 
Gimbels, has the same job for western Pennsylvania. They will act 
as liaison between the Army and the civilian population. . 

Don Marxen, WTRF-TV director, Wheeling, W. Va., and his wife 
became parents of a baby boy on Feb. 10... And WTRF-TV’s v.p. 
and general manager, Robert W. Ferguson, has been elected chair- 
man of the Live Wire Group of the Ohio Valley Board of Trade... 
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Published annually in May, closing for advertising, April 1. 


NOT A DIRECTORY... 


not a special issue, 


PB’s DATA & SPECIFICATIONS FILE’ 


is a working tool for builders 


a selling tool for advertisers 


There are good reasons why this unique reference file is the best 
advertising medium ... reasons like these: 


¢ The builder uses his Data & Specifications File whenever he 
has jobs to figure... tools or material to use ... equipment to 
install—and that’s all the time! 


¢ Its editorial data and advertisements help him every time he 
Plans, Designs, Specifies, Estimates, Buys and Builds. 


¢ Thousands of builders have told us that their “Specs File” is 
the most important piece of business equipment they own. It 
gives them the same information manufacturers supply archi- 
tects, plus all necessary data on installation and construction. 


¢ It is the only source of this information available to the ap- 
proximately 100,000 builders in the country! 


Write for PRACTICAL BUILDER’s IDEA FILE on how to put 
this only practical reference file for builders to work for you... 


Practical - 
Builder 


5 South Wabash Avenue, Chicago 3, Illinois 


of, 


lj 
Y 


Practical Builder’s Data & Specifications File 
is unequalled...the only medium of its 
kind...for reaching the biggest builder 
buying power you can buy 


Where more advertisers 
place more builder advertising 
than in any other magazine! 


These typical Blue Chip 
advertisers placed 
multiple page space in the 1953 edition: 


Air Control Prod. Inc. 

(Leigh Build'g. Prod. Div.) 
American Aluminum Prod. Co. 
American Welding & Mfg. Co. 
Andersen Corp. 

Brainard Steel Co. 

Brown-Graves Co. 

Carr, Adams & Collier Co. 

Ceco Steel Prod. Corp. 

Celotex Corp. 

Coffman Co., Inc., R. G. 

Coleman Co., Inc. 
Columbus-Geneva Steel Div. 

Delco Div. (General Motors Corp.) 
Delta Power Tool Div. 

Douglas Fir Plywood Assn. 

Flynn Mfg. Co., Michael 
Follansbee Steel Corp. 

General Electric Co. 
Georgia-Pacific Plywood & Lumber Co. 
Gunnison Homes, Inc. 
Hachmeister Inc. (Plastic Wall Tile) 


Homolite Corp. 
Hotpoint, Inc. 


Independent Lock Co. 
Inland Steel Prod. Co. 
Insulite Div. 

(Minnesota & Ontario Paper Co.) 
Keystone Steel & Wire Co. 
Kohler Co. 
lau Blower Co. 

Leigh Building Prod. Div. 

(Air Control Prod. Inc.) 
Libbey-Owens-Ford Glass Co. 
Louisville Cement Co. 
Ludman Corp. 

Masonite Corp. 

Metal Arts Mfg. Co., Inc. 
Miami Window Co. 

Moe Light Inc. 

Moore Inc., Goodloe E, 
Morgan Co. 

Morrison Steel Prod. 
Muller Machinery Co. 
Mullins Mfg. Corp. 

Murray Corp. 
Nash-Kelvinator Corp. 
National Elec. Mfrs. Assoc, 
Pittsburgh Plate Glass Co. 
Porter Cable Machine Co. 
R.O.W, Sales Co. 

Red Cedar Shingle Bureau 
Republic Stee! Corp. 
Reynolds Metals Co. 
Robbins & Myers, Inc. 
Roddis Plywood Corp. 
Russell Co., F.C. 

Servel Inc. 

Skil Corp. 

Sommer Metalcraft Corp. 
Steelcraft Mfg. Co. 

Strand Garage Door Div. 
Tennessee Coal & Iron Div. 
Timken Silent Automatic Div. 

(Timken-Detroit Axle Co.) 
Truscon Steel Div. (Republic Steel Corp.) 
U. S. Plywood Corp. 

U. S. Steel Co. 
Universal-Rundel Corp. 
Westinghouse Electric Corp. 
Wiremold 

Woodall Industries Inc. 
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Would you cruise to Rome 


Mama don’t want no hack-saw blades today. 
Daughter doesn’t give a damn about anti-freeze. 
Let the block crack. What’s a block, Daddy? Junior, 
just eleven, won’t lay out a dime for shaving cream. 


No, we’re not against women and children. Only 
point we want to make is this: if it’s a man-product 
then by all means go straight to men and sell it to 
them in a man’s atmosphere, in a man’s magazine! 


What’s more, there are many products that men 
buy or where manpower is the vital push that makes 
the sale—but men don’t get enough of the selling 


effort. Just stop and think in terms of your own 
home, of your own buying. 


That’s right. It’s not only the man who pays—it’s 
the man who says... which... when...and how much. 


TRUE has 2,000,000 such men for sale—men who 
by every practical yardstick measure up as 
customers for your product. Other advertisers are 
convinced of that, too. That’s why automotive 
advertisers spent 131% more dollars in TRUE in 
1953 than in 1952 ... why sporting goods manu- 
facturers invested 36° more... and why alcoholic 
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beverage advertisers saw fit to spend 47‘, more! 


How does this stack up with other magazines? Last 
year TRUE was #2 among all magazines in the 
number of men’s shoe advertisers! TRUE was 5th 
among all books in pages gained from automotive 
advertisers! TRUE was 5th among all magazines in 
dollars gained from sporting goods advertisers! 


So, put your money where the men are. Put it in 
TRUE, America’s largest selling man’s magazine 
. . . 2,000,000 men at only 3 dollars per page per 
thousand based on guarantee of 1,750,000! 


THE MAN’S MAGAZINE 


Cruise accessories courtesy Abercombie & Fitc 


TRUE 


one of the Fawcett family... servingrmillions of America’s families 


67 WEST 44th 


STREET, NEW YORK 36, N.Y. 
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Today's Ads Wastetul, 


ward the product. 
The adman can insure the be- ‘translate’.” 


Ineffective Because 


They Aren't Researched, Crisp Tells Group _1icv@bility of an ad both by con- 


Detroit, Feb. 16—More than 
half the consumer advertising to- 
day is “strikingly, shockingly 
wasteful and ineffective,” accord- 
ing to Richard D. Crisp, director of 
marketing research of Tatham- 
Laird, Chicago. 

Mr. Crisp told the local chapter) 
of the American Marketing Assn. 
today that this waste is unneces-. 
sary because the effectiveness of) 
any advertising can easily be pre-_ 
tested by research. 

He described six “sources of lost | 
advertising effectiveness to which 
research could be profitably and 
effectively applied”: 


s 1. Failure to reduce the adver- | 
tising program to a detailed, writ-| 
ten plan, and to evaluate the 
program in terms of how well it. 
achieved its objectives. 

Mr. Crisp gave a number of. 
points which should be detailed for | 
any ad program. These include the | 
size and trend of the market for, 
the product and of the company’s 
market share within the total in- 
dustry; the anticipated company 
sales volume on the product and 
the/ advertising appropriation 
needed to get that volume, and 
specific ad plans keyed to both 
appropriation and volume objec- 
tive. 

He said that this written plan 
should be examined at the end of 
the period covered to determine 
whether the program achieved its 
objectives. 


= 2. Failure to test objectively the 
effect on volume of spending sub- 
stantially more or less on adver- 
tising per dollar of sales. 

He suggested that companies use 
the saturation test to determine 
whether they are spending a large 
enough percentage of sales volume 
to get full value from advertising. 
This can be done, he said, by tak- 
ing several test markets and “soup- 
ing up” the expenditures to see the 
effect on sales and share of market. 

3. Failure to evaluate the sales 
idea on which the advertising pro- 
gram is based. 

Exploring consumer attitudes 
through research, he pointed out, 
helps to weed out ideas which may 
sound good to an advertising man 
but which have a negative effect 
on the public. 


e 4. Failure to evaluate alterna- 
tive methods of presenting the 
selected sales idea, to identify and 
select the most powerful method. 


Anyone in your office can set perfect 
headlines, body text, with Fototype. 
(A stenographer set this entire ad!) 
Cuts type costs by as much as 90%. 
Use for house organs, catalogs, ads, 


é | sidering whether he himself be- 
A different method of presenting lieves it and through motivational 
the same idea has added a full 50% research, he said. 
to the proportion of audience ex-| Mr. Crisp tied together the last 
posed who remembered the sales three points—sales idea, method of 
idea, he reported. _ |presentation and _ believability— 
5. Failure to make the advertis-_ with the statement that the idea 
ing believable. Claims in ads which “should be presented with creative 
are not believable, Mr. Crisp said, ingenuity, but that ingenuity must 
are not only wasted, but sometimes be carefully controlled to keep it 
will create a negative attitude to- from exceeding the consumer’s 
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ability and/or inclination to) the agency’s door, the client, who 
t ‘foots the bill, is the chief culprit. 
6. Failure to fit the media plan “I think a client gets about as 
to the market pattern of the prod- good agency service as he de- 
uct advertised. serves,” he said. “A client who is 
As an example of a market pat- | perfectly content to see an agency 
tern, he pointed out that some making a sweet profit on his ac- 
products may be consumed at a count, because they are delivering 
higher per-family rate in urban to him substantially less service 
areas than in rural areas. ‘than he is entitled to and has a 
right to expect, is getting about 
@ Mr. Crisp said that while some the kind of advertising he de- 
of the responsibility for poor ad-| serves.” 
vertising today can be placed at' He said _ that 


today’s profit 


direct mail, brochures—even letter. 
heads! Clean, sharp characters for 
offset, zines or si!k screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 53. 


138,000 metalworking Management, Production, Engineering and 


Purchasing executives read it . . . use it. . . depend upon it! 
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Advertising Age, February 22, 1954 


squeeze often forces an agency to Two Join ‘Newsweek’ Sales Ford Unveils Two 


reduce costs by cutting on research Haven T. Waters. former] : 

| . q y with | . 
expenses, and that the advertising 4merican Magazine, has joined the New Cars Aimed at 
py oe of ae should — New York sales staff of Newsweek, M 
a check on their agencies to make and Richard Callahan, previously | i. po 
sure that they are making full use a Reinhold Publishing Co. sales- Semi S rts arket 
| of research in planning campaigns. man, has joined the magazine’s’ Dgarsorn, MIicH., Feb. 19—Ford 
Philadelphia staff. ‘Motor Co. will put one, and per- 
Barnes to Leave Y&R : haps two, new cars into production 
! Edward Barnes, v.p., cpg bee 4 O we +“ ae - next fall. 
pervisor and member of the plans | ing O’Lawn g. Co., soutn | irst, made by the Ford di- 
| were of Towns & Bunce, Hew | Gere, Vel. maner 6: power mowers| ion is called the Thunderbird 
i York, will retire Feb. 26. He joined |and power edgers, has appointed ’ . 


the agency as a merchandising Jordan Co., Los Angeles, to handle A three-place, steel body vehicle 
man in 1927. lits advertising. of sports car design powered by a 


— 


160 hp. reworked Mercury en- 
gine, it will be available with a 
convertible canvas top and, op- 
tionally, a removable plastic hard 
top. Plans call for production to 
start next fall. Obviously intended 
to compete with Chevrolet’s Cor- 
vette, the Thunderbird is expected 
_to sell for slightly less than Cor- 
| vette’s price of $3,523. 

|. The second car, a product of the 
‘Lincoln-Mercury division, is the 
‘Mercury Monterey XM-800. A 
| four-passenger hardtop coupe with 


2) 


radical style treatment of front 
and rear, it is not intended as a 
sports car. While designed for vol- 
ume production after completion 
of normal tooling, the final deci- 
sion on how many will be built 
depends on public acceptance at 
Detroit and Chicago auto shows 
this month and next, the company 
says. Production bodies probably 
will be of steel, although the pro- 
totype has a plastic body. 


Marsteller Adds Roura Works 

Marsteller, Gebhardt & Reed 
has been appointed to handle ad- 
vertising for Roura Iron Works, 
Detroit. The company manufac- 
tures self-dumping hoppers. The 
agency’s Chicago office will handle 
the account. L. J. Du Mauhaut Ad- 
vertising, Detroit, formerly han- 
dled the account. 


‘Fem’ to Bow in March 

A new magazine for Negro wom- 
en, Fem, will begin publication in 
Los Angeles in March. Circulation 
will be confined to the 11 western 
states. Offices of the new publica- 
tion are at 2716 W. Jefferson Blvd. 


Stickin. Around 


Ay wich KLEEN-STIK 


_KLEEN-STIK GOES “’3-D‘‘! 


_ Just like the movies eating, and T-V 
| actresses, Kleen-Stik gives Depth, De- 
tail and Dash to point-of-purchase dis- 
| plays. This famous moistureless, stick- 
ad “sy come in eaveeny placed 
trips ’n’ ts, makes possible ingeni- 
ous uses of folds and die-cuts for realis- 
tic, super-sellin’ effects like these: 


Comin’ Through! 


That’s what le think this 
FALSTAFF BEER can is doing 
when they see it in retail 
store windows. Actually, it’s 
two half-can replicas, printed 
on heavy-weight stock and sup- 
lied with strips of ever-stickin’ 
\LEEN-STIK. A couple of sim- 
ple folds, strip the covering from 
the K-S adhesive, and mount 
one inside, one outside of win- 
dow or showcase for a terrific 
traffic-stopper! This ‘‘canny”’ 
idea was the 3-dimensional 
baby of Falstaff’s ROY SHER- 
WOOD, with a swell production 
job by SCHMIDT LITHO- 
GRAPH of San Francisco. 


“I Scream, You Scream”... 
Food products P.O.P. is probably the 
hottest competitive field today. So this 
3-D display for CARNATION COM- 
PANY ’s Fresh Milk & Ice Cream Div. 
is even more of a “‘standout’’. Ad Mgr. 
WALT MAYER collaborated with Los 
Angeles designer JERRY NOVORR, 
who devised the clever combination of 
die-cut tabs and folds that assemble 
easily into a lifelike facsimile package, 
either square or round. Produced %, 
'UNIVERSAL PRINTING & LITH 
| CO., these copyrighted ‘‘Uni-Pop-Outs’”’ 
go up quick and easy by means of peel- 
and-press KLEEN-STIK Strips .. . 
| stick tight on walls, windows, and other 
smooth surfaces for hard-hitting, long- 
_ lasting sales impact! 


| SEE what you can do with 
KLEEN-STIK? Besides Strips 
and Spots, there’s K-S All-Over 
Gummed Stocks, too, that 
make wonderful shelf strips, 
die-cut signs, bumper strips, 
and loads of other effective 
P.O.P. Ask your regular printer 
or lithographer—or write for 
free membership in the K-S 
**Idea-of-the-Month”’ Club. 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue @ Chicago 1, Ill. 
Pioneers in pressure sensitives for Advertising and Labeling 
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ss Advertisers and their Agencies __ 


. Selected BUSINESS WEEK asan 
ss Important Magazine for Reaching _ 
ss the Management Market 
i ee ee (ADVERTISING PAGES— Bn 
| BUSINESS WEEK... .. .. . 
ee el) 
SATURDAY EVENING POST . . . . = 4,186 
NEWYORKER. . ..... . 3,971 
ee 561 
_ NEWSWEEK 2 ww... . . 2,962 
| _U.S. NEWS & WORLD .. 2,569 FF 
Bm froRTuNE. ........ 41770 | 
You Advertise in BUSINESS WEEK When You Want fo Influence 
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~ LEADING ADVERTISERS TO BUSINESS AND INDUSTRY SELL THEIR 
IMPORTANT BUYING INFLUENCES THROUGH BUSINESS WEEK 


Feats 
: 


: 2 Manufacturers Materials & Supplies Machinery (Including Industrial Lubrication) Structural Total 
‘ ee, (Building Materials; Equipment, Fixtures & Systems; 
: . 1953 Pages 1953 Pages Protective Coatings) 
! _ Business Week 1,525 Business Week 1,778 1953 Pages 
U.S. News & World Report 472 U. S. News & World Report 442 rade = 
: | Fortune 209 Ff 
Newsweek 463 Newsweek 380 as 
a _ Time 205 fam 
Fortune 392 F Fortune 351 eee 176 | 
_— oe a vane 271 | U.S. News & World Report 154 | 
Nation’s Business 41 [| = Nation’s Business 26 | Nation’s Business 42 | 
Business Week Ist for the past 13 consecutive years. mM Business Week Ist for the past 16 consecutive years. i Business Week Ist for the past 16 consecutive years. 
sa a! Sed ei aera Sig saa amy ey Se WAN ees oe ee ae ee . 
Office Machines; Furniture & Accessories q Stationery & Miscellaneous Paper Goods : tepevense fer Buolaees Reeds d - 
1953 Pages a . 1953 Pages % | 1953 Pages : 
Business Week 404 | Business Week 72 | Business Week 97 F 
Time 265 a Time 93 binidiedh 94 
Newsweek 248 — U.S. News & World Report 50 ; 
; Time 87 
U. S. News & World Report 205 Newsweek 49 Shatinnts Bushenss 55 
paren = arming ; ” U. S. News & World Report 50 dae 
Nation’s Business 101 Nation’s Business 10 Diactend 33 
Business Week Ist fer the past 16 consecutive years. Business Week Ist for the past 9 consecutive years. 
SOG EAS age Poe reas ae " eae Reet ee anes ed ee Oy Rta Soi ee ce ho it 
Communications 5 Trucks, Tractors & Trailers Freight Transportation 
b : (Including Accessories) 
™ 1953 Pages ; 1953 Pages 1953 Pages 3 
4 ‘ot at 
Business Week 93 Business Week 70 § Business Week 169 [ae 
Time 63 Ps _ Newsweek 53 a Time 132 7 : 
U. S. News & World Report 54 J Time 53 3 Newsweek 104 2 
Newsweek 5] i. U. S. News & World Report 38 fF U.S. News & World Report 86 Fae 
Nation’s Business 29 i Nation’s Business 21  Nation’s Business 13 | 
. Fortune 27 % _ Fortune 17 Fortune 9 
Business Week Ist for the past 9 consecutive years. : : . Business Week Ist fer the past 4 consecutive years. Business Week Ist fer the past 8 consecutive years. 
Industrial Site Development : 
1953 Pages 
Business Week 154 
y U.S. News & World Report 134 
i@ is Newsweek 93 
it " Fortune 82 
\e : - Time 45 | y 
— ". Nation’s Business 29 
) : : Business Week Ist for the past 8 consecutive yeers. 
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This Week in Washington... 


Butter Price Cuts May Be Too Late 


By Stanley E. Cohen pact with the government at a 

Washington Editor - | price which put its product beyond 

WASHINGTON, Feb. 18—Agricul- | the reach of the average house- 
ture experts underline the fact} i 


that the reduction of government | Thefhands of the clock won’t' 


support prices will not in itself a | turn back. When the’ butter indus- 
store butter to its prewar standing | t-y tried to fix an artificially high | 
wa Ho. 1 Rewse- | price for household spreads, the | 

‘ | public discovered the existence of 


The price odds against butter | acceptable and less expensive sub- 


have been shortened, but with! .. 
: ae: ‘stitutes. Processors who market 
butter still more than twice as ex- both butter and margarine con- 


pensive as margarine it obviously | tinued to thrive. But the dairy | 


will require a lot of sales effort to | tecmee thas beeeme the vietin| 


recapture the market lost when | é 
: : of technological unemployment, 
the industry entered into a com | brought on by the blindness and 


greed of his own leaders. 
F-TV 


BITTSBURGH., PA. 
Q NBC 


Nat. Rep.-WEED TELEVISION 


'fee situation. 


Advertising Age, February 22, 1954 


Over at the Justice Department, ; merchants plan a campaign to put 


anti-trust lawyers profess to be 
perfectly happy about the fact that 


the Federal Trade Commission has | 


been assigned to the job of find- 
ing out whether price conspiracies 
influence .coffee prices. 

“Actually they should have 
given the job to the Department of 
Agriculture,” one lawyer quipped. 
“When it comes to forcing up com- 


|modity prices, the agriculture boys 


are experts. 

“In any event, I don’t expect 
that much will come of these cof- 
fee investigations. Chances are the 
Brazilians are simply doing the 
same thing our Agriculture De- 
partment has been doing for 


years.” 
} 


Maverick Sen. Wayne Morse, the 


| Oregon independent, has oiled up 
Though a 1¢ reduction in milk | his shot-gun for use against any 
prices actually means more to U.S. | proposed 
‘families than all the recent in-| reach Congress to establish fair 
creases in coffee prices, there still| trade laws for the District of Co- 
'is lots of discussion about the cof- lumbia, hopes to keep it that way. 


legislation that may 


When he heard that district 


‘a fair trade bill through Congress 
'this year, Sen. Morse dubbed it a 


“price boosting measure [which] 
would give selfish business inter- 
ests price control powers. If we 
have to have price control,” he 
commented, “it should be govern- 
ment price control.” 

Meanwhile, Rep. Dwight Hyde 
(R., Md.), whose district includes 
Washington’s Maryland suburbs, 
established himself securely on the 
fence. “It’s a two-edged sword,” 
he explained. “It may help some 
small business men who can’t sell 
at cut rates, but the consumer pays 
more.” 

On the other hand, Rep. Joel 
Broyhill (R., Va.), who speaks for 
Washington’s Virginia suburbs, is 
supporting fair trade. “If it is fair 
for Maryland and Virginia, it’s fair 
for the district,” he said. “I’m 
against controls, but this prevents 
unfair competition and keeps the 
little guy from being squeezed 
out.” 

* e a 


Comptroller General Lindsay 
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Warren has ruled that it was all 
right for Postmaster General Ar- 
thur Summerfield to spend $12,- 
000 for a public opinion poll that 
showed most citizens are prepared 
to pay higher postage rates. Demo- 
cratic Senate whip Albert Gore 
(D., Ark.) had charged that Mr. 
Summerfield violated the law by 
using public funds in an effort to 
injiuence members of Congress, 
but Mr. Warren expressed doubt 
that the poll was primarily for 
lobbying purposes. 

Meanwhile, the Postmaster Gen- 
eral gave the House post office 
committee this week a formula for 
a top-ts-bottom reorganization of 
postal salary scales. 

He opposed _ across-the-board 
raises of the kind that have been 
voted by Congress in the past. In- 
stead, he proposed new pay re- 
lationships, giving big raises to 
top bracket career people and 
moderate raises to the middle 
brackets. His plan would add $80,- 
000,000 yearly to the department’s 
costs, compared with approximate- 
ly $150,000,000 if Congress votes 
an across-the-board raise of $300 
per postal employe. Adoption of 
the Summerfield formula would 
use up about half of the new rev- 
enue Congress would get from the 
4¢ letter rate proposed by the 
House postal committee. 

. 2 a 

The Treasury Department re- 
vealed this week that its future 
savings bond campaigns will de- 
emphasize the $25 savings bond 
and attempt to up-grade bond 
buyers to $50 and larger denomi- 
nations. Though there is no longer 
any inflation danger, Treasury’s 
savings bond goal will be _ in- 
creased from the $4,368,000,000 
sold in 1953 to $5,300,000,000. The 
$25 bond buyer is a poor sales 
risk: While he accounts for 68% 
of the sales, about 52% of the $25 
bonds are cashed in less than a 
year. 

Meanwhile, however, Treasury 
is switching to mass production of 
the $25 bond. After a careful in- 
vestigation of costs and security 
questions, Treasury this week of- 
ficially ordered the Bureau of 
Printing and Engraving to produce 
$25 bonds on offset presses cap- 
able of finishing 480,000 in an 
eight-hour day. Higher denomina- 
tions will continue to be engraved 
on presses yielding only 28,000 a 
day. 


Patriarca Names Agency 
Patriarca Store Fixtures, Provi- 


dence designer of self-service 


tobacco and candy display cases, 
has appointed Fuehrer-Williams 
Co. to handle its advertising and 
sales promotion. Sales literature, 
trade publications, catalogs and di- 
rect mail will be used. 


Elgin to Restyle Products 


Elgin National Watch Co., Elgin, 
Ill., has set aside $350,000 this year 
for a product styling program, 
called “the largest ever undertaken 
in-the watch industry.” The pro- 
gram represents a 40% increase 
over the company’s 1953 expendi- 


‘tures on watch styling. 


ve Sunmaster Names Agency 


Sunmaster Aluminum Awning 
Co., Haskell, N.J., a division of 
Arrow Metal Products Corp., has 
appointed Colman, Prentis & Var- 
ley, New York, to direct its adver- 
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You’ve been hearing a lot about the need for 
going back to hard selling. 


But in this fast moving, intensely competitive 
year, going back to anything is not good enough. 
Yesterday’s methods were geared to yester- 
day’s market. . 


The 1954 economy is a new model with more 
than twice the power of ten years ago. It’s 
whizzing along at a speed undreamed of by the 
sales manager of the early forties. 


To keep pace with it calls for lifting your sights 
to the new America that each year is adding the 
equivalent of another Philadelphia to the popu- 


to hard selling? 


lation. More competitors in your industry, more 
capacity to produce, and the rapid launching of 
new products are making the best of yesterday 
the obsolete of today. 


Such conditions can be met only by advancing to 
a new concept of hard selling. This new hard 
selling is based on an awareness of a bigger 
market—and continuing growth. It makes use 
of the latest market facts to establish sales terri- 
tories. It relates sales calls to potentials. It 
applies sales training and sales promotion to 
step up the salesmen’s effectiveness. It makes 
increasing use of mass communication to raise 
the productivity of sales calls and reduce 


sales costs. 


Judging by the many requests we have been 
getting for current data on the metalworking 
market and its growth, a lot of companies are 
advancing to hard selling. May we be of service 
to you in supplying market data that will aid 
your sales planning ? 
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Golden Jubilee Boat Show ends with 


“The public has plenty of money —but will they spend it?” 
That was the sixty-four-dollar question at the start of 1954. 


A quick answer, in unmistakably clear terms, was given at the 
New York Boat Show a few weeks ago. The answer was a big 
YES! They’re spending. 


Company after company hit a new high in sales. Several outboard 
motor manufacturers went back to allocations. The whole boating 
industry reconfirmed the prosperity of the national economy: a 


people with money to spend — and time to spend. 


The universal five-day week, vacations with pay...plenty of jobs 
at top pay...all these together mean that more time and money 
are being spent on the phenomenally fast-growing outdoor par- 
ticipation sports. And not the least to boom is boating. 


Sports Afield anticipated the upward trend in boating — and once 


again Sports Afield scored a “first,” with its new Boatbuilding 
Annual, added last year. It was an immediate success. 
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@ More men spend more time fishing and 
hunting than in any other leisure activity 
AND 
@ SPORTS AFIELD, with its six Sports Afield annuals, 
provides more fishing and hunting service than 
any other outdoor publication 
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THE AUTHORITY FOR HUNTING AND FISHING 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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Woolrich Names Chittick Co. Aetna Promotes Withe 

Woolrich Woolen Mills, Wool-| Stanley F. Withe, formerly man- 
rich, Pa., maker of hunting clothes | ager of the advertising and publi- 
and shirts, has named Walter S.|city department of Aetna Casual- 
Chittick Co., Philadelphia, to direct | ty & Surety Co., Hartford, has been 
its advertising. promoted to secretary. 


SIMPLE MARKET 
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« « » 814,800 recone 


. . . BILLION DOLLAR BUYING PO 
= ..- - UNLIMITED SALES POTENTIAL 


“SALES MANAGEMENT 
Buyinc Power rR $1 143 429.000 
49 COUNTY PoPuLaTION 814.800 


There’s SALES POTENTIAL UNLIMITED 
in the 4-state Siouxland market. Get your 
share of what this rich agricultural and 
industrial area spends. Contact our National 
Representatives now. 


Che Sioux City Sournal 


JOURNAL-TRIBUNE 


NATIONAL REP. JANN & KELLEY, INC. 
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CAPITAL CITY OF Q SIOUXLAND 


The Sioux City newspapers 
are the dominant sales medi- 
um in Siouxland. 


Advertising Age, February 22, 1954 


Term Insurance on Agency Principal May 
Keep Firm from Bankruptcy, ANPA Says 


New York, Feb. 16—Term in- 
surance on the life of an advertis- 
ing agency principal is one of the 
devices recommended by the 
American Newspaper Publishers 
Assn. to keep an agency from going 
bankrupt. 

Speaking before a meeting of the 
League of Advertising Agencies on 
agency credit problems, Leonard 
Schwartz, counsel to the credit de- 
partment of ANPA, said, “The 
main asset of an advertising agen- 
cy is good will.” 

Very often, in the case of agen- 
cies in financial difficulties, the 
good will disappears if the agency 
principal dies. Providing financial 
arrangements agreeable to the 
creditors can be made, ANPA then 
asks the agency head to take out a 
term insurance policy for the full 
amount of his indebtedness. 


= In the past, the speaker said, 


agencies have followed this pro- 


cedure and worked out their diffi- 
culties to the satisfaction of all 
creditors. In other cases, principals 
have died in the course of straight- 
ening out the agency’s difficulties. 
The policy was cashed in, the re- 
maining debt was paid off to the 
creditors and the remainder of the 
insurance was given to the princi- 
pal’s wife. 

In all cases of possible insolven- 
cy, “we prefer to stay out of the 
courts,” Mr. Schwartz said, both 
in order to keep administrative 
costs to a minimum and to make 
settlements in the shortest period 
of time. There are no two insolven- 
cies alike and no standard proced- 
ure in the handling of such mat- 
ters, he commented. 


# The various forms of bankrupt- 
cy procedure were outlined to the 
group by attorney A. Alan Reich, 
chairman of the bankruptcy com- 
mittee of the Commercial Law 
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4,025 ABC City Zone ead | 
4,080 Retail Trading Zone Lead» 


796,467 lines ae Advertising Lead 


3,264,751 lines Classified Advertising Lead — 


Saat db waa 


Sources: ABC Publishers’ Statements for 6 mos. 
ending Sept. 30, 1953; Media Records total 
advertising, less AW, TW and Comics, 1953. 
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the Oregonian 


PORTLAND, OREGON 


Largest Circulation in 
the Pacific Northwest 
226,445 Daily 
285,142 Sunday 


REPRESENTED NATIONALLY BY 


MOLONEY, REGAN & SCHMITT, INC, 


GEORGE HOAGLAND, formerly research 
director of Street & Smith Publications, 
has been named to advertising sales pro- 
motion manager for Living for Young 


Homemakers. 


League of America. In New York, 
Mr. Reich said, a Chapter 11 pro- 
ceeding is often advisable because 
it prevents the filing of any suits 
against the debtor and, in effect, 
puts him in the position of having 
all assets and no liabilities. 

During the discussion period that 
followed the speakers, it was sug- 
gested that agencies can avoid 
getting into financial trouble be- 
cause of a client who is a poor 
credit risk by asking the client for 
periodic financial statements. 

Another suggestion was to have 
the client sign a personal guaran- 
tee for the credit. If the client 
refuses, it may often mean the “red 
light” signal for the agency. 

The question was asked: Why 
don’t newspapers turn down direct 
advertisers with bad debts to agen- 
cies? To which the reply was 
made: Why don’t agencies stop 
taking this client as he skips from 
one to another, leaving debts along 
the way? 


Lohlein Joins Phelps Mfg. 


Frank Lohlein, formerly asso- 
ciated with the electronics division 
of General Electric Co., Syracuse, 
has joined the sales staff of Phelps 
Mfg. Co., Terre Haute, Ind., man- 
ufacturer of point of purchase dis- 
play material. 


Edward Kellogg Names Dunkle 
William A. Dunkle, formerly ad 
manager for Paul Heinley Movable 
Interior Shutters, has been named 
copy director for Edward S. 
Kellogg Co., Los Angeles. 


NBC Shitts McCray 


Thomas C. McCray, NBC’s West 
Coast director of network radio 
operations, has been appointed 
general manager of KNBH, Los 
Angeles, an NBC o-&-o station. 


Smith Names Malone, Moore 


X. S. Smith Inc., manufacturer 
of laundry nets, metal press pads 
and press covers, has named 
Malone, Moore Associates, New 
York, to direct its advertising. 


Mayers Co. Joins Four A’s 

Mayers Co., Los Angeles, has 
been elected to membership in the 
American Assn. of Advertising 
Agencies. 


ADDRESSING 
HEADACHES? 


20 YEARS ‘‘KNOW-HOW’’ 
GUARANTEES AN 
ECONOMICAL 


DEPENDABLE JOB 
Call Mr. Virgil 


| | 


addressors 
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"916 W. CLINTON ST., CHICAGO 6 
FRanklin 2- 3462 
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outdoor advertising reaches the most 
people—most often at the lowest cost 


Combining full color with the powerful impact of short copy— 
outdoors—sells people. 


For fifty years, H. J. HEINZ COMPANY has made specific and 
successful use of Outdoor Advertising—conclusive proof of its 
continuing effectiveness. 


ASK YOUR ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANIES 


444 MADISON AVENUE, NEW YORK 22 
JOHN DONNELLY & SONS ¢ CENTRAL OUTDOOR ADV. CO. INC, © THE PACKER CORP. © WALKER & CO. ¢ UNITED ADV. CORP. © ROCHESTER POSTER ADV. CO. INC. 


E. A. ECKERT ADY. CO. ¢ RICHMOND POSTER ADV. CO. ¢ WHITMIER & FERRIS CO.INC. © PORTER POSTER SERVICE ¢ SLAYTON & CO. ¢ C. E. STEVENS CO. 


BORK POSTER SERVICE . SUNSET OUTDOOR ADV. CO, . BREMERTON POSTER ADV. CO. ° STARK POSTER SERVICE ° HARRY H. PACKER CO. 


im 
BF 
ta 
a § 


ee a aor agri Sea? Aah iy 1s il. rs ek teh ME es AL ces an : ee ee Re So en BY erie i is ere at haa ye Ae a ee PPA CRN ee rer Fh tiga lar, 2 ve Pose Py. ga Fo anak Weibel Lane A Be SUN Shap be ey i 3 q ‘ VO tN me eae nian ee 
Sy Ea ORM ett y «kate Ae ke py en ee Pee R iy yen coh hoor Ay ReMi Re OER Gea Pe : 9 CP ey Ea EN ha” ki Nn Wea GINERRE ar ci ARENT t eS Neate ae Eo ees Wed FER ae ee a ries, pil: Si ee eee fo eee re a en ee SE ee 
Ai Ren eA wll neat EA OM aoe: Mba eNeS Ne Sas PR ee Be ee gO eee) see hg, Ms a tl SF Pegs Men te Tyo tah pertes ees Sige te SORT et ate Men A ee egies Ree Sage ee 
nia BaP NY tee Sed : ane Pree ea eeNy tes » Skin SoCs Dis ahaa Tee EO ea yee eee © oS Au as eget eas Ne ee eS Sie as Ee et techs a aes TE Pes oe AS Conc? § ; eves ee amet So Wie CARS Yt oe ae, OS CF per eae BE Stes ee ee, Per ee eae Ae + vom 
Bea “aay ort nid ea Rein) Pan a re ots Le ec CREE ft Bee + eles 2! ie on ideal Beare a, Fh PAT ee os eye ee : Y bal ge emaea ia sc ree SMe tee) eRe | Pei crt Etat, Ba ahs: ie Ue nc att ae Pretec ‘tg Roe Radia) ee fo hogan Mein aale Ch aie ts ooaies Ne ae) at ieee gee ce a 
cp EE Petied ses ties eaten meen ee big Stee ee Shs he Dees Se OD suite aes ere Jo Cee aaa ‘ Ech cab aoe sas Se tee dt fgk Ie ei eae alice Be eels eae oo peroneal Se aesit cigs, tec at NE i ae IBOATS CUR a 
eto eee “: ee : se eae : Sie: sie * & Uh Vay ee oa oe ae Beh es Tee raps Pg eee Ne chair oS ora 5.45 ee ’ oe me e A ds igs chan hago Rare Batti ose Ts me, en 
ee aan : Ps 
Baa. Bey. 
icone 
. } A) vine ta 
0 ek 
asf ; Syne 
. pee es = 
TOD ‘gi aid 
. Bie rig 
aa ean 
ae OS oioe Rall 
Weer: ae 
h hiss 3 gs) - 
sie b of Cae 
cone Sn eC, 
: cont 1 P = ae a 
4 et ® 
- s 6 @ oe 
} eee ae 
~ \ Lo) are abe 
if aes 6 ; 
BB 7c 3 ‘ 
ig yes >) 
ee <4 9 ees 
= oo 7 
‘- cf ? ee ©» 8 @ ae. 
; ot db Qg e oe | 
= 6) 
S | Lo) © Sita 
| Te } ‘ Ws, oe segucntieal 
; : - Bi: as He 
— 2 wen © snes 
‘a 2 Bim a Beng 
ee | ‘ > ] is Eas 
ibe if ao <> wwe fo) Teer ae 
— Bs & © wars : ae oe & ee 
i ff Wey &S ve ee 
i ‘ ea ee 
6 hs 6 8octas NO ay 
sae “3 th hoy Bay i" 
res 3 ce aa 
pe vat 
= } ei ea 
{ Bs i} ints 
. pa: ; 
pee 
: ‘a 
it ne 
; te, \\ en 
— a aaa 
i pes l - Ee Dy) 
es eal ED 
; conan . a 
-_ — 
| ek x - 
ou . » 
: id ee 
ee Baz ey 
oa att 
5 oe \} emt cent 
i on a Le ’ us 
ig } , enact 
ant \ See 
ie Stee s Ba 
oe . % atic 
= Cg Ketchup 
NG; , » : 
q 2 | ce A Ss <n 
wa ii ewe 
2 i cesbaaissscasiiisiissssseeseiipesiiihis: ot 
q i eos SORE CHE! Cut Ady ith . PHiiiiit ween : 
ae ae ¥ * ee seer ae 
| a a ssSiicsshsstesssssteassseas Siiesssssssssaccses aes 
§ SOHKSCTHOSSCOHHHSHSSET HORSE SES ER HOL OCS EOS ERE OL ESE8 aM by 
H ; 4 x Sah 
j Rape a 
i. oe te 
eo ig" “ie 
| r + 
ee A : asaiiatain 
oe 5 is 
et p ¢ ee 
e | eee Be: 
= ne 
SSC ae 
Pe 
fi 
if j 
: 
3 
ar ; 
g Ages 
ae Wes 


The NEWS of the Rockies: 


Since 1950, we have gained 14,217 
daily and 12,313 Sunday. The other 
good newspaper in growing Denver 
has lost 5,081 daily and 12,027 Sun- 
day. 


(Publisher's Statements 9/30 each year.) 


. 
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A Serigus"Howard Newspaper’ DENVER 


|WOPA-TV Gets Channel 44 _ 

The Federal Communications 
Commission has assigned Channel | 
44, Chicago, to WOPA-TV, which | 
is expected to be in operation by 
the end of the year. The station 
says it will supplement present tv | 
programming in Chicago with 
more programs keyed to local in- 
terest. Officers of WOPA-TV cor- 
poration include Egmont Sonder- 
ling, president, Richard Goodman, | 
Chicago financier, and Mason> 
Loundy, president of the Devon 
Northtown State Bank. 


Pearson Drops Cohen 

Pearson Pharmacal Co., New) 
York, will drop Harry B. Cohen 
Advertising Co. March 31. Cohen 
has been handling Ennds, Eye- | 
Gene and Dew. Pearson has not 
decided upon a new agency, but 
will continue using newspapers, 
magazines, television, radio and 
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R : ky Mountain News car cards. REPEAT PERFORMANCE-—Schenley Distillers Inc. ran the ad at left pointing up the 


Rete ther tober > Mapes 
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COLEMAN NEPHELOMETERS 


scientific approach it takes to testing its whiskies with the aid of a Photo-Nephelo- 

Campbell Advertising Moves meter. Coleman Instruments, the Maywood, Ill., firm which turns out the whisky- 

Campbell Advertising Co., At-| tester, followed up with the ad at right which reproduced the Schenley illustration, 

lanta, has moved to 92 14th St.,| highlighting Coleman’s role. Batten, Barton, Durstine & Osborn is the Schenley 
N.E. agency, and Jack Hollander & Associates handles Coleman. 


CITY ——— ATLANTA 


© Locally-Edited for highest readership 


© Gravure magazine reproduction 


© Newspaper circulation impact 
© Complete flexibility 


© Maximum savings on positives 


For more information about these 13 
weekly newspaper gravure magazines con- 
tact one of the following representatives: 
The Branham Company, Cresmer & Wood- 
i oe ward, Inc., Jann & Kelley, Inc., Kelly-Smith 
: ae Co., Moloney, Regan & Schmitt, Inc., 
O'Mara & Ormsbee, Inc., Scolaro, Meeker 
& Scott, Inc., Story, Brooks & Finley, Inc. 


LOCALLY-EDITED MAGAZINE OF —— ATLANTA JOURNAL AND CONSTITUTION 
STORE ——— BENNETT'S JEWELRY STORE 


‘The Locally-Edited Atlanta Journal and Con- 
stitution Magazine has no peer for local im- 
pact. Continuously for 30 years, Bennett's 
advertising has appeared in every issue— 
and every ad has paid off in results!”’ 


JAMES M. RUDDER, Vice President 


Bennett’s Jewelry Store 


A retailer’s advertising MUST PAY... and IT DOES 
in MAGAZINE ADVERTISING 
at the LOCAL LEVEL! 


Today, many national advertisers are changing their whole approach to maga- 
zine advertising — from generalizing to the country-at-large, to hand-picking 
specific markets with proper sales message. This kind of planning pays off in 
results! Be realistic, buy magazine circulation at the /ocal level — in any or all 
of 13 metropolitan areas served by the Locally-Edited Gravure Magazines. In 
Atlanta, the Locally-Edited Atlanta Journal-Constitution Magazine gives you 
100% coverage of that important market, while the leading national magazine 
reaches only 13% of Atlanta’s families. 


Have you seen the beautiful color pages — and local editorial features — of 
any of the Locally-Edited Gravure Magazines? A representative will gladly 
show you recent issues, and tell you how others are profiting through magazine 
advertising at the /ocal level .. . in the thirteen markets served and sold by the 
LOCALLY-EDITED GRAVURE MAGAZINES. 


KRON BEACON JOURNAL © ATLANTA JOURNAL AND CONSTITUTION * COLUMBIA STATE 
COLUMBUS DISPATCH * DENVER POST * HOUSTON CHRONICLE 
INDIANAPOLIS STAR © LOUISVILLE COURIER-JOURNAL * THE NASHVILLE TENNESSEAN 
NEWARK NEWS © NEW ORLEANS TIMES-PICAYUNE-STATES 
ST. LOUIS GLOBE-DEMOCRAT * TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,370,000 COPIES WEEKLY 


Government Booklet 
| Tells How Marketing 
Overhaul Cuts Costs 


WASHINGTON, Feb. 17—The Small 
Business Administration has re- 
leased a new booklet, ‘Making 
Your Sales Figures Talk,” to in- 
Struct manufacturers on how to re- 
_duce sales costs by analyzing their 
marketing activities. 

Written by Charles W. Smith, a 
|/Management consultant, the book- 
let is the eighth in SBA’s “man- 
-agement series.” It is available 
|from the Superintendent of Docu- 
ments, Washington, or from field 
offices of the Department of Com- 
| merce for 20¢. 

As defense needs are reduced, 
SBA says, sales problems take top 
priority over production problems. 
| “Many small manufacturers will 
therefore find it important to take 
their marketing activities apart— 
just as they have become used to 
analyzing their production opera- 
tions—to find ways of making 
them more efficient,” it states. 


# The booklet indicates the kinds 
of internal records—orders re- 
ceived, salesman’s call reports, and 
production reports—which = are 
helpful to a business man who at- 
tempts to analyze his distribution 
|problems. It also suggests outside 
‘sources of data, including trade 
associations, census reports and 
| trade publications. 

| It goes on to explain how a bus- 
‘itess man can use information to 
improve his distribution opera- 
tions: First by analyzing his sales 
| volume by product groups, by geo- 
graphical location and by trade 
channels; next by breaking down 
his costs of distribution by type, 
_by products, by class of trade, by 
territory and by class of market 
area. 


A-1 Pilsner Buys TV Show 


Arizona Brewing Co., Phoenix 
maker of A-1 Pilsner beer, has 
signed a 52-week contract to bring 
“Duffy’s Tavern” to television 
viewers in eight major markets in 
five western states. Television sta- 
| tions which will carry the program 
are KOB-TV, Albuquerque; 
-KROD-TV, El Paso; KLAS-TV, 
Las Vegas; KPHO-TV, Phoenix; 
KOPO-TV, Tucson; KIVA-TV, 
|; Yuma; KSWS-TV, Roswell, and a 
yet to be named station in San 
|Diego. Advertising Counselors of 
| Arizona bought the time. 


Farran Heads ABP Judges 
Charles Farran, v.p. of Gris- 
wold-Eshleman Co., Cleveland, 
will be chairman of judges in the 
Associated Business Publications’ 
1954 contest for advertising in in- 
dustrial, institutional and profes- 
sional papers. His panel will judge 
/entries and select those campaigns 
which, in their opinion, made the 
best use of space in industrial, in- 
| Stitutional and professional papers, 
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Coming 
| Conventions 


*Indicates first listing in this column. 

Feb. 24. Associated Business Publica- 
tions, annual eastern conference, Roose- 
velt Hotel, New York. 

Feb. 27-28. Fourth District, Advertising 
Tederation of America, sixth annual 
1eeting, advertising education, Stetson 
University, DeLand, Fla. 

March 5-7. National Federation of Ad- 
vertising Agencies, first annual conven- 
tion, Hotel Statler, Los Angeles. 

March 6-9. Advertising Specialty Na- 
tional Assn., spring specialty show, 
Palmer House, Chicago. 

March 10-12. American Assn. of Indus- 
trial Editors, 17th annual convention, Ho- 
tel Roanoke, Roanoke, Va. 

March 17-20. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 30-April 1. Point of Purchase 
Advertising Institute, annual meeting, 
Hotel Statler, New York. 

April 4-6. American Public Relations 
Assn,, 10th anniversary convention, Shel- 
ton Hotel, New York. 

April 5-8. American Management Assn., 
annual packaging exposition, Atlantic 
City. 

April 12-18. National Advertising Agen- 
cy Network, management’ conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- 
Astoria, New York. 

April 22-24, American Assn. of Ad- 
vertising Agencies, annual meeting, the 
Greenbrier, White Sulphur Springs, W. Va. 

April 23-25. Fourth District, Advertis- 
ing Federation of America, annual con- 
vention, Soreno Hotel, St. Petersburg, 
Fla. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

*April 28-30. Southern California Ad- 
vertising Agencies Assn., Deep Well 
Ranch, Palm Springs. 

May 4-7. Assn. of Canadian Advertisers, 
annual conference, Royal York Hotel, 
Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, 
Jackson Hotel, Nashville, Tenn. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 


May 24-25. Inland Daily Press Assn.,| 


spring meeting, Congress Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives 
convention and sales equipment fair, Con- 
rad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

*June 13-16. American Marketing Assn., 


annual conference, Ambassador Hotel, 
Atlantic City. 
June 14-17. National Industrial Ad- | 


vertisers Assn., 32nd annual convention, 


Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 27-30. Advertising Assn. of the 
West, 5lst annual convention, Hotel Utah, 
Salt Lake City. 

Sept. 18-21. 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C, 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 


Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers 


Assn., annual convention, Chicago Athlet- 
ic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

*Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Nov. 7-li. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 


Sylvania Holds Photo Contest 


Sylvania Electric Products, New 
York, has announced an April 30 


deadline for its photography con-| 


| App 330 WEST 42nd STREET, NEW YORK 36, N.Y. @® 


test which features $50,000 in 
prizes plus two Chevrolet Cor- 
vette sport cars. Theme is “Folks 
Fun.” Entry blanks are available 


Andrew | 


Advertising Specialty Na- | 


Council, | 


22, 1954 


‘wherever Sylvania’s “Blue Dot” 


'flashbulbs are sold. 
| Nelson Opens PR Firm 


David Nelson, account executive 
with Consultants Inc., San Fran- 
cisco, has resigned to open his own 
public relations firm in the Hum- 

‘boldt Bank Bldg. Kellogg Smith, 
formerly with the Cleveland Press, 
|has joined Consultants as an ac- 
count executive. 


| Jacobs Joins W. E. Long 


| Lawrence J. Jacobs, formerly a 
member of the creative and mer- 
chandising staff of Leo Burnett Co., 
Chicago, has joined the staff of 
the advertising division of W. E. 
Long Co., Chicago, as director of 
merchandising. W. E. Long is a 
bakery service organization. 


Empire TV Opens Doors 

Empire Television Productions, 
headed by Joe Brady and Bill 
Symonds, has been formed in Den- 
ver, te operate as a talent clearing 
house, produce shows and act as 
consultant to tv stations and adver- 
tisers. 


Piano Maker Names Agency 


National Piano Co., manufac- 
turer of Shoninger pianos, has ap- 
pointed Picard, Marvin & Red- 
| field, New York, to handle its ad- 
vertising, chiefly in home furnish- 
ing magazines and trade papers. 


Demarest to United Ad 


Winfield J. Demarest, formerly 
with Batten, Barton, Durstine & 
Osborn, has joined United Adver- 
tising Agency, Newark, N. J., and 
New York, as an account execu- 
tive. 


Olian Names William Benz 


William Benz has been appointed 
art and production director of Oli- 
an Advertising Co., St. Louis, and 
Paul Kohl has joined the staff 
to head the art department under 
his supervision. 


Bielawski Joins Ken Seitz 


Gene A. Bielawski, formerly a 
sales representative of David 
White Co., Milwaukee, has joined 
the account service staff of Ken 
Seitz & Associates, Milwaukee 
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Investigate Television, Radio and Newspaper Response 
.._ In the NEW Milwaukee Market and the 


TELEPHONE ANSWERING 
SERVICES 


of Telephone Message Exchange. Adequate 
Response Facilities and Varied Number 
Banks Always Available. No Program Too 
Big or Too Small. 24 Hour Service Every- 
day Including Saturday & Sunday. Full 
Co-operation and Endorsement From 
All Local Stations and Publications. 
Accurate Telephone Response 

Reports Resulting From Publicity 
Submitted To Advertising Agency 
—Client, Station or Publication. 


TELEPHONE MESSAGE EXCHANGE e TELEPHONE ANSWERING SERVICE 
312 E. Wisconsin Ave., Milwaukee 2, Wis. BROADWAY 1-7060 
Milwaukee’s Supreme Wisconsin's Largest 
i 
-~ ~ 


E 


LOOK FOR THIS EMBLEM 


= 
= 
2 


agency. 


OFFICES IN ALL 


NATIONWIDE 


PRINCIPAL CITIES |— 


WHAT ABOUT 


Copy Themes 


IN INDUSTRIAL ADVERTISEMENTS? 


| 


PRODUCT . 
| < Product Application 203 
| 763 ADS | Product Line 45 
| Product Benefit 237 


PUBLIC SERV 


INDEX OF “READ MOST” READERSHIP 
AS CLASSIFIED BY DOMINANT COPY THEME 


(Basis: 913 one-page black-and-white industrial advertisements) 


DOMINANT THEME NUMBER 
(Predominating both in OF 
lead position and length) ADS J 


“Read Most” 
(100= Average of all corporate ads) 


75 100 
i i 


‘Product Announcement 37 
Product Characteristics 241 


ICE 19 
Distribution Facilities 12 


“a "| Manufacturing Facilities 28 

| other Corporate Ads 74 

LITERATURE OFFER 7 
(Featured) 


17 other ads had no copy and could not be included. 


SOME 7 7 


124 


106 


ad readership, 


black-and-whi 


facilities, skill 


TO DETERMINE the extent to which a par- 


ticular type of copy theme influences industrial 


McGraw-Hill Research analyzed 


Starch Readership reports of all one-page, 


te advertisements in the 1952 


issues of Power and Factory Management. 


THE RESULTS showed that when the adver- 
tiser talked about his product he averaged 20°; 
more readership than when he talked about his 


or prestige. Advertisements fea- 


turing product ‘‘news”’ (new developments, new 


products) received highest readership. In the 


“‘corporate”’ c 


lassification advertisers did best 


when talking about distribution facilities. As a 


| HEADQUARTE 


R S$ FOR £464 @-&.4 3 


| McGRAW-HILL PUBLISHING COMPANY, INC. 


group, the seventeen ads featuring literature 
offers were the least read. 

CONCLUSIONS This study (fully covered 
in Data Sheet #3232.1) shows that copy which 
deals specifically with the product and its appli- 
cations is preferred by readers of business 
publications. 

TO SERVE YOU: The Laboratory of Ad- 
vertising Performance is one of many “‘services”’ 
maintained by the McGraw-Hill organization 
for its advertisers. If you want facts on subjects 
related to business paper advertising perform- 
ance and effectiveness, ask your McGraw-Hill 
man, or write our Research Department. 


M-GRAW-HILL ms 
Sa 


Rese “2 FB ee Se 
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Columbia, RCA Disc Skirmish to End "<%= “= 


March 1 Short of Major Price War 


New York, Feb. 17—RCA Vic- 
tor and Columbia records are hav- 
ing a price skirmish, but a truce 
has already been set for March 1. 

The fight started when Colum- 
bia launched a national “Sale-and- 
a-half” drive on long-playing rec- 
ords after a test in Buffalo. The of- 
fer: Anybody who buys an LP at 
list price gets the second one at 
half price. Columbia planned the 


sale to pep up February business, 
which normally is slow. 

When word of the promotion 
reached RCA Victor it did some 
fast arithmetic, soon figured that. 
the Columbia offer boiled down to. 
an average price of $4.47, since 
Columbia’s 12” LPs usually sell 
for $5.95. 


# RCA countered with a wire to 
its 50 distributors on Feb. 1 in- 
forming them that effective im- 
mediately and until further notice 
they could offer the 12” classical 
LPs and show albums for $3.99— 
quite & drop from the usual $5.72. 
The (10” LPs, which are listed at 
$4.67, were dropped to $3.25. 

RCA announced its move in 
dealer-placed ads with the head- 
line, “RCA Victor Slashes Prices,” 
in metropolitan newspapers. Radio 
spots also are running in some 
cities. This advertising is a three- 
way proposition between RCA, its 
distributors and its dealers. 

Undaunted by having its bar- 
gain price beaten by a _ super-, 
bargain, Columbia is going ahead | 
with its Fébruary promotion as) 
planned. The record maker and) 
its 40 distributors are running | 
large-space, dealer-listing news- 
paper ads as the kick-off in most 
areas. The sale-and-a-half will be. 
featured in a page ad in Life. 
Feb. 22. 


# In addition, Columbia’s sale is 
being heralded in dealer-distribu- 
tor co-op newspaper ads and radio 
spots. Columbia pays half of the) 
distributor costs for such adver-_| 
tising. 

When word of Columbia’s Feb- 
ruary plans leaked out in the. 
trade, the offer was also matched | 
by Westminster, Urania and Mer- 
cury. RCA Victor said it joined 
the price-cutting spree rather than 
sit by and watch Columbia take 


_@ At first it looked as though this 
| might be the start of a spring price 
war, but Columbia has notified 
dealers that the “sale-and-a-half” 
‘ends with the coming of March. 
over most of the classical business. This was the schedule as originally 

RCA apparently feared the prof- | set, according to a spokesman for 
it incentive was attractive enough | the company. Once this became 
to get dealers to load up with/clear, RCA Victor followed with an 
Columbia LPs and push them announcement to dealers that its 
hard, while relegating long play-|LPs will revert to pre-sale prices 
ing discs of the competition to the| on the same date. 


Advertising Age, February 22, 1954 ’ 


| Whether the record-buying pub- 

lic—which in most large cities is 
-accustomed to year-around one- 
third off prices for most LPs— 
will be greatly excited by these 
manufacturers’ sales remains to 
be seen. In view of the usual of- 
fers of cut-rate record stores, disc 
collectors may not even notice. 


Plastics Firm Names Stuart 


Charles R. Stuart Advertising 
has been named by California Re- 


inforced Plastics Co., San Francis- 


co, manufacturer of Hexcel struc- 
tural honeycomb, to aid in market 
research, new product development 
and civilian product advertising. 
Raymond I. Lang Advertising 
will continue to handle advertising 
for the firm’s aviation and mili- 
tary application division. 


Mrs. Harvey Elected PR V. P. 


Mrs. Mary Kersey Harvey, di- 
rector of public relations, has been 
elected v. p. in charge of public 
relations of M. Belmont Ver Stan- 
dig Inc., Washington agency. 
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IT’S THE PEOPLE WHO COUNT... 


» +. and you can count on the people at WDSU-TV whose combined 
radio, television and theatre backgrounds provide New Orleans with 
the finest in local television entertainment. Typical are the eight 
members of the WDSU-TV production staff pictured here in a meeting 
in one of the station’s conference rooms. Their combined network, 
station, agency and theatre work in key production centers throughout 
the country totals over 79 years of valuable programming and pro- 
duction experience. It’s the skill and know-how of people like these 
plus the finest of facilities that makes Lovisiana’s first television station 


one of the nation’s best. 
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Advertising Age, February 22, 1954 


Lawrence Promotes Brandon i Honig-Cooper Names 3 V. P.s 


Dan Lawrence Co., San Diego Honi 
h . »| _Honig-Cooper Co., San Fran- Richar a i 
; 96 G sae a ho Brandon | cisco, has named _W. C. Day,| charge of tee ela 
agency ‘la aadiden’s “ - ae the | E. B. Krough and Eric Bellingall as|tions for the National Assn pc 
is ae et ae . duties v. p.s. The three men will continue Radio & Television Broadcasters 
nue puntiion ger. ls is a} to serve as account executives in| will resign March 1 to form his 
, the San Francisco office. own radio-tv management Peco 


: sultant office in Washi 
ite to es maiee P Canners Assn. Names PR Firm = 
Ss A. utt, formerly ational Canners Assn., Wash-| Three 
= Con bee Cee foe — a. ~*~ a Dudley, An-| The 0 gg 7 alan Nev., TV 
fs m bee ~ | derson utzy, New York public} T 1 ‘ 
cone oes Rimage. - Will Ross | relations consultant, to ‘condaat a err Chusceny: dele Ri ~ 
’ anufacturer and | consumer and trade relations pro-| Brunswick, have become ped sa 


Doherty to Open Own Office 


distributor of hospital su i 
pplies. gram. i i 
of A Ss 


_ Sausage Co. Names Agency 


Milwaukee Sausage Co., Seattle, 
has appointed Advertising Coun- 
| selors to direct its advertising, 
‘merchandising, promotion and 
Public relations. An ad campaign 
covering newspaper, radio, tv and 
point of sale material is being 
planned. 


_Graceman Elected to Four A’s 

Edward Graceman & Associates 
Hartford, has been elected to 
membership in the American 
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Illinois TV Station 
Sued for $50,000 by 


Former Sales Chief 


Sr. Louis, Feb. 16—A $50,000 
damage suit alleging breach of 
contract has been filed by Harold 
Kirsch against Signal Hill Tele- 
casting Corp., operator of WTVI 
in Belleville, Ill. 


Mr. Kirsch, who recently re- 
signed as WTVI sales manager, al- 
leged in his suit in federal district 
court in East St. Louis, IIl., that 
WTVI had guaranteed him “a $15,- 
000 per year salary plus 24%% of 
all gross local sales.” However, 
Paul Pelteson, president of WTVI, 
said that Mr. Kirsch had no con- 
tract. 

“We paid him $1,000 per month, 
and he didn’t perform,” he de- 
clared. 

Owner of Harold Kirsch Co. ad- 
vertising agency for almost five 
years, Mr. Kirsch said that at 
the time he sold his agency to 
assume his duties at WTVI, he 
submitted his “proposition in 
written form, which was ap- 
proved by WTVI. Now, after work- 
ing with them for almost one year, 
they have reneged on their con- 
tract.” 

Mr. Kirsch asserted that before 
the station went on the air last 
Aug. 10, he had sold more than 
$400,000 of time. 


Stove Co. Slates Ad Drive 


Perfection Stove Co., Cleveland, 
has scheduled 267 ads for 35 trade 
magazines in the U. S. and 
Canada, as part of the largest 
trade publication advertising pro- 
gram in its 66-year history. Fea- 
tured in the ads will be heating 
and air conditioning equipment, 
gas and electric ranges, gas and 
electric water heaters and engine 
heating equipment. McCann- 
Erickson is the agency. 


Binns Promoted to PR Head 

John E. Binns, formerly manager 
of the personnel division of the 
American Management Assn., has 
been promoted to the new post of 
director of public relations and 
executive assistant. James M. 
Black will succeed him in the 
personnel division. 


NBC Elects Rettig V. P. 


National Broadcasting Co., New 
York, has elected Earl Rettig v. p. 
in charge of production and busi- 
ness affairs of television network 


programs. 


E_ 


10 OPEN THE DOOR 


| 
| 10 THE 
| 


CONSTRUCTION 
MARKET 


Multi-Billion Dollar 
INDUSTRY 


Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
Construction News 

Monthly Dixie Contractor 
Michigan Contract: 

ond Bellon ” Mid-West Contractor 

Mississippi Valley New England 
Contractor Gensaon 
Rocky Mountain Southwest Builder 
Construction and Contractor 
Texas Contractor Western Builder 
For Information Write: 

G. L. ANDERSON, Sec'y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn, 
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oe nterpretation of Dreams. When she 
tells you she dreamed she was locked in 
a dungeon for 10 years, fetch out your 
dinner jacket—you’re going dancing 
next week-end. 


2. Free Association. When a woman 
instantly associates ‘$10 Raise’’ with 
“‘New Refrigerator’, she reveals her 
innermost feeling that money is useless 
until it’s usefully spent. 


3. Defense Mechanism. A woman bris- 
tles when a man asks her why she 
doesn’t try the charcoal-singed quail 
he saw in his magazine. But she yields 
happily to the many imaginative and 
workable food suggestions in her Ladies’ 
Home Journal. 


— 


How to Analyze a 


Ladies’ Home Journal offers men a few practical 
guides for probing beneath the surface of 


that many-layered structure —a woman’s mind. 


4. Rationalization. She has been known 


to say, ‘“‘Mink wears so well’. 


5. Identification. Remember — every 
woman has the uncanny ability to leap 
mentally inside a situation—identify 
herself with it. Because all the Journal 
is edited with this in mind, women 
respond electrically to ideas in its pages. 


Never underestimate 
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6. Wish Fulfillment. What does a 
woman really long to be? A_ good 
mother, wife, citizen. Also hostess, cook, 
gardener, decorator. And home builder, 
home nurse, home economist. All this, 
and often a career girl, too. To help 
fulfill their wishes, more than 5,000,000 
women buy the Journal every month. 


‘a Ambivalence. When you come home 
after the annual office revel, and she 
can’t decide whether you’re an idiot or 
an ogre—don’t explain, kiss her! 


How to Influence a Woman 


Just ask yourself if your advertising is reaching her in a 
medium that really understands a woman. 

Not one that skitters over the surface of her mind—but 
a medium that really gets down deep. 

If you are in the Journal, the answer is a resounding 
“Yes”. Because all the Journal is about her interests. And 
only the Journal is about all her interests. Which goes far 


i 


io explain these fabulous Journal figures: 

Over 5,000,000 circulation per issue! That’s net paid ABC 
circulation— the truest measure of a magazine’s editorial 
interest. 

Best seller on newsstands of any magazine that carries 
advertising. That’s voluntary selection—best possible dem- 
onstration of a magazine’s reader interest. 


_, the power of the magazine women believe in J Ladies’ Home | 
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‘AR’ Sees a Glowing Year with New 
Fluorescent Printing Techniques 


Cuicaco, Feb. 16—Print ads will | 


have a new glow in many media 
this year, Advertising Require- 
ments predicts. 

Tracing the development of 
fluorescent color in graphic arts, 
the magazine points out in its 
March issue that glowing color was 
known in ancient China, but ex- 
tensive use in advertising media 
was retarded until suitable print- 
ing inks were developed. 

Now, however, new inks make 
it possible to produce excellent 
fluorescent by letterpress, offset, 
gravure, flexography or screen 
process. The new inks are available 
for printing on almost any kind of 
paper stock and first appeared in 
publications in mid-1953. 


Advertising Requirements illus- 


trates the point in part by printing 
its cover and an inside illustration 
in fluorescent red. 


s Advantages of daylight fluores- 


How Aivertisers Use Phigtg- Reports 
3 / “X Illustrated booklet describes how 


Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


cent color (not to be confused with 
light-emitting materials, or those 
that require ultra-violet light), 
says AR, lie in its ability to reflect 
otherwise invisible light rays. The 
color thus becomes several times 
brighter than the brightest of ordi- 
nary hues. 

Most fluorescent printing to date} 
has required a screen process be-| ; 
cause of the thick ink layer re- ae ee 
quired, the magazine points out.) é 
Newer inks, however, permit light- 


er coating. freee THREE OFFICERS—Officers of the newly organized 


District Three of the Advertising Federation of America—com- 
, | prised of ad clubs in North Carolina, Virginia and South Car- 
S Glowing color at present has one) ojing—pose for the photographer. Left to right are C. James 
shortcoming: It fades under strong | Proud, assistant to the president, AFA; B. George Barber Jr., 
sunlight, losing its fluorescent WGBG, president of the Greensboro Advertising Club and newly 
quality in about 30 days, according | elected 2nd lieutenant governor; Elizabeth Stuart, General 


Advertising Age, February 22, 1954 


Outdoor Advertising, v.p., Raleigh Advertising Club; T. S. Ferree 
Jr., Ferree Studios, president, Raleigh Advertising Club and 
newly elected Ist lieutenant governor; Walter Frank, field 
secretary, AFA; Shields Johnson, v.p. and general manager, 
Roanoke Newspapers, and newly elected district governor, and 
Eugene B. Campbell, Lynchburg-Westover Dairies, president of 
the Lynchburg Advertising Club, newly elected district treasurer. 


to AR. Artificial light does not) 
cause fading. 


jadvertisers have made effective! fects in magazine inserts. With 
|use of the new color on 24-sheet | fiuorescent paper, 
Posters and other boards. It is high-| areas are covered with especially | 
ly suitable for seasonable cam- opaque inks. 
paigns (Santa Claus doesn’t run 


chon vehiculas trafic is heaviest, NOW: AR states, but offset inks are 
In addition to silk-screened post- the newest development. | 


has also been widespread use of : . 
fluorescent paper and card stock. | ene AR predicts. 


a 
we fOr 


| hese 


MOVERTISI 
& DOLLAR 


/Tapidly being applied to packages, | manager. 


; ‘Printing procedure is much the|appear in ordinary ink. The extra| Tyo Name Relations Design 
_ Although fading would appear to same as with other heavily coated| brightness of fluorescents makes 
rule out its use outdoors, many | papers and produces striking ef-|small print hard to read. 


James A. Dougherty Relations 
Design, Plainfield, N. J., has been 
;appointed to handle advertising 


non-glowing Bishop Rejoins Pacific Outdoor and public relations for Pioneer 


Dalton H. Bishop, 
sales manager of Pacific Outdoor) : 
Advertising in Los Angeles, has Chatham, N.J. Pioneer manufac- 


atex Chemical Co., Middlesex, 


formerly | r 
N.J., and Analytical Measurements, 


'tures latex compounds, adhesives, 


long after New Year’s Day), and [Letterpress inks are attracting rejoined the company after opera-| / 
‘ti t coatings and saturants. Analytical 


glowing posters provide striking : : .<¢ | ting his own business for the pas 
|perhaps the greatest interest just toon vents. tir. lakes will anon Measurements produces a pocket- 


to San Francisco to become man- 

; ‘ager of the company’s office there | PFOD Aer 

ers, displays and car cards, there Greatest a of about July 1. William V. Osborn, | acidity and alkalinity. 
fluorescence probably will be in|manager of the Pacific Outdoor 

'San Francisco office, will transfer Fritz Named Sales V. P. 

“Fluorescent printing is already to Los Angeles as assistant general | 


size pH meter and companion 
‘probe unit for determinations of 


William L. Fritz, formerly as- 
sistant to the president of General 
Binding Corp., has been named 


‘and with new ink developments it, . 
‘is highly likely that the next few Herald-Express’ Cuts Price v. p. in charge of sales of Plastic 


months will see hundreds of new | The Los Angeles Herald-Express | Loose Leaf, new Chicago corpora- 
fluorescent packages.” has reduced its price from 10¢ to|tion. Felix D. Kolben, formerly 


for your 1954 
e e 
M CF cha t/] disin ig | In most cases present cuts can play Bg a i Bee plc | eee iui, eee bo 


| be used, but merely substituting ately. The reduction of price was ident. The company will introduce 
Pro Tain ithe ink gives a package impact made simultaneously with _the plastic bindings to the graphic arts 
needed in self service merchandis- change of the Los Angeles Mirror. field shortly. 

|ing. | from tabloid size to standard news-| 

| | paper size. The Mirror sells for 7¢,| 


= Basic guides recommended by pd wine Bacay Bog» wel ae ee 
AR tor edmen considering use of Examiner, continue at 10¢. 
the new inks and stock are: | 


= ie Simple layouts where the col- | Needham Promotes Two 


= | 


Fritz Joins Kastor & Sons 


Martin Fritz, formerly director 
‘of media of Buchen Co., has 
joined H. W. Kastor & Sons Ad- 
vertising, Chicago, in the same 
‘capacity. He will have charge of 


ap 


or is used for accent or increased) Pay] C. Harper Jr. has been’ : e 
| ) attention value. Broad letters,’ elected chairman of the operating | 8G, Company * sion time basing.” 
= widely spaced against a dark back-| committee of Needham, Louis & . - . 


OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI, OHIO 


POINT-OF-SALE 


om ground, are best. |Brorby, Chicago. He is a v. p. Appoints Feinberg & Glass 


2. In illustration, glowing color| and account executive. Thomas E. ; 
Brittingham, member of the de-« American Import Export Co., 


¢ P A F 
is well adapted to depict light, heat - ; 3 , ° 

, } partment staff, has been assigned} Philadelphia industrial machinery 

L WUS and highlights of flowers, ae the agency’s Hollywood office| and raw materials dealer, has ap- 


‘where he will assist in radio-tv; pointed Feinberg & Glass to handle 


scapes, etc. 
its advertising. 


3. Small reading matter should! billing. 


ILLUMINATED & NON-ILLUMINATED 
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. production men ss | “eke Shore ac 


BISTA PRE-MADEREADY MATS 


_ Newspapers across the country prefer 
Lake Shore Bista mats because they are 
custom built to exact newspaper speci 
fications for direct casting and are skill- 
fully treated with Bista underlays — 
solids raised, highlights, lonesome 

areas and vignettes lowered—for better 

_ newspaper color printing. Bista Pre- 

exclusi 
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1,276,762 
lines 


THE STAR WEEKLY 
PUBLICATION “B” 
PUBLICATION “C” 
PUBLICATION “D” 


Advertisers invest more of 

lines their budget dollars in the 

Star Weekly, because they 

know it reaches Canada’s 

largest reading audience. 

— 961,001 (A.B.C. average 

net paid) copies of the Star 

Weekly are bought every 

week because Canadians 

want the Star Weekly 
to read. 


For More Products 


623 


THE STAR WEEKLY rest 
PUBLICATION “B” a 
PUBLICATION “C” : 


cause they recognize it as 
419 : : 4 
PU BLICATION — Products ina 


479 the one best medium to 
reach the largest possible 
Products umber of readers at the 


... than ANY other 


National Magazine or Week-end Newspaper 


Largest A.B.C. 
circulation in Canada 


Read by 
all the family 


Published at 80 King St. West, Toronto + Montreal Advertising Office: University Tower + U.S. Representatives: Ward-Griffith Company Inc. 
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Gannett Boosts Mahar 


SIGNS OF LONG LIFE* 
FOR QUANTITY BUYERS 

THE ARTKRAFT* SIGN CO. 
Arthrafi* Bred Corporation 
900 Kibby St., Lima, Ohio, U.S.A. 


*Treodemarhs Reg US. Por. OF. 


icle, Rochester, N.Y. He has been 


‘for the past 15 years. Wilbur L. 
| Hanks has been named advertising 
.manager to succeed Mr. Mahar. 


Hitch Your Sales to a Pony 
And Watch Him Pull for You / 


What are you promoting .. . foods, drugs, tooth- 
paste, anny secdusts. candy? Whatever it is, if it's 
a consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a ‘‘Give-a-Pony’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 
parade .. . with parents, too! You'll see here the 
ultimate in store-traffic stimulation. 


And a Pony is very inexpensive compared to the 
amount of interest you will create with any other 
prize. 


One or a thousand available immediately. 
Get the full story today . . . write or phone 


Fashion Club Shetland Pony Sales Co. 


749 Bush St. + Chicago 11, Ill. + DEL. 17-7566 


Al F. Mahar, who has been as- 
sociated with the Gannett News-| homes with radios in the U. S., : 
papers, Rochester, for 29 years,| cording to a report by A. C. Niel- 
‘has been promoted to business|sen Co., Chicago. This is an in- 
manager of the Democrat Chron-| crease of 1,890,000 homes from the 


46,646,000 Homes Have Radios 


On Jan. 1, there were 46,646,000 
S., ac- 


‘Jan. 1, 1953, figure. 


| 


advertising manager of the paper) 


Whigham Joins WJHP Stations 


| Barbara B. Whigham, formerly 
‘assistant promotion manager with 


_a Jacksonville station, has been 
appointed director of sales promo- 
ition for WJHP and WJHP-TV, 


| Jacksonville, Fla. 


| Lewellen Joins Marchant 


Joseph W. Lewellen, formerly 
ia member of the executive staff 
(of the California Manufacturers 
Assn., has been appointed adver- 
tising manager of Marchant Cal- 
culators, Oakland, Cal. 


Alloy to Fox & Mackenzie 

Alloy Metal Wire Co., a division 
of H. K. Porter Co., Prospect Park, 
|Pa., has named Fox & Mackenzie, 
| Philadelphia, to handle its adver- 
\ tising. 


for sheer martini perfection, it’s 
— : Seagram's 


. Golden DIRY Martini 


There is nothing dryer 


There is nothing smoother 


The Golden Touch 
of Hospitality 


Seagram's 
(PAracinil Lie 


DISTILLED DRY 


Gin 


SEAGRAM-DISTILLERS CORPORATION, NEW YORK CITY. 90 PROOF, DISTILLED DRY GIN, DISTILLED FROM AMERICAN GRAIN 
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By Maurine Christopher 


New York, Feb. 17—Thomas J. 
O’Neil, president and board chair- 
man of Mutual Broadcasting Sys- 
tem, prides himself on being a 
realist and readily admits that he 
is in the broadcasting business to 
make money—as is the case, he 
believes, with almost any broad- 
caster you care to name. ~ 

Mr. O’Neil says Mutual made 
money in 1953. 
He points out 
that the net- 
work’s sales for 
the year totaled 
about $23,000,000 
—or an increase 
of 10% over the 
1952 figure. In 
view of this 
healthy gain, the 
head of the net- 
work is more 
than a little tired 
of the recurrent rumors that Mu- 
tual is “in trouble.” 

This whispering campaign 
reached a crescendo a few months 
ago when the network tried unsuc- 
cessfully to sell its affiliates on a 
program for time barter arrange- 
ment. Far from being in trouble, 
Mutual never had it so good, ac- 
cording to Mr. O’Neil. 


Thomas J. O'Neil 


s “Look at the sponsors we've 
been getting lately—Procter & 
Gamble, Dodge, Chrysler, Chevro- 
let. There was a time when these 
advertisers considered our network 
the other side of the tracks,” he 
said. 

That’s not so nowadays when 
more sponsors are interested in 
“covering the 48 states from the 
inside as Mutual does with its 565 
stations,” he continued. 
| Among these grass roots-minded 


sponsors are Philip Morris (“My 


| Little Margie”), Coca-Cola (“Ed- 
|die Fisher Show’’) and Chester- 
| field (“Perry Como Show”), who 
'carry the audio of their respective 
| telecasts on Mutual. 

| Although the Mutual president 
‘is convinced that the abandoned 
‘plan to give affiliates “upgraded” 
| shows to sell locally in exchange 
| for carrying a specified number of 
network and stations was a good 
‘one, he says he will not attempt 
‘to revive it. 


_# “Mutual will, however, continue 
,to operate on the basis of what is 
'best for us and our affiliated sta- 
tions. We’re not like the other net- 
_ works and should not try to coun- 
'terpunch them; we must do busi- 
|ness according to what best fits 
|our nature. 
| “The two largest networks may 
‘have one 50,000-watt station cov- 
ering a 100-mile territory, while 
|in that same territory we may 
| have 40 stations. Practically every- 
body in town knows the manager 
| of those home-town stations. We’re 
'a part of Americana, if you want 
| to be corny. The network is a na- 
| tional supplement to our ‘local boy 
makes good’ motif. The national 
network adds the proper flavor to 
the local programming, but the 
emphasis is on local appeal,” Mr. 
|O’Neil explained. 


|" Son of W. O. O'Neil, president 
| of General Tire & Rubber Co., Tom 
|O’Neil, a mild-mannered young 
man, who stands 6’4”, took over 
the active direction of Mutual 
about a year and a half ago fol- 
lowing the resignation of Frank 
White as president. He previously 
had become chairman of the board 
when General Tire, of which he 
‘is a v.p., acquired almost 60% of 
Mutual’s stock through the pur- 
chase of WOR (am, fm, tv), New 
York. 

This acquisition, plus the Yan- 
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dvertising Age, February 22, 1954 


Mutual's Making Money, O'Neil Says; 
Formation of TV Divisien Is Expected 


kee Network in New England and 
Don Lee Broadcasting System on 
| the West Coast, gave General Tire 
a controlling interest in the previ- 
| ously member station-owned Mu- 
tual Broadcasting System. Thus 
Mutual, like the other major radio 
/networks, for the first time had 
owned-and-operated radio stations 
rather than being a network owned 
‘and operated by a group of sta- 
| tions. 


| Tom O'Neil began working for 


General Tire during summer va- 
|cations while he was still in high 
school, and continued the part- 
time work during his college years. 
Following graduation he traveled 
through ii western states for the 
company, covering “every pos- 
sible end of the business from 
manufacturing to sales.” 


s After a tour of duty with the 
Navy during World War II, he 
went back to work for General 
Tire in New England. While there 
he “sort of backed into radio and 
television,” when he became in- 
terested in the affairs of the Yan- 
| kee Network, then in the process 
of putting its Boston tv station on 
the air. 

Although he is a member of the 
| board of directors of General Tire 
and attends a meeting of that 
group occasionally, Tom O’Neil 
says he spends “101% of his time 
with Mutual” and is in the broad- 
casting business to stay. 

Right now he considers one of 
his biggest challenges is to find 
a formula for a successful inde- 
pendent television station. Gen- 
eral Teleradio, the subsidiary un- 
der which the General Tire radio 
‘and tv properties are held, owns 
two independent video stations— 
WOR-TV, New York, and KHJ- 
| TV, Hollywood—and one network 
affiliate station, WNAC-TV, Bos- 
| ton. The latter carries ABC, CBS 
'and DuMont shows. 


@ Subject to the usual FCC ap- 
proval, General Teleradio last 
week bought a second network af- 
filiated video outlet-—WHBQ-TYV, 
(and WHBQ) in Memphis. In ad- 
dition, General Teleradio owns 
55% of WGHT-TV, with the Hart- 
ford Times as co-owner. This u.h.f. 
station has not announced a start- 
ing date. 

The addition of the Memphis 
stations, which brings to eight the 
number of radio stations owned by 
General Teleradio, means that the 
company will have to dispose of 
one of the am stations to stay 
within the FCC limitations on sin- 
gle ownership. It also gives Gen- 
eral Teleradio the maximum of 
tv stations under the present regu- 
lations. 

Mr. O’Neil thinks that a success- 
ful independent formula for tv— 
a la the sure fire music-and-news 
pattern for radio—will eventually 
be evolved. WOR-TV, which has 
been cutting down on overhead 
lately, is still looking for the magic 
combination. 


s Nevertheless, Mr. O’Neil’s out- 
look toward television is an opti- 
mistic one. Mutual at the moment 
has no plans to become a fifth tv 
network, but the industry can ex- 
pect MBS to get into television on 
a “national basis of some kind.” 

What direction this national ef- 
fort will take remains to be seen, 
although Mr. O’Neil, who has been 
studying the subject for two years, 
will probably set up a tv division. 
It is likely that the division will 
concentrate on programming—film 
programs for syndication and live 
packages for sale on other net- 
works. This division will start 
with shows to which Mutual owns 
the rights. 


* 

" 

iY 
ae 
# 

Pd 


We aa) we Sah aad eRe cb epee oe OB re cya ea a Fee, gems ne R/C Mines 76! agit otis Meee Oboe 5 PEN eR Ra cue. Pea Bena ed, Pee PM tas ET OS RRS Op rt a ty a EN OW ere gt Par: SR vias ae are ae Sige ay ee Pe et a, Rian ee age 
ROR. RS a hE AER O89 SRA Sein asain! oan Mae ae dest 8 SRNR oei ak Wa at al eee ca ca ae Spike Caen hs ARO os hr a IR ee a ie A ph Sa Bes yee 
; ig eee | He : : £ : xe eth ae rina e : Pi Bon Way a8 Skee Seni oer pia ea MERRY Oh tours FNL ee ee es f Dg ect aude ade 
tai ee 5 f , Pat Oath: Te eae. : a ; ee ee we eae fa a Sy ae” Wi ea Se ee Ai oe 2, ke oi) Sod er anes : - 2 eather A ge apni, hr has ae eA ok = BSD a eee i Y 
ri at: i F “’ Pte Ses rar 
Bi a eee nea 
fe 4 ' ae : 
a 38 a ae 
i Gf 
Seu SC ee | : 
| 
ge i “ :\ 
fat ; F j 
pest & : 
vera | é } 
i: | 5 a 
ri 
oar } 
fae. ee 
cag : ee ' 
bs ase Pita aoe 
. it : ; 
ic =< | 3 
7 ‘ = . q 
% cee tt - } 
a te 4 
Bir: le ' : i 
3 sad 4 j i" 
: q “ Po ' j 7 : ma | : 
wa i 
Bere si 
, BAitaan » ae 
ae, a PER Lack SARC. ws — 
ae sats) | 
ane Orne WI 
ae oe if} 
nei —— ay rite } 
ae Reece | 
eS ar ; bs a ip } 
a 
oes | ee Hi 
de ne - ae 
se a 
sles Eun Hy 
RSE ¢ _— ee RE A A Race “pape 
cr Se re ee “a . et yi . 
— : | 
ieee _— nia al , s ‘ 
. a | 
if 
a SN opemuiet i | 
ie ; ee } 
; ape ity! 
ig ‘ -: | 
<i e a | 
ae | -_ 
Ps { Sang yo ‘Nee , 
crea . “ey 7 a ae , j 
pe , , eee } 
- Bee a 
‘ 2 as ’ t = : a | | 
E : 2 ‘ ‘ e { pe i 
: an ag A Ses , a - oe 8 | 
ae 4 ey, — 
peta” _ 4 ‘ 3s 47s asic 
3 am ee ul a x i’ 3. eae | 
fees “aa. COC ss | 
ae, } { - PI ere I} 
ae ; Pe Ee, ws \ 
e \ LY ‘ hie 
a m 4 M J : i} 
- a. %. ‘ "3 “agg pe | 
— vx ai +s » °@ 
ee 2 : oa oF | 
hee ¢ 7 ; F \ aS | 
et ee ‘ : Ym «ew | 
ee : f= ~ f 
yey ; a ( 
ce } . ite } 
Seat ® *. ae } 
oa { ; Pa 7 Bae ft 
ck ; . @ 
eae = 3 2 ee 
ae i “4 . « 
Lee a | 
aaa i I y ‘ 
es “ih. ‘ - 
3 ™ ; % | = 4 { 
™. ~*~ ha rs p }! 
i a sd rn 
ooh ‘ as eo! Sill ta AG na i aoe 5 
oa a ' @ 
‘ h ji i 
| & 
Bas 
qT eh { } 
+ Rt 
ra a 
Ea a 
: | ‘] * 
ee ; A : q ai 
a mae ‘a | . i a 
es Bi 
: ly AALE if a } i ii 
* OB} 0 AY > | 
‘ (< Lig 0 A eg 
i liad AE reat, q 3, | i ‘ 
t Qe s } i : 
ecagrams © - 
Fl i | } 
\ | . { ] 
} + i ] 
| dialled dey Fin — 
yi ced @ 
Cpt pte pnts Yl _ 
| nt hy 00 onqnal ond ongue i | 
| atin whe Him pale golden gun . j 
: ee ey ae 4 ( 
i rs > homed } , 
Drph bongo clone ec | if ‘ 
(Sad $ (SENSU j ' 
sof : mae 5 JERE Sy 4 . 
My a Ge te PY 
ae : | { 
an . oe 
e a | 
Pe. r 
: ; “as : > te M "1 og 4 pss oo £ ete Yes hg Y at ry s Pa A 4 eae) s i mi gf My och ; f A rs Re he y ty : ; bgt ae “is yi we - 


ee eee eS 


who gives the big 


ee 


2? 


making advertising decisions’ 


Advertising today is too complex and too expensive for 


one man to make all media and budget decisions. 


That’s why so many experienced media promotion people 
consistently schedule The New York Times to carry their 


advertising messages. 


They know that through The New York Times they reach 
and influence the many men and women all over the 


country concerned with media decisions. 


The New York Times is read by more advertising agency 
and advertiser executives all over the country than 
any other newspaper. Survey after survey shows the 
wide national readership and acceptance of The New 
York Times... among advertising agency executives, 
advertisers, important retailers, others who influence 


advertising decisions. 


For example: among the top advertising prospects in 


Philadelphia of one national magazine, 52% read The New 
York Times on weekdays, 63 % on Sundays. Again, a survey 
of 421 Detroit advertising executives shows that, among 
those who answered, 49% read The New York ‘Times 


weekdays, 58% read it Sundays. 


It is significant that The New York Times carries more 
newspaper and magazine advertising—31% more in 1953 


—than any other U. S. newspaper. 


Make sure you reach the men and women who give the big 
YES in advertising—in New York and all across the coun- 


Tell them your story through The New York Times. . 


he New ork Cimes 


ALL THE NEWS THAT'S FIT TO PRINT’ 


For 35 years first in advertising in the world’s first market 


try. 
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Public Relations Is Reaching Deserved art of salesmanship.” factors,” he predicted. ganization and public from annual 
In the future, he said, “the pub- report down to the sales counter, 


Status as a Profession, Smith Tells PR Men _ic won't be fooled” by the “white- = “The third approach is that of|the reception room, the broadcast 


WASHINGTON, Feb. 15—Members | 
of the American Public Relations | 
Assn., meeting here today to cel- 
ebrate their 10th anniversary, 
were told that the practice of pub- 
lic relations is on the threshold | 
of achieving its full stature as a 
profession. 

J. H. Smith Jr., manager of pro-| 
motion for the National Assn. of 
Radio & Television Broadcasters, | 
said the past 10 years have seen a. 
growing recognition of public re- 
lations “as one ingredient in the 
recipe for organizational success” 
and that the next 10 years “will 
bring mounting appreciation of 
public relations as the primary 
factor. 

“The vast majority of business 
enterprises are just beginning to 
understand what a sweeping area 
of activities public relations must 
concern itself with and how im- 
portant good public relations is to 
the sales curve,” he said. 


es Mr. Smith, a director of the as- 
sociation, predicted: “We can ex- 
pect more managements to recog- 
nize public relations in the organ- 
izafional chart, to invest in one 
person the chief responsibility and 
authority for guiding public rela- 
tions, and to give to this individual 
a top-level position which enables 
him to command the respect of his 
colleagues and to sit at the policy- 
making conferences. 

“Because many smaller organi-— 
zations will find it economically | 
impossible to add such an execu- | 
tive—and because many large or- | 
ganizations will want the addition- | 
al benefit of unbiased, competent | 
outside counsel—we may look for | 
a growth in public relations agen- | 
cies, some of which will incorpor- | 
ate advertising departments as a 
sideline,” Mr. Smith continued. 

“This should not be interpreted 
to indicate any fundamental 
change in the position of the ad- 
vertising agency, the services and 
value of which are unquestioned,” 
he said. “But, it does seem realistic 
to anticipate that advertising cli-| 
ents will be looking more and 
more for public relations assist- | 
ance and that, because good public 
relations is seldom confined to the | 
terminology of space and time, an 
adequate retainer or fee system of 
billing for p.r. creativeness will be 
developed.” | 

| 
| 
®# Turning to the changes that are | 
taking place in public relations as | 
a profession, Mr. Smith said: | 
“Management will no longer be. 
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CONSOLIDATED 


SERVES EVERYBODY who 
wants facts--men, women, Busi- 
ness firms, Banks, Factories, 
Air and Steamship lines, Rail. 
roads, Hotels, Advertising 
Agencies, Fashion Centers, 
Foundations, City, State and 
Federal Governments, Colleges. 
Universities, Trade Associations, 
Labor Unions, Civic Groups, 
Clubs, and many others... 
quickly, thoroughly, confi. 
dentially —at little cost. 


CONSOLIDATED 2. 45 sugcas 


431 SOUTH DEARBORN STREET, DEPT. 12 
Beis CHICAGO 5S. ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


; wash technique,” in which prac- meeting the public half way,” he announcement, the telephone, the 
satisfied with printed monuments tice is admittedly poor but painted explained. “It is a more involved bill, the letter of correspondence. 


to its own ego. __._ | With phraseology and typography approach as well as a more con-|It finds ways of making palatable 
“The public relations practition- “in an attempt to convince the scientious one. It requires the sub-| all those necessary practices which 
er will be expected to bring to public that it is good.” | jection of every idea, every pro-| May irritate a few; it develops new 


management a new skill in em- Nor will the public accept “the posal, every action to the search- avenues for public use of the prod- 
ploying all means of communica- diversionary technique [which] light of public opinion. It creates uct, the service, the plant, the fa- 
tion, a broad knowledge of public plays up the beneficial features of good deeds and constructive serv- | Cilities. 

opinion, a ‘sixth sense’ for pre- an enterprise with the hope that ices first, advertises and promotes; “It is this third approach that 
judging public reaction to business the public will be so geared that it them second. It deals with every will hold center stage in public re- 
plans and actions, and a peculiar | will overlook the disadvantageous |, point of contact between the or-| lations from now on. And, while it 


Where 
do you get 
the facts 
about your product... 


from FTUMOL 


or CONSUMEYL 


tee ere 
= ere 


Ea bh age ok Gain APR saraen ete ee dts Seatac Siig SRe Mi i: Sie eee ee ae eee erie cer ore Scoae A SEA bie roe ieatoh ae pare Aa ge Ace pie ie We sy Meee Me Pan Teer Sp aaa Si Ie ay Lg wn Re ge mh ie Peay AS ek Facto et pe iene makes hgh ny oa Ae aS See pe RS inet Ae Sear ge 
TCT ae ae pate eae Ee a Ant toe bee ee pac A et tae hier og aime S Sie ch 5 Cele Meg Re 4S orem A cans BST ei tO. els eet ey Se eee 7 a BARUCH Ucar aa PRIS Ea AVES eC RR ac yes ce ne aa ee se Pg rd it OT Tees Seraph d! Re ete emia 
EG Og eS gn cae aM EO ami eee ea he oT amg heen Cnr Sct Wee eee SK mee IMP AEs RRR eR NR te clay" remeares Sane 
ae . ; ed Py F 
ee a 
ee ae Raia il 
ae aie Se 
oe wo. = a 
‘ pao 
* ate egrets 
7 ee Pre 
=a \ 
. ' . 
= - 
C i 
iy tg 
i _ : 
= } mi 
ae be 
i he of he 
eRe et 
: 5 * ye ‘ty 
— tm 
gs og a 
Renae” nae | 
nied ; Beet a 
aK ! eal iy 
Rie se i 
ia ae aie ! 
har. TORI | 
ae eer iit 
pitt ae a 
Sra ad 
clea: i ee , i i 
eee ene 
| —— 
Cae , 
Ht 
beh Baie a 
lug ae eee: yh 
pa 9 ae a ! | 
ie F = 
Ra ee 
ei Diss fod 
Pal (ok | oe ‘ Fu 
oe eS 
eee a 
ae a. | 
fib ons ‘as ie | pve: i 
: ie ; ie ir 
i i. 
oa i i 
a 
F asiiia i 
Ng 1 
ese ae 
peny 3 : ieee | 
ae ~ | w "= 
a _ ae | Dear Diary... today / bought. “8 “NS es 
oh ae 7 at gt H 
wtaeas ») \% =~ Z — 
Seats » | \ a ae 1 | 
Eat | Pest 
en | ~ , 
als X 1 | | | 
* a 
| , a 
ee Selieiaaiatcetniddiiaataaeinainiiaaiaiiaaaiilian | Z / a | 
ce i | | ~~” \ iW fr i 
es: —_ | Lass = 
Beet, | 5am = | 
tes — Pa | - as 
gs SS | | 
| —e | a 
teen | f : ul 
| a 
See { Beco {\| 
ene e ‘= | ' Ps 
ae ie 
poe ad ee 
” ; Po | : 
SJ ails ae = 
ake Po | , ¢ 
‘ | - { 
, : 
| ; 
| (Gi = 
| i Gf 
| _ 
i : | 
, : . P i 
Be . | 
ee 
P - 
a 
A J a / j 


is certain that organizations using 
this approach will enjoy long-term 
profits thereby, it is just as true 
that the American public itself 
will be the principal beneficiary.” 
Meetings similar to the one held 
here today were held simultane- 
ously by association “forges” in 
New York and other cities. 


Rate & Data Guide Out 

Controlled Circulation Newspa- 
pers of America has issued the 1954 
edition of its rate and date guide, 
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chanical requirements, circulation 
and circulation areas and methods 
of 154 member papers. Copies of 
the guide may be obtained from 
CCNA, 1001 Connecticut Ave. N. 
W., Washington, D. C. 


Bekins Van Buys Newscast 


Bekins Van & Storage Co., Los 
Angeles, has signed to sponsor 
three broadcasts a week of “Frank 


Goss News,” starting March 1, on) 
11 stations of the Columbia Pacific | 
Radio Network. Brooks Adver-. 
containing 36 pages of rates, me-'tising is the agency. 


Chambre Names Simons 

Arthur H. Simons, formerly 
advertising and marketing director 
for Candle-Lite Chemical Co., 
Miami, has been named copy chief 
and public relations director for 
Chambre Advertising Agency, 
Miami. 


MacDonald to Harrison Inc. 


Donald MacDonald, formerly 
general sales manager, Crowley- 
Milner, Detroit, has joined Lester 
Harrison Inc., New York agency, 
‘as merchandising consultant. 


WHAM Appoints Wallace 
Ralph Wallace, formerly sales 

manager for station WARC, has 

been appointed director of promo- 


tion and publicity for stations 
WHAM and WHAM-TV, Roches- 


ter, N. Y. 


Polon Promotes Robinson 


David D. Polon Advertising, New 
York, has promoted A. Joel Robin- 
son, creative art director, to the 
post of exec. v. p. He will direct 
an expanded department for new 
client services. 


ae 
: 
: 
: 
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you can get them first hand 


It makes sense to test and prove your 
product in a major market where you can 
anticipate volume sales. Through ‘the 
News-Post you reach more-than-half of 


Baltimore’s families and quickly get ac- 


curate facts about your product’s com- 
petitive standing through the News-Post 
Consumer Buying Panel. 


Each week 400 housewives from 400 
typical families record, in special diaries, 
their day-by-day itemized _ purchases. 
This information is tabulated, put into 
summary form and issued, free of charge, 
to News-Post advertisers. Grocery prod- 
ucts data is issued bi-monthly . . . drug, 
cosmetic and toiletry products informa- 


tion comes out quarterly. 


In addition, advertisers may purchase, 
at cost, special cross-tabulations of panel 
data to obtain more information about 
their product’s advantages and disadvan- 
tages. Is it purchased by wealthy, mod- 
erate income or low income families? Is 
it more frequently bought by large fami- 
lies, small families or childless families? 
The possibilities are limitless! Consumer 
purchasing habits, brand loyalty, brand 
switching, reactions to test campaigns or 
deals—all are brought into focus reli- 
ably, accurately and quickly. 


Want more information about the Bal- 
timore News-Post Consumer Buying 
Panel? Call or write the Hearst Adver- 
lising Service representative in your ter- 
ritory. 


Baltimore News-Post 
and Sunday American 


Bought and read by more-than-half of Baltimore’s families 


|, In Baltimore--America's Number | Test Market-- 


through The News-Post's Consumer Buying Panel 
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Bausch & Lomb Aims 
at Three Markets in 


Sun Glasses Drive 


ROCHESTER, N. Y., Feb. 17— 
Bausch & Lomb Optical Co. is 
planning the most intensive adver- 
tising and promotional program in 
its history for its 1954 line of Ray- 
Ban sun glasses. 

Based upon the theme that there 
are specialized sun glasses for ev- 
ery outdoor need, the campaign 
will be adapted to three major 
markets. The markets and sched- 
ules include: 

1. The outdoor market will be 
reached with full-color pages in 
The New Yorker, Time, and The 
Saturday Evening Post. 

2. The fashion market will be 
covered by full-page ads in Ladies’ 
Home Journal and Vogue, featur- 
ing Lilly Dache mother and 
daughter hats, promoting Bausch 
& Lomb’s “Caribbean” sun glasses. 

3. The outdoor sports market 
will be hit with a series in Field 
& Stream, Outdoor Life, Sports 
Afield, Star Class Log and Yacht- 
ing, featuring fishing, boating, 
hunting, and shooting champions. 

Promotional kits and point of 
purchase materials will be sup- 
plied to distributors, sales repre- 
sentatives and dealers. 

Batten, Barton, Durstine & Os- 
born’s Buffalo office handles the 
account. 


Barclay Joins Spiegel 


Betty Barclay, formerly of the 
advertising staff of Marshall Field 
& Co. has joined Spiegel Inc., 
Chicago, as ad manager of its six 
home furnishings stores outside the 
Chicago area—Robert Keith Co., 
Kansas City, Mo.; Dorris-Heyman 
Co., Phoenix; Harbour-Longmire 
Co., Oklahoma City; Stoehr-Fister, 
Scranton; Morrison-Neese, Greens- 
boro, N. C., and Sydnor Hundley, 
Richmond. She succeeds Lawrence 
Rothenburger, who resigned. 


Sidney Clayton Names Muller 


Arthur R. Muller, formerly 
quality control supervisor for 
Low’s Reproduction Service, Chi- 
cago, has been named production 
manager of Sidney Clayton & As- 
sociates, Chicago agency. 


Two Appoint Smith Agency 

The Port of Tacoma and Penn- 
sylvania Salt Mfg. Co. of Wash- 
ington, Tacoma, have appointed 
Howard R. Smith Co. to handle 
their advertising. 


SCHOLASTIC 
MAGAZINES 
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We're reaching consumers 
more sales volume for GOOD 


IN 24 MAJOR AMERICAN 
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Every product advertised in Good Housekeeping will be promoted i 
to consumers in ads like this appearing month after month on the i 
women’s pages of the country’s most influential newspapers, with a 
24 MAJOR MARKETS | 
SUNDAY ae 
=e = RANK city NEWSPAPER CIRCULATION | 
a 1 New York Journal‘American. . 2 2 2 1 ee «982,681 | Hl 
a ine 2 Chicago Oc cs ect tenes + 
= Sa Son. Se. 3 Los Angeles SG: 4d Gre Be. Ree 
Ser. St ai feet 4 Philadelphia Mit eseceecenes sd Si 
=a isi Stone” 5 Detroit Dee ceue ses ede Te 
=— — See 6 Boston Sunday Advertiser. . 2. . . ee +s ~~ ©565,469 | 
em a 7 San Francisco SE ee a 
 —searean = ° 8 Pittsburgh Sun-Telegraph . 2 2 2 es 2 eo 0 ce oo) = (SSS q 
2S — 9 St. Louis _..... SEE eee... q 
So Se = 10 Washington Timestioraid 0 ww ew te tte ew | = OSS 
“reese fig este 11 Cleveland PlainDealer. . . . 2. ee «© + © ~~ =©(510,181 
Eee ss a 12 Baltimore Sunday American . 2. 6 ee ee + + © 329,345 
See ae ee 13 Minneapolis a 
rl 14 Buffalo Courier-Express. 2 1 2 ee ee + + 293,553 
See Se | Eee 15 Cincinnati ES 6.6 + 4.4 4. 2-8. 408k. 
—~ S Es 16 Milwaukee SM te et 
=m See 17 Kansas City a6 4 ene eee coe 
Se Se ee 18 Houston es 6 ke ee ee ee ee 
= Ss SS! Sa 19 Seattle Post-Intelligencer . . . 2. « ee + + © 260,088 
aout <3 eye —— 20 Atlanta Journal-Constitution . . . . . . «+ + 462,525 
21 Dallas MPs eee eee ews eceve Bie 
22 Indianapolis a oe ee 
39 San Antonio ee ee ee ee ee 
46 Albany Times-Union. . . . ota ees. ee 
Y Ch d d TOTAL CIRCULATION 10,377,945 
OOSE pro ucts guarantee 
Ads hitting month after month during 1954, telling more than 
by Good Housekeeping ten million consumers what products are currently being advertised 
ee ict in GOOD HOUSEKEEPING, and why these guaranteed* brands 
~ cop dleeete ee your on faim is to help you such mistakes. that arc important to good value. Technicions \s 
Penne ma a Ile apo ne pnd mmr ata ectoeneremcn chcch. in actual cor, och tortore ao proper ten are more dependable. Added to GOOD HOUSEKEEPING’S own 
Suds beaten Gen. batons on + Bmp crac: bed Others have been checked in one of our eleven kitchen All our tions must be answered to our e e ° . . 
Cry nr Hon =n art Men ln wl bp shane mir oy Yr ae Fn readership of 10,650,000 per issue, this means thai—month after 
entries lon snot ude The $2.50 home permanent Nom stockings. for example, are carcfally i= The prodcts and services lintel shone have earned out month—GOOD HOUSEKEEPING advertisers will get their story 
shrinks out of fit is money wasted Tho 990050 hane Sulidie. tome ae ee ee ee warey tad entre e 
freezer that gulps too much furl is # running drain on color streaking, fading, and many other features cas Dasesny ant Mdsuny Gone, = told over 21 million times! 
WATCH THIS NEWSPAPER FOR ADVERTISING TELLING YOU WHERE TO BUY THESE GUARANTEED PRODUCTS 
Good Housekeepi — SHeatianta ni 
EVELAND. PLAIN DEAL! Sourvel n| 
.-. the homemakers’ bureau of standards aa = oo <A Fi hel 
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where they live to get 
HOUSEKEEPING advertisers 


41% of all food sales 

42% of all drug sales 

49% of all apparel sales 

42% of all home furnishings sales 

24% of all building material and hardware sales 


MARKETS ... THAT ACCOUNT FOR 


| [bees Stind Telegraph 


34% of the entire U. S. population 


| sinneaptis sai Tribune 
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This program will be backed by vigorous tie-in promotions by leading retailers © This complete manufacturer-to-consumer program offers unmatched sales 
in every important sales category opportunities to Good Housekeeping advertisers 


To implement the campaign, GOOD HOUSEKEEPING has planned No selling campaign ever linked national advertisers so directly with 
a series of keyed promotions on foods, drugs, apparel, home furnish- retailers and consumers. No magazine but GOOD HOUSEKEEPING, 
ings, hardware and cosmetics in each of these 24 major markets. Many with its vast prestige and acceptance, could possibly offer a program 
retailers are already committed to run tie-in newspaper advertising and of this magnitude. Only products that are acceptable for advertising 
point-of-sale displays. The 24 newspapers represented will use their in GOOD HOUSEKEEPING can participate. If your product quali- 
local influence with retailers to increase dealer participation in this fies, ask us today how you can get aboard this great selling campaign. 
great national sales program. 
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THE HOMEMAKERS’ BUREAU OF STANDARDS + 57TH STREET AT 8TH AVENUE, NEW YORK 19, N. Y. © “READERSHIP” 
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Joins Diamond & Sherwood 

Nancy Cordeal has joined the 
media and production department 
of Diamond & Sherwood, San 
Francisco. 


When you're in 


iI||||||_@ TIGHT squeeze 


and want to say more than space 
allows our before-and-after booklet 
JAY P. may be of help to you. Get it, free. 
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Business Paper Success Story ... 


New Haven, Feb. 16—“An ‘ele- 
phant’ sat on this ball 1,013,200 
times!” 

With this and similar ad head- 
lines, Seamless Rubber Co. has 


Seamless Rubber Uses ‘Elephants’ and 
Business Papers to Sell Basketballs 


/and athletic coaches on its “Kolite” 
covered basketballs and footballs 


¥.0"4" 


o,° x 


AN “ELEPHANT” SAT 


‘during the past five years. 
Since, as the copy _ stresses, | 
“Seamless 580 Basketball was sub- 
jected to the equivalent of 22 years 


ow tais sau 1,013,200 TIMES! 


been selling sporting goods dealers 


of play,” both the trade and the, == ¢ Jd fe asniagnes 
men who have to keep an eye on| =~ R¥we’ =. 
the cost of equipment in schools. ~e ee 
and colleges were interested, and Ts 
‘the theme proved so effective that — 
it has been continued. 

Kolite is a compound developed | 


by the company’s laboratories in| 
|1949. As Edward J. Casey, Seam-| 


in. 


—__ —— 


© 


Finished in 
CHROME + NICKEL + COLORS 
Novelty Finishes and Simulated Wood Grains 


sep 
and Clip 


atc - cherie = | (Qe NG lless athletic goods division mana- | 

" > &) : : 
DIREC = ? ° aS J} ger, describes it, the compound has _ball’s resistance to a mechanical testing 
Oe WARES MAnurAervEme Se. Viv y uy the look and feel of leather, but is 


816 Phillips Avenue 


Toledo 12, O 


a waterproof and also outwears 


leather—and hence seemed perfect for basketball and football covers. 
| 


w “The difficulty was that dealers 
realized that rubber balls allowed 
them a smaller gross profit per 
|ball, as compared with leather,” 
|| J. Thomas Gibbons, general sales 
-|} manager, told ADVERTISING AGE. 
: |“We had to sell them the idea that 


¥ 2660 iN 
Cita waits 
od 


™\these economical rubber-covered 
© | balls would allow schools and col- 
leges to buy more balls and extend 


athletic activities, thus giving the 


in which to sell more and more 
athletic balls. 

“By means of an advertising 
campaign reaching both the trade 
and the men the trade has to sell 
'we sold that idea. We sold the deal- 
er, and went on to sell America’s 
schools and colleges,” Mr. Gibbons 
| said. 

One piece of copy which helped 
| get the central idea across drama- 
‘tized what the company calls the 
“torture test” in this effective fash- 
ion: “Monday Morning, November 
|28, 1950—the U. S. Government 
\Shaper Tester was geared to the 
individual crush pressure of a 
' young elephant (one-quarter ton). 
| Regularity of Thrust: 55 strokes 
'per minute. 

| “Monday Afternoon, November 
/28, 1950—Machine was stopped to 
/examine ball after 10,000 strokes 
| (maximum U. S. Government re- 
|quirement). Ball was unaffected. 
| Test resumed. Ball was_ subse- 
quently examined at 100,000 
|strokes, 200,000 strokes, 500,000 
|strokes. Absolutely no ill effects. 
January 22, 1951—A mechanical 
| failure in the machine forced com- 
‘pletion of test after ball had with- 
/stood 1,013,200 quarter-ton blows! 

“What We Discovered After Test 
—Air loss: % lb. Roundness: 1%” 
out of round. Condition of cover: 
No fractures, no ruptures. Hardly 
a scuff. General Condition: 100% 
playable.” 


One Bottle 
_ Proves it! 


Another DREWRYS 24-Sheet Poster 
designed for 


DREWRYS LTD., U. S. A. INC. 


by 
MacFARLAND, AVEYARD & COMPANY 


lithographed by 
CONTINENTAL 


s “For over 28 months the labora- 
tory put these balls through every 
known performance obstacle,” Mr. 
Casey said. “They compared Kolite 
with leather balls—and with com- 
petitive rubber balls—with highly 
satisfactory results. So we felt we 
were ready to sell the dealers and 
\the coaches.” 

The campaign worked out was 
| based on the dramatic test which 
‘had been made, with Edwin F. 
Dawson, advertising manager, and 
Gene Trivell of Cowan & Dengler, 
| the Seamless agency, collaborating 
{on the job. 
| The central idea was to visual- 
ize in the copy the qualities of 
\long wear and general resistance 
to punishment which the balls had 
demonstrated. As Mr. Dawson put 
it, “Everybody was talking econ- 
omy, so we demonstrated it 
through proof of Kolite’s literally 
airtight performance record.” 


One of the many powerful selling messages used each month 
by DREWRYS LTD., U.S.A. INC. on strategically located 


poster panels throughout its territory. 


ee ree ar : 


ontinenta 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK * CHICAGO - SEATTLE + PITTSBURGH * SAN FRANCISCO * LOS ANGELES | 


@ The campaign ran in Athletic 
Journal, Coach & Athlete, Indus- 


| 
= € 


dealer a bigger and wider market | 


1954 


STARS AND ELEPHANTS—Shown above are pages used by Seamless Rubber 


Co. to plug its Kolite-covered basketballs in sports trade publications. The basic 
Seamless pitch is shown in the ad at left, which plays up figures on the Seamless 


“elephart.” At right is one of the firm’s 


1954 testimonials series, featuring George Mikan and other sports stars. 


trial Sports & Recreation, Journal 
|of the American Assn. for Health, 
The Mentor, Physical Education & 
Recreation, Scholastic Coach, 
| Sporting Goods Dealer, Sports Age 
and Western Sporting Goods. 

The copy followed the general 
line indicated, with such headlines 
as the one about the ball the “ele- 
phant” sat on; “The Ball they 
Couldn’t K.O.”; “Seamless 580 
Basketball Outwears Leading Com- 
petitive Balls Better than Two to 
One,” and the like. 

Persuasive points emphasized 
were “Lower Initial Costs,’ “Save 
on Replacement Costs,” “Get a 
More Playable Ball,” designed to 
show the dealers the high value 
the ball offered, and to convince 
coaches and others influential in 
buying of the same thing. 

Copy in the latter part of 1953 
and in the current year features 
national sports figures in basket- 
ball and football who have played 
Kolite balls and can speak with 
authority, Seamless says. The “tor- 
ture-test” facts and figures will 
also continue to be used, however, 
since the company feels they fur- 
nish an impressive basis for con- 
tinued advertising. 


# Another factor in producing 
what Mr. Gibbons describes as 
“record sales” is editorial pub- 
licity. ‘“‘The excellent coverage af- 
forded by the leading trade maga- 
zines gave us the opportunity for 
a hearing, of which we took full 
advantage,” he told AA. 

Seamless lays at the door of bus- 
iness paper advertising a good 
share of the credit for the fact that 
its athletic goods division is now 
one of the 77-year-old company’s 
most important activities, employ- 
ing over 1,000 workers. 

Of the total of 223 advertising 
pages planned for all of the com- 
pany’s seven operating divisions in 
1954, more than 95% will go into 
business publications, and some 
35% sill be devoted to the adver- 
tising of Kolite basketballs and 
footballs, the firm estimates. 


Buys Last of ‘Garry Moore’ 
Economics Laboratory, St. Paul, 


has bought the last available quar- 
ter hour of the expanded “Garry 
Moore Show” (CBS-TV), effective 
March 2, through Scheideler, Beck 
& Werner, for Soilax. This gives 
Mr. Moore 13 sponsors for the 
Monday-through-Friday daytime 
program. CBS-TV is now sold out 
from 10 a.m. to 3 p.m., EST, Mon- 
day through Thursday, and from 
11:30 to 3 p.m. on Friday, when 
the Arthur Godfrey mid-morning 
program is not simulcast. 


Two Named Agency V. P.s 

A. Raymond Brinkman and John 
A. Nelson have been elected v.p.s 
of Caldwell, Larkin & Co., Indian- 
apolis. Mr. Brinkman, a member of 
the board of directors, has been art 
director since he joined the agency 
in 1945. Mr. Nelson, who has been 
a member of the staff since 1945, 
is an account executive. 
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GM begins its 
billion dollar 


expansion program! 


Packard announces 
multi-million dollar 
plant expansion! 


Eastern Offices: 110 E. 42nd St., New York 17 


ze 


Ford’s January sale 
of cars and trucks 
highest in history! 


Fruehauf Trailers 
January orders 


highest since 1951! 


DMB... DETROIT MEANS 
BUSINESS! 


New sales records; huge plant ex- 
pansions; one billion dollars in sav- 
ings banks; 132,000 new homes built 
in the past four years... these are 
sound indications of continuing pros- 
perity for Detroit’s industries, De- 
troit’s workers, Detroit’s stores. 


In this market, which represents 
the richest concentration of earning 
power in the nation, THE DETROIT 
NEWS is the one dominant, sales- 
producing medium. Market prefer- 
ence for THE NEWS is clearly indi- 
cated by the fact that THE NEWS 
carries nearly TWICE as much 
advertising linage as EITHER 
one of the other two Detroit 
newspapers—or almost as much 
as both others combined! 


Market activity and growth is mani- 
fested by THE NEWS’ linage increase 
in 1953 . . . largest of the nation’s 
10 leading newspapers! 


The 
Detroit 
News 


THE HOME NEWSPAPER 


Weekday Circulation 443,791—Sunday Circulation 544,622 
ABC 9/30/53 


The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 


Mid-West Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. « Western Office: 785 Market Street, San Francisco, Calif. 
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Scott Paper 


Shoots for 


Sales of $300,000,000 


(Continued from Page 2) 
should be sure of itself. Scott’s of- 
ficials are further spurred on by 
the fact that they would have been 
able to sell more of their products 
than they made. 


# Asked if he is fearful of over- 
extending the company’s opera- 
tions, Raymond C. Mateer, exec. 
v.p., said there is no danger of 
this as long as Scott produces qual- 
ity goods at the right price. 

“Those people who are spread- 
ing gloom don’t realize that you 
must do a better job of selling if 
you are going to attract more of 
Mrs. Consumer’s dollars,” he said. 
“They also might give some 
thought to returning to the service 
approach for salesmanship at the 
retail level. At any rate, those who 
are willing to put out will continue 
to get the customer’s business.” 

This upbeat approach definitely 
extends to advertising. Far from 
cutting down at a time when—de- 
spite ten new plants—there is not 
sufficient production equipment to 
keep up with the demand for some 
products, Scott will spend a little 
more on promotion this year than 
last. 


ws “We are looking beyond today,” 
Mr. Mateer explained. “We are not 
opportunists. We need to win more 
friends and get acquainted with 
more people. The way to do this is 
to keep our name before the pub- 
lic. Now that the excess profits tax 
is gone, some companies may cut 
back on their advertising, but 
those who are wise won't.” 

Harry C. Pardee, assistant v.p. 
and director of advertising, 
summed up the Scott situation an- 
other way: “So far we’ve been able 
to sell it faster than we can make 
it; that’s a pretty good way to be. 
But ours is a long range program, 
in which advertising has always 
played an important part. We’re 
certainly not going to relax our 
efforts now simply because some 
items are not always in stock. Our 
production capacity is being en- 
larged all the time. 

“We operate on the theory that 
any retailer in the country any 
week in the year can feature Scott 
products in his local advertising 
with the assurance that his ad is 
being supported at the national 
level,” he said. 


= To keep this week-in-week-out 
advertising drive going in 1954 
Scott will spend $6,500,000—an in- 
crease of about $250,000 over the 
1953 figure. More than half of it 
will go to network television, the 
medium Thomas B. McCabe, pres- 
ident of the company, publicly 
credited with a major assist for 
Scott’s big year in 1953. 


EXPERIENCED MINDS—Well qualified to 


After television, in terms of 
/money budgeted, come magazines, 
'Sunday supplements and newspa- 
| per magazine sections. Newspapers 
and spot radio are used on occa- 
sion. The company never has been 
a network radio sponsor. 

Scott’s three brands of toilet tis- 
sue, ScotTowels, Cut-Rite wax pa- 
per and Scotties facial tissue are 
being promoted in magazines. In- 
dustrial magazine ads are bought 
for industrial wipers, a heavy-duty 
paper towel used on the job by 
mechanics, ship yard workers, and 
service station attendants. 


s Despite its enthusiasm for the 
medium, the paper manufacturer 
has had some difficulty finding its 
proper niche on the tv airwaves. 
A firm believer in prestige me- 
dia, Scott joined the ranks of big- 


Since 1940 the 
SAN DIEGO AREA 


has grown 7 times 
as fast as the rest of 
the United States 


Scott Pape: Campony 
ett the opening at +e 
owes! Pacitc Coge? Ment 

+ prowd to pamopere a the 
Wes! Coasts indusinat Grnerth 


NEW FACILITIES—Scott Paper scheduled 

this page ad in 29 newspapers in Callifor- 

nia, Oregon and Washington to announce 

its acquisition of the Soundview Pulp Co. 
facilities. 


time television sponsors in October, 
1952, with a bi-weekly NBC-TV 
show starring Patti Page and 
Frank Fontaine. This low-rating 
telecast didn’t last long. 

The company was a co-sponsor 
on NBC-TV’s “Ding Dong School” 
for a few months but dropped out 
of this show for “budgetary rea- 
sons.” 

Scott’s current tv lineup includes 
“Omnibus” (CBS-TV) and “My 
Little Margie’ (NBC-TV). Mr. 
Pardee considers this a good video 
team—“Omnibus” to reach the 
more educated groups and “My 
Little Margie” to appeal to a wider 
cross-section of family listeners. 

He is pleased with the rating 
progress the situation comedy has 
made opposite Arthur Godfrey and 
considers it a natural for associa- 
tion with Scott products “because 
| there is no great difficulty in mak- 
ing a transition from the show 
| which is set mainly in the home of 


“3 
CUMULATIVE NO. 
TV SETS IN USE 1946-55 
RELATED TO TOTAL 
U.S. HOUSEHOLDS 


take the long range view of tv and other 


sales aids are these three Scott executives, who between them represent 100 years’ 
experience in the paper business. Raymond C. Mateer (left), exec. v.p., has been 
with Scott for 41 years. D. A. Prouty, assistant v.p. for public relations (center), and 


Harry C. Pardee, assistant v.p. for advertising, both have been with the company 
about 29 years. 


/goes to buy ScotTissue is remind- 


| Walter Thompson Co., are now at 
work on video spots for the toilet 


| their sanitary paper products with- 
@ out offending is a familiar one to 


a father and his teenage daughter 
to the kitchen for a demonstration 
of Scotties.” 


®# Scott has been a participating 
sponsor on “Omnibus” since late 
1952. Mr. Pardee expects to be 
back with the TV-Radio Workshop 
produced show in the fall if the 
Ford Foundation approves its con- 
tinuance. “They haven’t told us yet 
if the show will be on in the fall,” 
he said. 

The company buys “Omnibus” 
because it has “class.” As Mr. Par- 
dee puts it, “the people who look 
at ‘Omnibus’ set the standards; 
we've had great success with pres- 
tige media and programs.” 

Currently Scotties and Cut-Rite 
are getting the big push in the 
television commercials, but all the 
consumer products except toilet 
tissue—which the networks don’t 
consider acceptable—get some at- 
tention. 

In all media and packaging, 
whenever feasible to do so, the 
various products are associated to- 
gether. If an ad is for a single 
product, it generally is identified 
| as another member of the “great 
‘Scott family” of products. The 
|strategy is obvious: In grocery 
stores, where most of the com- 
pany’s sales are made, all the 
Scott products are grouped fairly 
close together. If a housewife who 


ed of Cut-Rite at the same time, 
she might buy that too. 


s The company and its agency, J. 


tissue brands which they hope will 
be acceptable for use on tv. 
The problem of merchandising 


oldtimers among the management. 
Many of them recall the days when 
salesmen—unaided by the “pres- 
tige” support of best-selling wom- 
en’s magazines and class telecasts 
like ‘“Omnibus’—carried around a 
luxurious piece of black velvet 
on which they displayed the prod- 
uct when they made their rounds 
of the retail establishments. Most 
of them also remember vividly the 
difficulty they had _ convincing 
magazine publishers that toilet tis- 
sues could be advertised with per- 
fect taste. 

Scott’s tv commercials are char- 
acterized by a directness and con- 
ciseness, with studied emphasis on 
the “advantages” of whatever 
product is being featured. Several 
years ago when Scott sponsored 
Dione Lucas, a personable cooking 
expert, Mr. Pardee and his aides 
decided the commercials should be 
strictly close-ups of hands. They 
saw no reason for having Scotties 
and ScotTowels compete for the 
viewer’s attention with a dynamic 
lady, particularly one with a 
plunging neckline. 


# Nowadays, the video sales pitch- 
es are all on films. Best-known are 
those which put the Scotties facia] 
tissue to the under-the-faucet wet 
‘strength test. This commercial 
draws lots of fan mail from house- 
wife viewers. Several have gone 
Scott one better in testing the dur- 
ability of the tissues—usually when 
Junior leaves one in his shirt 
pocket and it goes through the 
washing machine by mistake. 


Some of the laundered Scotties, 
which came through the wash| 
| without a tear and looking almost | 
like new, are among the proudest | 
displays in the company’s execu- 
tive offices. 

Although Kleenex, the pioneer, 
is still first in the facial tissue field, 
|Scotties are gaining ground. This 
|is due in no small part, Mr. Pardee 
feels, to the wet strength test of 
|the chemically-treated paper. 


= A similar treatment is used 
to demonstrate durability of Scot- 
kins, the new damask-like lunch- 


eon napkins. Scott’s first paper 


Advertising Age, February 22, 1954 


att 


TELEVISION TECHNIQUE—Scott’s commercials are straightforward, with emphasis 
on the company name. 


Y CUT-RITE 


They are usually tight closeups of the products with only the hand showing and 
no pretty face or figure to distract the viewer's attention. 


The formula calls for constant association of as many of the Scott family of products 
as possible. 


The accent is always on the positive. In this case it’s the wet strength test durability 
“advantages” of the new Scotties. 
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Iowa Farmers Tell You 
Their Information Sources! 


ae 


SEWING WEED AND 
2 t AND INSECT PEST 
> FASHIONS CONTROL 


CARE AND USE OF 
FARM MACHINERY 


MARKET 
PROSPECTS 


SCIENTIFIC AREA SAMPLING SURVEY 


By STATISTICAL LABORATORY of lowa State College 


... your guide to 


| more sales in the Nation’s 
\ No. 1 Farm Market! 


: This report will be real help for you in planning vour 1954 Iowa 
| sales campaign. Using the most scientific methods ... the na- 
tion’s top experts in area probability sampling measure for you 
: the sales weight carried by all media. 


————— 


ers rate radio as a useful information source? .. . How farm pub- 
lications compare with newspapers in the minds of these potential 
customers? ...If farm publications measure up to non farm? 


| You get the answers to these and other questions in “InFARM- 
ation Please” No. 2. Compiled and analyzed in this report, the re- 
sults of hundreds of ‘personal interviews is a sales service we are 
pleased to offer to you. 


1 How sharp is your farm market I.Q.? Do you know how farm- 


SS 


= 


ep res DEPENDED ON MOST by farm operators when 
52.8 they need information on “Handling and Feeding of 
Livestock” to help them in their farming operations. 


8.4 vue. & PuB. C PUB. D 


If you had a copy of “InFARMation Please” No. 1, you know it 63 42 ne" 


was a valuable statistical tool. No. 2, in over 115 pages of spiral 


i 2 i bound facts, bring these figures up-to-date. All information sources eae nee Beye: 
{ ‘ | available to Iowa farm families are listed, including newspapers, f i f . 
- } radio, extension workers, farm organizations, sales and service 
tj {|| people as well as farm and non farm publications. The Best Source 0 n ormation 
So, if you’re looking for a guide to bigger and better selling ° sal 
| in Iowa... the nation’s No. 1 farm market . . . you have need for Is Your Best Selling Media! 
a “InFARMation Please” No. 2. Write for it today, on your letter- — 


head, please. 


LIMITED EDITION . . . available free only to farm paper ad- 
vertisers and recognized advertising agencies. Regular price, 
$10.00 per copy. 
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Dante M. Pierce, Publisher Des Moines, lowa 
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N. F. Vanderlipp has been elected 
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napkin was introduced in New 
England, a few months after a pre- 
liminary test in Providence. Dis- 
tribution later was extended to 
Syracuse and Albany. It has been 
featured in cut-in spots on “Omni- 
bus” and “My Little Margie.” As 
soon as production warrants, dis- 
tribution of Scotkins will be ex- 
panded. 
Before a new product such as 
Scotties er Scotkins ever hits a re- 
tailer’s shelves, Scott may have 


spent as much as $100,000 pre- 
testing it. This assignment falls 
within the jurisdiction of the con-. 
sumers’ representative department, 
which is headed by Burnell Gar- 
rett, director of product standards. | 

This department is set up to find 
out what the consumer wants in 
the way of paper products, to 
translate these wishes into produc- 
tion standards and to make sure 
these standards are maintained. | 


s “The consumer who buys a low- 
priced product like tissues or pa- 
per towels will not sit down and 
write a letter if she doesn’t approve 
of your product, so we go to her 
to find out,’”’ Mr. Garrett explained. | 

Scott interviewers make period- | 
ic visits to find out how house- | 
wives like its established products 
or to pre-test new products. The | 
Sg6tt representatives are middle- | 
aged women, who work parttime. 
ringing door bells for the company. | 

They query housewives from 
pre-tested questionnaires and have 
strict instructions to write down 
the answer in the exact words of 
the women—regardless of how un- 
grammatical or confused it may 
sound. 

In the pre-testing stage for Scot- 
ties, for example, two plain boxes 
of tissues—one marked A, the 
other B—were left with house- 
wives, who were to use them for 
three weeks. When the interview- 
ers returned they asked each wom- 
an which tissue she preferred and 
why. 

The interviewers do not identify 
themselves as Scott employes be- 
cause they can get more candid 
answers without doing so. The 
parttime interviewers receive an 
intensive training course before 
they take to the streets on a survey. 


ws After the questionnaires are 
analyzed by his department, Mr. 
Garrett recommends to top man- 
agement whether the tested prod- 
uct should be put in production, 
studied further or discarded. Only 
after such thorough consideration 
does Scott consider it is in a posi- 


( ADVERTISEMENT) 
New Bellanca President 


Age 
56 


a 
SS : 
4 a “< oe 
$54 . He 


resident and general manager of the 
ellanca Aircraft Corp., New Castle, 


daily. What an advertising medium! 


Del. Mr. Vanderlipp and 474,583 other 
men of action throughout American 
business read The Wall Street Journal 


tion to justify an advertising bud- 
get to promote a new product. 

Mr. Garrett also directs a staff of 
young men, mainly extroverts who 
get along well with people, to 
maintain laboratory-set standards 
in the company’s plants through 
periodic spot checks. 

They do this, not only by check- 


ing the products as they come out | 


of the machine, but by convincing 
the employes that it is to their 
advantage to turn out quality mer- 
chandise. 


Scott has no production line in-| ploye wants to buy stock, the com- 
spectors. A self-inspection policy pany, under its employe stock pur- 


prevails. Each employe 
pressed with the importance of 
turning out quality work. Workers 
who are paid on an hourly basis 
can increase their weekly salaries 
by as much as 20% through qual- 
ity bonuses. 

More than 50% of the employes 
own some stock in the company. 
Scott presents all workers and ex- 
ecutives with a gift of a share of 
stock every five years. If an em- 


is im-| 


| 
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from the consumers’ representa- 
tives department, from time to 
time go with the Scott salesmen to 
find out what the business is like 
outside the factory. 


chase plan, will contribute 20% 
toward the purchase price. This 
year the contribution will be 25% 
if the consolidated net income for 
the first nine months exceeds 8% |= Some of them even may be 
of consolidated net sales. around when there is a store test 
Twice a year a group of workers to get the buyer’s reaction to price 
from various operations—the last differences (ihis they check by see- 
included woodsmen—attend meet-|ing if most of the people who buy 
ings to find out from Scott execu-|tissues select the one that costs 
tives “what we are doing.” Ma-|less), changes in package design eo 
chine operators, as well as the men| (this is checked by making dis- 


"A wn 
some spots are better 


To be top man at the trading posts, beat your sales drums with a 
5-minute across-the-board Radio news franchise. 


In any market, more people turn to Radio for news than to any 

other medium... and more people listen to Radio news than to any other 
type of programming. 5-minute news programs on the eight Radio 
stations represented by NBC Spot Sales all feature well-known local 
personalities who integrate your sales messages into news strips of 


pa 


For the best spot, at the right time, at the right place 
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plays of the old and the new) or!someone besides the critics, net- 
to a new product. work executives and tv distribu- 
Mr. Garrett, like the other ex-/ tors has a set. 

ecutives, is pretty secretive about 

what new development can be ex- Jssues Ad Rate & Data Guide 
pected next from Scott to help hed The 1954 “Advertisers Rate & 
company reach that $300,000,000 Data Guide,” published by E. H. 
goal. However, he does admit that Brown Advertising Agency, 20 N. 
the housewives are becoming in- , Wacker Dr., Chicago, has been is- 


‘ : |'sued. The 52-page guide, avail- 

a pec a Ga _able to advertisers without charge, 

: ” | lists rates, circulation, closing and 

hued facial tissues one of thes€) iccuance dates, and other pertinent 

days—probably in time to take ad- material of publications through- 
vantage of color television when out the country. 


Cushman Named for PR Drive ,now direct sales activity of the 

Aaron D. Cushman & Associates | Nielsen Station Index for radio 
has been named by Mutual Truck @nd_ television stations and for 
Parts Co., Chicago, to conduct ajlocal and _ regional advertising 
public relations program in con- | agencies and sponsors. His head- 
junction with Mutual’s 20th year Quarters will be transferred from 
as a supplier for all makes of| San Francisco to Chicago. 


trucks, buses and trailers. 
. Lytton’s Promotes Bowen 

Matthews Named Nielsen V. P.| Guy C. Bowen, director of 

Joseph R. Matthews, who joined’ display, has been promoted to pro- 
A. C. Nielsen Co. in 1952 as/ motional director in charge of ad- 
western sales manager of the|vertising and display promotions 
Nielsen Coverage Service, has been of Lytton’s Chicago and suburban 
elected a v. p. Mr. Matthews will) stores. 


A 


fhe. 


than others 


feathers in the caps of many big sales chiefs. 


89¢ per thousand listeners. 


SPOT SALES 
30 Rockefeller Plaza, New York 20, N. Y. 


Chicago Detroit Cleveland Washington 
Los Angeles Charlotte* Atlanta* 


important world and local events. This kind of selling has put 


It doesn’t take a wad of wampum to pre-sell your products or 
services with Radio news programs. Highly productive 5-minute shows 
in these markets can be bought for the average low, low cost of 


Call your NBC Spot Salesman for a powwow and see. 


*Bomar Lowrance Associates 


1 Ur 


representing 


RADIO STATIONS: 


. wrc Washington 

N KGU Honolulu, Hawaii 

Cc KSD St. Louis 
WNBC New York 
WMAQ Chicago 
WTAM Cleveland 
KNBC Sun Francisco 
WAVE Louisville 

representing 


TELEVISION STATIONS: 


WNBK Cleveland 
KONA Honolulu, Hawaii 
KSD-TV St. Louis 
WNBW Washington 
Source: Pulse KPTV Portland, Ore. 
WRGB Schenectady- 
Albany-Troy 
WNBT New York 
WNBQ Chicago 
KNBH Los Angeles 
WAVE-TV Louisville 


San Francisco 


‘RCA Victor Staris 


New Sales Training 


Plan for Dealers 


CAMDEN, N. J., Feb. 16—A new- 
ly-developed sales training pro- 
gram for dealers, featuring a series 
of small conferences instead of 
mass meetings, has been created 
by RCA Victor for its distributor- 
dealer organization. 

The series of meetings will be 
conducted by distributor repre- 
sentatives, with a maximum of 15 
persons attending each session. 

Material especially prepared for 
the program includes films, bro- 
chures, pamphlets, mailing cards, 
instruction booklets and promo- 
tion material. 

J. M. Williams, manager of ad- 
vertising and sales promotion for 
the RCA Victor home instrument 
division, said he anticipates that 
25,000 or more retailers will at- 
tend the series during the coming 
year. Initial meetings of dealers 
and dealer sales personnel will be- 
gin the latter part of March. 


= The 1953 series of sales clinics 
drew approximately 16,000 deal- 
ers and sales people and was 
hailed as “extremely successful” 
by the company. 

The new program is based on a 
nationwide survey of radio and TV 
retailers by Amos Parrish & Co., 
merchandising consultant firm. It 
will be the most comprehensive 
sales training program ever of- 
fered by RCA. 

To evolve the new plan, Par- 
rish representatives visited dealers 
in every size town and in all kinds 
of television markets to learn what 
selling techniques produce the best 
results. 


Two Join Dan B. Miner Co. 


Arthur K. Crawford, formerly 
with the Beverly Hills Citizen, 
has joined Dan B. Miner Co., Los 
Angeles, as publicity director and 
assistant for special promotion of 
Thrifty Drug Stores. Edgar C. Rec- 
tor, formerly with Allen & Rey- 
nolds, Omaha, has joined the agen- 
cy in the account department. 


Agency Sets Up Bonus Award 


Marsteller, Gebhardt & Reed, 
Chicago, Pittsburgh and New 
York, has announced it will award 
a $500 bonus to the member of its 
organization “who during 1954 
makes the most useful contribution 
to advertising or marketing.” 


STEP UP 
IMPACT AND 
YOU STEP UP 

SALES! 


All your ad- 
vertising hits harder 
—sells harder — when 
you use DAY-GLO® 
Daylight Fluorescent 
Colors—the Brightest 
Colors in the World. Ask 
us about the 8 won- 
derful ways to 

use them. 


BE BRIGHT—USE 
DAY-GLO® 


| SWITZER BROS., INC. | 


FIRST NAME IN FLUORESCENT COLORS 
} 4732 St. Clair Ave. + Cleveland 3,Ohio 

BL IN CANADA: STANDARD SALES COMPANY 
Dp, 4097 Madison Avenue, Montreal 28, Quebec 
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ANOTHER NEW RECORD FOR HOLIDAY... 
FIRST-QUARTER LINAGE UP 30 PAGES OVER LAST YEAR! 


Since its inception 8 years ago, Holiday has 
gone nowhere but up. In fact, it is the only 
magazine, bar none, that has increased its 
advertising linage and revenue every single 
year since that time.* 

And now, in the first three months of this 
year, Holiday chalks up another triumph— 
its biggest first quarter ever! 

The reasons for this success may interest 
you. 

Like no other magazine in America, Holi- 
day reflects the big change that has taken 
place in our way of living, a change that has 


given us new leisure, new pleasures, new 
miraculous mobility . . . a change to “‘every- 
day holiday living.” 

And by planned coincidence, many leaders 
of this big change—responsive families who 
entertain in a big way, vacation in a big way, 
the first to try new products and ideas—are 
avid readers of Holiday. No wonder! Holiday 
was designed with people, places and pleas- 
ure in mind. 

That’s why so many advertisers with 
pleasure-giving products to sell have found 
Holiday a happy hunting ground. 


*Source— Publishers Information Bureau. 


HOLIDAY MAGAZINE 


... its readers are leaders of 


the big change to “everyday holiday living” 


DON’T MISS the exciting March Holiday . . . with glorious 
pictures and stories of darkest Africa; sun-soaked Phoenix; 
the naughty French Quarter of New Orleans where you'll rub 
elbows with bank presidents, gamblers, strippers; sedate 
Salem; Mike Romanoff’s fabulous Hollywood restaurant; and 
our magnificent Redwood Highway. Now on sale. 


A CURTIS MAGAZINE 
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~ Whats Collier's Up To: 


3.926, 500-Best Month in our Mestory! 


3,926,500 


TOTAL NET PAID* 


3,758,719 
3,686,410 3 668,872 AE Ti mea 


Changed to biweekly 
. "\, 3,396,042 


3,089,118 
3,000,000 -— 


July Aug. Sept. Oct. Nov. Dec. Jan. 
COLLIER’S NET PAID CIRCULATION —JULY '53-JANUARY '54* 


*Publisher’s Estimate 


s a glance at the chart will show, we’re doing fine, In The New Collier’s— 
thank you. 
ee ee ee A Sa eS Renee THE UNCENSORED TRUTH FROM INSIDE RUSSIA 
Item One: 115 new advertisers, who were not in Collier’s A trained American obgerver recently completed a 10,000-mile, 65-day tour of the 
from January 1952 through July 1953, are in it now. U.S.S.R. He met and photographed workers, peasants, scientists, teachers, news- 
, —_ ‘ papermen. He visited homes, courts, collective farms, facteries. And he emerged 

Item Two: Two February 1954 issues of Collier’s carried from the Soviet Union with 400,000 words of notes and 1,100 pictures—untouched 
more advertising than did four February issues in 1953. and uncensored. Now Collier’s begins publication of his report—a dramatic 

: oe ‘ : document crammed with facts and photos never before revealed to Western eyes. 
And this third item, which perhaps explains the first two: Start RUSSIA UNCENSORED today. 
An R. L. Polk survey of 2,972 leading agency executives TOM MEANY’S 1954 BASEBALL PREVIEW 


asked the question, ‘‘Which of the four big general maga- 
zines has shown the greatest editorial improvement or 


Will it be the Yanks and Dodgers again? Who'll be the batting champs—the rookies 
of the year-—the 20-game winners? You don’t have to wait till October for the 


progress during the past year?” answers. Just read this expert’s famous annual forecast—in the current Collier’s. 
Answer: Collier’s .......57% HOPE FOR HIGH BLOOD PRESSURE SUFFERERS 

Here is the story of a new family of drugs that will drive extreme blood pressure to 

Sat. Eve. Post alae 19% normal in seconds. How does it work? How safe is it? What are its limitations? 

Look .......... 16% Read NEW CONTROL FOR HIGH BLOOD PRESSURE—another encouraging 


report from the medical front. 


WHAT’S THIS—GRAND CENTRAL STATION? 


If you like trains, you’ll love this fascinating inside story of the world’s best-known 
terminal. Learn about the sucker traps, the crazy exploits of commuters and camp- 
bound small fry. And enjoy revealing anecdotes about President Eisenhower, 
Jimmy Durante and other celebrities. Don’t miss EVERYTHING HAPPENS 
AT GRAND CENTRAL STATION. 


The B ig N CW PLUS — The concluding instalment of The Truth About Korea 


by General Mark W. Clark, other important articles 
and features and five top-notch fiction pieces. 


aN Collie rs On Sale Now 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y.— Publishers of Collier’s, The American Magazine, Woman’s Home Companion 


SD sss sadeeaas eee 


Sort of adds up, doesn’t it? 
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Salesense in Advertising... 


Appraise Your Advertisements 
in Terms of All-Over Impact 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

It is true, I believe, that advertising 
people tend, more or less habitually, to 
think of ideas in terms of headlines. I 
know that, in my own case, I find it 
needful constantly to remind myself that 
words are only one ve- 
hicle of expression. 

We write a sentence 
of six or seven words 
(‘Nothing Could Be 
Smarter than Saratoga 
Hats”) and ask our- 
selves, as well as any 
male guinea pigs who 
happen to be around, if 
we have produced a 
top-hole advertising 
idea. Quite possibly, after careful medita- 
tion and inquiry, we decide that our idea 
isn’t much good. And we are right—IF 
our judgment is based largely on those 
seven commonplace words. But if, in- 
stead, we think of our idea in terms of the 
sum total of all the vehicles that may 
eventually express it, we may conclude 
we have a promising theme after all. 

What are the vehicles of expression I 
refer to? The most important ones, I 
think, are these: (1) words, connotative 
as well as denotative; (2) pictures, also 
connotative as well as denotative; (3) 
typography and all-over design effect; 
(4) atmosphere, tone, mood; and (5) 
physical size. 


James D. Woolf 


s Print advertising ideas, as written on 
paper in the form of headlines, should 
never have their relative merits appraised 
solely on the handful of words that ex- 
press them. In print media today can be 
seen many examples of successful cam- 
paigns that use headlines of the most 
ordinary variety. I classify them as “or- 
dinary” in the sense that they are not 
Startling, dramatic, or strikingly news- 
worthy. “The Pause that Refreshes” 
promises a benefit, to be sure, but it’s 
nothing spectacular. It is the all-over 
total impact of the Coca-Cola advertise- 
ments that makes the headline promise 
appealing and memorable. 

Not startling either is Campbell’s cur- 
rent headline: “Hot and Hearty...and 
Tastes Delicious! Soup for Lunch.” But 
the all-over appearance of the ad—the 
luscious full-color picture, the typography, 
the generous use of white space, the at- 
tractive design of the whole page, the 
moderate tone of the copy—increase 
tremendously the potency of the headline 
promise. 

Consider, as another example, the cur- 
rent Kotex campaign, “Are you in the 
know?”, shown here. Write that headline 
on a piece of paper and try to appraise 
it as a selling idea. You’ll agree at once 
that it violates all the rules: It isn’t news- 


worthy, it doesn’t promise a benefit, it 
says nothing specific. And yet, for all I 
know, this campaign may be getting high 
readership ratings and selling a lot of 
product. If this is the case, the reason is 
the all-over total impact of everything 
in the ads. Or consider Modess, which is 
99% picture and 1% copy: “... because.” 


# Interesting in this connection, I think, 
is “The Watchmakers of Switzerland” 
color page, herewith. Considered as an 
exercise in semantics, the headline, “New 
companion for an old timer...,” isn’t 
likely to win any blue ribbons. The prom- 
ised benefit, “New companion,” is so 
moderately suggested that its oomph is 
gentle as the tug of a Swiss hairspring. 
But this advertisement, appraised on the 
basis of its total impact, has tug aplenty 
in all other departments of expression: 


Hot and Hearty...and Tastes Delicious 


EFFECTIVE—Not a startling headline, but 
all-over effect increases potency of the 
headline promise. 


NO PrioMISE—No selling idea in this head- 
line, but all-over impact may be the an- 
swer to success, 


1. The four-color photographs are as 
beautiful as they are suggestive of quality. 

2. The all-over design and typography 
bespeak good taste and elegance. 

3. The tone of the copy is restrained 
and credible. 

4. The size of the space unit, a full 
color page, lends importance to the mes- 
sage. 

In view of this, I’m wondering if we 
don’t at times struggle too hard for spec- 
tacular headlines. We write some such 
things as “Enjoy that Alert Feeling,” or 
“The All-Family Drink,” or “Now Enjoy 
Full Sleep Every Night,’ and sigh with 
frustration. These headlines promise bene- 
fits, of course, but they are admittedly 
short on uniqueness, drama, and excite- 
ment. What we should try to remember 
during such dark moments, I suggest, is 
that our headline is NOT our total vehicle 
of expression. We should consider whether 
our promised benefit, when weighed and 
researched in terms of the total all-over 
impact of the advertisement, is much 
stronger than it appears to be in terms of 
the headline above. 


On the Merchandising Front... 


GENTLE—A moderate suggestion of benefit, 
here, enhanced by the beauty and taste of 
the presentation. 


Food Super, or Department Store? 
Here's National Teas View 


By E. B. Weiss 


(Mr. Weiss is merchandising direc- 
tor of Grey Advertising Agency, 
New York.) 


I have a guest columnist this week, and 
thereby hangs a tale: 

Every time I poke doubts at the wisdom 
of the food super’s ambitions to become a 
new type of department store—which is 
as often as I dare—I can count on prompt 
retorts by the food super’s stalwart de- 
fenders. In particular, I know that my old 
friend, my frequent antagonist, and my 
occasional protagonist, M. M. “Zim” Zim- 
merman, editor of Super Market Mer- 
chandising, will rush to the defense of this 
dynamic retailer whose future he was 
among the first to recognize and whose 
present-day position is due so much to 
his leadership. 

Consequently, when quite recently in 
this column I threw a couple of jabs at 
the spreading non-food activities of the 
food super, I deliberately held back my 
best material for rebuttal. “Zim” made the 
expected reply, and a competent one it 
was, as always. 


s And now I call out my “strategic re- 
serve”—none other than H. V. McNamara, 
president of the National Tea Co.—one of 
the great food super chains which, oddly, 
doesn’t appear to agree completely with 
what “Zim” has to say. (I might add that 
another food chain—the A&P—is of a 
similar mind.) 

Here is what Mr. McNamara had to 
say in a recent talk—and remember, from 
here on it is Mr. McNamara, and not Ed 
Weiss, who is doing the talking: 

What size should the food super be? 

Some would like to refer to the store of 
tomorrow as the supermarket that will 


sell everything from men’s underwear to 
helicopters. 

The size of the store of tomorrow will 
depend on whether or not you want a food 
store or a department store. Currently, we 
at National Tea Co. want a food store, and 
not a department store. 

We have our own ideas regarding this 
expansion into so-called non-food lines, 
and our ideas are based again on what 
we believe to be sound judgment. I just 
noticed an article in one of the trade pa- 
pers in which nine out of ten food store 
operators announce that they intend to 
expand their emphasis on non-food de- 
partments in their stores in 1954. 

If nine out of ten store operators intend 
to expand all of these departments in 
1954, all I can say is I’m glad our judg- 
ment tells us to expand our food business 
in 1954. We see nothing wrong in selling 
food in a food store. 

Before we start to expand, or at least 
this is our judgment, be it right or wrong, 
into all of these non-food departments 
somewhat foreign to the food business, we 
want to give a lot of consideration to what 
has happened in the super drug store of 
today, and then we’re going to apply what 
we see to our business. And I don’t think 
we’re going to expand so far into the non- 
food lines! 


= I sometimes wonder how the little drug 
stores and apothecaries survive with all 
of the strong super drug store competi- 
tion they have. But, when I walk into 
one of the little drug stores, surprisingly, 
I find drugs. I find a neat, clean little 
store with drug supplies, medical supplies, 
pharmaceutical cosmetics, and health and 
beauty aids, and items related to the drug 
business. 

Then, when I walk into the big super 
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drug store, after stumbling through base- 
ball bats, football helmets, dolls, roller 
skates, Thermos bottles, electric trains, 
electric blankets, men’s overshoes, and 
ladies’ hosiery, I find at the back of this 
tremendous drug store, a little counter 
labeled “Prescriptions.” 

And this starts me thinking. We don’t 
question the big druggist’s sales progress, 
nor his profits, but we believe he is 
making himself vulnerable to the real 
drug store competition by promoting ev- 
erything in his store outside of the drug 
business, and at the expense of his fund- 
amental line that gives him his original 
store traffic. In other words, he is sacri- 
ficing his very valuable traffic to some 
so-called, high gross lines of impulse mer- 
chandise and losing his foundation busi- 
ness. 


a We don’t want this to happen to Na- 
tional Tea Co., so before we go farther 
into non-food lines, we would like to learn 
something more about the food business. 
We would like to solve some of the prob- 
lems that have been plaguing us in the 
food business. We would like to learn the 
solution to the bakery foods problem 
in our stores—and I confess it is a prob- 
lem. We want to find out how to order 
every morning in order to sell out every 
nfght. I don’t mean bread; I mean break- 
fast rolls, cakes, cookies, doughnuts, pies, 
pastries, fresh baked, right out of the 
oven. 

Before we expand into the non-food 
lines, we think we should have complete 
delicatessen departments in all of our 
larger stores, with baked hams, precooked 
meats, prepared salads and other delica- 
tessen foods that can be picked up on the 
way home for a quick supper, prepared 
and ready to eat. 

Before we go into the non-food lines, 
we-would like to see self-service fruits 
and vegetables, so that our produce is of- 
fered to our customers on a self-service 
basis, because I honestly and sincerely be- 
lieve the food store of tomorrow will be 
99% self-service. 


s I think there is a tremendous field for 
the expansion of the frozen food depart- 
ments in our stores, and before we go into 
non-food lines extensively, I would like 
to supplement our frozen food depart- 
ments with frozen lines of complete meals, 
frozen in a package, so that all you would 
have to do is place it in the oven and din- 
ner would be served complete with steak, 
peas, french fried potatoes—a very de- 
licious meal, prepackaged and precooked 
by experts. In fact, we are now doing this 
in one branch and the test to date seems 
successful. 

With today’s attitude toward  in- 
creased weight, there should be a tre- 
mendous field for the expansion of dietary 
food departments featuring sugar free, 
salt free, and fat free foods for those who 
watch their calories. 

At the present time, it is not possible 
for us to sell frozen prepackaged meats in 
all our stores due to labor union restric- 
tions enforced upon our industry, but we 
hope that soon we will be able to offer a 
complete line of frozen prepackaged meats 
—packaged right in the big modern pack- 
ing plants of Chicago, preweighed and 
prepriced ready for the customer's selec- 
tion. 


s By this time, you probably assume that 
we do not look very kindly toward non- 
food lines in our organization. And you 
are right. ‘Ve think there is too much to 
do in our business of selling foods for us 
to go into the other fellow’s business. 

In the first place, we don’t know too 
much about non-food lines, but we think 
we know something about selling grocer- 
ies. 

In the second place, expansion into the 
non-food field means bigger stores, more 
floor space, with the resulting increased 
investment. Larger stores mean less at- 
tractive locations. Larger stores will mean 
that we will have to move out—and out— 
and out—to find sufficient area where we 


can establish supermarkets with multi- 
tudes of items, great barns of buildings. 

And when we do this, what’s going to 
happen? We are going to have so many 
miles of aisles and so many square feet 
of area for our customers to shop in or- 
der to purchase their weekly supply of 
food, that they are only going to want to 
visit us once a week or so. Therefore, we 
place ourselves in a position of the de- 
partment store, and the department store 
food stores have very seldom been a suc- 
cess. 

Sure, I know that some department 
stores have food departments, but why? 
Food stores have usually been operated 
at a loss in a department store in order 
to attract traffic to the department store, 
so their food customers will buy the more 
profitable articles in their soft goods 
lines. We don’t want to operate a depart- 
ment store in order to get food customers. 

Do we want to put in dry goods, hard- 
ware, etc., because of the high profit? I 
would say no. The chain store food in- 
dustry has done the greatest job in mer- 
chandising at the lowest cost. Why go 
backwards? Why go into high cost, slow- 
moving merchandise; why lose our won- 
derful turnover of inventory; why take 
chances on inventory losses due to the 
declines in markets? Why take losses in 
merchandise that goes out of style? We 
turn our inventory over too fast to have 
this trouble. 

We will keeb on operating food stores, 
and we want it to be a super food store, 
with every department we now have, plus 
all of the frozen and fresh food depart- 
ments that I have just mentioned. 

What about the hardware line? What 
kind of turnover do they get? A member 
of our industry said they were in a hard- 
ware business once. They bought two cars 
of enamel ware, and it didn’t move. So 
what happened? Their organization spent 
most of the time trying to sell enamel 
ware instead of food! Saturday night, in- 
stead of reporting how many dollars they 
had taken in for the week for each store, 
they would report they got rid of ten 
pans! 

We are getting just a little bit tired of 
having some of the peddlers of the non- 
food lines tell us that what they have will 
attract customers to our stores. We know 
right down in our hearts that we already 
have the customers and that they want 
simply to avail themselves of the traffic 
that we already have. We feel that by tak- 
ing on the non-food lines, we are likely 
to chase some of our traffic away and 
this is certainly not beneficial to the food 
business. 


= Sure, we have sold aluminum ware in 
our store as a premium with the purchase 
of so many dollars’ worth of food, and 
successfully. 

We have sold sets of dishes in the same 
manner, successfully, but we don’t feel 
that these should be stocked as regular 
items. If they were, I don’t believe we 
could get even a reasonable turnover. We 
could undoubtedly get higher gross, but 
higher gross won’t become net until 
you’ve sold the merchandise. 

We have sold ladies’ hosiery in our 
stores as weekend specials, and at the 
same markup as we get on the fast turn- 
over items, but not at the department 
store markup. 

Sure, we handle some cosmetics and 
beauty items, as well as everyday drugs 
and sundries. These are nationally adver- 
tised items, impulse items, reminder 
items, handled as a service to our custo- 
mers, in most cases at fair trade prices. 


= The better food markets have traffic, 
but, if they enlarged their stores to handle 
all the merchandise that people are try- 
ing to sell us, telling us they will build 
traffic for our stores, maybe we would 
not have the store traffic we now have. 
Maybe our stores would be too large, take 
too much time for food customers to shop 
for food. 

Believe it or not, in one of these large 
department type food stores, I saw sugar 
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from any angle... 
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Always right! It's the flavour. 


eaten a aan 


Matter of Angles 


Liquor advertising always intrigues us. Whether this is because of our pro- 
fessional involvement with the whole field of advertising or because of the 
inherent interest of the product itself, we have never been quite able to de- | 


in guests whom we have occasionally entertained. By the time it becomes 
necessary to tilt a bottle at this angle, it doesn’t much matter if the contents 
are “always right” or not. As a matter of fact, by the time that angle is reached, 
one could tilt a can of Sterno—and be hard put to tell the difference. He would 
also have a hell of a time locating Polaris, Orion, Cassiopeia, et al. 


ee | 


termine to full satisfaction. 

Take this Teacher’s ad. The phrase, 
“From any angle,” is not particularly 
new to the advertising pages, so that 
is not the reason we have pinned it up } 
for contemplation and comment. In , 
fact, the phrase, quite probably, is 
not even new to liquor advertising. 
Also, as usuai, the illustration is 
rigidly dictated by the caption—with 
the result thai it doesn’t surprise us 
in the least. 

However, we find it challenging to 
consider Teacher’s’ from the stand- 
point of angles. Glancing back, as 
rapidly as we can, over a rather 
lengthy experience with the stuff, 
we conclude there is only one angle 
from which a bottle of Teacher’s or 
any other liquor is “always right”’— 
and that is a 90 degree angle. At this 
angle, and with the cork removed, the 
contents emerge with a comforting 
gurgling sound into a waiting glass— 
the civilized way to imbibe the stuff. 
From any other angle one has either 
to use a straw or to lie flat on his 
back on the floor with his mouth 
open. 

There is an exception to this, of 
course, as there is an exception to 
most generalities. After a while (and | 
depending on the season) it is neces- 
sary to point the bottom of the bottle 
in the general direction of Polaris, 
the constellation of Orion or that of 
Cassiopeia. In this way, and in this 
way only, can the so-called dregs be 
reached. 

We have, however, noticed one 
thing about this extreme angle—and 
we have observed the same reaction 


displayed with hardware. I heard the 
customer ask where the sugar was. She 
had to go into the hardware department 
to get the sugar. I thought maybe she 
would buy hardware, but she didn’t. 
These food department stores are suc- 
cessful in some areas. My personal opin- 
ion is that they are successful because of 
a development in a particular area—a 
take-off from the old general store that 
existed in those particular areas before 
they became metropolitan centers. It is 
also my personal opinion that where the 
food department has been successful, the 
area has not had a really up-to-date com- 
petitive modern food market. I would like 


The Eye and Ear Department... 


to see how long that type of store would 
exist in a market as competitive as the St. 
Louis or Chicago market. We prefer to 
be food merchandisers. 

As far as profit is concerned, we are 
satisfied that we can make a dollar in 
the food business. We know how to do 
that, as the records will show. It is only 

% to 144% on the sales dollar, but coup- 
led with our tremendous volume, it’s still 
a fair return on the stockholders’ invest- 
ment. 

* * * 

Now, then, does what Mr. McNamara 
said here sound something like what I 
have been saying in this column? 


Adman’s Open Letter to Manufacturers 
of Television Sets 


Gee whiz, fellas: This is going to be 
a hard selling year for the advertiser and 
his agency. 

Thanks to the determination of the tele- 
vision industry, you have given us a hot 
new method to help produce sales: color. 
We know it’s here. We have all tried our 
commercials live and on film. We have 
seen many of our favorite shows tele- 
vised in color and they are breathtaking. 
We have seen spots, slide film and live 


local color show demonstrations proving 
that the engineers have come through and 
it’s now up to the creative folks. 

AT&T has transmitted color success- 
fully across the cable and microwave. 
Several local stations are about to project 
local color film shows with color com- 
mercials. We are prepared to have all of 
our live shows done in color by fall, 1954. 
Everything looks peachy except for one 
thing: Where are you guys? 
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~The COMPANION reaches m 


married women 18 to 35 th 


3 


ny other women’s magaz1 


These women are your best customers... they’re To find out how important they are to you, get in 
| buying more now than they ever have or ever will touch with your COMPANION representative. 
*SOURCE: From the latest Starch Ci Magazine report. 


-. again...and they depend on the COMPANION! 
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You guys are sitting around trying to 
hold back progress and you aren’t going 
to succeed. You’re wailing in public about 
how costly color sets are going to be, in- 
stead of turning them out at a profit as 
fast as you can and getting the price down 
by mass production. 

One of your top executives actually 
went on the air and misstated the num- 
ber of color programs available to the 
simple-minded consumer who had the 
temerity to buy a color set. You worry 
about the sets and let us worry about 
the programs. 

Your top officials, by yelling about the 
tiny screen, have scared the poor guy who 
merely wants to buy a color set. What tiny 
screen? RCA has announced a 19” tube, 
and the Lawrence tube reportedly can 
afford an even bigger picture. Most of us 
have 16” black and whites at home. 

You don’t think you’re kidding anyone 
when you say you are going to mass- 
produce screens, do you? And how about 
that furniture you’re putting around the 
chassis to jack up the price? Is that fair? 

Do you really think that, when the con- 
sumer goes into his favorite bar, or crowds 
into his neighbor’s house with the color 
set blazing away, he is going to trade in 
his five-year-old 16” black-and-white for 
the 3954 black-and-white “improved” 
end Not on your tintype, he ain’t. He’s 
going to wait until you give him a color 
set at a reasonable price and then he’ll 
put the old set in the back room for the 
kids. 


a How are you going to sell 6,000,000 tv 
sets this year without a substantial per- 
centage being color sets? 


The biggest laugh of the year came 
when Emerson released a survey of desire 
to buy color sets under the caption, “Color 
fervor cools off.” The survey says that 
4% will buy color tv as soon as possible, 
irrespective of size of screen or cost; that’s 
about 2,000,000 families, salesmen. 

Some 9% will buy color tv at $500. 
That’s 4,500,000, fellows, and you told us 
that when you get past a million, $500 or 
less would be the price. 

Another 41% will buy at $400, with a 
19” screen. That’s 19,000,000 more sales, 
men. 

If this is “cooled off fervor” on the 
part of the consumer, more industries 
should have a cooling off period. 


= Now doesn’t all this sound a little 
ridiculous? You have a great new market. 
You have a highly publicized, highly 
desirable new invention ready to go. 
Can you think of one good reason why 
you shouldn’t fill the order when the man 
is standing in front of you with the money 
in his hand? 

Do you think that you can keep the 
consumer from getting what he wants? 
If you do, you’ll be the first industry 
ever to succeed. 

Now see here, Mr. Manufacturer: Fun’s 
fun, but we need this new selling tool 
pushed and pushed fast. We’re sick and 
tired of your 50,000-sets-this-year pre- 
diction and your talking down color. We 
would like to see you put the whip to the 
backs of the engineers and start rolling 
with your sets. Let’s have a little positive 
thinking for a change. 

Your quota for 1954—1,000,000 color 
sets! 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

The principal uses of language are 
three. To make statements, to convey 
values (not only in dollars and cents), 
and to influence attitudes and actions. 

The most fortunate of all young copy- 
writers is he who serves under a hard- 
bitten old chief who is contemptuous of 
all advertising that doesn’t strive to use 
language for that last and most impor- 
tant end. 

Rhetoric is the art of the use of lan- 
guage. Mortimer Adler, our contempor- 
ary, says rhetorical skill is knowing how 
to persuade or convince people. Webster 
says the same. The Britannica says the 
object of rhetoric is “strictly persua- 
sion.” Isocrates called rhetoric “the sci- 
ence of persuasion.” Aristotle goes fur- 
ther: “It is the faculty of discerning in 
every case the available means of per- 
suasion.” 


= I have no evidence that these gentle- 
men were writing for the sake of mod- 
ern ad writers. But modern ad writers 
should all think they were. It is obvious 
that to great scholars the use of lan- 
guage for purposes other than to per- 
suade is relatively unimportant. 

Of all people on earth who should be- 
lieve this, America’s salespeople (orally 
and in print) should be first. But every 
newspaper and magazine and tv or ra- 
dio station offers testimony that many 
ad people have no idea what is the most 
important use of words. For a great 
many ads make no effort at all beyond 
presenting statements and attempting 
(wanly) to convey values. 

So my hat is off to the creator of the 
ad above, which I clipped in Vancouver, 
B. C. 

Read each of the next hundred ads 
you see with these three following ques- 
tions in mind. ‘ 

Does it make statements? 

Does it present or convey values (not 
only the dollars and cents kind)? 

Does it attempt to persuade—to in- 
fluence action or reaction? 
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BRITISH COLUMBIA 


L TELEPHONE COMPANY 


If an ad’s answer is “yes” to only 
one or both of the first two questions, 
you are looking at a waste of someone’s 
money. And I don’t care whether it’s a 
national or a retail ad, or if it cost $10 
or $100,000. 

When you've found a good one that 
answers “yes” to the third question, go 
further. Apply the Aristotelian test of 
rhetoric. Ask this one: “Does it discern 
in every case the available means of 
persuasion”? That may break down var- 
iously. For instance: 

Does the ad present itself interesting- 
ly? 

Does it make the reader want what the 
advertiser wants to sell? 

Does it make him believe—does it ac- 
tually stand up and carry conviction? 

Does it attempt to induce an action? 

Or, if something isn’t for sale, does it 
attempt to induce a reaction—so the 
reader will never be the same again as 
regards that subject? 

The ad above meets all these questions 
squarely. It is about as good as an ad 
can be to serve its purpose. Orchids to 


someone in British Columbia. 


Tips for the Production Man... 


Advertising Age, February 22, 1954 


It's Important to Paste a Dummy 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 

, Press and of Kenneth B. Butler & 

Associates, Mendota, IIl:) 

Many production men try to short-cut 
the step between layout and makeup of 
advertising pieces or publications by 
choosing to eliminate a pasteup. This, I 
think, is a mistake. In the end it saves 
no time and frequently adds to costs. 

The first step is a tissue layout. This 
enables all concerned to visualize the ef- 
fectiveness of the finished page, with re- 
spect to handling of illustrations, head- 
lines, spacing, and copy blocks. The tis- 
sue layout serves as a guide in ordering 
art and engravings, and in determining 
the number of lines of copy needed for 
copy-fitting. 

So far, so good. But up to this point the 
layout has been essentially creative, like 
an architect’s elevation drawing. Despite 
care in sizing illustrations and in copy- 
fitting, there are certain flaws which 
must be taken care of before final page 
makeup begins. Some of these flaws are 
in the writing itself, some in misjudgment 
in copy-fitting, and some are mechanical. 

Flaws in writing or editing definitely 
should be removed while type is in the 
loose or galley stage. These corrections 
may change the length of the copy or 
lead to other mechanical flaws. 

Copy-fitting is getting to be more and 
more of an exact skill, but the production 
man should be sure. A step akin to proof- 
reading is required; that is, determining 
for certain that copy, headlines, cut cap- 
tions, etc. actually run the estimated 
number of lines. 


Employe Communications... 


Mechanical flaws include errors in 
proofreading, wrong fonts, improper 
alignment of letters, bad breaks in word 
hyphenization, rivers of white through 
text, widow lines, etc. 

Makeup of the ad or page is more per- 
fect when all these variables are dis- 
posed of. At this stage it is less costly to 
make necessary minor layout revisions, 
or to add or delete copy. 


= The pasteup, while often considered 
irksome, enables the production man to 
give the compositor a working draft 
comparable to an architect’s detailed 
blueprint. Flaws being removed, page 
makeup can be accurate. A compositor 
can follow a pasteup much more quickly 
and accurately than he can make up with 
copy keyed “A,” “B,” “C,” “D,” etc. His 
spacing can accurately mirror your spac- 
ing preferences because he does not have 
to contend with variables. 

Basically, it is much cheaper to make 
changes and aiterations in type while in 
galley form than when made up in page 
form. Since so much advertising today is 
two-color, accuracy in the original make- 
up affects not one page but two pages: 
the black form and the color form. 

Every time a compositor works on a 
page another chance of mechanical flaw 
is possible—damaged type, transpositions 
of type or lines, scratched halftones, 
dropped lines, and others. 

The very act of pasting a dummy, page 
by page, presents the production man 
with an additional check on the compo- 
nents of the page of which not the least 
is the proper handling of spacing. 


Faith for Today’ Is Good Communication 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting service in em- 
ploye relations.) 

Anyone cast either by circumstance or 
design into the dizzying whirlpool of com- 
munication with employes soon learns 
the importance of the localized message. 
If he must speak to people, he will do it 
most effectively in the simple terms of 
their own understanding and experience. 
It sounds easy but it’s tougher than it 
sounds, because the tendency of the nov- 
ice is to talk above the heads of his lis- 
teners, and often to talk above his own. 

Each week, over many of the outlets of 
the ABC television network, there is pre- 
sented an unaffected, deeply sincere and 
personalized little religious program 
called “Faith for Today.” It is offered by 
the Seventh-day Adventist Churches of 
America, and is monitored by a warm and 
persuasive young clergyman named Wil- 
liam A. Fagal and his charming wife. 
These two combine to make the viewer 
so readily comfortable that he believes 
himself seated in their living room visit- 
ing with them. 


« “Faith for Today” is a brilliant ex- 
ample of communication, because the 
messages it conveys in the interest of 
better day-to-day living are built around 
day-to-day experiences that ordinary 
people have. Amateur members of the 
cast act out their roles, some timidly, oth- 
ers with admirable self-possession. But 
the point is that in each episode the view- 
er somewhere finds himself, or someone 
he knows. The petty faults of people are 
revealed, not for ridicule and abuse, but 


for sympathy, understanding—and-correc- 
tion. Pastor Fagal quietly makes his points 
by pertinent references to the Bible, and 
thereby brings people closer to something 
they should know better. 

Frequently the action takes the viewer 
into an industrial plant, or into the home 
of an indusirial worker where some typi- 
cal, workaday problem is solved by the 
practical means of meeting it head-on, 
and turning to the Bible for guidance and 
support. Before the half-hour program 
is completed, there has been brought 
about a better understanding among the 
principals through (a) facing the problem 
and (b) talking it out. In this simple and 
obvious methcd is an implied directive 
for management, which often hedges on 
the problem until it’s necessary to yell 
instead of talk. 

There is an axiom among case- 
hardened practitioners in personnel work, 
and it goes something like this: “Settle 
the little argument, and it will never have 
a chance to become big.” Industrial rela- 
tions people can trace strikes and other 
inflammations of an employe group to 
some tiny, seemingly unimportant con- 
flict between two people. The whole mod- 
ern union-management grievance pro- 
cedure is built upon a recognition of this 
fact. Yet, day after day, strife springs 
from small beginnings. It takes a lot of 
human understanding to see it in time, to 
catch it in time, and to satisfy the ag- 
grieved parties that the solution was good 
for all concerned. 

It takes a lot of human understanding, 
and it takes a lot of the techniques of 
such remarkable communicators as the 
the Fagals. 
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F advertisers in 1953, Fh ‘ie: 
as they have for over 20 years, F | 4 
scheduled The Oregon Journal ds oe a nw 


RETAIL LINAGE 
Daily and Sunday 


their first buy over Portland’s 


morning and evening newspaper 


combination...to the tune of near- 


ly a HALF MILLION MORE 
LINES. These experienced space 


Journal ............. 2,163,698 
buyers know The Journal means Morning & Evening 
business...that it’s the Sales Action Combination ........ 1,787,067 


medium for their products. They A Journal lead of. . 376,631 lines 


know, too, The Journal is Port- GENERAL LINAGE 


land’s ONLY major evening news- Daily and Sunday 


paper...and with Portlanders, Journal ............. 1,124,397 
: ’ Morning & Evening 
EVENING time is READING Combination........ 1,055,248 


time. That's the time 8 out of 10 A Journal lead of... 69,149 lines 


Portland families get their papers, 


, TOTAL RETAIL AND GENERAL 
compared to 4 out of 10 morning 


Daily and Sunday 
oa Journal ............. 3,288,095 
Morning & Evening 
Combination ........ 2,842,315 


A total Journal lead in 
food advertising linage 


The man who knows Portland always schedules Cor 1959 OF... .... 445,780 lines! 


The OREGON JOURNAL 


EVENING anil SUNDAY 


Home Owned, Controlled, tdted =< 


*K MEDIA RECORDS, Inc. for 1953 FU IWSSSSS 
ae Baar 
Represented Nationally by O'Mara & Ormsbee, Inc. Frege 


Member Metropolitan Comic and Pacific Sunday Magazine Groups 
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KSTM-TV Names Said 

C.*M. Said Advertising, St. Louis, 
has been appointed to handle all 
national and local advertising for 
KSTM-TV. 


| Lonpon, Feb. 16—Cheerful is the 
|word for business prospects in 
| Europe. Countries on both sides of 
the Iron Curtain have set their 
| sights on raising their standard of 
|living. The emphasis everywhere 
|'today is on consumer goods pro- 
| duction. 

| A host of new products were 
'marketed in Europe during 1953, 
|and manufacturers’ plans for 1954 
|are even more ambitious. The ad- 
vertising business has never been 
more active. 

| In Britain, expenditures on ad- 
vertising topped the £200,000,000 
($560,000,000) mark last year for 
‘the first time. This was a 100% 
increase over 1946. In Holland, a 
concentration point for American 
investment in Europe, advertising 
volume in 1953 was 5% ahead of 
|1952. In prosperous West Ger- 


ONLY 
THE 


DALLA‘ 


NEWS 


~No—We Don’t Have | 
PARADE, THIS WEEK or 
_AMERI 


CAN WEEKLY | 


ae 
. 


ORLANDO SENTINEL-STAR | 


COVER 


Letter from Europe 


By Milton Moskowitz 


many, manufacturers increased 
their advertising by 22.7% in the 
first half of 1953. 


France, “the sick man of Eu- 
rope,” is anxious to share in this 
business expansion. The French 
government last week announced 
plans to increase production by 
10% and minimum wages by the 
same amount. The Bank of France 
cut its discount rate to encourage 
borrowing. Legislation freezing 
French prices at their 1952 level 
will remain on the books. 

A similar atmosphere seems to 
prevail in eastern Europe. Each 
day brings new reports on how the 
Communist nations are trying to 
make life more pleasant for the 
consumer. 

In Czechoslovakia, five self- 
service groceries were opened and 
12 more will make their debuts in 
the next three months. An adver- 
tising campaign informed Czechs 
that this new outlet “will offer the 
housewife in one _ single store 
everything from potatoes and 
noodles to caviar and sandwiches.” 
In Budapest, the first Hungarian 
“launderette” was opened for 
tenants of a housing project. Buda- 
pest papers report that housewives 
“are overcoming their initial re- 
luctance to use the washing ma- 
chines.” 

Despite the political stalemate, 
East-West trade relations are on 
the upswing. Forty British busi- 
ness men went to Moscow last 
week and were told that Russia is 
prepared to buy $1.2 billion worth 
of goods from Britain in the next 
three years. And the Soviets said 
they were interested in consumer 
as well as industrial products. 


Arnold Gingrich, publisher of 
Esquire, came to London for a 
week to promote the forthcoming 
British edition of his magazine. 
The “kick-off” affair was a lunch- 
eon for about 100 agency men at 
the Dorchester Hotel. A red-liv- 
eried footman met guests at the 
door and announced them in a 


Advertising Age, February 22, 1954 


ter all in favor of these amenities. 


The last time we saw Mr. Gingrich 


e * * 
A week later we really began to 
appreciate our free Esquire copy, 


of “nude pictures.” 


e ” * 

The British government has set 
May 8 as de-rationing day for but- 
ter, margarine, cheese and cook- 
ing fats. By that time margarine 
manufacturers will have their 
brands ready for a ding-dong ad- 
vertising campaign, a campaign 
which is expected to break all post- 
war records in Britain. Big spaces 
in magazines and newspapers 
have already been booked. More 
than a dozen margarine brands 
will be marketed here. Van der 
Berghs & Jergens Ltd., a Lever 
company, is bringing out two of 
them ... The margarine-butter 
battle has been raging in Holland 
during the past year. In the first 
six months of 1953 margarine was 
the most heavily advertised prod- 
uct in the country ... World pro- 
duction of butter has declined 16% 
since 1938, falling steadily before 
the advance of margarine. One 
place where butter still remains 
supreme is, of course, France. The 
French cook everything in a sea 
of butter and the margarine sales- 
man who wins out there can sell 
you-know-what to Eskimos. But- 
ter production in France has, in 
fact, increased by 20% since 1938! 
* ™ . 


Subscription television has at- 
tracted a good deal of attention in 
Britain, particularly from a siza- 
ble group of people who want to 
escape from the commercial tv 
controversy. It is now reported 
that officials of International Tele- 
meter Corp., Palm Springs, Cal., 
plan to visit Britain this month to 
explore the possibility of making a 
test of their “pay-as-you-see”’ sys- 
tem ... Twentieth Century-Fox 
has now introduced CinemaScope 
all over western Europe via “The 
Robe,” and it has been a great 
success. 


movie houses will be equipped for 
CinemaScope. Reaction of British 
movie critics has been mixed, tem- 
pered perhaps by their almost uni- 


‘he was planning a fishing party |§ 
‘before flying back to New York. | 


| 


when we read that Italian police | 
had seized all the copies of the|® 
January Esquire in Italy because | 7 


By May, some 1,000 European | 


PIZZA MIX—V. La Rosa & Sons, Brooklyn, 
is introducing pizza pie mix and sauce, 
packaged together for baking at home. 
Radio spots in 30 markets, tv spots in eight 


markets, and newspaper advertising in 

about 15 markets are planned. Kiesewet- 

ter, Baker, Hagedorn & Smith is the agen- 
cy. 


ing at the theater in which it 
opened. It has been seen by more 
than 300,000 people. 


Soccer pools, a favorite pastime 
in Europe, are powerful revenue 
producers In Norway, where the 
pools are run by the government, 
the 1953 turnover was $9,000,000. 
And the government netted $2,- 
800,000, ali of which goes to sup- 
port playing fields and scientific 
research projects ... In France, the 
big gambling game is the National 
Lottery and the government has 
announced an expanded advertis- 
ing budget for the lottery in 1954. 
The government will spend $1,- 
700,000 advertising the lottery. A 
nice account. And who has it? 
Why, Havas, the government’s ad- 
vertising agency. 


PICTURES SELL! 


Children’s photos —all ages 
and types. Adaptable for 
newspaper, billboard, calendars 
and magazine illustration. 

FREE PHOTO DIRECTORY 


send for your free copy 


loud voice. Mr. Gingrich, wearing 
a floral brocaded waistcoat, wel- 
comed everyone with a handshake. 
There was time for about three 
| martinis before lunch. Then we all 
filed to our designated places, 
where a January Esquire awaited 
us. 

The menu, in the form of an 
Esquire cover, was half in French, 
half in English. It included: white 
wine with the fish, red wine with 
the duck, port with the cheese, 
brandy with the coffee. We toasted 
the Queen and President Eisen- 
hower. No one smoked until the 
footman yelled: “You now have 
your chairman’s permission to 
smoke.” 

Mr. Gingrich, who spoke after 
the cigar distribution, was in a 
reminiscent mood. He recalled 
that Esquire held its first lunch- 
eon about 20 years ago and he 
said Esquire salesmen went out to 
solicit ads on the day FDR closed 
the banks and space buyers were 
asking for a nickel for carfare. He 
mentioned that New York will al- 
ways be a suburb of London when 
it comes to men’s fashions. 

For London admen unfamiliar 
with Petty girls, he gave this 
formula for Esquire: “Take equal 
portions of information and en- 
tertainment, stir them, shake them 
well and see to it that you serve 
them up in a manner calculated 
to appeal chiefly, but not exclu- 
sively, to men who have both the 
means and mood to enjoy all the 
amenities and to appreciate all the 
arts of gracious living.” 

We breezed out of the Dorches- 


versal dislike for the first Cinema- 
Scope picture. “The Robe,” which | 


opened here Nov. 17, is still show- | 


PHOTO DIRECTORY 


5864 Hollywood Bivd., Hollywood, Calif 


THE 


DALLA 
MARKET... 


The Dallas Morning News is the only newspaper 
that covers the larger, 72-county Dallas Market 
that’s effectively sold and merchandisable only 
through the Dallas News. 

Combined with 
typographic excellence . . . 
at the lowest 

final cost to you! 


“ite 


Agency Ad Composition 
POOLE BROS. INC - Chicago 
WAbash 2-6866 


reer 
WE 


mm HURE : 


DALLAS’ LARGEST NEWSPAPER 
Circulation, 183,583—Sundays, 190,318 


More people BUY The News... more people READ The 
News ... more people are INFLUENCED by The News than 
any other North Texas newspaper. 


CRESMER & WOODWARD, INC. NATIONAL REPRESENTATIVES 
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Advertising Age, February 22, 1954 


Masland Uses TV 
and Newspapers to 


Get Maximum Impact | \ 


NEw York, Feb. 17—C. H. Mas- % 
land & Sons is teaming television | 
for maximum | 


and newspapers 
commercial impact. 
The rug manufacturer 


the program on that date Mr. 


cities: “If you want to know where 
to buy this beautiful Masland rug, 
look for my picture in the evening 
edition of your city newspaper.” 
The following week the Masland 
portion of the telecast will include 
dealer cut-ins during the Masland 
commercial to tell potential cus- 
tomers where they can buy the 


Moore will tell viewers in 54 € re 


sponsor’s product in their com-| 


munity. 

For the next nine shows this 
alternating dealer listing technique 
will be continued, with newspaper 
ads one week and local on-the-air 
cut-ins the next. 

Masland will give each dealer 
two free ads—one on tv and the 


the budget will be locally sub- 
scribed. 


joins. bo) 
Garry Moore’s list of sponsors on | yn 4 
CBS-TV March 8. At the end of t 


Pasa - ee 


\f 
ALINA LEATHER COLOURS: 


INSIDE FASHION NEWS 


| & 
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Two Name Jack Hollander 


General Warehouse & Transpor- 
tation Co. and National Cordial 
Co., both of Chicago, have named 
Jack Hollander & Associates, Chi- 
cago, to handle their advertis- 
ing. General Warehouse will use 
monthly full-page ads and inserts 
in traffic publications. National 
Cordial will spend $12,000 in news- 
papers, car cards and direct mail 
to promote its Monastery and Hen- 
ri-C brands in Milwaukee. 


™” 
Coxrauxa LEATHER COLOURS: 


SMAN NOUISVA 4CISNI 


'Coolerator Names Hartman 


oS ET | Gerald L. Hartman, formerly 

: mm sales manager of kitchen appli- 
ances, refrigerators, electric ranges 
and home freezers for the Bendix 
home appliance division of Avco 
Mfg. Co., South Bend, Ind., has 
been appointed director of sales 


we ont 


Leather Group and 
Pontiac Tie In With 
"Vcgue’ Color Pages 


‘instead of substitutes gets extra 
|impetus this month with three con- 


Anderson & Cairns is the agency. | Secutive advertising pages and an 


‘Family Weekly’ Adds 
Waterloo Paper to List 


Family Weekly, Sunday color- 
gravure magazine for smaller ci- 
ties, has added the Waterloo 
Courier, Waterloo, Ia., to its list 
of distributing newspapers, effec- 
tive March 14. The Illinois State 
Journal and Register, Springfield, 
is joining the group Feb. 28. 

At a breakfast for members of 
Inland Daily Press Assn. in Chi- 
cago Feb. 16, the organization 
announced a tie-up with The 
American Weekly whereby a 15% 
discount on Family Weekly space 
only will be given in cases where 
the two supplements are bought 
jointly (AA, Feb. 15). 


Frankfort Boosts Carriuolo 


Chris W. Carriuolo has been pro- 
moted to national field merchan- | 
dising manager for Frankfort Dis- | 
tillers Corp., New York. He was 
formerly assistant sales promotion 
manager for the company’s Four 
Roses and Paul Jones brands. 


Wade Agency, Client Part 


editorial spread in Vogue. 

The Upholstery Leather Group 
of the Tanners’ Council of Ameri- 
ca, New York, has launched an ex- 
panded advertising and promotion 
drive for 1954 with the three-page 
color ad, which it is sponsoring in 
cooperation with the Pontiac Mo- 
tor division of General Motors 
Corp. Also joining in are several 
fashion advertisers. 

Featuring the leather uphol- 


phasis on color and related fashion 
items, the theme of the advertising 
and promotion is “Catalina Leather 
Colors.” 


® Editorially, Vogue handles the 
automotive leather subject from a 
fashion standpoint with a two- 
page color photo layout under the 
heading, “In America This Spring: 


| Leather and Leather Colors.” 


The editorial layout shows the 
Catalina Pontiac as background 
for fashion clothing and leather 
items carrying out the Catalina 
colors. 

Considered a new feminine ap- 


_ Geoffrey Wade Advertising and 
its client, Daniel E. Anderson Co., | 
both of Los Angeles, have severed | 


their relationship. | 


proach to car design, the leather 
interiors of Pontiac’s Catalina are 
planned around harmonizing com- 


Send direct for your copy, or 


ask any Branham Man. 


-The-Kahigh 
News and 
Observer 


MORNING & 


, 


| -s« SUNDAY 


RALEIGH, N. C. 
Rep: The Branham Company 


117,496 


Morning 


126,087 


Sunday | 

(Publisher's Statement to ABC, (9/30/53) 
* | 

No. 1 Salesmaker in “The | 
Golden Belt of the South” | 


| 
4 


RED LEATHER—These three consecutive color pages in the Febru- 
ary Vogue represent the joint effort of the Upholstery Leather 
Group, Pontiac and several fashion advertisers to promote genu- 


| New York, Feb. 17—The drive Store displays will include reprints of he epee. 5 eceians Saas BACON’S 
other in newspapers. The rest of to sell the public on using leather of the Vogue “Catalina Leather 


stered Pontiac Catalina, with em-| 


~NEW “TY Capitol 
| 


(*No idle boast — read copy below 
for proof positive) 


foe & Uohins aban We tos, prvi es ) 3 
eae ida 
ooh gla ume aa aaa cals e / cit Oo and advertising of Coolerator Co., 

; Duluth, Minn. He succeeds H. C. 
ine leather and the Catalina colors. Later on in the issue, an| Beresford, who has resigned. 
editorial spread with similar layout features the Catalina colors 
and leather items in spring fashions. 


Ball & Davidson Moves 


Ball & Davidson, Denver agency, 


binations of beige-to-amber colors. : ; } 
- About 127 participating depart- TW Ad Directory Out has moved its offices to 670 Dela- 
ment stores will feature the color ¢ Videofit ee gg ware. 

range in new spring fashions. An © tdeoyim, ollywood, has 
initial list of 50 of these depart- Deen Published and is included as 
ment stores is printed in Vogue. | supplement with current issues | Hb} Y:§ 


Lists 2,850 busi- 
ness papers, farm 
papers and con- 
sumer magazines 
that use publicity 


PUBLICITY 
CHECKER —Hists them alpha- 
betically and in 99 


«narket groups — compiled trom thqu- 
sands 9f pyblicity release lists — record 
system included chat eliminates card 


than 1,200 addresses of film dis- 
a tributors, agencies, representa- 
Colors” advertising. tives, and other tv agencies in 

Backing this promotion will be New York, Chicago and Los An- 
ads in Detroit and Chicago news- | geles. tt - ag a = ag 
papers during the automobile 470M Videoliim Fublications, 
shows in those cities in February | N- Stanley Ave., Hollywood 46. ; cal 
ond iMesh files — shows how to prepare publicity 

MacManus John & Adams, Offers Business Directories rg Aoleates deadaaun ae 
Bloomfield Hills, Mich., is handling 0 ie ns ot Romerk, 


J. i fferi s f th improves results. 
the advertising for Pontiac and ))i<¢. “— deastarion a gy Price $6.00. 
John Falkner Arndt & Co., Phil- Included are selected directories 
adelphia, is the agency for the Up-| of almost all types of businesses. 


holstery Leather Group. /It is available at 50¢. 


% " 


Sent on approval. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 
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KFEYR.., CHANNEL 5 BISMARCK, NO. DAK. 


REPRESENTED NATIONALLY BY JOHN BLAIR 


—\ 


Telecasting from atop the State Capitol building, 
KFYR-TV delivers unrivalled coverage in the 


wealthy, Midwest farm belt—and throughout 
the heart of the oil-rich Williston Basin. 


KFYR-TV guarantees a ready-made, 
responsive buying audience, built up through 
years of top-flight radio programming. 


woo oo 


NBC + DUMONT + CBS 
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Business Paper Success Story... 


Acrilan‘s News-Draped Model Alerts 
Garment Trade Before Consumer Push 


Decatur, ALA., Feb. 16—How to thing—not, that is, unless it was | 


use judicious trade paper adver-. 
tising to lay the groundwork for a| 
big introductory consumer splash 
—that is the technique revealed in | 
a survey of last season’s garment 
fabric operation by Chemstrand 
Corp. 

Using Women’s Wear Daily and 
a host of consumer publications, | 
Chemstrand sold Acrilan, its acry- 
lic fiber, and the fabrics and gar- | 
ments made from it, first to the 
trade and then to the public 
through advertising which fea-| 
tured an apparently unclothed girl | 
who kept declaring with dramatic 
effect that she wouldn’t wear a 


made with Acrilan. 


‘campaign running 


from our mill customers, then to 
create interest at the retailer level, 
so that the retailers would be 
aware of the market potential of 
the fabrics and of the garments 
made with them—and then to tie 
in a vigorous trade campaign 
pointing to the coming consumer 


| drive. 


“With the trade preview teaser 
in Women’s 


As the campaign was worked | Wear Daily, and the fall consumer | 


out by Bernard Bertland, mer- | campaign 
chandising manager for Chem- Harper’s Bazaar, Life, Mademoi- 
strand, and Joseph Daly, account| selle, The New York Times Maga-| 


in Charm, Glamour, 


executive of Doyle, Dane, Bern-'-jine, The New Yorker, Seventeen, | 


bach agency, New York, Women’s 
Wear Daily bore the whole weight 
of the drive to alert the garment 
trade and retailers, previewed the 
consumer campaign aimed at an 
eventual 92,000,000 readers and 
even put out a brochure of its own 
on how it was whipping up “trade 
excitement” for the big red “A” 
trademark identifying Acrilan. 


es “This was a very successful 
campaign,” declared Mr. Bert- 
land. “We wanted to do something 
last spring that would start the fall 
retail season off with a bang, and 
promote ‘Acrilan’ in a big way. 
“The basic idea we developed 
was to line up an adequate num- 
ber of manufacturers in whose 
lines were represented fabrics 


You don’t need an “electronic brain’’ to find out how profitable 


the Armed Forces market can be 


for you. Just look at these facts: 


A. The 3!, million men and women in the U. S. Armed Forces 
are spending 7 BILLION dollars each year chiefly for con- 


sumer goods and services. 


B. It’s a highly specialized field, largely concentrated in Service- 
operated Commissaries, Exchanges and Ship’s Stores. 


C. Our representatives know how to help you do business in this 


huge Service market. 


Contact our nearest advertising office and let us show you the 
simple direct ways to get your product into this great market of 
Armed Forces families. 


Constant turnover in the Armed Forces means a steady influx of 
new customers for you to sample and sell—customers who will 
carry their brand preferences back to civilian life. Army Times, 
Navy Times, Air Force Times, the great Service weeklies, and the 
European edition of Air Force Daily are your surest way to reach 
these millions of potential customers. 


GET “HOW TO SELL’’ DETAILS, SAMPLE COPIES, RATES AND MARKET DATA AT NEAREST OFFICE. 


@ WIDEST SERVICE COVERAGE 
NEW! 


@ LOWEST COST PER 1000 READERS 
EUROPEAN 


@ PUBLISHED IN 12 WEEKLY EDITIONS 
AIR FORCE DAILY AT HOME AND OVERSEAS 


au ae er tee, @ LOW COMBINATION RATES FOR ALL 
FOUR GREAT SERVICE PAPERS 


System abroad. 


TS) ArmyTwes =) ARMY TIMES 


The Network NAVY TIMES 
of Service |||) mum FORCE TIMES 
Newspapers (Members: Audit Bureau of Circulations) 


AIR FORCE DAILY 


ALSO: LONDON « FRA 


:| this girl.” On the 12th her head and 
:}shoulders were shown, with the 


Vogue and McCall’s and Simplici- 
ty pattern books, we felt justified 
in the statement in the climax 
spread to the trade that it was a 
promotion ‘that’s going to have all 
America talking about and looking 
for Acrilan fashions.’ 


a “Response was excellent. Mer- 
chandise was bought all over the 
country, and apparently the con- 
sumer bought it, because re-orders 
kept coming in to the cutters. 

“We worked closely with the 
mills producing the fabrics, and 
maintained contact with them and 
with cutters who had sampled and 
bought these fabrics. All this was 
lined up in the spring, and the 
trade advertising, beginning in 
May, stimulated buying by the re- 
tailers for the fall season. 

“They in turn tied in with the 
campaign to the consumers, using 
their local newspapers, window 
posters and displays to feature the 
Red ‘A’ trademark and the girl 
who wouldn’t wear anything but 
Acrilan garments. We think it was 
a fine promotion on a basic textile 
fiber for the industry.” 


s The first in the teaser campaign 
in Women’s Wear Daily appeared 
on May 11, with a half-page, un- 
signed, and carrying only the sug- 
gestion (with only a three-quarter 
view of the girl’s head), “Watch 


statement that “She’s going to talk 
to 92,000,000 people.” 

The next day she was shown 
perusing an issue of the New York 
Times which in this and all of the | 
later pieces of copy was modestly | 
used to screen the lady’s unclothed 
state, and the trade was informed 
that “‘she’s telling everyone, ‘don’t 
wear a thing...’” 

On the 14th a spread repeated 
the first three ads, and the tie-in 
with the consumer campaign was 


watchs this girl... 


2 


Fwear a thing...” 


92,000,000 people... 


she's ging to inik 


2 
- 


Iwon't wear a suit 


$ 
aniexs it's 
the pnckable suit 
mace of 


pro. Ree 


HEAD-FIRST—Well known to consumers, this obdurate model became even better 
known in the garment trade, as Chemstrand Corp. used her to promote Acrilan in 


this teaser and “‘as-featured’” series in 


Women’s Wear Daily. Starting modestly 


enough (upper left), she progressed rapidly. Full-exposure half-page at lower right 
came a week later, part of a series of refusals to wear almost anything ‘‘unless it’s 
made of Acrilan.’”’ The latter series previewed consumer ads scheduled four months 


lat 


revealed, with the announcement 


in headline type that “she’ll tell, 


92,000,000 readers: ‘don’t wear a 
thing’ until you see the new fall 
clothes made with Acrilan.” Full 
details, including the list of con- 
sumer magazines to be used, were 
given in this piece of copy. 


@® All this was double-underlined 


during the following week with) 


half-page copy illustrating the 
versatility of the Acrilan fabrics. 

The determined model, now 
shown standing, shielded by the 
opened newspaper, stated on suc- 
cessive days: “I won’t wear a dress 
—unless it’s the luxury dress of 
Acrilan that goes into the washing 
machine”; “I won't wear a suit— 
unless it’s the packable suit made 
with Acrilan”’; “I won’t wear a 
skirt—unless it’s the skirt made 
with Acrilan that hardly ever 
needs ironing”; “I won’t wear a 
coat—unless it’s the weightless 
coat made with Acrilan.” 

Each of these referred to the 
consumer magazines featuring the 
particular kind of garment men- 
tioned. During the _ following 
weeks, the third part of the trade 
paper campaign kept the story 
going with individual garments 


made by various manufacturers. 


er. 


As Wonen’s Wear Daily de- 
clared in a handsome 12-page 
folder featuring the campaign, and 
bearing on its cover the sugges- 
tion to “Watch this girl put across 
Trade Excitement!”—“The Acrilan 
‘Girl in the News’ campaign 
teamed up with Women’s Wear 
Daily to whip up excitement and 
acceptance among the executives 
in 18,308 department stores, spe- 
| cialty stores and 580 buying offices 
|who have the power to promote 
promotions.” 

It added on the central object of 
|the campaign: “The exclamation 
point to a powerful, persistent and 
/persuasive Trade Excitement 
/Campaign tells retailers how na- 
‘tional consumer advertising and 
‘retail promotional kits back up 
their selling efforts; then Acrilan 
invites direct action from retail- 
ers.” 
| Mr. Daly of the agency pointed 
out: “The campaign was intended 
| to get the widest possible distribu- 
tion of garments made with Acri- 
lan piece goods, and to get the 
whole trade—mills, cutters and re- 
tailers—actively interested in the 
product. 

“We tried to create a theme to 
give the broaaest possible applica- 

tion to the idea, and the success of 
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years.. washable. 


QUICK AND EASY APPLICATION 


New International “Quik! Stik’ transparency window 
signs are applied as quick ond easy os a postage 
stomp — no soaking, gluing or taping. 

£ 


INTERNATIO 


310 LAKESIDE 


AY AND NIGHT ATTRACTIVENESS 


International transparency window signs allow light to 
penetrate for day and night “illumination’’—message 
can be seen from both inside and outside the store. 


DURABILITY AND LONG LIFE 


* 
International transparency signs are semi-permanent. 
They adhere perfectly, remain bright and attractive for 


FREE write for full color 
brochure and samples, 


WINDOW 


NATIONAL ADVERTISERS 


INTERNATIONAL 
TRANSPARENCY 


SIGN S§ 


NAL 


DEPT. A 


WINDOW SIGNS 


TRANSPARENCY CO. 


CLEVELAND 13, OHIO 
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Advertising Age, February 22, 1954 


the campaign seems to show that 
we managed to do this. As Wom- 
en’s Wear Daily put it, ‘In just 14 
working days, an entire industry— 
one of the largest in the country— 


was informed and enthused about | 


the fall promotion plans for Acri- 
jan.’” 


@ One of the later spreads in the 
trade paper campaign showed the 
preceding series of half-page ads, 
the “won’t wear” four, with new 
lettering making the series read 
“she won’t wear a thing until she 
finds the new fall fashions of Acri- 
lan.’ Spread across the two pages 
was the big question—‘“Will she 
find them in your store?” 

The results of the campaign in- 
dicate that she did find them in a 
sufficient number of stores to 
make the new fiber a definite suc- 
cess, now and for the future. 

It is understood that the girl 
who thus has created so much 
“trade excitement,” with such re- 
sults business-wise, is not to be 
a permanent identification for 


Chemstrand’s acrylic fiber. She 
will probably be missed, but 
meanwhile ‘“Acrilan” is estab- 
lished. 


Bohemian Switches Agencies 


Bohemian Distributing Co., Los 
Angeles, has appointed Mottl & 
|Siteman to direct advertising and 


Royal Crest rum and brandy and 
Royal Crest liqueurs. An intensified 


off in March. Foote, Cone & Beld- 
ing formerly handled the account. 


KBIG Moves Coast Sales 


KBIG, Catalina Island, has 
moved its West Coast sales office 
to 4320 Atlantic Blvd., Long Beach. 
Don Harrington is in charge of the 
office, which covers San Diego 
and Orange counties, and Los An- 
geles County beach cities. 


Cochrane Names Hening 

Cochrane Corp., 
maker of water conditioning 
equipment, has appointed Hening 


& Co. to handle its advertising. 


Latest wholesale figures show increasing trend 


South-Southwest now 
accounting for one-third 
of U.S. hardware sales 


Aremarkable growth has occurred 
since a few short years ago when 
Dixie was doing 26% of the 
country’s hardware volume. 
Riding the wave of industrial 
and agricultural expansion here, 
that share has now grown to a 
fat 33.7%. 


Where is the business? Studies by 
SOUTHERN HARDWARE show that 
57% of this market’s retail hard- 
ware sales comes from stores in 
communities of under 10,000. 
That is because 70% of the 
South-Southwest lives in rural 
areas and the surrounding small 
cities and towns. 

Sell more in ‘54 by cultivating all 
facets of the hardware trade 
down South, with strong empha- 
sis on the small town dealer. This 
market's own publication, 
SOUTHERN HARDWARE, enables 
you to do this at modest adver- 
tising cost. 

You will reach practically 
100° of the wholesalers through- 
out the South-Southwest, and 
the big metropolitan outlets. But 
most important, you will 
thoroughly cover the small town 
hardware stores and big hard- 
ware departments of this mar- 
ket’s general stores. 

National publications do not 
offer this all-inclusive coverage. 
Place SOUTHERN HARDWARE on 
your schedule now. 


SOUTHERN 
HARDWARE 


806 Peachtree St., N.E., Atlanta, Ga. 


REST OF U.S. ~ 


SOUTHWEST 
33.7% 


Shifting hardware markets point 
to South-Southwest for sales 
promotion 


With latest reports showing South- 
ern and Southwestern wholesale 
hardware volume over a third of 
the national total, it is reasonable 
to assume that is has equalled or 
surpassed this percentage at the re- 
tail level. 


Coming in April! 


Southern Wholesale Hardware 
Convention in New Orleans 


April issue of SOUTHERN Harpb- 
WARE with strong pre-convention 
editorial support offers advertisers 
plus values in readership and at- 
tention. Reserve space now. Dead- 
line March 15th. 


consumer promotion is set to kick | 


Philadelphia 


publicity for Crown Russe vodka, | 


| 


|ington, has been named 


| John H. Breck Inc. plans to use a 


Exciting new...thrifty new...xme saving 
One-dish mouls made 


, . ~ 
80 7 


Gaiden Shrimp Casserds Tomusts Cheese Macmona 


= 


6 mom wonderful ewys 
tose Cheane with: 
athe: foods 


with cheese © 


dita 


Hace Soullogere 


Vaguiedle and Cheese Cassensie 


61 


| Watts Joins Michener Co. 


| H. Hiland Watts, formerly with 
King Studios in Philadelphia, has 
been named associate art director 
of Michener Co., Philadelphia 
agency. 


Pomeroy to Wildrick & Miller 

Allen Pomeroy, formerly with 
the veterinary and animal feeding 
products division of E. R. Squibb 
& Sons, has joined Wildrick & 
Miller, New York agency. 


Laszlo Names Breese Agency 

Erno Laszlo Co., New York cos- 
metic manufacturer, has named 
Murray Breese Associates to han- 
dle its advertising. 


¢ “ Ss — “ ~ 
: : as 
2. 2 ra nee 
<r 
BS Neicrican fairy Annes 


LENTEN SPECIAL—The American Dairy Assn. will get merchandising support from 
the National Macaroni Institute for this full-color spread in the March Ladies’ Home 
Journal, featuring a macaroni and cheese recipe and other Lenten cheese dishes. 


The ADA campaign is the largest Lenten ch 
Campbell-Mithun, Chi 


eese promotion in the association's history. 
cago, is the agency. 


Breck Slates 118 
Color Pages in 16 
Magazines for 1954 


SPRINGFIELD, MAss., Feb. 17— 
total of 118 full-color pages in 16 
magazines this year to push sales 
of its shampoos, hairdress and 
cream treatment, the latter a prod- 
uct introduced last September. 

Magazines on the Breck list are 
American Girl, Baby Talk, Charm, 
Cosmopolitan, Glamour, Good 
Housekeeping, Ladies’ Home Jour- 
nal, Seventeen, True Story Wom- 
en’s Group (six magazines), Vogue 
and Woman’s Home Companion. 

In addition, the company plans 
“frequent” newspaper insertions, 
car cards, spot tv and radio pro- 
grams, outdoor posters and three- 
dimensional displays in railroad 
terminals. 

Shampoo advertising will con- 
tinue to feature the Breck pastel 
paintings of young women with 
attractive hair. Hairdress ads will 
show the package against floral 
backgrounds. Cream treatment will 
show pastel paintings of “beautiful 
brides displaying beautiful hair.” 


# Breck calls its 1954 advertising 
plans “the most ambitious that 
the company has ever launched,” 
and, in an issue of its house organ, 
“Gold Box,” said that its advertis- 
ing in the past “has demanded 
attention, but it has done it re- 
spectfully.” 

Breck preparations, it added, 
“have always been just what our 
advertising has led the customer to 
believe, and we have always placed 
before the American public adver- 
tising that people did not shrink 
from. These are two accomplish- 
ments that are no mean feat these 
days, and we are justly proud of 
our conduct in this field.” 

Charles Sheldon Inc., 
field, is the agency. 


Spring- 


Boosts Edmund Fitzmaurice 


Edmund J. Fitzmaurice Jr., sales 
supervisor in the industrial divi- 
sion of Electric Storage Battery 
Co., Philadelphia, has been pro- 
moted to sales engineering and 
advertising manager of that divi- 
sion. 


Thomas Industries, Ft. Atkinson, 
Wis. «+ 
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‘Look South for your best 1954 opportunities 


To get dealer action 
in Dixie, use the powerful 
Smith publications 


The Smith regional publications offer you the unique oppor- 


tunity of talking turkey with a 


“Southern accent”. These maga- 


zines are the home-town business bibles of the South-Southwest. 
They deal with Southern personalities; with Southern successes 
and Southern problems. Here in this market, they are first in 
readership. Your advertising in any Smith publication shares this 


higher readership . 


. . and wins the friendly regard of thousands 


of new prospects who should be among your active accounts. 


\i oe ie AS 


Third of your market! 32.6% of all 
U. S. dwelling units built last year 
were in states served by SOUTHERN 
BuILDING SuppLiges. Over 10,000 
copies monthly cover retail and 
wholesale lumber and building sup- 
ply dealers in 3,685 Southern cities 
and towns. 


in the 
current 
Federal Highway Program allocat- 
ing 50% of its mileage to SouTH- 
ERN AUTOMOTIVE JOURNAL’S mar- 
get. Circulation is 30,300 — the 
power you need for this fast-grow- 


Greatly increased traffic 
South-Southwest sees the 


ing automotive market. 


Sells the electrical contractors, dis- 
tributors, inspectors, chief elec- 
tricians, engineers of the utilities, 
industrial and large service plants. 
To complete your national cover- 
age, add ELectricaL Soutnu’s 


12,000 monthly to your national 
schedules now. 


WISE-TV Name Williamson 

Gordon Williamson, formerly | 
radio and television director of M. | 
Belmont Ver Standig Inc., Wash- | 


manager of WISE-TV, Asheville, | 
N. C. 
Dailey to Patterson Production 
Scribner C. Dailey, formerly 
with N. W. Ayer & Son, has been | 
named v.p. and director of sales of 
Patterson Production Inc., Phila-| 
delphia. 


Minett Named Moe Light S. M. 
R. W. Minett Jr. has been pro- 
moted from sales promotion and 


advertising manager to sales man-. 


general | ! 


ager of the Moe Light division of ° 


Southward industry! 
lions of dollars of Southern and 
Southwestern buying power un- 
touched by national journals. Use 
SOUTHERN POWER and INbusTRY. 


South and Southwest's own. You 
get 15,000 circulation guaranteed 
monthly with SOUTHERN APPLI- 
ANCES, the “big size” journal that 
covers the market selling 35 to 40% 
of the nation’s household appli- 
ances. Air-conditioner market over 
3 times as good here! 


Reach mil- 


Sells the textile industry. The most 
complete unit coverage and thor- 
ough penetration of U. S. textile 
buying power available is given you 
by TEXTILE INDUSTRIES. 


W. R. C. Smith Publications 
806 Peachtree St., N. E., Atlanta 5, Ga. 
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—— Pages —— c——Lines——. 
Jan. Jan. Jan. Jan. 
1954 1953 1954 1953 

Weeklies, Bi-Weeklies, Semi-Monthlies 

SCapper’s Weekly ....cccccscccceces 6.9 5.0 15,466 11,178 | 
+*Christian Advocate ............-- 20.4 22.9 8,428 9,497 
EEE arr rere rr ree 45.8 78.5 31,151 53,332 
ie taka hs 6a5 Sh cha CkS se Sane ees 75.4 72.5 32,323 31,067 
OT” reer errr cork te ee ee 27.9 20.0 27,898 20,008 
| PEESERI IEEE CCT OR COTE ee 228.6 199.5 155,353 135,588 
OD, been ek 05 RtSeKb 400 bed eh 54.5 64.8 37,057 44,050 
i oo snghneeee eae ee05 251.5 223.2 107,783 95,651 
IE, oc ceadeds cue seotaceenaen 160.5 186.5 67,317 78,200 
SPreshyterian Life ......ccccccecees 17.6 17.6 7,392 7,372 
Saturday Evening Post .........--+-- 236.4 255.8 160.751 173,883 
Saturday Review .......ccccccccces 78.3 70.4 32,902 29,577 
*Sporting NewS ........cccccecsees 14.7 17.9 15.904 19,458 
, Pe rerrr errr errr rie 212.2 238.9 89,046 100,215 
U. S. News & World Report ......... 189.4 186.7 79,554 78,353 
TS PETE E reer Lee 1,620.1 1,660.2 868,325 887,429 


+Four issues in January 1954; five issues in January 1953. 
ary 1954; four issues in January 1953. 


{Five issues in Janu- 


Women’s 
American Family ....cccccccccccess 11.8 13.8 5,080 
Perr re rere ry ca 19.8 20.5 8.473 
TEVEFYWOMAN'S occ cccccccccccccsecs 32.3 26.7 13,837 
{Family Civrele ...ccccccccscccceee 44.2 34.2 18,962 
Good Housekeeping ..........--5+5- 62.8 58.8 26,845 
Ladies’ Home Journal .........-..+- 49.8 51.0 33,889 
McCall's Magazine ............-+-65 35.6 31.2 24,229 
Parents’ Magazine ......ccccscccees 31.0 30.2 13,302 
Neca cca kines wae vieebess 60.7 60.5 41.255 
Today's WOMAN ...cccccccccccseces 17.2 25.3 7,352 
*western Family: 
wer DED’ -sandeeeee aves 22.0 20.1 9,433 
#Mountain Ediiton ...........-.. 19.5 18.2 8,375 
Me, Gall. GEREN occ cccccccces 21.4 19.9 9,184 
#Northwest Edition ..........-.- 21.5 20.7 9,234 
CTS GEE ai ccccesceseccosees 39.0 32.4 16,701 
Woman's Home Companion ......... 31.2 33.7 21,180 
*The Workbasket .........-ee-ee- 41.4 38.7 8,114 
NE oh kk oo deeancene cies sis 498.8 477.1 248,652 
+See note at end of linage tabulation. #Not included in totals. 
General 
Te eee ees 22.6 26.8 9,479 
Se es 18.8 9.9 7,910 
Dee GAN occ ccccsccocccces 17.4 16.4 7,302 
American Magazine .............--.- pe 17.3 7,450 
OPT rrrtrtr ire ee 13.2 16.8 5,672 
PE geddeivs kindevctesedse cas 19.6 20.4 8,222 
ED MUON oviccresensasvasee 39.0 37.8 16,709 
ML, cc vascdisevetvcdsetess 5.7 5.5 3,899 
EE CadcdalgeachaNieustaeeees Sx 13.0 10.0 2.366 
IID. ce viecaeseentesesenes 19.4 31.6 8.282 
WEE MUUNEIIED ois cvcceseesaeeace 7.4 5.2 3,100 
Cy eee pe 44.0 49.2 29,911 
Ls Saks inbdacpess-iades 10.6 9.4 4,557 
SRE er ere 55.6 61.4 37,790 
ee re rer rere 45.3 34.3 6.979 
MEE. 5 566045005400 608 VeC eNOS 16.1 14.7 11,093 
CE Sa icctesniccctdeesbakees 13.9 14.4 5.923 
. ¢ Se er 16.9 18.6 7,450 
ge herr e 17.5 16.2 7.323 
REE errr ee 53.2 32.2 36,191 
SPINES TIE cov cccccccccces 20.1 21.4 8,444 
0. Sr rey ore rie 23.4 28.7 16,032 
i PUREE TT 15.0 3.0 6.398 
. 2 Serr rr er 208.3 175.5 122.500 
National Geographic ............... 19.1 26.5 4,522 
| RE eee 22.8 21.2 15,481 
Pathfinder—The Town Journal ....... 23.7 26.7 10,134 
ME an 60.004 dae 4005 6i8ehe ss 22.7 23.2 9,724 
~ Jee ce eee 6.8 6.5 2,926 
SD, 5400 0:4 cee ccnece 16.6 10.5 7,104 
EE <4 tiers. 5100.45 o:ba-S oa ss So's 8.1 7.0 3,401 
EY fateh na tNGeus 4s sesaaseeoe< 12.5 14.5 8,420 
. 2... Serer er errr rr ore 40.9 40.7 27,475 
Saree reer ry errr 15.5 14.0 6.677 
MINE? 255 40'ud0096560000540086 77.6 66.6 45,629 
Ce ee ery 979.9 912.7 514,031 
#Not included in totals. tJanuary-February issues combined. 
Home 
a eee 37.0 33.8 23,380 
Better Homes & Gardens ............ 62.0 58.1 39,170 
mo A Tree ree 60.0 57.1 25.200 
ae eer 37.9 47.0 23,961 
8 STE ee errere 29.3 33.6 18,493 
eo FIT UE LET 25.6 24.5 10,977 
eer er 24.0 24.4 15,153 
SEE UE Sov cceecaccaseeess 73.9 55.8 31,026 
_ 2 SA rrrerrerrrriores 349.7 334.3 187,360 
Fashion 
Or errrr eee 40.4 48.4 17,326 
hice nS ihd chs x4 d.4 460 44 & 55.3 48.7 23,668 
EE ME cccecveicivcescass 96.2 72.8 60,788 
CN Gikdedsedeedevar<aes 64.4 53.1 27,615 
MET EH ide 559 66.64.0016 500084% 6608 101.8 101.1 64,293 
ee 6a kis a o dena weeded 358.1 324.1 193,690 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ............... 15.0 12.7 6,442 
DESMA ebcccéesséecss 14.9 19.6 6,409 
rere ree 12.5 15.7 5,358 
Fawcett Women’s Group: 
Motion Picture & TV Magazine .... 12.3 19.0 5,294 
Free Combessiens oo. ccccccccsease 14.8 15.7 6,305 


5,917 

8,778 
11,415 
14,681 
25,152 
34,679 
21,177 
12,923 
41,134 
10,839 


8,610 
7,800 
8,516 
$,886 
13,906 
22,918 
7,591 


239,720 


11,262 
4,158 
6,923 
7,281 
7,195 
8,554 

16,240 
3,737 
1,820 

13,546 
2,198 

33,358 
4,040 

41,730 
5,389 

10,125 
6,136 
8,206 
6,799 

21,880 
8,976 

19,650 
1,263 

103,194 
6,307 

14,409 

11,201 
9,939 
2,790 
4,485 
2.923 
9,756 


39,161 
479,000 


21,377 
36,727 
23,996 
29,679 
21,281 
10,506 


Publications with an * report directly to ADVERTISING AGE 


—— Pages———. -— Lines——. | 
Jan. Jan. Jan. Jan. 
1954 1953 1954 1953 
| Hillman Women’s Group ........... 10.7 6.9 4,620 2,986 
Hillman Romance Group ............ 1.4 3.4 581 1,447 
Ideal Women’s Group: 
Intimate Romances .............. 9.3 13.0 4,000 5,594 
RRA eee 12.7 13.6 5,441 5,833 
SE NG NED 6 vceciccaccecs 12.7 13.6 5,441 5,842 
Personal Romances .............. 9.3 12.9 3,997 5,529 
on t... ere 8.8 oo 3,787 — 
*Quality Romance Group ........... 6.0 6.0 2,268 2,268 
Pines Women’s Group: 
Screenland—Silver Screen ......... 10.9 14.7 4,685 6,314 
Po rere eee 8.2 aa 3,506 a 
*Secrets Romance Group: 
Revealing Romances ............. 8.7 8.6 3,746 3,670 
MEE 645.454%046404 nes sbabiebe 10.3 10.9 4,403 4,692 
True Story Women’s Group: 
PEEL ase ceceeseuse vas ueas 20.2 19.3 8,653 8,258 
Radio-TV Mirror ..... Pre rere 13.7 11.3 5,879 4,826 
WO TD voces icicescccass 14.5 11.7 6,217 5,013 
ke eer ee 14.3 11.5 6,154 4,938 
MD ME. 65.60.4404 6e0000000% 14.3 11.6 6,129 4,977 
WE 8.00.4. 6:6500060Kisseeuwe 25.8 24.4 11,080 10,477 
PCC ee ree 292.2 290.8 125,080 124,383 


15,403 | 
23,420 


182,389 


20,750 


20,863 | 


45,993 
22.809 
63,881 


174,296 


5,424 
8,388 
6,716 


8,139 
6,738 


1953. {Started publication in October 1953. 

NOTE: Figures for each publication in the Dell, Fawcett, Ideal, Pines, and True 
Story groups include all advertising carried by the group as a whole PLUS addi- 
tional advertising carried by each individual publication. 


Magazine Linage Trend Figures in Thousands 


WEEKLIES 
1954 E 
san.[ 868 Jj 
san.[ 887 4 


1954 
san [i94 ] 
1952 
Business 
rrr errr errr re 457.5 449.7 191,959 188,727 
§Dun’s Review & Modern Industry .... 83.0 58.1 51.024 24,396 
ST WUE. oti Keseudaeew ess 46.6 51.1 19,556 21,447 
ND. 04-6044 6. 00 6d440 000640 S055 6 62.6 54.3 26,272 22,788 
ediete Cen edanie eer wek ean 95.8 101.5 60,514 64,148 
a ee eres eee 38.3 24.8 16,410 10,633 
NS he ivicb eden sauenee ts 783.8 739.5 365.735 332,139 
§Dun’s Review and Modern Industry combined effective August 1953. Pages and 
lines shown for 1953 are for Dun’s Review only. 
Youth 
UD Sis csdceaccaaedeess@ 17.7 19.7 7,565 8,463 
ED 9466-35504 contaseceneace 10.7 13.4 7,301 9,099 
54-64 054 sibs ebd beeen 0.4 0.5 192 227 
Scholastic Magazines ......ccccecess 18.4 18.8 7,710 7,885 
MS 44440wbds 400600504 47.2 52.4 22.768 25,674 
Outdoor & Sports 
WR TNE. bcbscsccussdecs 52.3 46.5 22,423 19,951 
ot 8. errr eer 34.9 34.3 14,942 14,714 
is dhe... OEE TEE ET 18.4 18.8 7,883 8,064 
oe | ee 11.4 18.1 4,899 7,777 
"eer ey rere eae 39.9 33.6 17,132 14,404 
| Pere errr err oe 28.7 30.8 12,302 13,195 
(0 er rere Te cee 185.6 182.1 79,581 78,105 
Mechanics & Science 
Mechanix Illustrated ............--- 67.8 74.5 15,176 16,680 
PE CEE oi cecseeneseuss 161.0 156.9 36,062 35,146 
PE MND weiss saves seeanteuse 130.4 132.5 29,218 29,680 
LD rer Tr rr rere 359.2 363.9 80,456 81,506 
Detective & Fiction 
PE NOOD 6.6.5 ccvasssccsesia 10.4 12.2 4,452 5,259 
*Macfadden Men's Group ..........- 34.5 34.1 14,783 14,648 
*Popular Fiction Group ............ 10.7 14.1 2,390 3,163 
*Thrilling Fiction Group .........-- 9.1 10.7 2,033 2,405 
Wy GOED bc cecceseeecacees ess 64.7 71.1 23,658 25,475 
Farm 
tCapper’s Farmer ......ccccccveses 44.4 35.4 19,048 24,074 
tCountry Gentleman ..........--6.- 71.7 50.7 30,784 34,469 
i -. BPwreryrrTrrcrT rrr 53.2 57.5 22,804 24,642 
tFarm & Ranch—Southern Agriculturist 36.9 36.6 15,836 15,728 
{Progressive Farmer ........00-+055 70.4 64.6 47,829 43,971 
Successful Farming .........-++-005 62.1 57.6 27,971 25,920 
Total Group ..ccccccccccseccccs 338.7 302.4 164,272 168,804 


tChanged from 680-line page to 429-line page in February 1953. {See note at | 


end of linage tabulation. 


Newspaper Sections (I) 
(Nationally distributed 


with Sunday newspapers) 
tAmerican Weekly ......-----+000> 43.7 30.8 37,062 26,167 
TParade vcccccccccccccscccccccses 42.8 31.9 36,281 27,026 


Advertising Age, February 22, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for January as Compiled by Publishers Information Bureau 


- — -Pages—— c— Lines——. 
Jan. Jan. Jan. Jan. 
1954 1953 1954 1953 
TUE We TRMIEINS: 6 oc oo vcccecccs 63.2 46.8 53,654 39,722 
- § 0 ee rrr re 149.7 109.5 126,997 92,915 
tFive issues in January 1954; four issues in January 1953. 
Newspaper Sections (II) 
(All other newspaper 
sections and comics) 
tFirst 3 Markets Group ............. 36.6 22.5 31,111 19,151 
tNew York Mirror Magazine ........ 39.3 38.7 38,482 37,882 
tNew York Times Magazine ......... 151.4 101.2 128,683 86,018 
tPuck—The Comic Weekly ......... 8.6 12.1 16,508 23,177 
WE MS 06505449 4444080455% 235.9 174.5 214,784 166,228 


tFive issues in January 1954; four issues in January 1953. 


All figures in the following groups were compiled by Advertising Age 


Comics Magazines 
§American Comics Group: 


Ff 2 Serr rere 15.0 7.0 5,670 2,646 
SE eads saea¥dnkse0desaes 7.5 3.5 2,835 1,323 
IEE Od vigrada id d4s 6 046 04054. 7.5 3.5 2,835 1,323 
§Archie Comic Group .............. 7.0 $$ 2,646 2,079 
§Harvey Comics Group ............. 8.0 9.0 2,024 3,402 
National Comics Group: 
a Ee errr 9.5 10.0 3,591 3,780 
UU Eee ee Serer rere 5.2 5.2 1,984 1,984 
5 BASIE re er ee ere 4.3 48 1,607 1,796 
Quality Comic Group .............. 6.0 6.0 2,268 2,268 
§Standard Comics Group ............ 4.6 $5 1,512 2,079 
We I: hab 6. 00086065 bd 6a 0X 49.5 42.0 17,711 16,254 


§January-February issues combined. Not included in totals. 


Canadian National Weekend Newspapers (Roto- 
gravure Linage) 


0 RS reer rere 40.5 23.1 40,507 23,092 
a5 56 6654604 584.440 N SOO 32.5 29.5 32,485 29,469 
I gig doc aida asd danke Riess ace 56.6 44.5 53,814 42,240 
Weekend Picture Magazine .......... 54.3 44.3 52,922 43,217 
MN ER cS a eevee daca scans 183.9 141.4 179,728 138,018 
+Five issues in January 1954; four issues in January 1953. 
Canadian 
Canadian Home Journal ............. 32.4 38.0 22,038 25,837 
Canadian Homes & Gardens .......... 18.6 21.8 12,617 14,812 
EE ick. de awe week OeREee KS 22.8 26.9 15,501 18,294 
CE CUce erie cen tesndsades ves 37.6 41.8 25,584 28,413 
ee eee ee eee 37.2 65.7 25,296 44,656 
Reader's Digest: 
ee ee eee 34.0 36.0 6,188 6,552 
0 Rr cre Tr ee 38.0 41.5 6,916 7,553 
Revue Moderne ..............-4.. 7.9 12.5 5.351 8,524 
EE b.iddoe 06s 0 eiscmdwrnes 9.9 12.7 6,944 8.902 
ED CLEGRAS HSRC AN 44 36.08-48< 19.2 18.5 13.450 12,984 
SE EE 4.85 6404429 500050605 45.2 55.8 30,732 37,937 
NE £0.54600440598004500 &9.3 101.5 37,520 42,630 
NE nse era hee Renan’ 392.1 472.7 208.137 257,094 
Foreign 
Life International: 
BE UIIO ic eeceescccecces 31.6 33.1 21,505 22,525 
aR eee 25.1 60.6 17,040 41,225 
Newsweek-European ................ 24.7 23.8 10,360 10,010 
Newsweek-Pacific: 
MIE 6.5 6 04-6.4.4,0046 000600 37.5 24.7 15,750 10,360 
PN EE io niwdcexcesecsswarss 60.0 50.7 25,200 21,280 
Popular Mechanics: 
Mecanica Popular (Spanish Edition) 17.4 18.7 3,906 4,186 
Mecanique Populaire (French Edition) 22.3 19.3 4,984 4,312 
Reader's Digest: 
PE Fist ebcteesedarvewess 27.0 31.0 4,914 5,642 
ED a0 46-04 Gri addvaneeeexs 42.0 33.0 7,644 6,006 
PE Sh 1t644SSnb ens sAwsoedes 34.0 8.0 6,188 1,456 
DE Ud APeGaetwters <6 dbESo 008 48.0 48.0 8,928 8,928 
DE C8600402545-00400-0606.00% 52.0 50.0 9,464 9,100 
ES eee eee en 19.5 25.0 3,315 4,250 
CE ciiisiadsestiedartocntes 4.0 7.0 744 1,302 
Franth (Belgium) ...ccccccccess 43.0 32.0 7,525 5,600 
PU MEE isicdecedsnssesss 53.0 46.0 9,275 8,050 
French (Provincial) ............. 52.0 38.0 9,100 6.650 
eee ere ee 10.0 10.0 1,750 1,750 
German (Germany) .............. 50.0 36.0 9,100 6,552 
a gg ae er ee re 12.0 10.0 2,184 1,820 
ES SER Ie aw eat athetexnndee 35.0 25.0 6,370 4,550 
Ee ere ee ee 54.0 37.5 9,288 6,450 
EE ia iiiss.4 kaeadboure ne ee 37.5 33.5 6,300 5,628 
SEE. WEED vadccwesssecaeces 23.0 22.0 4,186 4,004 
Latin American (English) ........ 3.0 7.0 369 861 
ESS Serr eer ere 43.0 50.0 8,736 9,100 
i rere Te eee 22.0 19.0 4,004 3,458 
0 ESP PT errr rrr 15.0 13.5 2,550 2.295 
IE Fb 6 od b.b0 05-60.464000 005 66.5 64.5 11,637 11,287 
er errr ere 51.0 51.0 9,129 9,129 
Southern Hemisphere ............ 36.0 36.0 6,552 6,552 
MEE 04604640606 3% 500000450 26.0 17.0 4,836 3,162 
pO ee ere 46.8 49.2 19,635 20,650 
Time-Latin American ............... 59.4 74.0 24,955 31,080 
. Tr rerrre re errrr 53.0 43.3 22,260 18,200 
CR Sekai cade camaedideeieadue 29.0 31.7 12,180 13,300 
CE Sb awketeec set keekeunedeases 24.8 32.5 10,430 13,670 
NE“ cc datdnthntasdeuva 1,295.1 1,211.6 342,293 344,380 


NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, 
Farm & Ranch—Southern Agriculturist and Progressive Farmer is reduced by ap- 
plication of a ratio figure to each advertisement; this ratio is the circulation 
of the particular edition carrying the advertisement to the total circulation of 
the magazine. For example, if a page advertisement appears in an edition rep- 
resenting 25% of the total circulation of the magazine, it is counted in the 
totals as .25 pages. 


Salomon Heads Royal Metal 
Joseph K. Salomon, since 1948 


secretary-treasurer. Mr. 


sidiary. 


Jewett to Pitney-Bowes . , 
Richard K. Jewett, formerly a Sets First National Meeting 
general manager and secretary of member of the headquarters staff 
Royal Metal Mfg. Co., Chicago, has of the Assn. of National Advertis- 
been named president, succeeding ers, has joined Pitney-Bowes Inc., has been elected president of 
the late Hobart A. Green. George Stamford, Conn., as supervisor of the National Federation of Ad- 
C. Lautemann has been named advertising production. He suc-| vertising Agencies. 
exec. v.p. and George H. Lowell,|ceeds Alexander Flandreau, who 
Laute-|has been named sales promotion Jr., Harvey Advertising Agency, 
mann will continue as president manager of the Winchester repeat- Topeka, 
of Royal Metal’s Canadian sub- ing arms division of Olin Indus- 
‘tries, New Haven. 


Agency Federation Elects, 


Advertising Agency, Philadelphia, geles. 


Other offi- 


cers elected are Perce Harvey 


klein, Maercklein-Nelson, Mil-| 


| 


ist v.p.; R. W. Maerc. Waliohn Appoints Keller | 


| ward, Gil Sayward Associates, Ft. | fittings, has appointed Gerald H. 
oo Fla., treasurer. Wanda Keller Advertising, New York, to 
|Matthews continues as national handle advertising for its industrial 
Nat M. Kolker, Nat M. Kolker | secretary with offices in Los An-. division. 


Lancaster Advertising 
Agency formerly handled the ac- 


The agency federation will hold count. 
its first national convention in Los | 
Angeles March 5-7. 


Whittier Labs Names Lord 


Ww. Burton Lord has been ap- 
| pointed director of sales and ad- 


Waljohn Plastics Inc., New York vertising of Whittier Laboratories, 
waukee, 2nd v.p., and Gil Say- manufacturer of plastic pipe and Chicago. 
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Selling to Institutions... 


Large Trade Schedule Helps Blodgett 
Hold 106-Year Lead in Oven Sales 


BurR.incton, Vr., Feb. 16—A 
specialized product, an ancient 
name and an extensive, persistent 
trade advertising schedule are the 
reasons G. S. Blodgett Co. gives in 


explaining its lion’s share of the) 


gas oven market. 

The Blodgett name is certainly 
a key factor, and should be. Estab- 
lished in 1848, the firm is now in 
its 106th year of marketing to in- 
stitutional buyers its gas ovens for 
roasting, baking and _ cooking. 
Blodgett is one of the oldest com- 
panies in the world continuously 


engaged in the commercial cook- 


ing equipment business. 


A high degree of specialization | 


is another characteristic of the 


company, and gets a good deal of | 
the credit for its continued suc- | 


cess. Blodgett does not make elec- 
tric ovens, nor has it found it 
worth while to tackle aggressively 
the dealers and the areas where 
bottled gas is the only available 
fuel. In explanation, the com- 
pany points to the relatively high 
cost of these fuels. 


#® On the other hand, wherever 


natural gas or high-volume com-'| 


mercial gas is available Blodgett is 
actively in the bid for business, 
operating through some 1,200-1,500 
dealers who specialize in commer- 
cial cooking equipment. Of these, 
350-400 handle 75-80% of the total 
volume of business, the company 
has found. 

Advertising direct to these deal- 
ers—and to the hotels, restaurants, 
hospitals and similar users with 
whom they deal—is therefore the 
basis of Blodgett’s promotion. 

To reach the institutional users, 
it employs a long schedule of trade 
publications, including American 
Restaurant, Bakers’ Review, Cook- 
ing for Profit, Diner, Drive-In & 
Restaurant, Hotel Management, 
Hotel Monthly, Institutional Feed- 
ing & Housing, Institutions, Inter- 
national Steward, Journal of the 
American Dietetic Assn., Modern 
Hospital, Nation’s Schools, Pacific 
Coast Record and Restaurant Man- 
agement. 

For the dealer himself, Blodgett 
uses other trade publications—Bu- 
tane-Propane News, Gas Heat, LP- 
Gas Magazine, Restaurant Equip- 
ment Dealer and Stove Builder— 
together with direct mail and 16- 
mm. color films. Latest of these 
was a well-advertised “Blodgett 
Story,” a 21-minute film narrated 
by Lowell Thomas and designed 
as a dealer instrument for selling 
equipment users. 


| 


YOUR CUSTOMERS ARE BEING 


| 
| 
| 
| 
| 
| 
| 


|| ee ss well the sole wth profi te you ond sone 


up hon bees done far yeu... ep 
on the gen and go atte: you there of 


} 
| 
| 
| BLODGETTS BUILD BUSINESS— 
for yeu os well as your customer 


Blodgnts makes meme From its Basie Theres’ design 
which provides the wets to emaler 24 mondots. 


~- LORETO -- 


$8 LANESIOE AVE, BURLINGTON, ViEMONT 


LOTS OF SPACE—This ad in Restaurant 

Equipment Dealer reminds G. S. Blodgett 

Co. dealers that their wares are getting 
monthly space in 18 magazines. 


on to describe a “basic three” de- 
sign which enables a unit to do 
baking, cooking and roasting all at 
the same time. 

Current copy is stressing one of 
the new products which, 106 years 
or no, Blodgett keeps coming out 
with. Latest of these is a special 
pizza oven, which is being given a 
heavy play in restaurant publica- 
tions. 


= “We believe very strongly that 
convincing and practical copy is 
important,” Paul C. Grimes, sales 
and advertising manager, told AA. 
“Besides this, however, and one 
of the things which our long ex- 
perience has taught us to value, is 
the complete familiarity with our 
name which all of the many pos- 
sible thousands of buyers show. 
This is such that it is seldom pos- 
sible to find a prospect to whom 
the Blodgett name is not well 
known.” 

This fact, together with the in- 
tensive ad schedule, gets a lot of 
credit for “satisfactory” sales vol- 
ume from Mr. Grimes and Joseph 
Smith Advertising, Burlington, 
with which he works closely. 

As part of the program to keep 
its name known in the trade, Blod- 
gett and its representatives also 
do a lot of exhibiting at specialized 
shows and conventions. These in- 
clude the Hotel Show, National 


63 


tracted for Edward R. Murrow’s 
newscast three days a week on the 
121 stations not carried by Amer- 
ican Oil Co., and for the five- 
minute Bob Trout newscast three 
times a week on the other 83) 
stations of the network. Animal 
Foundations Inc. for Hunt Club 
dog food (Moser & Cotins) has 
bought 15 minutes of the new Ga- 
len Drake show, and Doeskin Prod- 
ucts Inc. (Grey Advertising) and 
Helene Curtis Industries Inc. (Gor-| 
don Best Co.) have purchased 15 
minutes each of the expanded 
Robert Q. Lewis Saturday morning 
show. 


six steak knives. “Studio One”, Big Joe Mfg. to Glenn-Jordan 
will carry mention of the offer; Big Joe Mfg. Co., Chicago, has 
March 21, April 11 and May 2; ads|named Glenn-Jordan-Stoetzel to 
will appear in 243 comic sections handle its advertising. Lund & 
of Sunday newspapers, in Life, Willett formerly handled the ac- 
April 12, and in the April McCall’s. count. 


You Get Things Done Quicker and Better 
With Boardmaster Visual Control System 


*& Gives Graphic Picture of Your 
Operations—Spotlighted by Color. 
* Facts at a Glance—Saves Time, Saves 
Money, Prevents Errors. 

* Simple to Operate, Type or write 
on Cards, Snap in Grooves. 

* Ideal for Production, Traffic, Sales, 
Inventory, Scheduling, Etc. 

*& Made of Metal. Compact and Attrac- 
tive. Over 50,000 in Use. 


GE, Westinghouse Both Plan 
to Promote Bulbs in Spring 


General Electric Co. and West- 
inghouse Electric Corp. are both 
launching heavy promotions for 
light bulbs. A “blitz” campaign for 
GE will feature a page in Life, 
March 8, support from the Jane 
Froman tv show, March 4, 11 and 
18, and a new package for the com- 
pany’s new white lamps. 

Westinghouse is after dealer 
support with a $4,000 contest for 
snapshots of displays, combined 
with a consumer premium offer of 


Full price *49” with cards 


FREF 24-page Illustrated 


BOOKLET No.V-100 
Without Obligation 

Write or call Wisconsin 71-8444 
42nd St., New York 36 


GRAPHIC SYSTEMS, 55 West 


y= a year-long ienilibinaitadl party 
in bbrashe oud Chisle cen 


the $2 billion 
world-herald market 


isin A — pending moo 


If you like having customers meet you half way, then you'll like selling 
to the celebrating Omaha World-Herald market. It's a 100th Birthday 
Party and over 11/2 million people in Nebraska and Western Iowa are 
joining in the holiday mood—the buying mood—the spending mood. 
The World-Herald is the ONE medium that can influence this market 
in your behalf. 


THREE OUT OF FIVE FAMILIES in Nebraska and Western Iowa 
read the World-Herald. They look to the World-Herald for news and 


® Blodgett’s regular monthly in-| Restaurant Show, American Diete- 
sertions range from b&w pages in| ti¢ Assn. convention and School- 
institutional publications to four- | Lunch Directors’ Assn. meeting. 
page, two-color inserts in some of| According to Mr. Grimes, who 
the dealer publications. Copy con- | ™akes_ his headquarters in New 
centrates on the practical, em-| Y°rk, the company’s long experi- 
phasizing economy and conveni- | ence and its specialization in sec- 
ence. | tional gas ovens, with two or more 
A favorite theme is that “Blod-_ decks on one set of burners, have 
gett prepares 70% of all cooked 8iven it in recent years probably 
foods on your menu.” Copy goes | 79% of the business in this line. 
Similar models are being devel- 
oped and offered by competitors, 
|he comments, but this has on the 


j whole been helpful rather than 
RETAIL DEALER ADS otherwise, because it adds to the 
Y ours or Your C ompetit ors | publicity and sales effort on this 


for leadership. They respond to World-Herald ADVERTISING. 


You can turn this spending mood to your advantage by making sure 
the World-Herald is on your schedules. For more facts about this rich 
market, write us or contact your nearest O'Mara and Ormsbee office now. 


. This is a market that spends for what it wants! Even in a non-celebrat- 
ing year, Omaha alone spends nearly 7% MORE OF ITS INCOME 
FOR FOOD than the average of Minneapolis, St. Louis and 46 other 
key markets. 


* Source of Information 
Bureau of Labor Statistics 
Family Expenditures Study 
PRINTERS’ INK, November 13, 1953 


O’Mara and Ormsbee, National Representative 
j}ume as in the past, when direct a 
‘competition was all but absent. New York +. Chicago * Detroit * San Francisco * Los Angeles 
| 247,582 Daily — 255,317 Sunday 


CBS Radio Adds 4 Sponsors _ Publisher's Statement as of September 30, 1953 

CBS Radio, New York, has) 
added four sponsors for four of its’ 
shows. Ford Motor Co., via J. 
Walter Thompson Co., has con- 


‘type of equipment. 

| The company therefore expects 
|continued satisfactory volume, 
‘even though it may not handle as 
high a proportion of the total vol- 
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THE ADVERTISING MARKET PLACE 


lines (maximum—two) 30 letters and 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


HELP WANTED 


POSITIONS WANTED 


ADVERTISING SALESMAN | 


INDUSTRIAL ADVERTISING ASST. 


A leading business publication seeks the | young, alert, ambitious. B. S. Journalism 
service of an experienced space salesman | 1951. Six years experience writing ard 


for the Cleveland-Pittsburgh area. This 4 


an unusual opportunity. Salary. Write 

complete details. 
Box 6184, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


BARNARD | 
A service for employers and applicants 
in the field of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 
BUSINESS 
SPACE SALESMAN WANTED 
A young man willing to learn will be 
trained by business magazine publisher 
in industrial and/or retailing fields. Send 
photograph, resume, for interview. Replies 
confidential. 
Box 6193, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State St. Ha 7-1991 Chicago 


PHOTOENGRAVING SALESMAN 
FOR NEW YORK AREA - 
Old established out-of-town firm doing 
top quality work seeks able sales repre- 
sentative in New York. Will make attrac- 
tive offer to right man. All replies confi- 
dential. 
Box 6190, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


ADVERTISING MANAGER WANTED 
Leading trade magazine in retail food 
fi¢ld desires to employ part time or full 
me advertising manager. Must be able 
ko not only sell advertising but work up 
good, effective and resultful campaign 
material and selling ideas for commius- 
sioned representatives. Headquarters in 
Chicago with small office in New York. 

Box 6180, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women, 
185 N. Wabash Fr 2-0115 Chicago 


ADVERTISING PROMOTION MANAGER 
For 4A agency, woman. Experience es- 
sential. Writing salesman’s presentations, 
direct mail, contest and convention plans, 
point-of-sale material. Girdle and bras- 
siere promotion experience helpful but 
not essential. State salary, complete re- 
sume in first letter. 
Box 6153, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


SPACE SALESMAN 
with trade paper experience who can sell 
both small and large accounts. Preferably 
man living South and looking for good 
opportunity. Base of operations New Or- 
leans. Write including photo, complete 
resume and home ‘phone number. 
Box 6179, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


DISPLAY SALESMAN 


advertising. Just returned two years com- 
missioned officer U.S. Army, Capable of 
learning fast but need opportunity to 


| start. Chicago or Midwest area. Married. 
} 


Box 6185, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


| REPRESENTATIVES AVAILABLE 


MR. PUBLISHER: 
Mid-West trade paper representatives 
available March 1. Prefer exclusive but 
will consider part-time basis. Sales rec- 
ords, etc. available for your inspection 
upon request, We are an experienced sale- 
producing organization inviting your in- 
vestigation. If interested, we must know 


| immediately as other publications are un- 


der consideration. Write today. 
Box 6183, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Advertising Age, February 22, 1954 


PUBLIC RELATIONS 
EXECUTIVE 


Want a share of ownership? If you 
can develop one good account, talk 
with this alert, substantial public re- 
lations firm in New York. Learn 
about plan for lucrative capital 
gains and pension trust. 
Box 796 ADVERTISING AGE 

801 Second Ave. New York 17, N.Y. 


SPACE REPRESENTATIVES 
Organization with strong Trade Publica- 
tion Experience in Industrial and Retail 
Field for over past ten years. Top con- 
tacts among Advertisers and Agencies. 


| Prefer 
| Strong eastern representation. 


out-of-town Publisher seeking 


Box 6188, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


LOOKING FOR A PUBLIC RELATIONS 
WRITER? Here's a candidate whose back- 
ground includes writing for a trade maga- 
zine, overseas newspaper and a house 
organ, plus solid publicity experience. 
Now with national food trade publication 
as associate editor. Am young, single, 
with degree in PR. Considering New York 
City area only. 
Box 6186, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


Have background in home _ furnishings 
editorial and public relations as well as 
sales promotion. Would like editorial or 
PR position with manufacturer, associa- 
tion or house organ as well as retail pub- 
licity or copywriting. 
Box 6192, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
COMMERCIAL ARTIST 
Free lance. Prefer my own studio. Experi- 
enced layout and design of direct mail 
and brochures. Studio 1, 4 E. Ohio, Chi- 
cago, DE 717-2028. 
SPACE SALES. Experience Top Trade 
Publication with strong consumer reader- 
ship; product knowledge, retail experi- 
ence. Seeks sales position with consumer 
publication. Shopping section accen'‘able. 
Box 6189, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


I LIKE TO DEAL WITH FARMERS 


Agricultural magazine editor, 10 years in 
farm promotion and PR, capable, ever- 
curious. 30, M. S., family, Challenge in 
West or South sought. 
Box 6181, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


HEAR YE 
Will I work for you? 


I wish to establish myself with a newspa- 
per or trade magazine with stiff competi- 
tion. Vicinity New York. I am willing and 
used to hard working. Now going into my 
fifth year as direct rep for one of the 
largest newspapers in the east. 
Box 6194, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


AD PRODUCTION MGR. OR ASST. 


14 years extensive experience in _ all 
graphic arts. 11 with agencies. $4800 - 
$5200. Box 6182, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, III. 
Professional space salesman 20 yrs exp. 
aviation-chemical-electronics & business 
knows eastern territory. Will travel. Em- 
ployed. Box. 6187, ADVERTISING AGE, 
801 Second Ave., New York 17, ..N. Y. 


EXPERIENCED ENOUGH TO KNOW 
YOUNG ENOUGH TO LEARN 


Aggressive young ad manager now with 
well-known, multiple market industrial 
manufacturer seeks new connection in in- 
dustrial magazine space sales, as ad man- 
ager, or account executive. Broad tunder- 
standing of industrial field, creative mind, 


A progressive eastern manufacturer of 
point-of-sale material offers an opportu- 
nity (and full co-operation from art and 
design to manufacture of merchandising 
aids in cardboard, wood and plastic 
(vacuum forming) to a man with a fol- 
lowing. Part time representation will be | 
considered. All replies held confidential. 
Box 799 ADVERTISING AGE 
801 Second Ave. New York 17, N.Y. 


ARTISTS, EXPERIENCED FINISH- 
ED ART AND LETTERING. PER- 
MANENT. CONTACT THOMAS 
LAUFER, OSCAR MAYER & CO., 
MADISON, WIS. 


ail around executive, space selling exneri- 
ence. Good education, excellent references. 
Can relocate easily. 
Box 6191, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


SALES PROMOTION PLUS 


Sound experience and successful record in 
creating and selling advertising and 
point-of-sale printing to top national ac- 
counts. Knows how to work with both 
agency and manufacturer. Interested in 
Sales Promotion position where ideas and 
economical development of printed pro- 
motion are a prime factor. Desires to re- 
locate, preferably South or Southwest. 
College grad, married, résumé on request. 


Box 802 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


who has demonstrated 


Understanding of sales 


200 E. Illinois St. 


WANTED 
A STRONG FINANCIAL MAN 


established organization of highest reputation 
needs financial executive to work out expense 
control with department heads of fast stepping 
business which employs much creative personnel. 
Keen men who get results need to be brought to 
think in terms of economy. Pleasing associations 
with top-drawer people and outstanding clientele. 
Thorough knowledge of accounting essential. 


sirable. Detroit location. In your reply state age 
and your recent earnings. 


Box 800 ADVERTISING AGE 


earning capacity. Long 


promotion activities de- 


Chicago 11, Ill. 


FOR SALE: Weekly newspaper in north 
central Ohio; exceptional industrial and 
agricultural area; grossing 16M with low 
overhead; no job work. Fine town and 
good equipment, Write P. W. Thomas, 
Plymouth, Ohio. 


MISCELLANEOUS 
CANADA'S BEST MAILING LIST 
200,00 live names on Elliott stencils 

Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 
FINE AGRICULTURAL ART 
Write for illustrated brochure. 
JOHN ANDREWS 
Omaha, Nebraska 


ADVERTISING PERSONNEL 
Employer-Employee 
Investigate 
our active confidential service. 
Betty Clem 
EMPLOYMENT COUNSEL, INC. 


Suite 1009 
7 W. Madison + Financial 6-2100 + Chicago 2, III. 


7265 No. 36 


TOPNOTCH SPACE SALESWOMAN 
PUBLISHERS REPRESENTATIVE 


Southern California. Wants addition- 
al publications home _ furnishings, 
ceramics, allied fields. Headquarters 
Los Angeles. Outstanding sales rec- 
ord. Versatile copy-layout. Livewire 
coverage this area. 

Box 795 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


to an Agency Head who 
would like to retire... 


Maybe you're in your 50’s. You’ve 
built a good business. There 
doesn’t seem to be anyone on your 
staff with both the ability and 
push to run things. 

An A/E along with copywriting 
for 13 years, I worked to the top 
job in one agency. Now, in 2 years 
with a 4A agency, I’ve done it 
again. I’m ready and able to do 
something more important. We 
won’t take over JWT tomorrow. 
But we could keep building a 
solid, permanent business (you 
getting your income in retire- 
ment) by offering: (1) Creative 
ability a couple of notches above 
our competitors’ and (2) Atten- 
tion to detail in Art, Production 
and Accounting. 

Absolute confidence promised, 
whether you want to retire in 
1954 or 1955. 


Box 798 ADVERTISING AGE 
Second Ave. 
New York 17, N. Y. 


FORMER 
CREATIVE DIRECTOR 
OF A 
BIG CONSUMER MAGAZINE 
IN THE 
SERVICE FIELD 
WANTS 
AN AGENCY JOB 
| ON 
HOME FURNISHINGS 
BUILDING MATERIALS 
ACCOUNTS 


BOX 794, ADVERTISING AGE 
801 Second Ave., New York 17, WN. Y. 


“Our 43rd Year™ 
Pennsylvania Needs: 
TECH. WRITER, as AF, 


Oil Machy. Equip. $9,000 
AGY. COPY, 30-45 

Hvy. exp. $8,500 
SALES PROM. 25-35, Indst. $8,400 
COPY CONTACT Indst. $6,000 


GLADER CORPORATION 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


8 More Years 
And You Can Have 
My Job 


At 57, I find myself yearning for 
someone to lean upon. I see oppor- 
tunities for new business and growth 
that I must pass because I already 
have as much load as I care to carry. 
If there is a youngish man who is 
confident of his ability to perform 
all the functions of a one man 
agency—and would like to discuss 
applying his talents to building his 
future on the foundation I have laid, 
he would do well to write me. 
John L. Williams, 
444 Whitaker St., 
Savannah, Georgia 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters since 1920 for 
ADVERTISING AND 


MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 


Please write briefly outlining your 


specific experience of personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


PRINTING SALESMAN’S 
OPPORTUNITY 


The owner of this successful, 
fast growing CHICAGO plant is 
its only salesman. He needs help 
to keep it growing! 


WHAT DO WE WANT 
A willing worker between 25 
and 40 who knows the people who 
buy printing in agencies and in- 
dustry—a man who is selling or 
can sell letterpress printing and 
lithography. A salesman! 


WHAT DO WE OFFER 

A good living salary plus ex- 
penses to start. If you are now 
selling printing, with our kind of 
service you'll sell more. If you 
aren’t, but do have the connec- 
tions, we'll go along until you get 
going. We can profitably do many 
of the jobs others can’t touch. 


Box 801 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


RETAIL 


AD DIRECTOR 


WANTED 


FOR MAJOR RESPONSIBILITY 
* 


We are not looking for a man 
who has hit his peak—NOW 
tapering off. 

We do want a man who takes 
new approaches, based on sound 
reasoning. He'll run a depart- 
ment we can depend upon. He'll 
know layout, art and production, 
but have a feeling for sales; 
know what advertising is doing 
to produce them. 


This congenial but fast-moving 
organization sells major price 
goods; expanding at a pace you 
can relate to opportunity in this 
big midwestern city. 


Tell us about the most important 
contribution made in your past 
job history ... salary you ex- 
pect. Send samples produced 
under your direction (we'll re- 
turn them). Give us a résumé 
worthy of subsequent interview. 


Box 797 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
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/ motion 


Joint Promotion 
Set by Woodbury 


and Westinghouse 


MANSFIELD, O., Feb. 16—West- 
inghouse Electric Corp. and An- 
drew Jergens Co., maker of Wood- 
bury soap, have joined in a four- 
month sales campaign which of- 
fers Consumers a 1¢ soup sale and 
a $2 saving on the purchase of a 
steam or open handle dry iron. 

The campaign started yesterday 
and continues through May 31. 
The consumer will be able to pur- 
chase a special four-bar package of 
Woodbury soap, offering three bars 
at regular price and a fourth for 
an added penny. Each bar of soap 
contains a coupon worth 50¢ when 
redeemed for either of the West- 
inghouse irons. 

The promotion will be featured 
with mass displays in 75,000 food 
stores, along with local grocery 
store newspaper advertising. Sun- 
day supplements will be used in 


‘late February and in March. 


Television support for the pro- 
is scheduled for Wood- 
bury’s “Bride and Groom” show 
and the Westinghouse “Studio 
One” program. 


P&G Expands Telecast 


Procter & Gamble, Cincinnati, 
has expanded its sponsorship of 
“Three Steps to Heaven” to five 
days a week. The company for- 
merly carried the drama two days 
every week and three days on al- 
ternate weeks. Compton Advertis- 
ing is the agency. 


Katz Names Membrado 


Michael Membrado, formerly a 
time buyer for Cunningham & 
Walsh, has been added to the tv 
sales staff of the Katz Agency, 
New York radio-tv station repre- 
sentative, 


Joins Headley-Reed TV 


Michael Sweeney, formerly na- 
tional sales director of WPAT, 
Paterson, N. J., has been added to 
the staff of Headley-Reed TV, 
New York station representative. 


WOMAN COPYWRITER 
WANTED 
Will assist ad manager with heavy direct 
mail, publicity and national ad program 
fof manufacturer with several product 
lines. Handie all détails, checking in- 


voices, etc. . . . a lot of detail but plenty 
of room for creative thinking. Location 
Chicago. 

Box 793 ADVERTISING AGE 


200 E. Illinois St. Chicago 11, Tl 


ACCOUNT EXECUTIVE 
WANTED 


Modest sized fully accredited 18 
year old ad agency handling nation- 
al accounts seeks expansion. In 
addition to better than usual agency 
arrangements there is an oppor- 
tunity to chare in agency profits and 
acquire stock ownership. Smaller 
agency inquiries also invited. All 
replies in strictest confidence. Our 
employees know of this ad. Write 
Box 804, Advertising Age, 200 F. 
Illinois St., Chicago 11, III. 


SEMI-TECHNICAL WRITER 
WANTED BY GROWING BOOK 


Good opening and future for 
an assistant editor who is in- 
terested in metal products— 
from manufacturing to mar- 
keting. 

Must have some actual ex- 
perience at writing and also 
be capable of writing good 
letters. Above all, must be 
ambitious enough to want to 
grow with a booming market 
and magazine. Location Chi- 
cago. Be specific; submit sam- 
ples. 

Box 803 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
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Advertising Age, February 22, 


1954 


National Nielsen Ranking of Radio Shows 
Week of Jan. 3-9, 1954 


All figures copyright 


by A. C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (2,006) 
1 Jaek Benny Show (American Tobacco, CBS) ..........ccccccccceesseesssessteseeeneeeeee 4,431 
2 I ne PI I FN 45 sec esancnaseuscatecenesncessetsvencieessniiveendsiassi 4,151 
3 My Little Margie (Philip Morris, CBS) ........c0..cccccecccceteeeee 4,151 
4 Bing Crosby Show (General Electric, CBS) 00... juintdinccaleae 3,685 
5 Our Miss Brooks (Colgate, CBS) 22000... ceees. eet ® ee 
6 Seem Gertie Femmes wee Brees CBS) aic...ccccsccccsssscscssovssccsvsscnsvcssssevecvensens 3,545 
7 PRIS nee RINE (CUMIN MEME 5 onnedocesicts0ssscssicsancebassosassatsansedecentionsacaee 3,265 
8 Ws, Te ns PUM CN ID sia srcsiscasacesssecs cctesncsecenssvscesassoscuveosessner 3,172 
9 Charlie McCarthy Show (Consolidated Cosmetics, CBS) ............00.000068 3,125 
10 Railroad Hour (Assn. of American Railroads, BE Senisicaheciiscsdacvaistoeniaam 2,985 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,166) 
1 One Man’s Family (Miles Laboratories, NBC) ...........0:cccccccccccecseceeeeseeeee 2,426 
2 News of the World (Miles Laboratories, NBC) .............:ccccccccessccecesesceeeeee 2,192 
3 LMWONT: THES CRE VEG, CIO) a.ccicessscessesesecscoassnosscsssesseueecessuecscasneseell 2,006 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,886) 
1 er SAGE, BO CPIM, OG) sicsccssssscsscecisssessassesasodcascsnocacdosssedsqoveved 2,845 
2 PTE GI THs OOD aascssicies css csccscscccodeccessnsosscesincorntacesscosersneen 2,799 
3 PAE GU TEI, GID) isrisiccscssesssccssissetsssiscccscocdsocsssssesaveteseonsid 2,799 
4 Arthur Gedtray (Netiondl Blscull, CBS) ...cic...csiccis.ccccccscecssescsscossecscctssoosess 2,705 
5 Romance of Helen Trent (American Home Products, CBS) .............0.0.c0008- 2,659 
6 Arthur Godtvey (lggett & Myers, CGS) ............0cc6ccccsccssccsesscsscscssseesssssenaen 2,659 
7 Wendy Warren & the News (General Foods, CBS) .................00:c0cccseeees 2,659 
8 Te Be I Mg ID iiss sven codisecteccnsscsccnseceons cosseninbsnssicsiscasaneces sens 2,659 
9 MP RP Cl I ai cas fats ssnssctcssvestcvivaessccere<sbsuscevstevpenscnvavacnxen’ 2,612 
10 Orr Crees CB NRE I TUN, FORE) ones cesccnssisccecssssecaccecissscsccscessasscetasesntons 2,566 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (793) 
1 Lorne Green (Credit Union National Assn., MBS) ..............000000ccccccseesseeeee 1,959 
2 verity Gemies (INGORE SURG, IC) onan. ccicsiccecscssccccssssscsncsteesstssorts 1,213 
3 Greatest Story Ever Told (Goodyear, ABC) .............cccccccecccceccceeceeseenseeeee 1,073 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,399) 
1 VRUONRE Oe TOU CRSMIITERE, GEE) ssciciscscicescsscsssccciiccissssicecsscsceadscasvectacs 2,192 
2 Stars over Hollywood (Carnation, CBS) .............cscssccsscccssscecsessscsssoossvessee 2,192 
3 Bill Shadel & the News (Campana, CBS) ...........cccccccceccesscceeeeeecceeseecensees 2,052 


* The percentage of homes reached (‘‘Nielsen-Rating’) may be determined by comparing 
the number of homes reached with 46,646,000, the 1954 Nielsen estimate of total U. S. 


radio homes. 


Supermarkets Growing in Size, Number and 
Variety of Services, Magazine Survey Finds 


New York, Feb. 16—Super- 
markets are growing in size, in 
number and in variety of services 
they provide consumers. The fifth 
annual survey conducted by Super 
Market Merchandising, based on 


a 70% sample of the 1,049 super- | 
markets opened in 1953, published | 


last week, stresses six facts. 

Supermarkets are growing in 
size. In 1953, the typical super- 
market was 11,950 sq. ft. In 1949, 
it was between 8,000 and 9,000 
sq. ft. 

Supermarkets are expanding 
rapidly into non-food departments. 
Almost half (43.8%) of new su- 
permarkets have soft goods de- 
partments, and 84% have house- 
wares, the survey finds. There are 
drug departments in 99.3°%; chil- 
dren’s books in 68%; stationery in 
66.55; toy departments in 58.8%; 

hardware in 47.9%; and magazine 
departments in 66% of the new 
1953 markets. 

Supermarkets are supplying 
customers with more store con- 
veniences. Air conditioning, rest 
rooms, music and kiddie corners 
are fast becoming a standard fea- 
ture in the modern supermarket, 
the survey finds. About 60% of 
the new markets are air condi- 
tioned, and about 50% stay open 
five nights a week. 


s Supermarkets are converting 
many of their perishable goods de- 
partments to self-service. In the 
new markets, 58% of the meat de- 
partments are self-service, as are 
69.6% of the produce departments 
and 78.1% of bakery departments. 


BEL 
SLAN DER 


ADVERTISERS @ AGENCIES e CLIENTS 
are all exposed daily to claims for LIBEL, 
SLANDER, Invasion of Privacy, Violation of 
Copyright. 
INSURE THIS HAZARD! 

Our unique policy is adequate and amazingly 
inexpensive. Experience proves it's smart 
to be protected 


WRITE FOR DETAILS AND -RATES 


EMPLOYERS REINSURANCE 


CORPORATION 


Exchange — Kansas City Mo 


insurance 


Supermarkets favor shopping 
centers as locations. More than 
one-third (close to 40%) of the 
new supermarkets opened in 1953 
are situated in shopping centers. 

Supermarkets show a majority 
ownership by independents. Single 
independents and smaller chains 
/continue to account for roughly 
two-thirds of the new openings. 
‘This follows a trend of several 
/years, the survey finds. 

Super Market Merchandising 
| Says a composite picture of the av- 
|erage supermarket opened in 1953 
would be as follows: 

“It is 11,950 sq. ft. in size, with 
a parking lot of 25,510 sq. ft., and 
is air conditioned. It probably is 
located in a suburban area and 
stays open at least five nights a 
week. It caters to an average of 
about 5,800 customers a week and 
rings up weekly sales of about 
$32,800, or more than $1,700,000 a 
year.” 


Riviera to Rhoades & Davis 


Riviera Packing Co., Oakland, 
Cal., has named Rhoades & Davis 


for its Tamale pie, a new canned 
food added to the company’s line 


paper schedule supplemented by 


be used. 


Motorola Boosts Jones 


Harold A. Jones has been pro- 
moted to the new position of exec- 
utive assistant to the national sales 


He will continue to head the tech- 
ola. 


Johnson Joins McGavren 


Daren F. McGavren Co., radio 
and tv station representative, has 


appointed Kenneth Johnson to its 
|\San Francisco staff. Mr. Johnson 
was formerly sales manager for a 
DeSoto-Plymouth dealer at Stock- 
ton. 


Robotham Promotes Two 


Harold Johnson has been named 
production manager of Edward W. 
Robotham & Co., Hartford. Alfred 
L. Petrone Jr., former production 
|manager, moves to the creative 
nd as assistant account execu- 

| tive. 


to conduct an advertising campaign | 


of “heat-and-eat” items. A news-'! 


| 


radio, ty and trade journals, will | 


| 
| 
| 
| 
| 
| 


manager of Motorola Inc., Chicago. 


nical information center of Motor- 


‘Howdy Doody,’ ‘Ding Dong’ 
Sign New Advertisers 

Campbell Soup Co., Camden, 

J., has signed to sponsor a 

Thursday 15-minute segment of 
“Howdy Doody” (NBC-TV). Time 
was bought through Ward Wheel- | 
ock Co. This keeps the 30-minute | 
across-the-board stanza in the 
sold-out category. 


Gerber Products Co. has con-| 


tracted to carry 15 minutes weekly 
of “Ding Dong School” on the 
same network beginning March 4. 
D’Arcy Advertising Co. is 
agency. 


Lauer Joins WGAR Sales 


Bill Lauer, formerly with the 


production department of WKBN-| 


TV, Youngstown, O., has joined the 
sales staff of WGAR, Cleveland. 


the | 


| 


THE QUAD CITIES 


WHEF :: 


Represented by Avery- Knodel, Inc. 


TELCO BUILDING; ROCK ISLAND, ails 


— 3” IN POPULATION Jf 


Among the 11 Standard Metropolitan 
Areas in lowa-—Illinois 
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to command a department for you 


to give you store display domination 


UTM 


to win special displays for your products 


NEW, DIFFERENT, DOMINANT, ECONOMICAL 


Here’s big help for merchandisers. 
The Panoramic Display Roll is a 
single roli of paper, lithographed 
in one or multiple colors, in any 
design. There are literally hun- 
dreds of uses: stretch it to 20 or 
250 feet; hang it over wires, fasten 
it to windows, to store fronts; 


banner it on walls, over entrances, 
drives; it’s a sales making eyeful 
and its cost is small. Special 
equipment and special facilities 
make the Panoramic Roll possible, 
make it a practical, powerful, 
store display. High acceptance by 
dealers gets it up, keeps it up. 


FOR SAMPLES showing use by leading companies 


and for complete information, write today. 


EEPROGRESS 


LITHOGRAPHING CO. 


IN NEW YORK 


LE HURAY & CO., INC 
150 LAFAYETTE ST. 
NEW YORK 13, N. Y. 


CINCINNATI 37, OHIO __ 


Booth No. 110 


POINT-OF-PURCHASE EXHIBIT 


HOTEL STATLER, N. Y. 


MARCH 30, 31, 
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Advertising Age, February 22, 1954 


Advertising Pages and Linage in Farm Publications 


Official Figures for January as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- 


Commercial Dis- Commercial Dis- : 
play Excluding play Excluding play Excluding 
Poultry, Classified | Poultry, Classified Poultry, Classified 
~~ Total Adv. —. -— Total Adv. — and Livestock — Total Adv. — .— Total Adv. — and Livestock | Total Adv. Total Adv. and Livestock 
In Pages In Lines In Lines In Pages In Lines In Lines | In Pages In Lines In Lines 
Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan, Jan. Jan. Jan. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 19541953 
‘ | *Ohio Farm Bureau New England Homestead 33.7 43.0 23,571 30,074 18,641 23,943 
Farm Magazines Ry ove 10.4 98 4698 4,432 4,488 4168 | Ohio Farmer ....... 57.7 58.0 44,316 44,532 39,424 39,228 
{Capper's Farmer .... 28.0 35.6 19,020 24,241 17,492 22,843 pitty Tribune: Oregon Farmer ...... 33.8 35.9 25,529 27,173 23,572 24,667 
Country Gentleman .. 45.3 50.7 30,784 34,469 28,110 31,398 | se actern Edition .. 46.8 54.5 20,094 23,392 11,194 12,066 | Pennsylvania Farmer .. 71.8 70.1 55,172 53,811 51,639 49,074 
{Farm —"s #Central Edition .. 39.6 46.2 16,987 19,807 9,980 10,985 | Prairie Farmer: 
#National Less 4 om — #Western Edition .. 44.9 394 19.272 16,903 12,793 10,109 #Ilinois Edition .. 73.3 67.2 53,326 48.934 44,149 40,431 
Western Edition a2 semeemead os ane = 2700 — t#Pacific Edition . 45.1 41.5 19.337 17,789 12,196 10,191 # Indiana Edition .. 76.1 68.8 55,420 50,118 46,243 41,797 
#Western Edition .. . Wa me 24.639 12.963 21772 Average 4 Editions . 44.1 45.4 18,923 19,473 11,541 10,838  — Average 2 Editions 74.7 68.0 54,373 49,526 45,196 41,114 
Average 2 Editions . 52.9 57 ’ ’ ' ' *Southern Farm & Home 8.4 11.4 8.384 11,395 6,151 9,726 | Rural New-Yorker ... 33.2 37.0 26.030 28,976 21,879 24,505 
6S ee a tees sees snes | See Pee ..... 36.8 35.3 25,879 24,675 24,848 23,301 | Utah Farmer ........ 34.0 41.5 25,704 31,391 23,181 28,046 
#Upper South Edition 20.9 20. , aa 12507 12563 *Turkey World ...... 76.5 79.0 32,817 33,893 15,733 16,822 | Wallaces’ Farmer .... 82.3 80.4 64,486 63,024 51,915 49,133 
#Lower South Edition 21.9 21.9 aeane eyo peop nd 13604 *Western Dairy Journal 29.1 30.3 12,495 12,730 9,310 9,237 | Washington Farmer .. 34.1 36.8 25,804 27,787 23,847 25,309 
#Southwest Edition 27.7 27.4 18,8 030 15.694 | sWestern Livestock Western Farm Life... 249 26.4 19,519 20,717 17,024 18,674 
A... J A Lge 235 23.3 15,979 15,866 13, Journal ........... 143.2 161.7 61,432 67,928 12,936 13,366 gg Stereomen Edition $2.5 109.6 72.541 55.999 27,375 29.372 
: *Wyoming Stockman- isconsin Agriculturist i ‘ Y y y : 
#Carolina-Va. Farmer 19.8 12.6 17,760 11,284 11,392 8,994 T 
ol ; 05,438 41,446 | FAME eee ween eee . ; otal Group ...... 1,169.2 1,206.9 894,224 922,365 733,589 747.104 
onan ae ene “mu eon ae OO Total Group ...... 1,044.2 1,078.5 519,707 527,650 357,688 348,303 | #Not included in totals. §This edition also carries all linage appearing in Western 
ae ........ 73.0 68.1 49,660 46,294 45,764 42,634 | #Not included in totals. +Southern Edition started in January 1954. {Formerly | Farm Life. 
#Ky.-Tenn.-W. Va. Pacific Poultryman; changed to Pacific Edition in July 1953. Bi-Week 
Yee 69.9 62.4 47,540 42,463 45,164 40,018 i-Weeklies 
3 Miss. -La.-Ark. . Arizona Farmer ...... 85.8 95.1 64,873 71,926 61,081 67,257 
atien saseenns pe a oom = reo} yd Farm Linage Trend Figures in Thousands California Farmer: 
#Texas Edition ... x ‘ i . ' ’ Northern Edition . 48.5 52.6 36,707 39,782 34,388 37,095 
mmSithe. 03 67 OS Gen Se aoe #Southern Edition . 48.4 50.6 36,610 38,262 34,137 35,575 
Suecessful Farming ... 62.2 57.6 27,971 25,920 26, 24, MAGAZINES MONTHLIES Average 2 Editions . 48.5 51.6 36,658 39,022 34,263 36,335 
Total, Group ...... 282.2 Ro 164,282 hea Reyes 54,899 1954 1954 *Dairymens canes nipen me a a 
tChangéd from 680-line page to 429-line page in February . tNational Less MN{520 | WE Kcacteicsvas 5 ; . ’ 34 7,614 
Wecsthe and Western editions Wisted seperctaly prior to Septenter 1963, #fiet | (aes d Total Group ...... 1439 581 108522 119,245 i01.e84 i11,206 
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Exclusive Franchise Excludes Little Except 


Good Promotion, Men's Wear Industry Hears 


WILLIAMSBURG, VA., Feb. 16—The 
exclusive franchise is directly re-| 
sponsible for the failure of the 
men’s wear industry to keep step 
with the national economy. 


of greater volume, will be more 
willing to assume the cost of in- 
creased national advertising and 
promotion to put the men’s wear. 
industry before the public more ef- | 


|people at lower prices. It would 


bring about national advertising 
campaigns commensurate with vol- 
ume and big enough to stimulate 
demand. 

It would also enable manufac- 
turers to afford a force of field 
men who could help retailers im- 
prove the level of their selling, 


This point was stressed here last fectively and thus increase con-| Mr. Freund concluded. 


week by Morton Freund, exec. 
v. p. of the Lawrence C. Gum-| 
binner Advertising Agency, New 
York, in a talk before the Virginia 
Assn. of Retail Clothiers. 

“The reason that the men’s ap- 
parel industry is constantly and 
justifiably unhappy with its lack 
of progress in relation to the eco- 
nomy as a whole,” Mr. Freund 
said, “is because the retailer per- 
sists in clinging to an archaic con- 
ception which has no justification 
in the economy, or in our na- 
tional psychology. 

“This conception is the opposite 
of the principles which have been 
used successfully in every other 
consumer goods industry.” 


s Emphasizing that Americans are 
joiners and conformers, Mr. 
Freund said that the feeling of 
mass participation can be capital- 
ized upon in the men’s wear in- 
dustry in the same way that it has 
been used by the hard goods and 
automotive industries. 

By doing away with the right of 
exclusive franchise, he said, man- 
ufacturers will increase their re- 
tail outlets and, with the assurance 


sumer purchasing. 

“If you have the exclusive right 
to something that is little known, | 
you have the exclusive right to) 
very little,” he pointed out. “But! 
if you share the right in something | 
that is well known, readily ac- | 
cepted and really demanded, you 
have a great deal more. 


= “You get very little exclusive 
outside of a label. How many ex- 
clusive fabrics are there? The 
makers of Dacron, after only a few 
seasons with a high-price mill,| 
have already made this fiber) 
available to lower-price mills. 
They’re not aiming to be exclusive. 

“When a color is in fashion don’t 
you find it in practically every 
line, and doesn’t everybody have 
it? 

“In the old days,” Mr. Freund 


SURVEY FINDS MEN’S 
STORE ADS TAKE 1.3% 


New York, Feb. 16—The typical 
men’s furnishings store spends 
1.3% of its sales for advertising, | 
according to a cost-of-doing-busi- 
ness survey of 265 such operations 
recently conducted by Dun & Brad- 
street. 

But retailers in neighborhood lo- 
cations and in the larger cities 
spend only 0.8% for promotions, 
the survey found. Retailers in the 
largest volume group—over $100,- 
000—allot about 2.1% for this ex- 
pense. 

Other highlights of the survey, 
in which the stores’ average annual 


were: 
1. The typical retailer realized, 


told the clothiers, “when it took a 


social level to another, there was 
some temporary period of exclu- 
siveness. But today the whole pre- 
mise has no foundation in reality.” 

Abandonment of the exclusive 
franchise, he said, would make 
more clothing available to more 


fashion years to travel from one| 


in 1952, a gross margin of 32.8% 
of net sales. 

2. Expenses totaled 29.3%, 
leaving a net profit after owners’ 
‘salaries and drawings—9.8%—of 
3.5% before federal and state in- 
|come taxes. 


net sales were found to be $64,680, | 4 


4. Occupancy cost 6.4% of net 
sales for the average store, but 
went as high as 8.8% in the un- 
profitable group and dropped to 
5% for stores in cities under 20,- 
000 population. 


Strauss Joins Northwest 
Dave Strauss has joined the staff 


of Northwest Advertising, Portland, 


Ore., as an assistant account ex-| 
ecutive in the radio and television | 
department. Mr. Strauss formerly 
had his own agency. 


Range Joins Ferguson 

Charles Range, previously con- 
trol operations director of NBC- 
TV in Washington, has joined the 
staff of Courtland D. Ferguson Inc., 
Washington agency. 


E. J. ROSENBERG, previously exec. v.p. 


3. Employes’ wages took 6.5% of 
the sales dollar. 


of Transamerican Broadcasting & Television 
| Corp., has been appointed director of sales 
development of DuMont Television Network. 


Appliance Firm Plans Drive 

Mission Appliance Corp., Los 
Angeles, will launch an ad cam- 
paign March 7, with the theme, 
“Two Walls of Glass,” to introduce 
its new double glass-lined water 
heater in nine major western mar- 
kets. Radio, tv and newspapers will 
be used. Newspaper advertising 
will start with two half-page ads, 
to be followed by smaller inser- 
tions. Factor-Breyer, Los Angeles, 
is the agency. 


Gas Group Promotes Seal 

Recognition of its recently adop- 
‘ted “code of ethics seal” is being 
/promoted by the industrial equip- 
ment division of the Gas Appliance 
‘Manufacturers Assn., New York, 
‘through an extensive business pub- 
lication advertising schedule. Some 
of the ads will appear over the 
signature of the group, while 
others will be sponsored by the 
31 equipment manufacturers au- 
| thorized to use the device. 


\BT Advertising Expands 

BT Advertising, Cleveland, has 
added radio and television to its 
mail order advertising services. Al- 
|bert Goldman, formerly with Ad 
| Composition, has joined the agency 
as an account executive, and Jerry 
Carr, formerly station manager of 
| WFPA, Fort Payne, Ala., has been 
appointed to head radio-tv and 
publicity. 


Buchanan Promotes Johnson 

James O. Johnson, formerly as- 
sistant general manager, has been 
promoted to general sales man- 
ager of Buchanan Electrical Prod- 
ucts Co., Hillside, N. J. 
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The open secret of the sales-boosting reader response to AR is based on its unique 
service to the people in advertising’s $3 billion production, promotion and merchandising 
market. Advertising Requirements is the only publication giving “how to do it” 

and “where to buy it” information to the 21,000 key users and buyers of advertising 
supplies and services in the U. S. 


Edwin Hirschoff’s letter typifies the spontaneous reaction of suppliers to AR’s 
secret of success—intensity of reader interest backed up with buying power. 
Advertising Requirements is the special medium where alert suppliers of advertising 
services and materials are scheduling more space for sales-boosting results. geet 
It’s your short-cut to increased sales. Write for your copy of AR today. a 


Et Advertising Requirements 


a Published by the publishers of Advertising Age and Industrial Marketing 
| 200 E. ILLINOIS ST., CHICAGO 11, ILL. 
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The Race Is on, as TV Sponsors, Networks 
Start Jockeying Shows, Stars for Position 


New York, Feb. 18—This is the 
time of year when most tv spon- 
sors are evaluating their expendi- 
tures of the past season and decid- 
ing which direction they should 
move next. 

Network programming execu-| 
tives, whose round-the-calendar 
job is to try to keep their shows 
lively and sparkling, are debating 
their next moves. 

In both cases you can find plenty 
of armchair experts predicting 
what each group will do in ad- 
vance. 

Hottest subject for speculation 
at the moment are the big shows— 
NBC’s Saturday night bulwark, 
“Your Show of Shows,” and the 
Sunday night stanza, “Colgate 
Comedy Hour.” 

Every spring for the five years 
they have been holding forth on 
“Show of Shows,” Sid Caesar and 
Imogene Coca have been rumored 
splitting. This year that rumor may 
become fact. Although the 90-min- 
ute extravaganza remains sold out 
and continues to outrate the com- 
petifion most of the time, Mr. Cae- 
sar’and Miss Coca feel they can do 
better financially—and profession- 
ally—if they split. The current 
“Show of Shows” run ends in May. 


s Sid now makes $25,000 a week 
on tv and Imogene $10,000. It’s 
difficult to imagine a video deal 
that would pay him more than 
that, though she might earn more 
by owning part of her own pack- 
age show. 

If they do decide to part, present 


plans call for Max Liebman, their | 


producer, to be given the assign- 
ment of putting together another 
Saturday night “winner” to fill 
the “Show of Shows” spot. 

The network has considered the 
possibility of presenting Mr. Cae- 
sar on the “Colgate Comedy Hour” 
part of the time next season. In 
recent months NBC-TV has had 


trouble finding enough big stars’ 


to keep this show going at high 
speed. And its rating battle with 
“Toast of the Town” (Lincoln- 
Mercury on CBS) has been a see- 
saw affair. 


8s NBC’s Fred Allen, who has been 
bothered by format trouble ever 
since he decided to give television 
a fling, winds up his current series 
for Old Gold in May, with “Truth 
or Consequences” set as his sum- 
mer—and maybe permanent—re- 
placement. 


THE HAPPY CLIENT 
or 


Plain Talk for Time Buyers 
Client—The Bake-Rite Co. 


Program—Mid-Morning Melodies 
15 minutes—five days a week 
(Secret Sound Contest) 

Locally Produced 


An Old Gold competitor, Lig- | 


gett & Myers, which apparently 
has not yet decided what to do 


with all those radio-tv funds freed | 


by the Godfrey cancelation, has 
bought the “Spike Jones Show” 
for L&M Filters for seven weeks. 
Chesterfield announced its sched- 
ule for radio-ty coverage again 
this year of six major and one 
minor league baseball team. Cun- 
ningham & Walsh is the agency. 

Back to NBC-TV, Congoleum- 
Nairn (McCann-Erickson) has 
moved in as alternate-week spon- 
sor of “Mr. and Mrs. North,” with 
Revlon cutting back to an every 
other week schedule. 


s New business at CBS-TV came 
from O'’Cedar Corp. (Turner Ad- 
vertising), which signed to alter- 
nate with Carter Products as back- 
er of “Meet Millie” starting in 
mid-March. Corn Products Refin- 
ing Co. (C. L. Miller Co.) will al- 


ternate with Hoover Co. in the) 
latter’s present weekly time seg-| 
ment of the “Garry Moore Show.” | 

In the lost column, Chrysler is| 
expected to discontinue “Medallion | 
Theater” at the end of the current. 
cycle. 
| 
# ABC-TV has decided to give its 
new adventure hour drama, “The! 
Mask,” triple exposure. The sus-| 
taining show is telecast “live” Sun- | 
days at 8 pm., EST. Starting! 
March 2, it will also be seen Tues- 
days and Wednesdays on film at 
the same time. The _ kinescope 
shows will be repeats of the “live” 
programs. At the outset until the 
backlog of old films have been 
used up, three different programs 


will be televised weekly; later the. 
‘Sunday dramas wil! be repeated | 
the same week. An advertiser can 


buy a 15-minute segment on ell 
three shows for about $9,000. 

In the cancelation department, 
ABC lost Thor as sponsor of 
“Quick as a Flash” and American 
Home Products is considering 
dropping John Daly’s newscast. 
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| Ike to Speak at BofA Dinner 


|. The Bureau of Advertising, 
American Newspaper Publishers 
Assn., expects a record attendance 
at its annual dinner in New York 
April 22, when President Eisen- 
/hower will be the speaker. The 
dinner, which traditionally closes 
the annual ANPA convention, was 
attended last year by 1,700 persons. 


Newspaper Appoints Adams 


| Joseph T. Adams, formerly busi- 
ness Manager of the Rochester 
| Democrat & Chronicle, has been 
/Mamed business manager of the 
Rochester Times Union, succeed- 
ing Fred A. Glover, who has re- 


a] 


DONALD L. KAUFHOLD, formerly v.p. in | tired. 


charge of sales and advertising for the 

American Ferment division of Sterling Drug, | : 

has been named exec. v.p. of Robert E. Pe ae 
Wilson Inc., New York agency. assistant sales manager of Chisnae 

| Cardboard Co., has been named di- 

| Towle Promotes Gornall rector of sales promotion for Chi- 

| ©. Wendell Gornall has been ¢8g0 Show Printing Co., Chicago. 

promoted to general sales manager 

of Towle Silversmiths, Newbury- | Holman Joins KFRC Sales 

port, Mass. He has been with the Aubrey Holman, formerly with 

organization since 1948, and has Abraham & Strauss, New York 

/been assistant general sales man- has joined the sales staff of KFRC 

-ager for the past two years. San Francisco. ror 


Results—in seven months 11,761 con- 
test entries received from 54 of Wis- 
consin's 71 counties. Up to 431 in a 
single day. Entries alone represent up 
to 13% of radio homes in one county. 
Entries were received from 5% of 
radio homes in 18 primary counties 
with effective buying income of over 
$810 million. 


See your Headley-Reed Co. man. 
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Sales and PR Notions... 


e What is the connection between 
humidifiers and oyster shells? 
Who knows? Anyhow, Abbeon 
Supply Co., Jamaica, N. Y., mak- 
er of humidifiers, is now in the 
pearl-diving business, producing 
polished oyster shells with which 


the housewife can serve up salads, | 


baked shrimp, relishes, etc., in 
style. 
Abbeon also served up its own 


new offering in style, with a re-| 


lease headed “Let’s make some 
wampum.” Attached to the envel- 
ope was a sample of the new bi- 
valve crockery, labeled ‘“‘News of 
the new shell game.” 


e Kansas is not exactly martini 
country, but neither are all ad- 
men in Kansas. So WIBW, Topeka, 


Merchandising Ideas 


breaks with a mailing that con- 
tains a handy olive-spearing fork 
(see cut). Included is an order 
blank with which the prospect can 
request, and receive free, any 
number of the gadgets—‘while 
they last.” 


e “Here’s how you can advertise 
your own station on the air... 
free!” With this pitch, Bardahl 
Mfg. Co., Seattle oil firm, is build- 
ing its distribution in one (Or- 


ange) county of Southern Cali-|pIGGING IN KANSAS—A bona fide 
fornia. “Handy Andy” olive fork is the lure in this 


Bardahl is offering service sta- mailing to admen by WIBW, Topeka. 
tion operators one announcement 


'Pay reports the cost was heavy— 


of station name and address for 
each case of oil ordered—six for 
each five-case order. To carry its e Cleveland’s Pick-N-Pay super- 
offer, Bardah] contracted for 300 market chain recently turned its 


Santa Ana. 


a couple of Peruvian penguins, | : 
with impressive sales and public- 
ity results. Named (naturally) 


‘LISTEN 
|“Pick” and “Pay,” the penguins | . E 


were put on display around the 
markets as the stars of a three-day  §-_- J pe ae 
frozen food sale, and were featured F Be oc gn hn EE 
in a big local ad campaign. 

There followed a lot of free 
publicity, as newspaper readers 
got interested—and the chain gave 
the pair to the Cleveland Zoo in a 
final public relations bow. Pick-N- 


but worth it. 
e Motorola Inc., Chicago, is hit- | 
ting its dealers and distributors | 
with a mailing which takes quick 
advantage of critical raves the | 
company has been getting for its || (can pabqeangd begun pony nary & 
“Motorola TV Hour” production | a 
on ABC. Motorola’s fold-up bro- | .stEN, MISTER—Shown above is the 
chure claims its show is “firmly | “world’s first talking brochure,” starring 
established as one of the truly | Monica Lewis on a built-in phonograph 
great programs” after only three | record (AA, Feb. 1). Carl S. Leeds agency, 
hours on the air. New York, handled it for Marcus Breier Inc. 

Then it offers proof in the form | 
of reprints of critical praise by |Gould and John Crosby. In a kind 


Three little pigs 


pinch hit for statistics! 


Look closely at the three little pigs in 
the photograph opposite, and see forty years 
of history in three significant pork symbols! 

All three pigs are five months old, born 
in the same litter. But... 

The pig on the left, fed the 1g10 ration 
of 97% corn, weighs 105 lbs. —ate 523 lbs. 
of feed to gain 100 lbs. 

The center pig, fed the usual 1930 ration 
of corn plus tankage, weighs 136 lbs.—used 
364 lbs. feed per 100 lbs. gain. 

The pig on the right, fed a new mixed 
** Minnesota Supplement,” weighs 200 lbs. 
—needed only 287 lbs. feed to gain 100 lbs. 


Wiru scientific feeding, the pigs get fatter 
by eating less. This experiment conducted by 
Professor L. E. Hanson, of the University of 
Minnesota, is also indicative of the advances 
in farming in the last forty years. 

No other industry has changed so much, 
is changing so fast. Research steadily finds 
new methods of increasing production, while 
lowering costs. 

A good farmer today is a good business 
man; and good customer for chemicals, tools, 
machinery, and assorted equipment. 

‘The farm home also reflects farm progress 


and prosperity. The farm family is a prime 
prospect for better housing, new furniture 
and furnishings, conveniences and luxuries. 


Servinc the country’s best farmers, with 
the highest buying power, SuccEssFULF ARMING 
concentrates its 1,250,000 circulation in the 
agricultural Heart states...and has eight out 
of ten of its farm subscribers in the 39°, top 
bracket farms that earn 88°, of the country’s 
farm income. The average annual cash income 
of SF farm subscribers is about $10,000 
64°, above the national farm average. 


With this audience, general media and TV 
have only limited influence. Vhe national 
advertiser needs SuccessruL FARMING for its 
deep penetration, high readership, and family 


influence based on more than a half century of 


service—and to balance national schedules, 
get the most of today’s and tomorrow’s farm 
sales potential. 

For full facts, call the nearest SF office. 


MereDITH PuBLisHING Company, Des Moines... 
and New York, Chicago, Cleveland, Detroit, Atlanta, 
San Francisco, and Los Angeles. 


is luring them toward its spot spots during February on KVOE, frozen food department loose with Life, Time and columnists Jack | of tie-in, the brochure lists all 


— in which newspapers syndi- 


cate the Crosby column. 


‘Capper's’ Alters Format 

_ Capper’s Weekly, Topeka, has 
changed its format to a five-col- 
umn, 1,000-line page. It was a con- 
ventional eight-column newspaper 
size. Rate adjustments have been 
announced also, ranging from 5¢ a 
line higher than previously in 
some categories to 10¢ a line 
| lower in others. 


_Paper-Mate Wins Court Case 

| Paper-Mate Co., Culver City, 
/Cal., has won a temporary injunc- 
tion in the New York supreme 
court against a retailer selling 
other pen refills as Paper-Mate 
refills. The injunction instructs 
Harry E. North and A. E. North 
of Foster Pen Shops to cease and 
desist the practice, pending trial. 


Ira Rudin Rejoins ‘Charm’ 


| Ira Rudin, formerly a fashion- 
/'merchandising consultant, has re- 
turned to Charm, New York, as 
‘sales development coordinator in 
the advertising department. In the 
|/new post, he will coordinate the 
magazine’s advertising sales ef- 
‘forts. 


Liquor Stores Name Klein 


Value Liquor Stores, Washing- 
|/ton chain of ten stores, has ap- 
|pointed Mannie R. Klein Ad- 
| vertising Agency, Washington, to 
handle its advertising and public 
| relations. 


Many a deadline has 
been missed due to time 
lost in transporting materials 
back and forth between 
client and producer...and 
producer and supplier. 
Chartmakers maintain an 

adequate traffic department 
with a large messenger ser- 
vice to avoid such casualties. 


For that EXTRA ingredient 
that spells SUCCESS in 
your presentations, exhibits, 
promotions and reports... 
call on Chartmakers. 


Write or ae for booklet 
on Complete Visual Service 


_ The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N.Y. 
MUrray Hill 86-2760 
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‘Don't Get the Wrong Idea,’ 
McFadden Says of Color Spots 

To the Editor: We at NBC Spot 
Sales were gratified that ApvER- 
TISING AGE in its Jan. 25 issue 
described our electronic color spot 
buying demonstration of Jan. 12 
as “tremendously impressive.” The 
reaction from advertisers, agencies 
and station operators echoed this 
opinion. 

However, we were somewhat 
dismayed that the writer of the 
article mistook the demonstration 
as an effort on our part to tell the 
advertiser that he could, in your 
own words, “step right up and buy 
a spot or participation in color.” 

NBC Spot Sales, with the coop- 
eration of WNBT and the NBC 
Color Corps, staged the show to 


RCRA NORE TO IED 
Publicity Releases 
Not Used? 


ver 4000 daily and weekly papers 
‘have sent us signed requests for 
matted editorial material. 
Originators of the complete package 
distribution service to newspapers 
and radio stations since 1941. 
Write or phone for complete infor- 
mation — no obligation. 


Special Correspondents, Inc. 
230 E. Ohio St. DElaware 7-1065 


; Chicago 11, Illinois 


vantage 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


demonstrate the tremendous ad- | 
in spot color) 


inherent 
television advertising. We at NBC 
Spot Sales pride ourselves and 
jealously guard our reputation for 
being first with innovations de- 
signed to increase interest in the 
purchase of national spot time for 
both radio and television. The 
color demonstration was another 
effort in that direction. 


As to our reference that “an 


NBC franchise is a color fran-| 


chise,” I say this: the obvious con- 
sideration of future franchise has 
been evident to most advertising | 
agencies and their clients. We were | 
reiterating that aspect as a matter 
of course. 

Perhaps more than any other or- | 
ganization, NBC Spot Sales would | 
welcome the opportunity to sell | 
color today. It never was our in-| 
tention to say that we could. And 
we didn’t. Nevertheless, we and 
our growing list of advertisers in | 
this medium think quite highly of | 
what your correspondent termed 
“the old-fashioned type black and 
white announcements and partici- 
pations.” And to that list we add 
programs. The phenomenal in- 
creases in television spot business 


and the delightful constant re- | 


newals attest to the remarkable 
selling job done by 
white television. 


We have found that in our busi- 
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THE MARCHING 10 TCS TSS 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


The 303,238 circulation total of the Louisville Courier- 
Journal Magazine is greater than almost two-thirds of 


the 33 This Week newspapers . 


. ranks above more 


than half of the 26 American Weekly newspapers . 
ranks above all but three of the total of 38 Parade 


newspapers. 


Send for your free copy of a new factual study of newspaper 


supplements. 


THE 


Write to: Promotion Department, The Courier- 
Journal, Lovisville 2, Kentucky. 


LOUISVILLE 


‘Conrier-Zournal ~ 


SUNDAY MAGAZINE 


Sunday Courier-Journal Circulation 303,238 » Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


black and. | 


ness, it is essential to know as 
much about the future as it is to 
take advantage of current oppor- 
tunities. 

That was the basis of the NBC 
spot color demonstration. 

THomas B. McFapbpeEn, 

National Broadcasting Co., 

New York. 

We doubt that any AA readers 
were misled as to the immediate 
availability of spot color. 

* + * 

New Theme Like an Aspirin 

' To the Editor: It is possible that 
the enclosed proof of ad of the 

Fisher Pen Co. may be of interest 

‘to your readers. 

| This full page ad is being run in 
‘the N.A.R.D. Journal, National 
\Stationer and Retail Tobacconist 
|(2 colors), with small units of 

Space in many other drug, tobacco 


aN ASPIRIN For 
LIKE TLL POINT REF UL; , 
OUR T EADACHE! 


-FOR-ALL 
; | REFILLS BY FISHER 
~Y WAR BIA U Bs, 


= THE AMAZING 
> MEW INVENTION 
‘ THAT FITS 

% PRACTICALLY ALL 
» BALLPOINTPENS : 


Seg 47°F MIA yw 


| “We believe that the future of America will rise or 
fall with the success of small independent business. 
Our policies are dedicated to: A more nearly equal 
break for the Independent Merchant . 
The 1-FOR- ALL refill is fair traded at 49c each" 
Paul ©. dC. Faahens 


THE FISHER | oom co. 
Order from YOUR WHOLESALER 


Manviactured by The FISHER PEN COMPANY Ch. 3 me 


and stationery magazines—15 pub- 
lications in all. 

Previous trade paper ads have 
listed many of the popular ball 
point pens that the Fisher refill 
will fit (over 100 pens), but the 
theme “Like an aspirin for your 
| ball point refill headache’”’ has cre- 
ated much favorable comment 
|from the wholesalers and dealers. 

The campaign is also tied up 
‘with small space ads in Life mag- 
azine. 

J. H. KENNEDY, 

J. H. Kennedy Advertising, 

Chicago. 


‘Would Recommend Offer 

of Mars Trip, if Possible 

To the Editor: In the Jan. 4 issue 
of ADVERTISING AGE E. B. Weiss, 
/commenting on all-expense cruises 
‘and trips as a sales promotion de- 
vice in an article entitled “Buy 
and Win a Trip to Mars,” makes 
several sweeping statements that 
are not based on facts. In his arti- 
cle Mr. Weiss states that he doubts 
“Whether these (travel) plans 
have sold anything like the volume 
with which they have been cred- 
ited.” 

Our firm, Cappel, MacDonald & 
Co., has been providing American 
businesses with sales incentive 
programs for more than 30 years. 
‘In the process Cappel, MacDonald 
has become synonymous with in- 
creased activity on the part of 
‘salesmen, dealers and distributors. 
In opening a full-time national 
travel incentive division in Chi- 
‘cago a few months ago we were 
yielding to the already-formed de- 
mand from Many businesses for 
incentive campaigns featuring 
travel as an incentive to buy. 

One particularly glaring error 
‘in the article states that: “Now 
that competition is becoming so 
keen, it is reasonable to conclude. 
that some of our boom-time vaca- 
tion concepts will be ‘unboomed.’ ” 


: 
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cluding the depths of the depres- 
sion and the peak of the post- 
World War II boom—have proved 
that incentives are an excellent 
“inverse indicator” of general 
business conditions. In 1930, with 
business conditions at a low ebb, 
Cappel, MacDonald’s volume of 
business was double that of the 
previous high established in 1928. 

Response to incentive campaigns 
featuring travel indicate an in- 
creasing enthusiasm as the coun- 
try’s leading sales organizations 
become aware of the potentialities 
of this technique. Here is what a 
few of them have said in written 
and published statements: 

In a recent issue of Premium 
Practice, the v.p. of a major ap- 
pliance manufacturer said, “We 
have found trips really pay off, 
and we can attribute to them much 
of the increase of business that we 
have been fortunate to have this 
year.” 

A sales manager of one of the 
country’s leading farm equipment 
companies said, “Our company 
was able to exceed the national 
sales quota in the campaign just 
completed.” 

In Business Week, Nov. 21 issue, 
considerable space was devoted to 
a trip conducted by Fedders- 
Quigan Co. I am quoting directly 
from that article: ‘“‘How much the 
trips count for Fedders’ position as 
one of the leading manufacturers 
of room air conditioners, no one 
can tell. President Giordano says 
that the company has maintained a 
steady 16% of the total market on 


the Fedders brand. One gauge of|' 


their trips’ success is the attend- 
‘ance. For the first trips there were 
some 100 dealers on hand. Last 
year there were over 200. This 
year there were over 500.” The 
above article goes on to state that 
“this year companies like RCA 


Victor, Servel, Westinghouse, 
American Home Foods, Hotpoint, 
|Maytag, Philco, Squibb, Thor, 


Ralston and Sinclair have sent 
their dealers and distributors to 
such spots as Hawaii, Bermuda, 
London, Canada, Cuba and Mex- 
ico.” 

Since the salesman is the key to 
selling, here is one of the best of 
the lot from a Ford salesman. “The 
contest gave me something more 
than just winning a trip. It re- 
newed and vitalized my selling 
ability, and it brought many of my 
old customers and their friends to 


my career. My wife kept me con- 
tinuously working because she and 
I really wanted to make the trip. 
She helped me day and night and 
Sundays. In 1952 during October- 
November, I sold a total of 20 
units. During our contest which 
ran through October-November, 
1953, I sold 79 individual units and 
my appraisal resulted in 34 flat 
sales for a total of 113 units. Of 
course, I sold a lot more units than 
I usually do. Without the contest 
I probably would have drifted 
along in the same pattern. Even 
after the contest was over, I have 
tripled my sales over last Decem- 
ber. I hope the Ford dealers and 
the Ford Motor Co. realize the 
boost the contest gave their sales- 
men and they will see fit to con- 
tinue to offer this contest each 
year.” 

This is just a brief cross section 
of the kind of response we have 


panies that conducted the cam- 
paigns and paid the bills, as well 
as from the fortunate prize win- 
ners themselves who actually went 
on these trips. If we were to sum- 
marize the general reaction, it 
would go something 
“Let’s do it again next year, only 
‘make it twice as big.” 

Since our fulltime entry into 
this market only 90 days ago, we 
‘have already sold over $1,000,000 
,worth of sales of travel incentive 
,programs to such companies as 


like this: | 


help me win. To me it was the]. 
most profitable selling period of | 


Buick, R. Cooper Jr., Nutrena 
Mills, Necchi, and many other 
equally well-known concerns. Our 
management has set its goal for 
1954 the sale of $5,000,000 worth 
of travel incentives. 

If trips to Mars were possible 
and could increase the sales and 
high productivity of this country, 
then we would recommend them, 
and I am sure we would find many 
of America’s leaders quite ready 
and willing to buy them. 

H. H. HEISLER, 

Vice-President, Cappel, Mac- 

Donald & Co., Travel Incen- 

tive Division, Chicago. 

* s * 


Who's on First? 

To the Editor: Wow! May a 
young fellow with over 50 years’ 
advertising and agency experience 
comment on the subject of coinci- 
dence. This is in answer to a letter 
by Rudolph A. Steindler, of Paul 
Klemtner & Co., Newark, N. J., and 
published in the Feb. 1 issue of 
your good publication. 

Mr. Steindler commented on the 
headline “WOW” used in a Ford 
car ad back in 1951 or 1952 and 
used again as a big headline a few 
weeks ago by Lever Bros. 

Is this coincidence? Wow! 

Back in 1946 the Wolverine Shoe 
& Tanning Corp., Rockford, Mich., 
used this same big headline in a 
full page and a two-thirds page ad 
in several national farm monthly 
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WOLVERINE 


PIG¢GKIN WORK Gioves so 
 Wetverine Shee & Tanning Corp. «+ Rockford, Mich. 


magazines, to call attention to the 
fact that Wolverine pigskin work 
gloves dried out soft after soaking. 
A copy of one of the ads is en- 
closed. 

Did Ford pick it up first and 
Lever Bros. second? Or was it 
original with both of them. WOW! 

ROYDEN V. RICE, 
Evanston, [Il. 
* . * 
A Page Is a Page... 
Regardless of Size 

To the Editor: Kenneth B. But- 
ler writes in your Dec. 14 issue 
that he detects a trend toward 


been receiving both from the com- | “king size” magazines, and he sub- 


|sequently lists advantages of the 
king size magazine over smaller 
| books. 


| 


Three decades of experience—in- Ford, Dodge, Chrysler, Sylvania, | 


We usually avoid arguing the 
merits of large vs. pocket size pub- 
lications, as we publish both— 
Esquire and Coronet—each suc- 
cessful in its field. However, since 
Mr. Butler has brought the sub- 
_ject up, your readers may be in- 
terested in research conducted on 
page size. 

1. In general, no trend toward 
_king size pages is indicated. If 
anything, there is a movement 
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toward both smaller pages as well , 
as smaller ad units. The reasons | 
for this small size trend are many, | 
some worth boasting about, others | 
caused by economic considerations. | 
We'll be happy to send our specific | 
findings to anyone requesting the. 
information. | 
2. In general, the page size of a) 
magazine makes little difference, | 
either in readership or in impact 
of the page. For example, in their 
book “Advertising Psychology and 
Research,” psychologists D. B. 
Lucas and Stewart Britt state: 
“'..When a= person’ occupies 
himself with a magazine, it be- 
comes his primary center of at- 
tention, regardless of size...The 
full page, of whatever magazine 
is being read, has the opportunity 
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to dominate the field of attention.” pret per~past er 
o dominate the field of attention. Uipeithy com riPenen C 
Further, a series of highly-con- | se | 

trolled tests conducted by McGill Fly EASTERN Air Lines ‘ 


University on large size vs. pocket 
size pages showed that there was 
little significant difference be-| 
tween either as far as advertising| 


SEATS AVAMABLE HOW prom EXECUTIVE 3-4000 on vous maven semen 


hour on the hour 
we to MIAMI 


Only Eastern flies the new Torbe Compound 13,000 H.P. 


Super-€ 


CONSTELLATION 


FASTER THAN EVER 


NON-STOP. Miami 


Frequent service to TAMPA and ALL FLORIDA 


SEATS AVAILABLE Now 
Phone MURRAY HILL 8-8000 or your trove! agent 


eetpurtey comet eenes 
Fly EASTERN Air Lines 


26 TEARS OF DEPENDABLE AIR TRAMSPORTATION ’ 


HOW LONG—These ads of Eastern Air Lines (Washington Post, left, and Wall Street 
Journal, right) confuse an AA reader, who tries to figure the flying time which, 
the ads say, is “faster than ever.” 


impact was concerned. In fact, | 


comparison between mean scores to Miami via this “non-stop turbo | 


actually favored the small page compound, etc.” 

size advertisements. | 
In Poffenberger’s “Principles of Takoma Park, Md. 

Applied Psychology” an experi- e e e 

ment conducted by H. K. Nixon is ’ P ’ 

described as showing that a ful) | #esents Aftectations : 

page, no matter what its size, de- | To the Editor: I distinctly re- 

mands full attention from the Set James D. Woolf's snide ob- 

reader. servation in your Jan. 11 issue, 
In other words, it would seem | “ONly yesterday I asked my Park 

that the size of a magazine—be it Ave. chemist (druggist in the hin- 


SYDNEY H. KASPER, 


It would seem, from the some- 
| what specialized standpoint of your 
readers, that the Creative Man 
missed the boat this time, and I do 
not refer only to the Camden- 
Philadelphia ferry on which he as- 
|'sumes Comdr. Edward Whitehead 
arrived (the last one ran in March, 
1952). I would assume they might 
expect him to devote the column 
to criticism which, if not construc- 


Esquire and Life on the one hand, | terland) for a bottle of . . .” | tive, might at least indicate pitfalls 


} ‘ eos | 
or Reader’s Digest and Coronet on| This reflects the patronizing 


the other—makes little difference |Condescension _I sometimes en- 
to the reader. What counts is not countered while serving a fine_ 
the size of the pages, but what’s 48ency in New York. | 
on them. __ Thank God I am back in AMER-| 
Or, as Gertrude Stein might ICA again, where admen dress as_ 
have said, “A page is a page is a | Say individually please ... eat 
page.” ,and sleep quite well, thank you 
STANLEY A. FRANKEL, |... and do not parade such British 
Coronet, New York. | affectations as calling a drug store | 
e ® e a chemist shop. 
. Wa tt SEIFERT, 
Question for Eastern Byer & Bowman Advertising 

To the Editor: I am enclosing, Agency, Columbus, O. 
Eastern Air Lines ads from the’ Come, come, Mr. Seifert! Why 
Feb. 2 Washington Post and Wall do you suppose Mr. Woolf wrote as 
Street Journal with one question: he did, except to express precisely 
How long does it take to get from the same viewpoint you enunciate? 

Washington to Miami via this | e e e 
“Faster than ever non-stop new 
turbo compound 13,000 HP” flight? 7° the Creative Man from | 
Of course, one could figure out Headquarters, Philadelphia | 
the time by taking the two hours,| To the Editor: Occasional hints, 
35 minutes consumed in getting to as to the identity of the Creative 
Jacksonville, according to the ad, Man seep through his clever copy. | 
then dividing it by the 570 miles|On the basis of his effort in the | 
to Jacksonville, and then adding | Jan. 18 issue, I would deduce that | 
the difference between that and|he is an ex-Philadelphian, a New 
adding the other 350 miles from| Yorker who long ago “spent a 
Jacksonville to Miami... hold ’er, week in Philadelphia one Sunday,” | 
Newt! There must be some other a Philadelphian who somehow has. 
way out of Lost Canyon. Maybe been insulated by the develop-. 
the next time Eastern springs a ments in that city during the past | 
campaign like this they’ll tell us few years, or an ex-vaudeville 
exactly how long it takes to get | comedian. 


to be avoided in the future. 
If he achieved this in the item 


,of Jan. 18, it was by such devious 
indirection that it escaped my no- 
‘tice. It appeared instead that the 
‘Creative Man had seized on the ad- 
'vertisement as a peg on which to 
‘hang all the tired old jokes about 
Philadelphia. 

| From the standpoint of one pos- 
|Sibly prejudiced Philadelphian, the 
‘column demonstrated that the 
|\“Creative Man” has been a stran- 
ger to the city longer than the man 
‘from Schweppes. 

“Little of moment takes place in 
| 


|cal has carried articles on the po- 
‘litical, economic and social renais- 


'sance in Philadelphia during the) 


| past several years. It hardly seems 


-necessary to dispute the Creative. 


|Man’s statement by citing the dis- 
|appearance of old Broad St. Sta- 
‘tion and the “Chinese Wall” to 
,make way for the nation’s most 
ambitious central-city develop- 


ment program; the construction of | 


(the Schuylkill Expressway; the 
opening of the $15,000,000 terminal 
building at International Airport; 
the beginning of another bridge 
over the Delaware; and countless 
similar items. 

As to the lengthy disparagement 
of Philadelphia water, the Creative 
Man is clinging to a subject which 
even Milton Berle discarded more 
than a year ago. In December, 
1952, Berle wired Water Commis- 
sioner Samuel S. Baxter that com- 
pletion of a ten-year program of 
water works improvements, ex- 


Philadelphia from one year’s end. 
to the next,” he declares. Almost’ 
every responsible national periodi-_ 
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ceeding recommendations of the 
|U.S. Public Health Service, “is 
great for your citizens but ruins 
one of my favorite gag targets.” 
We in Philadelphia realize that 
we cannot expect to erase in a few 
‘brief years the stereotype of 
'stodginess which has been applied 
to us for so long. Our fondest hope 
‘is that within a short time we will 
no longer take seriously the vaude- 
ville jokes and the column items 
‘which describe a Philadelphia 
| which no longer exists. 
WALTER M. PHILLIPS, 
City Representative and Di- 
rector of Commerce, City of 
Philadelphia. 
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Do as many world-renowned 
concerns do year after year. De- 
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with quality art tools from the 
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Give your printed matter new fresh- 
ness and smart originality with more 
than 3,600 subjects and 12,000 re- 
production prints to draw from each 
year, every one originals. Service 
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The Test is Best 


LONDON, CANADA 


Before advertising nation-wide in Canada, follow 
the footsteps of 35 National Advertisers who first 


tested their campaigns through the pages of 


Press 
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Hazel Bishop Settles Spector Suit; 


Accepts $310,000 fo 


(Continued from Page 1) 


was forced to sell under duress. 
Under the stipulation, he is to 
receive $15,000 from Miss Bishop’s 
$310,000. His counsel, Nathan 
Tanen, agreed to the stipulation 
pending confirmation by Mr. Pet- 
rus, who is in Paris. 

(Additional details on the stipu- 
lation of settlement, taken directly 
from the court record, are on this 
page.) 

Papers are now being drawn up 
and, barring unexpected develop- 
ments, the closing is scheduled to 
take place in the offices of Mr. 
Spector’s attorneys on next Friday. 

Mr. Spector has said that litiga- 
tion in the stockholders’ suit, filed 
nearly two years ago, has cost him 
about $300,000 so far. This means 
that it will cost more than $600,000 | 


r Cosmetic Stock 


general agency practices. 

4. It is customary for cosmetic 
houses introducing a new product 
to spend up to 100% of their in- 
come on the product for advertis- 
ing. 


® Following this, a new argument 
ensued between the two teams of 
lawyers as to whether or not any, 
evidence of wrong doing had been 
presented by the plaintiff. It was, 
finally agreed for the record that, | 
insofar as the trial had progressed, 
no such evidence was shown. 

The testimony on Monday, be-| 
fore the off-the-record discussions | 
began, brought out little of inter- 
est, besides the report that total! 
net sales for Hazel Bishop Inc. be-| 
tween Nov. 1, 1952, and Oct. 31,| 
1953, amounted to $10,100,682, of | 


the parties and attorneys that the 
present action is to be discontinued 
with prejudice and without costs 
to either side. 

2. The plaintiff Hazel Bishop is 
to sell to Hazel Bishop Ince. all of 
the shares which she has in Hazel 
Bishop Inc., and all of her right, 
title and interest in said company 
‘for a total sum of $310,000, sub- 
ject to the following conditions 
and obligations: 

The plaintiff Hazel Bishop shall 
cause 
prejudice of all actions, suits and 
proceedings pending between her- 
self and defendants. ..and in con- 
nection therewith...will assume 
all obligations in connection with 
the procurement of such discontin- 
uances and general releases. 


s 3. It is also understood 
agreed that the discontinuances 
hereinabove referred to in all 
cases shall be without costs in 
favor of one party as against the 
other and with prejudice. 

4. The defendants state and 


for Mr. Spector to gain virtually | which about 33% was spent for ad- publicly acknowledge that neither 


complete ownership of the cosmetic | 
company, which, according to testi- | 


vertising. 
There was testimony concerning | 


they or the individuals and cor- 
porations named hereinabove have 


mony earlier this week, did more a change in commissions given the|any claim of any kind, nature or 
than $10,000,000 in sales last year.| Spector agency from 15% of the description against Hazel Bishop, | 
‘net to 17.65% of the gross as well| Walter Bishop, Lauson Stone and 


As indicated exclusively in 
DVERTISING AGE (AA, Feb. 15), | 
Joseph V. McKee, Miss Bishop’s | 
counsel, presented a proposal of) 
settlement to presiding Judge Sam- 
uel H. Gold in his chambers Tues- 
day morning before court con- 
vened. 

This precipitated a _ series of 
separate conferences in the judge’s 
chambers between batteries of 
lawyers for the two sides, followed 
by continual adjournments of court 
as the areas of agreement widened 
and narrowed. 

As the conversations progressed, 
Mr. Tanen, counsel for Mr. Petrus, 
and an additional defense attorney 
joined the group, so that by yester- 
day afternoon at least ten lawyers 
were involved in the discussions. 


# Lawyers for both sides became 
restive while these sessions were 
going on. At one point, some of 
the defense attorneys, for relaxa- 
tion, took to pitching pennies in 
the hallway outside the courtroom, 
jesting with each other as to who 
could make the closest toss. 

By this afternoon, at least one 
plaintiff counsel and one defendant 
indicated that they were so fed up 
with the discussions that they 
wished the trial to resume. But 
Judge Gold, who has shown con- 
siderable patience in the week-old 
trial, called both sides together for 
another off-the-record conversa- 
tion, this time from the bench. 

A few minutes later the ten law- | 
yers gathered around the court 
stenographer and together com- 
posed the stipulation of agreement 
which was read into the record. 
This took about an hour. 

Miss Bishop took the stand brief- 
ly, had the stipulation read to her, 
and signified her agreement to the 
terms. 

For the defense, Bernard Phil- 
lips then offered for the record a 
group of charts and graphs show- 
ing sales, advertising and other ex- 
penditures for Hazel Bishop Inc. | 
and Complexion Glow during the| 
last several years. 


| 
@ Mr. Phillips said for the record | 
that, if the trial had continued. | 
the defense would have attempted 
to prove, through the testimony of 
accountant Ira W. Rubel, adver- 
tising consultant Kenneth Groes- | 
beck and others, that: 

1. All charges made by Raymond | 
Spector Co. to Hazel Bishop Inc. 
were in accordance with standard | 
agency agreements, or less. 

2. The Spector agency had per- 
formed free services, valued at at 
least $200,000. 

3. All other charges made to 
Hazel Bishop Inc. by Spector af- 
filiates were in accordance with 


| Hazel Bishop Inc. 


as charges made by affiliates of | 
the agency such as T-R Associates 
and Raymond Research Corp. 


# Witnesses on the stand that cay 
included Carl Watson, assistant | 
manager of the continuity accept- 
ance department of National 
Broadcasting Co. The plaintiff had 
subpoenaed two cartons full of 
scripts of shows sponsored by 


Also in the courtroom, though 
never called to testify, was Noel 
Schwartz of U. S. Testing Co., who 
had been asked by the plaintiff! 
to go over these NBC scripts and} 
measure the percentages of com- 
mercial time devoted to Hazel 
Bishop Lipstick and Complexion 
Glow. 

In addition, ADVERTISING AGE 
and two of its reporters were also 
among those subpoenaed by the 
plaintiff but subsequently excused 
from testifying. 

Mr. Spector told an AA reporter 
earlier this week that his agency 
had resigned all of its accounts 
except Hazel Bishop Inc. during 
1950 and 1951 in order to devote 
full time to the cosmetic account. 

(The latest agency list, dated 
January, 1954, lists nine accounts | 
besides Hazel Bishop Inc. under 
Raymond Spector Co.) 

At the conclusion of today’s 
stipulation agreement, Miss Bishop 
was asked by AA: “How do you 
feel about this?” Cautious as al- 
ways in her conversations with re- 
porters, she replied softly: “I 
won't say.” 

Asked the same question, Mr. 
Spector thought for a moment, 


Hazel Bishop Laboratory. 

5. The plaintiff agrees to cause 
Hazel Bishop Laboratory to place 
on its letterheads, other printed 
matter and public announcements 
the statement: “not connected in 
any way with Hazel Bishop Inc.,” 
such statement to be placed dis- 
tinctively immediately under the 
title ‘Hazel Bishop Laboratory” or 
any other name that Hazel Bishop 
may assume which incorporates 
the name Hazel Bishop. 

6. Hazel Bishop represents that 
her 200 shares in Hazel Bishop 
Inc. represent her total stock own- 
ership therein and that she has no 
interest in any other stock of 
Hazel Bishop Inc. owned by any 
other person, firm or corporation. 


amount of $310,000 is to be certi- 
fied and to be drawn to the order 
of Joseph V. McKee, attorney. 


week, I advised him that this ac- 
tion was coming up for trial, and 
he advised me that I should use 
my best judgment in connection 
therewith on his behalf in the dis- 
position of his own suit against the 
defendants named therein. 

“In accordance with that state- 
ment by my client, I hereby agree 
to the aforesaid terms of settle- 
ment insofar as they affect Petrus, 
upon payment of $15,000 to be 
paid by Hazel Bishop out of the 
aforesaid sum of $310,000.” 


s Following this, the defense of- 
fered for the record a series of 


shrugged his shoulders, and 
walked away. 


® The following stipulations of 
the settlement are excerpted direc- 
tly from the court record: 

1. It is stipulated by and between 


charts showing sales and advertis- 
‘ing of Hazel Bishop lipstick and 
'Complexion Glow makeup and in- 
dicated the general lines the de- 
fense would have taken if the 
trial had continued. Miss Bishop 
was then called to the stand and 


RECESS—Hazel Bishop confers with her lawyers during a recess in the trial of her 
suit against Hazel Bishop Inc. and Raymond Spector Co. At left is Joseph V. McKee, 
former judge and mayor of New York. Attorney John J. Boyle is at right. 


the discontinuance’ with | 


and | 


7. The aforesaid check in the) 


Advertising Age, February 22, 1954 


CORRIDOR CONFERENCE—Raymond Spector {second from right), defendant in the 

Hazel Bishop suit, huddles with one of his four lawyers, Milton E. Mermelstein, in 

the corridor, while in the background Miss Bishop taiks to accountant Milton J. 
Hoffman, who testified on the financial aspects of the Bishop company. 


had the stipulation read to her. 
At the conclusion, Judge Gold 
commented: 


a “You may step down, Miss 
Bishop, and I would like to con- 


gratulate you and the defendants, 


all for your reasonable approach 


‘to this, which made this settle- 


} 


| 


| 


|tails of the remarkable growth of. 


| 


| 


ment possible. 

“T think that you have made a 
satisfactory settlement and I re- 
peat to you what I said to you 
privately—that if you were my 
sister, I would recommend that 
you take the offer. 

“T was extremely doubtful this 
morning whether I could get them 
to come up to the figure that they 
did, and I was gratified that they 


came io it so readily. 

“T am satisfied that you have 
extracted about everything this 
case could stand in the way of 
forcing the settlement at this 
moment. 

“If the case had gone on, you 
might have won, or you might 


‘have lost, but taking into consid- 


eration the hazards and also the 
fact that even in the event of vic- 
tory the financial return to you 
would probably not have been as 
much as the amount you are real- 
izing now, I think this is a very 
happy ending. And if all the par- 
ties will accept a philosophic at- 
titude of resignation, this will just 
be, in time, an isolated event in 
all your lives, I hope. That is all.” 


Court Record Traces Growth of Hazel 


Bishop Inc. to $10,000,000 Volume 


By Lawrence Bernard 
New York, Feb. 18—In an ex- 
clusive interview agency president 
Raymond Spector today bared de- 


Hazel Bishop Inc. In less than four 


# Mr. Tanen said: “If your honor | years, he said, a company $20,000 


please, prior to my client, Mr.|in debt grew to one doing a $10,- 
Petrus, leaving for Europe last | 990,000 volume. 


Mr. Spector also revealed that 
within the next 90 days Raymond 


| Spector Co. will announce acquisi- 


tion of an account currently 
spending more than $3,000,000 an- 
nually for advertising. At present, 
the agency’s only account is Hazel 
Bishop Inc., which last year ap- 
propriated $3,307,000 for advertis- 
ing. 

Following a settlement stipula- 
tion agreed to in court yesterday 
in the Hazel Bishop suit, defense 
attorneys offered for the court 
record a series of charts showing 
advertising, sales, administrative 
and other expenditures by Hazel 
Bishop Inc. from April 30, 1950, 
through Oct. 31, 1953. 


es If the trial had continued, it 
was the intention of the defense, 
the attorneys said, to prove by 
these as well as other charts and 
testimony that—contrary to the 
mismanagement charges—the 
work performed by Raymond 
Spector Co. “was one of the out- 
standing jobs accomplished by any 
advertising agency and was the 
responsible factor for the success 
that this company [Hazel Bishop 
Inc.] has achieved within a period 
of less than four years.” 

Here are details contained in 
some of those charts, drawn from 
financial statements prepared by 
Stern, Porter, Kingston & Cole- 
man, accountant for Raymond 
Spector Co. and Hazel Bishop Inc. 

On April 30, 1950, when the 
Spector agency was appointed to 
handle the account, Hazel Bishop 


cording to Mr. Spector. By Oct. 31, 
1953, its net worth was $870,000. 
Up until April 30, 1950, com- 


pany sales totaled $49,527. During 


Inc. was about $20,000 in debt, ac-| 


the next six months they were 
$675,147. Between Nov. 1, 1950, 
and Oct. 31, 1951, sales zoomed 
to $2,872,150. In fiscal 1952 they 
were $4,638,294 and last year took 
another spurt to $10,100,682. 


s Hazel Bishop Inc. made $2,022,- 
848.04 before taxes in fiscal 1953 
and $601,111.96 after taxes. 

With reference to Miss Bishop’s 
charges of excessive advertising 
expenditures, the charts indicate 
that, prior to the Spector agency 
appointment, Hazel Bishop Inc. 
advertising expenditures were 
about 58% of sales and that .in 
every successive period this per- 
centage declined. Compared with 
the sales figures listed above, the 
advertising percentages are as fol- 
lows: 

April 30. 1950 to Oct. 31, 1950, 
47%; Nov. 1, 1950 to Oct. 31, 1951, 
45%; Nov. 1, 1951 to Oct. 31, 1952, 
42%, and Nov. 1, 1952 to Oct. 31, 
1953, 32%. 

Total management expenses of 
Hazel Bishop Inc. last year were 
$70,000 and a chart of all Bishop 
expenses shows a marked decrease 
for expenditures in relation to 
sales. 


# It is understood that during the 
court trial, Judge Gold was shown 
evidence indicating that the ad- 
vertising expenditures for Jules 
Montenier Inc.’s Stopette deodor- 
ant was about 65% of sales. 

Based on an annual survey by 
Drug Topics, another chart shows 
that Hazel Bishop lipstick has 
around 50% of all the lipstick bus- 
iness—which is estimated at $20- 
22,000,000 on the wholesale level 
and about $35,000,000 retail. About 
50 other companies have brought 
out competitive lipsticks since the 
Hazel Bishop product was intro- 
duced. 

Sales of Complexion Glow in 
1952 were $773,523.17. Last year 
they were $887,726.76. Mr. Spector 
said that they are currently at the 
rate cf $2,000,000 a year, about 
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two-thirds of the total rouge busi- 
ness. 

He pointed out that it was nec- 
essary for him to form Product 
Enterprises Corp. to market Com- 
plexion Glow because of objec- 
tions to the product voiced by Miss 
Bishop and her brother, Walter, 
when they were on the board of 
Hazel Bishcp Inc. Product Enter- 
prises was organized “entirely for 
the benefit” of Bishop Inc. but was 
made separate because Mr. Spec- 
tor feared possible stockholder ac- 
tions if something went wrong 
with Complexion Glow. 


= Product Enterprises lost $3,000 
in 1953 and has made $8,000 in the 
last two years, Mr. Spector said. 

Hazel Bishop products are sold 
in 140,000 retail outlets, although 
the company has only six sales- 
men. Mr. Spector attributes its 
success unequivocably to advertis- 
ing. It is generally recognized that 
the company is a distinguished 
marketing success. 

The agency president noted that 
Hazel Bishop Inc. is now advertis- 
ing at the rate of $5,000,000 an- 
nually, is the 51st largest national 
advertiser and the 20th largest 
television advertiser. zs 

Commenting on the settlement, 
which will increase his stock hold- 
ings in Hazel Bishop Inc. to 99.6%, 
Mr. Spector said: 

“At all times we have been pre- 
pared to pay Miss Bishop a fair 
value for her stock [200 shares], 
but we have refused to pay, con- 
sistently, a postage stamp or a 
plugged nickel in settlement of a 
case which we have consistently 
maintained was not brought in 
good faith.” 


® He labeled Miss Bishop’s suit as 
“preposterous” but added, “I was 
delighted to see Miss Bishop get 
$310,000 for her stock, even though 
she never put a penny into the 
company and even though the 
formula she allegedly created is 
not being used by the company 
and even though a larger percent- 
age of the sales and profits of the 
company are now coming from 
Complexion Glow and nail polish, 
with which she had nothing to do. 
I had been ready at all times to 
buy her stock at a fair price. 

“IT have no animosity toward 
Miss Bishop, even though I had 
always maintained that this action 
was not brought in good faith. I 
feel that she was misguided. I 
wish her every good fortune.” 


CLIFFORD S. WALSH 

New York, Feb. 16—Clifford S. 
Walsh, 62, who retired in 1949 as 
a partner and v.p. of Newell-Em- 
mett Co. when it was reorganized 
as Cunningham & Walsh, died yes- 
terday at his home in Scarsdale. 

A native of Brooklyn, Mr. Walsh 
started in the advertising business 
with the old Frank Seaman Co. as 
a copywriter. In 1919, he became 
one of the original associates of 
Newell-Emmett and for many 
years was the account executive 
on the Liggett & Myers Tobacco 
Co. account. 


WILLIAM P. DOYLE 

RomgE, N. Y., Feb. 16—William 
P. Doyle, 74, former advertising 
director of the Rome Daily Senti- 
nel and an employe of the news- 
paper for 35 years, died here yes- 
terday after a long illness. Mr. 
Doyle retired in 1946. 


JOSEPH H. ZUCKER 

CLEVELAND, Feb. 16—Joseph H. 
Zucker, 65, well known authority 
on newspaper libel law who was 
with the Cleveland Plain Dealer 
for 46 years, died Feb. 9 of a cer- 
ebral hemorrhage. 

Mr. Zucker served variously as 
the Plain Dealer’s automobile edi- 
tor, chief of its police beat, as its 
legal representative and as promo- 
tion director. He directed the pa- 


per’s “Give-A-Christmas” program | 
for many years. 


'count executive, and T. M. Gomo- 


Stout Joins North Studios 


H. Bettye Stout, formerly adver- 
tising manager of Sun Chemical 
Corp., has joined Charles W. North 
Studios, New York specialist in 
creative advertising art, as produc- | 
tion coordinator. 


Two Join Axelson Agency 
Theodore Fremd, formerly v.p. | 
of Ralph H. Jones Co. in New) 


York, has joined Axelson Adver- 
tising Agency, Denver, as an ac- 


‘lak, previously ad manager of 
‘Montgomery Ward & Co., has been 
named _ production manager of 
Axelsen. 


TV FILMS of all KINDS 


Gartner to Micamold Sales 

Alfred Gartner, formerly assist- 
‘ant sales manager of Cornell-Du- 
| bilier Electric Corp., South Plain- 
‘field, N. J., has been appointed 
‘sales manager of Micamold Radio 
Corp., Brooklyn, N. Y. 


FILMACK STUDIOS 


Starch 


*Daniel 


500,000 People in Canada’s Richest Market Read The Telegram 


More Than 


and Staff 


#« 


THESE Se 
222,000 EXCLUSIVE 
CANADIAN BUYERS? 


In Metropolitan Toronto and retail trading 

zone, 222,000 people, over 15 years of age, 
read The Telegram as their ONLY DAILY 
NEWSPAPER.* The Telegram alone reaches this 
EXCLUSIVE market (more than the combined 
populations of Albany, N. Y. and Springfield, Ill.) 


The TEvecram 


DAILY gle WEEKEND 


TORONTO 1, CANADA 


O’Mara & Ormsbee, Inc., 

420 Lexington Ave., New York, N. Y. 

640 New Centre Bidg., Detroit, Michigan. 

Wacker Building, 221 North LaSalle Street, Chicago, III. 
612 South Flower Street, Los Angeles, California. 


Russ Building, 235 Montgomery Street, San Francisco, California. 


W. E. Browning, 


1106 Dominion Sq. Building, Montreal, Que. 


(Represented in Canada by Gruneau Research Limited) 
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are You 
caught. 


. 


Does it seem as though all 


the work in your office jams 
up at your desk? We have 
the solution—Pontiac's six 
services enable you to see 
one man where you ordinarily 
deal with six! The man to see 
is a Pontiac trained represen- 
tative who can advise or help 
you in ail the steps so essential 
to successful production! We've 
had 40 years experience in 
relieving pressure in the 
advertising profession. Why 
not take advantage of all 
that experience and write or 
phone us? We'll be glad to 
call at your convenience. 
° if: ¢ 
Six unified services 
@ ART 
@ ENGRAVING 
@ PHOTOGRAPHY 
@ ELECTROTYPING 


@ TYPOGRAPHY 
@ COLOR PROCESS 


PONTIAC 
Cagraving & 
Clecirotype 


Co 


Si2 WEST VAN BUREN SY. 
CHICAGO 7, ILLINO:sS 


call HAymarket 1-1000 


| You Ought ToKnow e D.W.Thornburgh 


On May 27 Donald W. Thorn- 
| burgh, president and general man- 


jager of the WCAU stations in | 


|Philadelphia, will have the an- 
/swer to a question asked of him 
-when the new WCAU radio and 
‘television center on City Line 
opened its doors two years ago. 

The question was: “Who will 
travel all the way out to City 
Line, five miles from central Pnhil- | 
adelphia, to visit broadcasting cen- | 
ter?” Two years ago, tall, quiet- | 
spoken Don Thornburgh had esti- | 
mated over 100,000. On the anni- 
versary date, the tota) figure of 
visitors to the Bulletin stations’ 
center will be approximately 275,- 
000. 

During the first year the center 
was open more than 150,000 per- 
sons came by bus and car from a 
radius of 75 miles to visit the 
sprawling building on U. S. Route 
1. For a while, the guest relations 
staff was handling 25,000 visitors 
a month. 


-@ In an “un-show conscious” city 
like Philadelphia, his competitors 
now admit that Mr. Thornburgh 
‘apparently could judge the tempo 
of the public better than they 
could. 

In fact, when he first announced 
'three years ago that WCAU was 
'going to construct a $3,500,000 
| broadcasting center to cover some 
/100,000 square feet of floor space, 
| other station heads thought he was 
dreaming a la Hollywood where he 
was v.p. of the western division of 
CBS. 

Immediately after his arrival in 
Philadelphia in 1949, Mr. Thorn- 
burgh started to do big things. He 
undertook new approaches in tel- 
evision programming and business, 
and in 1951 WCAU radio enjoyed 
the best commercial year in its 
29-year history. Mr. Thornburgh 
maintained that lead and last year 
boasted the biggest radio billings 
on local and national spots that 
the station had ever had. 


a In 1952 both WCAU-TV and 
WCAU won a total of seven major 
national broadcasting awards. This 
‘has never before been accom- 
| plished by any other station. 
With television beginning to 
bloom, Mr. Thornburgh lured 
Charles Vanda from the West 
Coast to direct television opera- 
tions, and the move has paid off. 
WCAU-TV began by originating 
“Big Top” for CBS-TV; this show 
was later sold to Sealtest. The net- 
work science television Peabody 


Award Show, “What In _ the 
World,” followed. Later came 
'“Contest Carnival,” a network 


|show sponsored by Quaker Oats. 
He initiated the first live outdoor | 
/ western experiment with “Action 
in the Afternoon” for CBS Tele- 
vision. In the offing is the re- 
/sumption of the famous “In the 
Park” puppet show for the net- 
work, plus a soap opera and a new 
western thriller. Another network 
show, “Summer School,” which 
ran daily for nine weeks featur- 
ing scholars and personalities dur- 
ing the last two summers, won the 
1953 Sylvania and Freedoms | 
Foundation Awards. 

For the last two years WCAU- 
TV has been originating more net- 
work shows than any station out- 
side of CBS headquarters. 


s Don Thornburgh is the first to | 
admit that a pioneering spirit is 
not enough to build a top position 
in any broadcasting area. Com- 
munity leadership must go along 
with it. When called upon to par- 
cipate in community activities, he 
throws himself wholeheartedly in- 
to it. 

In 1951 when the Phillies were 
hot on the National League pen-| 


nant trail and were playing their | plans board and a member of the 


\last game at home, he boldly ran 


Donald Thornburgh 


a large ad in local newspapers 
headlined: “Phils Are at Bat. 
Business Can Wait.” 
was televising the game and won 
the station thousands of friends. 

In 1951 he was chairman of the 
selection committee to name the 
Man of the Year for the Junior 
Chamber of Commerce. Two years 
later he helped select the winner 
of the commerce and _ industry 
award for the Chamber of Com- 
merce of Greater Philadelphia. 
Two years ago he became public 
relations chairman for the city’s 
cancer drive and was named to 
the board of the Big Brothers Assn. 


@# When he became chairman of 
the Community Chest opinion ral- 
ly this year, he cancelled a half | 
hour of prime television network 
time on WCAU-TV and originated 
a live dramatization direct from 
Independence Hall to get a mes- 
sage across to some 300,000 volun- 
teers. 

Mr. Thornburgh also headed the 
Easter Seal drive here in 1953, and 
is chairman of the enrollment 
drive of the Philadelphia YMCA, 
which is celebrating its centenniai 
this year. 

When WCAU-TV begins operat- 
ing with a new 1,000’ transmitting 
tower in the Roxborough section 
of Philadelphia June 1 to get max- 
imum height and power, Mr. 
Thornburgh will not sit back and 
rest on his laurels. Instead, he ex- 
pects to initiate even more net- 
work shows and work out new and | 
more daring community relations 
programs. 


= He is a native of Indianapolis 
and is a graduate of the Univer- 
sity of Indiana. In 1929 he mi-| 
grated to Chicago and joined Cos- 
mos Broadcasting Co. as a time. 
salesman. A year later he moved | 
over to Columbia Broadcasting 
System’s Chicago office. In 1934, 
he was named assistant manager | 
of that office and two years later | 
went to the West Coast to open. 
the network’s first office west of | 
the Rockies. | 
He is credited with having built | 
the CBS network out there from 
one coast-to-coast show into one. 
of the big sources for network | 
shows in the nation. He also di-.| 
rected the construction of famous 
Columbia Square in Hollywood. 
In spite of the rush of business, 
Mr. Thornburgh is dragged out on 
the golf links by his executive stafi 


|members often enough to shoot in 


the low 80s. He is a member of 
the world-famous Merion Golf 
Club, Racquet Club, Franklin Inn 
and the Poor Richard Club, among 
others. 

He is married, has one daughter 
and a grandson and lives in Hav- 
erford, Pa. 


Y&R Boosts Levathes 


Peter G. Levathes has been 
promoted to director of media for 
Young & Rubicam, New York. A 
v. p., Mr. Levathes previously 
worked on special assignments. He 
succeeds Anthony V. B. Geoghegan, 
who remains as chairman of the 


tthe agency. 


WCAU-TV 


Cameo Opens Ad Campaign 


Cameo Curtains, New York, has 
‘opened a campaign spearheaded 
by weekly full-color pages in 
Retailing Daily. Spring ads are 
scheduled for American Home, 
Cosmopolitan and Ladies’ Home 
Journal, plus daily papers. Pro- 
motions will call attention to 
Cameo’s new corrugated container 
which eliminates curtain wrinkles 
and can be displayed on dealer 
shelves and mailed without ad- 
ditional wrapping. Wexton Co. is 


'Philco Boosts Rosebraugh 


_| Albert J. Rosebraugh, sales man- 
i|ager of the refrigeration division 


‘in charge of refrigerator and 
|freezer sales of Philco Corp., 
Philadelphia, has been promoted to} 
a v. p. in charge of sales for the) 
division. 


Booth Appoints Newman 

Sheldon B. Newman has been) 
appointed Chicago office manager 
for Booth Michigan Newspapers, 
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Food Store Sales Rise 

Food store sales hit a new high 
in 1953 of $32.8 billion compared 
with $31.3 billion in 1952, accord- 
ing to Food Topics. Non-food sales, 
however, climbed faster than food 
sales in grocery stores, reaching 
about $4.3 billion compared with 
$3.9 billion in the previous year. 
Chain grocery stores regained their 
prewar share of total grocery 
store sales, capturing 40.5% of the 
total compared with 40% of the 
total in 1941. 


Ad Film Company Founded 

Victor E. Love, formerly Denver 
representative for United Film 
Service, has opened a motion pic- 
ture and tv advertising film book- 
ing agency in the E&C Bldg., 
Denver. 


TELL AND SELL YOUR STORY — 
_ WITH GENUINE PHOTOGRAPHS | 
-8-x-10’s Post Cards = Tip-ons _ 


Miniatures—Portfolios—Business Caras y 


THE GROGAN PHOTO COMPANY. 


1275 N. Bahls St, Danville, Hlinois” 
oS | CABG DFFICE: PSs, 


which recently opened Chicago of- RRR Ree "ks 


fices in the Tribune Tower (AA, | 
Jan. 11). 


“Didn't know 


another convention— 


I 


“til you told me so’ 


Recently we were talking to a 
utility vice president, responsible 
for the purchase of $12,000,000 
worth of coal per annum, and who 
suffers from the normal surfeit of 
conventions which must be attended. 


What, we wondered, did he think of (duck!) a new 
national convention we considered important to the coal 
industry. 


“I’m for it. But__.___” 
“But what?” 


“Tf it were any other organi- 
zation than yours, I wouldn’t be!”’ 


Mechanization, Inc., thanks 
this v.p. for his kindness. From 
time to time comments like his remind us that we’ve become 
authorities on coal, through our work with four publications 
which cover coal from earth to hearth: A. MECHANIZATION 
(in the mines); B. UTILIZATION (from mine-gate to furnace- 
grate); C. MECHANNUAL (a yearly history); and D. CoAL 
INDUSTRY PURCHASING MANUAL 
(buying guide for buying influences). 


We come in contact with more 
coal men and coal users than any- 
body. (In doing so, we attend a 
greater number of 

national coal con- 

( ore \ ventions than other 

publishers.) We’ve 

learned a great deal about production methods, 

preparation technique, transportation, stock- 

piling, combustion methods, ash control and 
retail sales. 


Got any burning sales problems? Get in touch with us 
the conventional way—write, wire, or phone. 


echanization, Inc. 


MUNSEY BUILDING « WASHINGTON 4, D.C. 


od 
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House Appropriations Committee Still Cool 
Toward Census of Manufactures for 1954 


WASHINGTON, Feb. 18—Members 
of the House appropriations com- 
mittee were in a far-from-recep- 
tive mood recently when Secre- 
tary of Commerce Sinclair Weeks 
reported that the administration 
expects to propose special legisla- 


tion authorizing censuses of busi- | 


ness, manufactures and mineral 
industries covering 1954. 

In testimony released by the 
committee today the Secretary ad- 
vised the committee that business 
men contacted by the Commerce 
Department are saying that the 
censuses scheduled for 1953 should 
have gone ahead on_ schedule. 
These censuses were abandoned 
when Congress refused to provide 
funds. At least two Republican 
members of the appropriations 
committee warned _ Secretary 
Weeks that they doubt that busi- 
ness men really want the govern- 
ment to spend the taxpayer’s mon- 
ey for programs like the business 
and manufactures census. 

Rep. Frank Bow, from the Can- 
ton-Massillon district of Ohio, said 
heads of business firms don’t seem 
interested in this kind of work. “I 
do find from some of the heads of 
these companies that they do have 


in their organizations some people | 


who like to work with statistics, 
who believe that it is a good thing, 
but the heads of the house them- 
selves have been almost unani- 
mous in opposing it.’”” He admitted, 
however, that trade associations 
report support for the work. 


# Rep. Cliff Clevenger, also from 
Ohio, expressed a belief the busi- 
ness and manufacturing censuses 
are a form of “made work’ to 


keep up Census Bureau employ- 
ment between population censuses. 

“Most of the clamor comes from 
the junior men in the company,” 
he commented. “The head of the 
company tells me, ‘For goodness 
sake, save some of that money so 
we can balance the budget.’ Along 
about next week some little junior 
man with a library wants just 


want.” 
Secretary Weeks told the com- 


nine experts under Dr. Ralph 
| Watkins, v.p. in charge of research 
for Dun & Bradstreet, had made a 
careful investigation of the need 
for the business and manufactur- 

s census. 

While its formal report is still 
in preparation, its oral report rec- 
ommended “that the censuses of 
manufactures, business, mineral 
industries and agriculture be taken 
at the earliest feasible date.” 


= Secretary Weeks said the Wat- 
kins committee received coopera- 
tion from hundreds of organiza- 
| tions representing all segments of 
‘business and agriculture. 

“The response to the committee 
from many types of business, both 
|large and small, indicated very 
‘strong support for the periodic 
censuses,” he said. 

_ Dr. Watkins, director of the cen- 
suses, said the full report of his 
‘committee will be turned over to 
the appropriations committee. “If 
we can’t give you good reasons for 
it, of course we shouldn’t have 
the money,” he said. 

He estimated that the censuses 


Television Set Ownership by States 


State 


Alabama 
Arizona 

Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Dist. of Columbia 
Florida 
Georgia 
Idaho 

Illinois 
Indiana 
lowa 

Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississtppi 
Missouri 

Montana 

Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 
Utah 
Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 


-_—_—— 


U. S. TOTAL 


what his boss has written me just | 
the week before that he doesn’t | 


mittee a special study group of |! 


75 


Dairies, Dallas; J. J. Hartigan, senior v.p., 


OUTDOOR AD WINNERS—Here is the jury of the 22nd National 
Competition of Outdoor Advertising Art, sponsored by the Art 
Directors Club of Chicago, and its winning selections. The jury 
includes (left to right) A. P. Bondurant, v.p. and director of ad- 
vertising, Glenmore Distilleries Co., Louisville; C. A. Mathisson, 
president, Mathisson & Associates, Milwaukee; Robert Bode, art 
director, Maxon Inc., New York; E. L. Volkwein, v.p., Foremost 


Detroit; E. A. Mclaughlin, president, Ward Baking Co., New 


York; E. A. Elliott, v.p., Fletcher D. Richards Inc., New York; 
R. V. Newbell, v.p., Roche, Williams & Cleary, Chicago; W. B. 
Smith, director of advertising, Thomas J. Lipton Inc., Hoboken; 
Andrew Armstrong, v.p., Leo Burnett Co., Chicago; Robert W. 
Wheeler, art director, Young & Rubicam, Los Angeles; and E. W 
Rector Wootten, Fitzgerald Advertising Agency, New Orleans. 
The three grand award winning posters (left to right) belong to 
American Oil Co. (Amoco), third place; Ford Motor Co., first 
place; and Morton Salt Co., second place. 


Campbell-Ewald Co., 


of business, manufactures and 
mineral industries will cost about 
$13,000,000, most of it during the 
12 months beginning July 1. He 
also reported that the administra- 
tion is considering a plan to take 
full censuses of agriculture this 
fall instead of the sample census 
previously proposed. The agricul- 
tural census would cost $17,300,- 
000. 


Sale of Records 
at Newsstands to 
be Started Feb. 26 


NEw York, Feb. 18—A _ nine- 
month experiment in marketing 
popular phonograph records at 


Newspapers Aren't Getting Money's Worth 
from Some Unions, ANPA’s Williams Says 


ATHENS, GA., Feb. 19—An attack | federal bureau to regulate, super- 
on “certain” newspaper unions vise and control advertising and 
which make “unreasonable de-jall of its phases, adding that the 
mands” on publishers was leveled! Federal Trade Commission, ac- 
-here today by Cranston Williams, | cording to Mr. Geller, is “perhaps 
general manager of the American ideally suited for that purpose.” 
Newspaper Publishers Assn. 

Mr. Williams expressed doubt @# “The author of a textbook en- 
that all newspaper employes are titled ‘The New Better Speech,’ ” 
giving publishers comparable pro-| Mr. Williams continued, “‘saw fit to 
duction for the wages paid them. include in his book a prize-winning 
Citing the recent photoengravers | oration by a Wisconsin high school 
strike in New York, Mr. Williams | student on ‘The Great Swindle.’ 
said: That student’s conclusion, widely 

“When newspaper publishers in| disseminated in this textbook, was: 
larger cities resist demands of 


' '*Today we are being swindled, and 
union leaders for payment beyond the swindlers are the advertisers; 


newsstands will be launched Feb. 


the productive worth of labor, they 
are helping you by holding up at 
_least temporarily the ever-spread- 


today we are being cheated, and 
the cheaters are the advertisers.’ ”’ 
One result of this kind of writ- 
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Television research department and based on a survey by A. C. Nielsen Co. 


,of the company’s “prize-in-every-| charge of radio and television of Geyer 
campaign for Ruskets) Advertising, New York. Prior to joining 


Total TV Set 26 by Popular Science Publishing 

Families Families % Co " ; : 
eal 824,700 280,470 34, _ Popular Science will use its na- 
SMS 253,100 107,570 43 tional distributing organization, 
eS 535,500 102,020 19|S-M News Co., to make records 
arenes 4,029,500 2,809,640 70 | available on newsstands in 15 cit- 
Mla 456,100 196,790 43 ies. The records, packaged in five- 
Pen 630,300 479,210 76 color sleeves and displayed in a 
et 101,600 75,110 74| Special four-color rack, will be put 
aa 246,900 197,710 go|on sale at 89¢ each in 1,250 high 
reo. 968,800 337,350 35 | traffic outlets where magazines are 
saaliaii 955,500 389,720 41 | sold. 
pilates 180,100 24,820 14 
pitkotaoss 2,828,700 1,862,390 66 # A different record will be fea- 
seveeseees 1,294,700 799,700 62 tured each month. The first release 
piaiesavads 826,700 399,770 48 is RCA Victor’s record of Perry 
sesensenes 662,400 212,600 32 | Como singing “Wanted” and “Look 
sessesnsees 830,100 354,110 43| Out The Window.” The second rec- 
wavhagains 790,100 278,770 35 | ord, to be sold in April, will be; 
sesseenen 260,000 67,970 26 Mercury’s recording of Patti Page 
addeuens 732,600 588,650 80 singing “Cross Over The Bridge” 
viii 1,424,300 1,109,610 78 | and “My Restless Lover.” Records 
solhin 2,023,500 1,417,930 70\to be put on sale during the re- 
seseneens 900,000 437,020 49 | maining seven months of the test 
wonton 587,400 119,370 201 will come from other major re- 
ion 1,306,300 677,160 52! cording companies. 
ae 197,700 9.100 5 Godfrey Hammond, president of 
ener ar 427,300 ae pe Popular Science Publishing Co., 
Se oii 84,690 52 and officials of phonograph com- 
ssssensene anaes onan gg|Panies believe there is a much 
ara 202,000 5 43.770 22 greater demand for top hit records 
seesen eens aaenwee 3.712.620 7 than is reflected in present sales, 
5 eae pA pitts and that by increasing the number 
ceiuadsaie 1,056,400 395,960 37 f lets f ’ best sellers 
ies 161,200 13,326 gi Cees ee eevee See ee 
Cini 2,517,800 1,957,490 | beeell Pas be substantially in- 
phobias 692,300 312,040 45 : 
ibaiveecs 546,500 132,320 24) 
Sasa 3,102,200 2,276,640 73 Loma Linda Plans Ad Push 
piestuieds 243,800 217,720 89 Loma Linda Food Co., Los An-| 
iniieas 554,600 194,410 35 | geles, will run its biggest ad cam-| 
sanvantees 189,000 17,890 9 paign in 1954, using newspapers, 
pte 915,900 381,190 42 television, radio, outdoor, trade 
aisaiies 2,412,800 1,068,520 44 and health magazines. The com- 
led 207,600 120,320 5g Pany’s products include Loma Lin- 
all 108,500 25,930 24\ da fig juice, oven-cooked wheat, | 

Breakfast Cup, Gravy Quik, Rus- 

oF 919,100 510,970 56 kets and Ruskets Flakes. Heaviest 
selenite 828,800 387,060 47 | promotion will be given Ruskets 
seseeceees 529,600 229,320 43 Flakes, which will be supported | 
seca 1,045,000 518,880 50| with a contest to begin in April. 
jesscnies 93,100 6,750 7 | There will also be added promotion 
Ne aw 47,191,500 27,506,500 58 | package” 


‘and Ruskets Flakes. 


| the agency. 


Elwood J. 


Source: U. S. Television Ownership by Counties, Nov. 1, 1953, published by the CBS Robinson & Co., Los Angeles, is Cone & Belding in New York as director 


ing and ever-increasing spiral of 


_ing, said Mr. Williams, was evi- 
costs.” 


dent in the results of a survey 
made among students at the 
# Mr. Williams, who spoke before| Atlanta division of the Georgia 
publishers and journalism students | school last April. This showed, he 
at the Georgia Press Institute, said, “that only 3.2% favored no 
University of Georgia, urged pub-| government control over advertis- 
lishers to “take the public into|ing. It was significant that 11.1% 
their confidence and give them the| favored rigid control in the form 
facts about some of the unreason-| of a special board to censor all ad- 
able demands being made on the’ vertising before publicatior * 


newspaper business by certain 

unions. I have seen it tried in a few, CHARLES RICHARDSON 

cases and I have not seen it fail.” TENAFLY, N. J.. Feb. 16—Charles 
He said that the increasing spiral | 9 Richardson, 61, former eastern 

of demands — publishers “will ‘advertising manager of Collier’s, 

have to stop,” adding that increas- | qieq here Sunday. He had been ill 

ing economic pressure on newspa- | with nephritis for more than a 

year. 


pers has resulted in the suspension 
Mr. Richardson, who had been 


/of 840 dailies in the past 24 years. 
with The Saturday Evening Post 


'The same period saw 686 new 
and Good Housekeeping, joined 


|dailies started, but 461 of these 
| ae “sd 
failed to survive. Crowell-Collier about ten years 

ago. 


Mr. Williams also assailed text- 
books that “falsely represent” 
newspapers and the economics of 
advertising. He said Max A. 
| Geller’s “Advertising at the Cross- 
roads” recommended setting up a 


RCA Names New Agencies 


Radio Corp. of America, New 
York, has announced the new 
agency lineup to replace J. Walter 
Thompson Co. (AA, Dec. 28). 
Kenyon & Eckhardt was assigned 
RCA’s radio and tv shows (three 
of them at the moment), RCA- 
Victor home instruments and RCA 
institutional; Grey Advertising, 
which already had the NBC film 
division, got all the NBC account 
and RCA-Victor records; Al Paul 
Lefton Co., now handling RCA’s 
air conditioners, will add RCA 
Estate Appliance Corp. account, 
| formerly assigned to Don Kemper 
|\Co. Albert Frank-Guenther Law 
| keeps RCA’s financial advertising 
/and Gehnhich Associates, RCA 
Communications Inc., a_ subsidi- 
ary. Ross Roy Inc. retains the RCA 
custom record division. 


“GEORGE WOLF has been elected v. p. in Walker Names Colton 


Lionel Colton, a radio station 
representative for many years, has 
joined the New York office of 
Walker Representative Co. as a 
v.p. 


| Geyer in August, 1953, he was with Foote, 


of radio and tv production. 
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AFTER 50 YEARS—When Dr. Clarence Poe celebrated his 50th by Eugene Butler. Present at the banquet in Birmingham were 

anniversary with Progressive Farmer last month, his associates (I. to r.) Frank Poole, president of Clemson College; Harold 

honored him with a banquet. On his anniversary, Dr. Poe as- Cooley, congressman from North Carolina; Mrs. and Dr. Poe; SEAL OF APPROVAL—John C. Robb (seated), president of the Do-It-Yourself Guild, 

sumed the board chairmanship and was succeeded as president Mr. and Mrs. Butler; Alex Nunn, executive editor, and Mrs. Nunn. shows Jack Dewar (left), American Home, and Claude Beatty, The Saturday Evening 

Post, the seal of approval the guild will give to products qualifying as being suitable 

for the average do-it-yourself fan. The guild will run a combination rate section in 
the two magazines to advertise do-it-yourself items (AA, Jan. 18). 
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BIRD WATCHERS BEWARE—Everybody who went to Butler Mfg. look at this sign outside the meeting rooms in Excelsior Springs, 
Co.’s three-day general sales meeting (AA, Feb. 8) got a good Mo. Attention, say Butler officials, was good. 


(PACIFIC OUTDOOR ) 


‘POST’ REGULAR—At ceremonies marking 50 years of Cluett, Peabody & Co. adver- 
tising in The Saturday Evening Post in New York, Robert E. MacNeal (left), president 
of Curtis Publishing Co., presents a plaque to Barry T. Leithead, president of the , 
firm, which makes Arrow shirts. 
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PRESS CLUBBER FOR LIFE—Stuart List (center), publisher of the Chicago American, GOLFERS’ GAG—This cryptic outdoor board started when Freddy sign on Wilshire Blvd., across from his agency’s office. In the 

«holds the plaque certifying his life membership in the Chicago Press Club. Jere Boulton, v.p. and art director of J. Walter Thompson Co., Chi- spirit of the occasion, four golfers simulate reactions to a missed 

Hagen (left), Chicago American Sunday editor and president of the club, made the cago, conducted a survey with several of his golfing pals and shot (left to right): Mr. Boulton; Woody Ginn, v.p. in charge of 

presentation with Harry F. Reutlinger, managing editor of the American and club found that—contrary to popular opinion—the most frequent sales for Pacific Outdoor Advertising Co.; Oren Smith, art 

treasurer, as witness. Mr. List, former general manager of the Pittsburgh Sun-Tele- golfer’s remark after a dubbed shot is “Oh, no!” When Mr. director for JWT’s Los Angeles office, and Gino Raffaelli, v.p. 
graph, came to the American as publisher last year. Boulton visited Los Angeles recently he was greeted with the and art director for Pacific Outdoor. 
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When Ben Duffy, president of BBDO, “There have been too many tv “I think the sponsor. ..is entitled “I am an advertising man and a “You can’t sell good seats to a “I think we should have great 
appeared on CBSTV’s “Man of the commercials on many stations.” to a little better break.” business man. | am not a politi- bum show, believe me.” respect for the American house- 
Week” show (See story on Page 3) cian.” wife.” 

he made the following comments... ' 
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$10 Billion Goes to 
U.S. Travel Trade, 
Curtis Study Shows 


PHILADELPHIA, Feb. 17—Ameri- 
cans spent almost $10 billion for 
recreational travel during the year | 
ended March, 1953, Curtis Pub- | 
lishing Co.’s fourth annual travel | 
survey shows. This was slightly | 
less than expenditures for the pre- | 
ceding 12-month period. 

In a nationwide sampling of 4,- 
000 families, the Curtis survey in-| 
dicated that nearly $8 billion were 
spent for long vacation trips of 
three or more days, while an ad- 
ditional $2 billion were spent for 
weekend trips. 

Of the total families checked, 
48% took a vacation trip, and 
16.5% were away from home 28 
days or longer. A total of 83% of 
the tourist travel was done by au-. 
tomobile; 14.3% by train; 11.4% | 
by bus; 4.8% by plane and 1.6% | 
by ship or boat, the study showed. | 


s The Curtis study for the first 
time also included information on 
business travel. During the year 
covered, someone in 38.9% of the 
families covered took one or more 
business trips, it found. 

Projected nationally, Curtis 
found this to mean that someone 
in 16,338,000 families took one or 
more trips, for a total of 75,155,- 
000 business excursions during the 
year. Nearly two-thirds of the 
business travelers surveyed re- 
ported taking two or more trips 
per year, with 14.5% taking five 
to nine. 

The biggest percentage of busi- 
ness trips (33.7%) were taken in 
the spring, while summer re- 
mained the focal season for tourist 
travel, getting 50.5% of the trade. 
Automobiles were also the main 
vehicle of business travel, account- 
ing for 77.4% of trips (rented cars 
for 1.2%). Train travel accounted 
for 18.2%, airplanes and _ buses 
for 10.3% each and ships or boats | 
for 0.6%. 

National Family Opinion Inc., | 
Toledo, conducted the survey. 


Peck-Heekin Formed in | 
Cincinnati; Gets Brewer 


Peck-Heekin, a new agency, has 
been formed in Cincinnati, with 
headquarters in the Mercantile Li- 
brary Bldg., by Richard F. Peck, 
formerly print media, radio and tv 
buyer for Procter & Gamble Co., 
and James R. Heekin Jr., who has 
been in advertising in Cincinnati 
for the past eight years. Minor 
Raymond III has been named crea- 
tive director for the agency. 

Burkhardt Brewing Co., Akron, 
has named the agency to handle its 
advertising and marketing. The 
brewer distributes its Custom- 
Brewed beer and Burkhardt’s Mug 
ale in central and northern Ohio 
and parts of Indiana, Pennsylva- 
nia and West Virginia. Rollman & 
Peck, Cincinnati, previously had 
the account. 


Chicago Display Service Starts 


A new advertising display com-| 
pany specializing in point of pur-) 
chase advertising, Chicago Display 
Service Inc., has opened offices at 
1229 S. Wabash Ave., Chicago. 
Service throughout metropolitan. 
Chicago is offered for p.o.p. mer- 
chandising. Principals in the new | 
company are John Sanders, who 
has been in the display field for 
25 years, and his brother, Richard 
Sanders. 


KAFY Changes Call Letters 


KAFY, Bakersfield, Cal., has 
changed its call letters to KBAK 
for both its radio and television 
stations. Randall E. Larson, form-_ 
erly with KRON-TV, San Fran-| 
cisco, has been named program) 
manager and Vern Mack has been | 
appointed production manager. 


Fries Leaves ‘Times-Star’ 


George Fries, general manager 
of the Cincinnati Times-Star since 
1935, has retired. He will continue 
as a consultant to the paper. 
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Albany ne 
Times-Union 


Alone 


¥ is the largest daily newspaper in the Albany-Troy- 


Schenectady market. 


xk publishes the only Sunday newspaper in North- 


eastern New York State. 


x offers an advantageous Daily-Sunday combina- 


tion rate. 


» can publish R.O.P. color. 


The Albany Times-Union covers a market where retail 
sales amount to a billion and a quarter dollars, an 


expenditure of 17% more per family than the na- 


tional average. 


Albany Times-Union 


Represented Nationally by 
HEARST ADVERTISING SERVICE 


Sev cna tee tes era Pats Seat PRES Se ora gare eer ye eae : ee a fad ie Spam Ra < nag ea ER hay REN es sige tae te Em Me UTR he eka ee eg EPS i as ba Ge Lo ea meee Seay elgct a a Pm tga , aa Wak Soar SNe he ie Ys REE ig De vas ieee hes am ed atte 
Reads: bee b Spratt cag Y Npianatne ee © eS an reer tae A Armee mag es hh MB ip tale Sena Mer Phy Listen ee he alee PERNT ae Oe oe ae x Lie SUN Gm. Oa ie oe Paes ee he ie Sk es Pp Opa Stel ve iia MEY Se ek ty ae Nek ae SR iS CORON Sal Te Scan eae ia ae an 
Ree Teckdts ee cane ty eae y mies th ae se lenars ree oe ss conde ca eet he: Sere oh Sasa at ant Ch Aas ea ob : Ly aches sie aes: Pe oet tere Ci iia She Alnus Re, Stak te SE aD nea es Prag BREIL TT CES ae eR 
Pe ie Eee Rs tg ON Oe ee eee ti ‘ iA A aN a ee Re gti a ae, YR are eas ea eee aren Loe ae tin ie sai oat ce ks ag ae eT ES es Ae A is 3 Eoin ae pene Pee Eee: yea G RPC e Ns Sgemnetene bs ge yt eal 
Se gow MeL atte’ rc ane Jig th Monae Re ns ee Sp nee te Ra aN a) be sR eye 4 Sag Nip celet EC apt a aren tere Re ot Bae aon Wares we ae Se | cee ee ge Ore eae nice eee? serge Dr Eee bs Sate Aa Aa a1 SC a 
IE aM ia i aia EC RR 2S Rae me is To > IRR Rae i Rg ME a8 gg ee SNS pe a NO 
rs Mari ini Se ye ere Gs eee ee oer ME Seo Ra ga ee Seg 
pore Ie baie ie 
2 a ae ne ae 
thes i 
| 
on 
mi fe? 
Ped oS: bes 
ao | 
i | 
. 
- : 
oe 
ar b- : 
on a: \- 
: } € 
h | , 
AE 
] \ 
| ceil 
| — 
| 7 | 
: a. = », 
i Rr ang St ee a 
BL oe ee 
: . s\ ‘ Lan SNS aan 
5 Joey ‘ Ny ac*e 4! A Nghe 
a eee > eae ot! 
one ae 
ae: " f MAISOWWE ONE 1. A 
pe Me ea iti 642 Sie 
oe siieeeager>-smsaconectogs Rie 
Ja os Re Ss is eas) 
Seghis oor. a eae 
[eee ceamennbos eeleoiaal Bee aus 
sg a ’ - . Se oe 
pz is AND a * . Ss 
cede ys i 1 ames oe 
| pees, ww ee ae, Tee . 
eae — = az] ys! eee 
eins é — — > es vie 
Be —_——— rr i 
oe ‘4 ‘ i a rave (eee "Ta 
aoa 7 ; a OF “fi no - s 
ae MA -. 1 St 
hes 2 } <9 He hy r As i) i *. 
a? wo ane ERS i -* ee ro 
min ree o- . ao 
4, r tq} 5 } \\, <—-bhdbaientes > a we eo ome a 
ee ' | | : 
= | | | ht 
ee —_ . | 
eine : ie 
ee ‘3 
aie )? E 
$ ’ 5 
F ksi AN wi aie 
ae iH a 
= Oe | ; spe. eee = 
Rat e eae 
a ered dere Bs Nac 
ers ‘ — 
ae | euee Ep ad 
nae ; | in toe Ete: 
aa meme ty ee 
9 epee 7 | | ach peg Sit t 
-_ * | | if 741 :! é 
pans) Uae ag 
ih | cee nee wig 
eS | # ee 
Be Nan | ft a ae oe 
| ess ' * Ope e 
entire ae 
eee RC ae 
q ‘ eee bi 
eee 
sions ae 
a eae, 
he Seal 9 Pere 
By - eee 
: Lae ae 
eee Paar cRs ge 
eo ee 
Bo ae 
i ae : 
} a : F 
| BY a i oe ; - 
: 4 : 
Be aes 
oe ae te 
ve ae ef ; ; 
ie Mast en. 
ies 
fe i ; 
me a é 
a ae ee 
\ Sy Page fc 
BS, ee 
.: <= eas 
— Maeetise ) SA 
‘ P| as 
eae: = : 
| : Pans 
i as } ‘ 
me i 
; H : 
| 
¢ * ~ ol : 
=, ' a 
_ tlre 5 
sie = a — ss ie “sr re 
= a —| = -- . o°< H ; hs 
u if a — es 
ia | —— _—— j 
im 7 ES — ; BE so 
— 4 : | 
f { : hcl 
: { 
a. 
svi bak’ oy cf — . 4 + » Siete : gy P * 4 4% m : “ ‘ te pie ne > : ; . ie . a i. a La a ; ae a Mae wig 7 ow ‘3 % oF via ‘" : mk yi ce a ‘ bt & “a nas a a uf it oe Latin dah Ie rx he ee he ae Rs a Pa Sa 


78 


Godfrey Drops from 
Nielsen's Top Ten 


Television Ratings 


(Continued from Page 1) 
seventh on this report in ratings 
and homes reached. 

This decline for the Wednesday | 
night show comes at a time when | 
all the dopesters in the industry | 
have been watching to see what. 
effect, if any, the Julius LaRosa 
“humility” incident and the Teter- | 
boro airport tower trouble will, 
have on the fabulous Godfrey’s fu- | 
ture. 


= Incidentally, in two other rating 
reports covering the same time 
period, “Godfrey & His Friends” | 
fared much better. American Re- 
search Bureau showed the pro- 
gram in sixth place for the week 
of Jan. 6-15 and Trendex’s ten- 
city rating ranked Mr. G’s 
Wednesday show sixth and his 
Monday night program second. 
Arthur’s detracters also have 
taken note of the fact that CBS- 
Columbia, one of the divisions of 


SALISBURY 


NORTH CAROLINA 
Let us 


PROVE IT 


Your test advertising will prove its effec- 
tiveness in the ONE MARKET in North 
Carolina served by ONE NEWSPAPER. 


SALISBURY POST 
Generous Merchandising Service 


And Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward- Griffith Co. maintains offices 
in al! principal advertising centers 


er, 
'week schedule. It now develops | 
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National Nielsen-Ratings of Top TV Shows ANP A Group 
Two Weeks Ending Jan. 23, 1954 


All figures copyright 


Total Homes Reached 


Homes 
(000) 
| Love Lucy (Philip Morris, CBS)..17,329 


Rank 


Program 


2 Dragnet (Liggett & Myers, 
DRIED iniccsecsassscsescay hinges canitensceretn 15,910 

You Bet Your Life (DeSoto- 
Plymouth, NBC)... 13,906 


4 Colgate Comedy Hour (NBC) ....13,809 
5 Milton Berle (Buick, NBC) ........ 13,708 
6 Jackie Gleason Show (Schick, 

Sheaffer, Nescafe, CBS) ........ 12,260 

7 Godfrey’s Talent Scouts 

CUNO, CBS) cissscssrcssesscsscsossecs 12,144 
8 Philco TV Playhouse (NBC) ....11,339 
9 Motorama (General Motors, 

ROMY Sacspdcdassniasnececansectenicarssevses 10,959 
10 This is Your Life (Hazel 

NE od apronneversecrerrrr 10,872 


* Percentage of homey reached in area 


Columbia Broadcasting System, is 
sponsoring half of “Godfrey & His 


| Friends” on alternate weeks for a 
longer run than outsiders had ex- 


pected. 
When Chesterfield abruptly 
pulled out of the Godfrey lineup 


early last month, the set manufac- | 
turing subsidiary of CBS moved 


in to fill part of the vacancy, with 
Frigidaire taking the other week. 


At that time it was explained that | 


Toni, now an alternate week back- 
would expand to an every 


that the Toni expansion does not 
take place until June and CBS- 
Columbia will hold the sponsor 
credits until that time. 


Harry W. Smith Inc. Moves 

Harry W. Smith Inc., technical 
publicity counselor, will move its 
New York offices March 1 to 41 
E. 42d St. 


fit 


demands the utmost skill and 
constant application of a wide vari- 


ety of techniques: here at WASHINGTON 


7 


every job, big and small, gets the bene- 


of our unmatched skill. 


PHOTO ENGRAVING 


COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 


by A. C. Nielsen Co. 


Program Popularity * 


Holds Confab 


Homes . 

Rank Program (%) | th B 

1 I Love Lucy (Philip Morris, CBS) ....64.3 | Wl ‘ arnes 

2 Dragnet (Liggett & Myers, NBC)..59.1_ 

3 Milton Berle (Buick, NBC) ............ 52.4) (Continued from Page 1) 

4 You Bet Your Life (DeSoto- that it is entitled to more specific 
Plymouth, NBC) .......cccccscoresoresee 52.2 indications of the kind of data the 

5 Colgate Comedy Hour (NBC) ........ 50.9 PBI is seeking. 

6 Jackie Gleason Show (Schick, 
Sheaffer, Nescafe, CBS) ............ 50.0 7 

7 Godfrey's Talent Scouts (Lipton, ® After announcing that a com- 
__ re 48.4| mittee would visit Judge Barnes, 

8 Philco TV Playhouse (NBC) ........ 44.0; ANPA becarne uncommunicative 

9 This is Your Life (Hazel last week. It did not indicate when 
WRU, FEB) cecscesessccsisecsseeisonesed 44.0| the visit would be made, and even 

10 Roy Rogers (General Foods, NBC)..42.8 | refused to identify the individuals 


| who are on the committee. 

In answer to a direct question, 
however, the Justice Department 
admitted the visit had taken place 
Tuesday morning. A spokesman 
said there had been three individ- 
uals in the ANPA party, and that 
one of them was Elisha Henson, 
attorney for the association. It was 
reported elsewhere that the other 
two members were Mr. Biggers 


where program was telecast. 


Trendex TV Ratings 
Feb. 1-7, 1954 


Ten Multi-Station TV Cities 


Rank 
1 


Program Rating 
1 Love Lucy (Philip Morris, CBS) ....59.1 


2 Godfrey's Talent Scouts (Lipton, and C. F. McCahill, general man- 
CBS) seseesensencensressessssencsvssnsanecussncss 50 ager of the Cleveland News and 
3 Jackie Gleason (Schick, Nescafe, immediate past president of 
Sheaffer, CBS) Teas oat 44.5 ANPA. Mr. McCahill was in Wash- 
. —— ——— PRG) cesses 43.2 ington throughout the week an | 
to- ° ° : 
‘Plymouth, NBC) aed 37.9,chairman of the media committee 
6 Godfrey & His Friends (Pillsbury, participating in the President’s 
| Toni, CBS-Columbia, CBS) ........ 34.9 | conference on highway safety. 
7 Jack Benny (Lucky Strike, CBS) ....32.6 
8 Milton Berle (Buick, NBC) ........00 31.8|m8 The Department of Justice re- 
9 T-Men in Action (Borden, NBC) ....31.5/ fused to discuss the meeting with 
10 Red Buttons (General Foods, CBS)..30.6 | AanpA. 


“We've already talked too much 


Sells Time Overseas 

Harry S. Goodman Productions 
has recently sold John Guedel’s 
/network program, ‘People Are 
| Funny,” through its London office. 
|The program, sponsored by Pye)! 
|Ltd., British manufacturer of 
|radios, tv sets and electric equip- 


ment, is produced by Monty | 
| Bailey-Watson and put on live in Mey General Herbert Brownell 


|various cities in England. It is | Said he had nothing to report. He 
| then taped and broadcast over added, however, that he under- 
|Radio Luxembourg, which is stood that some conferences had 
| beamed to England. Goodman also_ been held with publishers. 
|reports sales of 780 quarter hours| Asked if the publishers have 
| Xesea"and' five and \ahalt hours |*eFeed to open thelr books to the 
anti-trust division, he quipped, “I 


| ere 
oF ara ate oe nOws (each week. didn’t know they had been asked.” 


/under a 52-week contract, 
KUAM, Guam. 


observed. “Generally we say 
that are merely 


phases.” 


in preliminary 


Burt Named Ad Manager 
Slates Management Session Willard S. Burt, formerly edi- 
The 1954 National Sales Execu- ‘0 of publications for American 
tives graduate school of sales man- | Surety Co., New York, has joined 
agement and marketing will get the National of Hartford Insur- 
under way Aug. 9 for two and a|@nce Group, Hartford, as adver- 
lhalf weeks at Rutgers University. Sing manager, succeeding the 
The course is for sales manage- !ate Newton C. Hawley. 

ment personnel being prepared for 

top management jobs. Candidates, Irvin Joins Admiral’s PR 
selected by their companies, may Bill Irvin, formerly radio-tv 
apply to the director, Graduate editor of the Chicago Sun-Times, 
School of Sales Management and has joined the public relations de- 
Marketing, 136 E. 57th St., New partment of Admiral Corp., Chi- 
York 22. | cago. 


about this matter,” a spokesman | 
nothing at all about investigations | 
When the question of the inves- | 


|tigation was raised at his press | 
conference this afternoon, Attor- | 


RAY CHAMPION, formerly merchandising 

meonager of Lennox Furnace Co., Marshall- 

jown, la., has been named exec. v. p. and 

general manager of Applegate Advertising 
Agency, Muncie, Ind. 


Ketchum, MacLeod 
Gets Westinghouse 
Broadcast Account 


WASHINGTON, Feb. 18—Westing- 
| house Broadcasting Co. will switch 
\its advertising and public relations 
‘account from Gray & Rogers, 
|Philadelphia, to Ketchum, Mac- 
Leca & Grove, Pittsburgh, April 1. 
_ Ketchum, MacLeod already han- 
'dles advertising for Westinghouse 
Electric Corp., the parent company. 

The agency will work under the 
‘direction of David E. Partridge, 
who joined Westinghouse in Octo- 
ber as advertising and sales pro- 
motion manager. 

The Westinghouse tv stations are 
WBZ-TV, Boston, and WPTZ, 
Philadelphia, and it has applica- 
tions pending for outlets in Pitts- 
burgh and Portland, Ore. Westing- 
house owns five radio stations— 
WBZ, Boston; KYW, Philadelphia; 
|KDKA, Pittsburgh; WOWO, Fort 


| Wayne, Ind., and KEX, Portland. 


It's Bartlett, Not Barrett 


William L. Bartlett, creative di- 
rector of James Thomas Chirurg 
Co., New York, was misidentified 
in a picture caption in the Feb. 8 
AA as William L. Barrett. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


Reaching more than 10,000 key dealers 
(total circulation 12,700) who serve the needs 
of 25,000,000 sport fishermen. 

Write for facts. 


Fishing “Jackle 


Pd 


7” TRADE NEWS | 


Phone Witmette 4714 


| Wilmette, Illinois 


x: 


WEST 
VIRGINIA 
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THE OGDEN GROU 


IN PROSPEROUS 


WEST VIRGINIA 


A HALF-BILLION DOLLAR 
MARKET REACHED ONLY BY 


OF WEST VIRGINIA 
NEWSPAPERS 


e ELKINS INTER-MOUNTAIN © FAIRMONT TIMES ¢ FAIRMONT WEST VIRGINIAN 
e MARTINSBURG JOURNAL * PARKERSBURG NEWS © PARKERSBURG SENTINEL 
¢ POINT PLEASANT REGISTER * WEIRTON TIMES * WELCH NEWS 
¢ WHEELING INTELLIGENCER * WHEELING NEWS-REGISTER * WILLIAMSON NEWS 


Nationally Represented by GEO. A. McDEVITT CO., INC. 
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Advertising Age, February 22, 1954 


Mogul Hits TV for 
‘Hollywooditis’ and 
‘Feather-Bedding’ 


Cuicaco, Feb. 18—Emil Mogul, 
who has been worrying lately 
about advertising costs (AA, Dec. | F 
14, 53), yesterday called the tele- | 
vision industry on the carpet on 


Pictusen fem thee alkitan of a Siastiiel calle 


grounds of: (1) inefficiency, (2) | 
extravagance and (3) “feather- 
bedding.” 


Last Minute News Flashes 


‘Look’s’ Lowe Takes Top Hewitt, Ogilvy Post 


| New York, Feb. 19—William Lowe, who recently resigned as ex- 
ecutive editor of Look, has been named assistant to the president of 
| Hewitt, Ogilvy, Benson & Mather. 


Symphonic Plans National Drive for Phonograph 
Boston, Feb. 19—Symphonic Radio & Electronic Corp. will break 
the first national advertising campaign for its new $19.95 three-speed 
portable record player in May with ads in House Beautiful, House & 
Garden, Living for Young Homemakers, The Saturday Evening Post 
and Seventeen. Co-op newspaper, radio and tv may be used later. The 


In a free-swinging talk to the 
Chicago Television Council, the 
head of Emil Mogul Co., New 
York, threw at the industry a ser- 
ies of off-the-cuff remarks which 
spread the blame nicely among 
networks, stations and personnel. 

“The television industry is af- 
flicted with Hollywooditis,” Mr. 
Mogul charged. “Every wasteful 
extravagance Hollywood could 
think of has been inherited by the 
industry, plus a few it never 
thought of.” 

Noting that “it now costs $40,000 
to put on a network tv show,” the 
ad chieftain predicted that “soon, 
only a handful of ‘blue-chip’ spon- 
sors will be able to afford the me- 
dium.” 


= The stations also received a 
garland of onions when Mr. Mogul 
charged that they “are trying to 
get back all their investment at 
once.” He cited (but did not 
name) one tv station which, he 
said, had put through five rate in- 
creases in the last 15 months. 

Finally, there was the personnel 
problem. Here, Mr. Mogul as- 
serted, “there are too many people 
in every tv show standing around 
doing nothing.” For this he blamed 
both the unions and the networks. 

The networks, he said, hire 
writers and talent they don’t use, 
and pass the cost on to the adver- 
tisers. “Except in the blue-chip 
category, agencies can’t afford 
this,” he added. 

Mr. Mogul’s solution: Let the 
stations and nets—both of whom 
“don’t seem to know the value of 
a dollar’—tell the unions frankly 
that they don’t need certain per- 
sonnel. 


s The agency head also had a 
succinct hard word or two for pro- 
gram ratings. “Frankly,” he said, 
“I think they stink.” 

Among the five or six rating 
services, A. C. Nielsen & Co.’s is 
the best, he told the tv leaders. 
But he added that its sampling 
pattern “is not broad enough.” 


New Agency Starts 
with Food Accounts 
as the Specialty 


(Continued from Page 1) 
dianapolis; Food Center of St. 
Louis; Hawthorn-Mellody Farms 
Dairy, Chicago, and Hawthorn- 
Mellody of Wisconsin; Pevely 
Dairy Co., St. Louis; A. C. L. 
Haase Co., St. Louis; Adco Inc., 
Sedalia, Mo.; Diagraph-Bradley 
Industries, Herrin, Ill., and Ameri- 
can Cone & Pretzel Co., St. Louis. 

National Tea, Realemon-Puritan 
and Hawthorn-Mellody have been 
handled by Schwimmer & Scott 
until now, and the other accounts 
were handled by Mr. Rutledge’s 
agency. 

Offices are located at 317 N. 
lith St., St. Louis, and 121 W. 
Wacker Dr., Chicago. 


ABC-TV Signs KULA-TV 


KULA-TV, Honolulu, will affili- 
ate with American Broadcasting 
Co., effective April 9. This station 
replaces KGMB-TV as ABC’s 
Honolulu outlet. 


‘Mademoiselle’ Names Horton 


Robert Horton, formerly eastern 
sales manager of Modern Bride, 
has been named to the eastern 
sales staff of Mademoiselle. 


HISTORY—A recent issue of the Hartford 
Times carried this page for Royal Type- 
writer Co., marking the company’s 50th 


plant in 1908. 


Painless Peter Pan 
Strapless Bra Will 


Bow in April Drive 


New York, Feb. 18—Peter Pan 
Foundations Inc. is preparing to 


account is handled by Samuels Advertising Agency. 


Eversharp-Schick to Sponsor TV Film Program 

New York, Feb. 19—Eversharp Inc. will sponsor a filmed television 
show, “Eversharp Theater,” in about 50 markets beginning March 1 to 
introduce an Eversharp-Schick deluxe injector razor kit with 20 blades, 


at $1.19. The new razor is the first change for the product in four years. 
| The telecast, a re-run of “Fireside Theater,” is being placed on a spot 


basis through Biow Co. 


| 


Railway Express Will Appoint Agency Soon 


| New York, Feb. 19—Railway Express Agency, which has been 
| screening several ad agencies, with John Orr Young, former Young & 


| 


| aniversary with a picture history dating Rubicam partner, acting as advisor, will name a new agency next week 
/back to 1904. Royal opened its Hartford or re-appoint Fuller & Smith & Ross to handle its rail transportation ad- 
vertising. Robert W. Orr & Associates, which handles Air Express 
advertising, is expected to continue. 


Potter Leaves Benton & Bowles; Other Late News 
_@ Daniel P. Potter has resigned as v.p. of Benton & Bowles, New York. 


He will announce his plans later. 


e Henry E. Lucking, formerly with True, has joined the advertising 
sales staff of The New Yorker and will work on alcoholic beverage and 


general accounts. 


free American women from the @ Howard M. Dodge, Newsweek advertising representative in St. 
| Louis, is being elevated to western sales manager with headquarters in 


torture of strapless brassieres. 


The company is introducing its | Chicago. He will succeed E. J. Hughes, who will open a Newsweek sales 


‘Freedom Ring strapless model in office in Buffalo. Other changes to be announced soon include the 
| April with a $1,000,000 promotion. | appointment of Gibson McCabe, general manager, as v.p., and the re- 
The bra, company officials say, is tirement of Stanley C. Whipple, Boston representative. 


guaranteed to do away with all ir- « Freq W. Webber, assistant director of merchandising in charge of 
ritating pressure, to fit snugly, not p¢.nt of sale advertising, has been promoted to director of merchan- 
_to slip and to eliminate movement) gising for Anheuser-Busch Inc., St. Louis. 


—of the bra, that ‘is. 


‘ ‘ , 
The Freedom Ring will receive) @ Wilson & Co., Chicago, is testing a new cold cream soap called 
| Creamade in the South and is preparing to expand distribution. An ad 
fort during April and will bow in campaign is in preparation through Needham, Louis & Brorby. 


all of Peter Pan’s promotional ef- 


two-color pages in Life, the New| 


York Times Magazine and Seven- Murrow, U. S. Steel 
caer. ee 


teen. The company says it has in- 
vested $150,000 in designing the 


bra and establishing patents and_ 


‘trademarks. The design is based on 


_a German pattern which Peter Pan | from TV Academy 


acquired two years ago. 


/@ The Freedom Ring debut is part 


‘of a “Big Four” promotion for 


|Peter Pan, starting in March with 


b&w pages in Ladies’ Home Jour-| 


/nal, Seventeen, True Story and 
Vogue. These ads will feature 
Peter Pan’s Hidden Treasure bras, 
primarily. In May, the company’s 
entire strapless line will be pro- 
'moted with ads for Hidden Circle, 
Freedom Ring and Inner Circle 
‘-non-strap models in Life, the New 
| York Times Magazine and Seven- 
' teen. 

The Big Four promotion will end 
in June with an ad in the summer 
edition of Bride featuring a Hid- 
den Treasure bra trousseau. 

Direct mail pieces will also be 
used, and Peter Pan reports that 
special kits for dealers are costing 
|the company $50 apiece. Each 
-salesman y"‘il be equipped with a 
kit and a calendar tie clasp, with 
/the dates March 28, April 25, May 
/23 and June 13 encircled to re- 
‘mind dealers to tie in with co-op 
| advertising. 


,@ Trade papers which will carry 
| Peter Pan ads are Corset & Under- 
wear Review and Women’s Wear 
Daily. 

Before planning the introduction 
of the new Freedom Ring, Peter 
Pan tested a strapless model for 
three months in 30 stores in key 
cities. To each garment was at- 
tached a questionnaire asking 
wearers what they thought of the 
| product. In 90 days, 4,650 question- 
/naires were returned. 

Seventy-eight per cent of the 
respondents said no improvements 
were needed, but Peter Pan de- 
cided to concentrate on the com- 
plaints of the other 22%. 

Ben Sackheim Inc. is the Peter 
,Pan agency. 


| 


Get Double Awards 


HOLLYwoop, Feb. 18—Edward 
R. Murrow, CBS commentator, 
was named television’s outstand- 
ing national personality in the 
sixth annual plaudits handout by 
the Academy of Television Arts 
and Sciences. In addition, his 
show, “See It Now,” was acclaimed 
best program of news or sports. 

Winners of “best” awards in 
other categories include: 

Female star of a regular series, 
Eve Arden of “Our Miss Brooks,” 
CBS; male star of a regular series, 
Donald O’Connor of “Colgate 
Comedy Hour,” NBC. 

Situation comedy: “I Love Lu- 
cy,” CBS, with Vivian Vance of 
that show named best series sup- 
porting actress. Art Carney of 
“Jackie Gleason Show,” CBS, was 
named best series supporting ac- 
tor. 

Variety program: “Omnibus,” 
CBS; public affairs program, 
“Victory at Sea”; mystery, action 
or adventure, “Dragnet,” NBC; 
audience participation, quiz or 
panel program (a tie), “This is 
Your Life,” NBC, and ‘“What’s 
My Line,” CBS; dramatic pro- 
gram, “U. S. Steel Hour,’ ABC. 

“U. S. Steel Hour” also tied 
with “Make Room for Daddy” 
(also of ABC) for the title of best 
new program of 1953. 


Long Incorporates 


Long Advertising Service, San 
Francisco, has been incorporated 
under the name of Long Advertis- 
ing. Alvin Long will serve as pres- 
ident, and Gertrude B. Murphy as 
v.p. in charge of radio and tele- 
vision. 


Dardenne to ‘Better Living’ 

H. D. Dardenne, formerly ad- 
vertising and sales promotion man- 
ager of Capital Stores, has been 
named to the new post of manager 
of trade relations of Better Living. 


"McGraw-Hill Digest’ 


to Split Editions 


New York, Feb. 18—The Mc- 
Graw-Hill Digest, international 
management level monthly, will 
be split into two editions effective 
with its July issue. 

A Latin American edition, cir- 
culating 14,000 copies at the outset, 
will be distributed in South Amer- 
ica and the Caribbean area, while 
16,000 copies of an overseas edi- 
tion will circulate throughout 
Europe, Australasia, Africa and 
the Far East. Both editions will be 
published in English. 

According to W. Howe Sadler, 
publication manager, editorial con- 
tent of the two editions will be 
virtually identical for the first few 
issues, with changes instituted 
only as conditions require later 
on. Advertisers will be offered an 
opportunity to buy space in either 
issue, as well as at a combination 
rate of about 10% less than the 
total rate for the two separate edi- 
tions. 

Circulation guarantee for the 
combined editions remains at 30,- 
000 copies. 


Clark Ross Joins McCreery 


Clark F. Ross, founder of Ross 
Advertising Agency, St. Louis and 
Kansas City, has joined the staff 
of Walter McCreery Inc., Beverly 
Hills agency, as director of the 
industrial division. Mr. Ross re- 
cently sold the agency bearing his 
name. The Ross agency, under its 
new ownership, will provide Mid- 
west service facilities for McCreery 
clients. 


Harmo Tire to Russ Green 


Russ Green Advertising Agency, 
Detroit, has been appointed to han- 
dle international advertising of 
Harmo Tire & Rubber Corp., De- 
troit. Green is at present producing 
a 64-page catalog listing the com- 
plete lines of tires, tubes, wheels, 
rims, axles and complete assem- 
blies, and will mail out 500,000 
copies to all parts of the world. 


ANPA Queries 
Publishers on 
Program Listings 


New York, Feb. 19—To pay or 
not to pay for radio-tv program 
listings in newspapers. 

This is a question which has 
come in for an increasing amount 
of attention lately. The American 
Newspaper Publishers Assn. re- 
ports that it has sent out letters 
to publishers throughout the coun- 
try to find out their policy toward 
program listings—whether paid, 
barter, or free. There is no indica- 
tion, however, as to when this sur- 
vey will be completed (see NARTB 
survey story on Page 16). 

Meanwhile, in Providence, the 
Journal-Bulletin has announced 
that it will no longer carry “agony” 
programs in its free daily listings. 


# “Only programs which clearly 
and systematically exploit human 
want and misery for commercial 
purposes will be affected by the 
new policy,” the Journal-Bulletin 
indicated. Shows deleted from the 
listings were “Strike It Rich” (Col- 
gate, NBC-Radio and CBS-TV), 
“On Your Account” (P&G, NBC- 
TV) and “Welcome Travelers” 
(P&G, NBC-TV). 

The old controversy of whether 
radio and television logs should be 
treated as news or advertising by 
newspaper publishers flared up 
anew last month when the Nash- 
ville Tennessean and Banner 
dropped their free listings. Since 
the stations have refused to pay 
for logs, this situation remains 
stalemated. 

The opposite point of view is 
represented by George C. Biggers, 
head of the ANPA and president of 
the Atlanta Journal and Constitu- 
tion, who maintains that it is the 
duty of newspapers to serve the 
community by giving it news about 
radio and tv. 


= Mr. Biggers made his stand 
very clear on the controversy last 
Friday in a speech before the 
South Carolina Press Assn. He 
admitted that he is not exactly un- 
prejudiced since the Atlanta news- 
papers are also in the broadcasting 
business (WSB and WSB-TV). 

Ater raising the question as to 
the why of “this fresh outbreak” of 
newspaper demands for paid list- 
ings, Mr. Biggers said: 

“Is it because of losing advertis- 
ing dollars to tv? Because of pub- 
licity demands of tv stations? Is 
it because newsprint is high and 
there is not enough television rev- 
enue coming in to offset this cost? 
Or is it just jealousy of publishers 
and newspaper men toward a com- 
peting advertising medium? 

“How can we keep this magnifi- 
cent medium, the newspaper, on 
top in this highly competitive age? 


= “To keep newspapers on top, we 
must have readers. And we must 
have them in increasing quantities. 
How can we utilize tv, with its 
great and increasing hold on the 
public, to gain more readers or 
get a better hold on the ones we 
have? 

“That’s our problem, and I 
think we should be studying tele- 
vision carefully, figuring out how 
to us it for our own benefit ... Was 
it the duty of the newspapers to 
tell their readers that the queen 
(Elizabeth) could be seen on tv at 
cetain hours? Or should we have 
kept it secret?” 

Mr. Biggers suggested a time- 
for-space exchange “for those not 
too enthusiastic about the other 
fellow’s medium ...or for publish- 
ers who do not own radio and tv 
stations, yet believe there is some 
value in cross-promotion of their 
newspapers with radio and tv.” 
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Newspapers Can Get More Ads by Im proving| 


Services, Adjusting to Times, Clinic Told 


(Continued from Page 2) eration, Mr. Harding said that 
sales but also with transactions— newspapers are in the best posi- 
what advertising buys besides) tion of all media to assist national 
traffic and volume. 

9. Set up sales promotion—good 
merchandising structure, presenta- | problem, of course,” he said, “but 


tion, display and especially sales- let’s not lose our strongest point || 


manship. All sales are local. 

10. Remember that advertising, 
top management’s responsibility. # Richard L. Dexter, account ex-| 
makes and keeps the customer. ecutive of Potts-Turnbull Co., 

Clarence W. Harding, public re- Kansas City, Mo., gave some tips, 


by default.” 


advertisers at the local level. 
“Merchandising is each paper’s| . 


| ey 3 


| 


lations director of the South Bend on what newspaper admen can do’ &% 


Tribune, declared, “As you view to get more advertising through an 
the American publishing scene to-| agency. 

day, you become convinced that | He said newspapers would get 
the country’s most  successfui more ads if they could match type 
newspapers are the country’s best with the material sent by the 
promoted newspapers. Promotion|agency. “Pick up some fonts of 


pays off.” current popular types—display and 
body—different from regular 
a Mr. Harding reminded the clinic newspaper type...and let the) 


that “circulation and advertising agency know what you have.” 
are the only two places we can _ Information about the city, the 
pick up the revenue to pay our in- coverage area and the newspaper 
creased costs.’”’ He said that, be- which is sent to the agency, ac- 
cause of the law of diminishing re- cording to Mr. Dexter, cannot be 
turns governing increases in circu- too complete or include too much 
lation or advertising rates, the detail. 
additional money must come from, “Nowadays, clients are search- 
increased advertising volunie. ‘ing their souls before okaying ex- 
at increased volume, said Mr. penditures,” Mr. Dexter said. 


Harding, can be built by the pvro-| “Give as much information as pos- | 


motion man. He’s the man whose sible so the agency can throw more | 


job it is to have the time, the | 
know-how, the experience and the 
vision to prepare the things needed 
to sell. 

Concerning merchandising coop- | 


ads your way.” 


s Newspaper promotion was em- 
phasized by Robert I. Peele, adver- 
tising director of the Topeka Cap- 


(ADVERTISEMENT ) 


ruary 8. 


Builder—follows: 


Two facts of vital and far- 
reaching significance were evi- 
dent when the National Associ- 
ation of Home builders ended 
its biggest and most successful 
Convention and Exhibit January 
17 to 21: 


1) Exhibitors and builders 
alike (both attending in 
record-smashing numbers) 
left the show impressed with 
the convincing evidence that 
this country is still in the 
midst of tremendous build- 
ing boom. 

2) By the very nature of their 
exhibits, building products 
manufacturers proved that 
their sights are set on the 
most aggressive merchan- 
dising the building industry 
has ever known. Simultane- 
ously, the builders them- 
selves demonstrated, by their 
reaction to both the conven- 
tion and the exhibits, their 
intention to make merchan- 
dising and selling work 
overtime to “keep the boom 
blooming.” 


These two facts can easily 
confound forecasters whose pre- 
dicitions for 1954 home building 
were at all pessimistic. 


Practical Builder’s NEW 
AMERICANA home building 
style set the trend for the ex- 
hibits. New products, particu- 
larly those in the “building 
accessory” class (products not 
essential to primary structure) 
were the rage of the show. It 
was obvious that most of the 
more than 22,000 in attendance 


BETTER PRODUCTS, BETTER SELLING 
PROMINENT IN BUILDING INDUSTRY 


“One of those things” that complicate the production man’s life 
caused a “snafu” in the editorial-style copy surrounding Practi- 
cal Builder’s display advertisement in Advertising Age for Feb- 


Consequently, two important paragraphs in the Practical Builder 
report were unintelligible. To clear up the confusion, a corrected 
synopsis of the report—with Ad Age’s apology to Practical 


were intent on getting more 
value and appeal into the homes 
that will be built this year. At 
the same time, manufacturers of 
products essential to the basic 
structure introduced _ entirely 
new product developments as 
the magnet to draw builders 
into their exhibits. 

All in all, the competition for 
attention was comparable to the 
General Motors “Motorama,” in 
that many of the exhibitors 
were featuring product devel- 
opments not yet in mass pro- 
duction. Not content with the 
sales opportunities resulting 
from the obsolescence factor in 
the home building market, these 
manufacturers are creating ob- 
solescence in their own products 
...the sales-making practice 
that has proved so successful 
in the auto industry. Using 
press conferences, private suites 
and all the publicity techniques 
to supplement their exhibits, 
every manufacturer with “some- 
thing new” to sell is merchan- 
dising it to the hilt, knowing 
that our over-ample production 
capacity can easily follow the 
sales lead. 


It all adds up to a healthy 
state of affairs that promises to 
provide greater value to the 
home buyer; great forward 
Stuiges in the contemporary, 
NEW AMERICANA style home 
design; and a new era in home 
building boom that can mean 
continuous good business to the 
builder and the building prod- 
ucts manufacturer who steps 
out and sells. 


CELEBRATE 60TH ANNIVERSARY—A number of past presidents 
of the Agate Club, Chicago organization of magazine sales 
representatives, helped the club—the oldest U. S. advertising 
organization—celebrate its 60th anniversary last week. Seated 
(the dates indicate the year in which they served as president) 
are (left to right) John F. Pollack, retired, formerly with Macfad- 


ital and State Journal. 

“If you can sell merchandise for 
a man, and he knows you Can, 
you'll have no trouble selling ads,” 
declared Mr. Peele. “Don’t sell ad- 
| vertising—sell results...Tell rep- 
|resentatives what you can do for 
|them and what they can do for 
themselves.” 

“Dress up your sales talk,” Mr. 
Peele urged. Rather than sell ad- 
vertising, he said, sell your paper 
to the agency. 
| Don Reid, managing director of 
/the Iowa Press Assn., Des Moines, 
gave in simple terms his formula 
for selling advertising. 

Sell something to everybody and 
sell large space, Mr. Reid advised. 
He remarked that a merchant can 
also go to the poorhouse by buy- 
ing too little advertising. 

“If the editorial department is 
the eyes, ears and nervous system 
of the free press,” he said, “‘adver- 
tising is the muscles.’”’? He empha- 
sized that the advertising man 
should believe in what he’s sell- 
ing—to the point of refusing to 
take “no” for an answer. 


® “Classified advertising,” said 
Howard Parish, publisher of 
“Tested Want Ad Selling Plans,” 
Miami, “is tremendously important 
because it is the only place where 
the reader seeks the ad.” 

Mr. Parish said publishers should 
understand, trust and_ support 
classified advertising. He advised 
that the classified department be 
given complete autonomy and a 
separate sales force with authority 
to charge higher, simpler rates. 

With a free rein, classified can 
make millions of dollars for evena 
medium-size paper, Mr. Parish 
said. 


Hamilton Buys Paper Firm 


Pa., has purchased Michigan Pa- 
per Co. of Plainwell, Kalamazoo, 
Mich., from the Evening News 
Assn., publisher of the Detroit 
News and Booth Newspapers Inc. 
Hamilton will operate Michigan 
Paper as a wholly owned subsidi- 
ary, and Allan B. Milham will 
continue as president and general 
manager of Michigan. Hamilton’s 
paper output will be boosted 50% 
by the acquisition. 


Kimball Names Nelson 
Ralph Nelson, v.p. of the agency, 
has been named assistant to Ab- 


Abbott Kimball Co., New York. 
William L. Braun has been pro- 
moted to art coordinator, and 


production coordinator. 


O’Brien Names Mitchell 
| S. J. O’Brien Sales Corp., New 


conditioning equipment, has ap- 
‘pointed W. Robert Mitchell Inc. to 
‘handle its advertising and promo- 
tion. 


W. C. Hamilton & Sons, Miquon, | 


bott Kimball, board chairman of) 


Joseph J. Kiebrick advanced to) 


York distributor of Frigidaire air 


den, 1947; William C. Henning, Curtis, 1948; B. E. Newman, 
Ladies’ Home Journal, 1935, and Harry J. Hurlbut, McCall's, 
1934. Standing are Joseph H. Lynch, publishers’ representative, 
1924; John E. Williams, now with United Wallpaper Inc., 1917; 
Al Vinnedge, Macfadden Publications, 1951, and James T. Carr, 
Look, 1946. 


CUTTING CAKE—Charles Lethen, president of the Agate Club, Chicago, looks on as 

the club’s oldest member in point of service—Wallace Patterson of Farm Journal— 

cuts the club’s 60th anniversary cake. Mr. Patterson has been a member of the 
Agate Club continuously since 1912. 


Chunk-E-Nut Names Agency Hearne Joins Hunt Agency 

Chunk-E-Nut Products Co., Los Gordon Hearne has joined the 
Angeles, Philadelphia and Pitts- staff of W. H. Hunt & Associates, 
burgh maker of nut products, has;Los Angeles agency, as assistant 
named Lohmeyer, Adleman &/account executive. He formerly 
Montgomery, Philadelphia, to han-' was sales and advertising manager 
dle its advertising and public re-;of Selectric Products Co., Lyn- 
lations. wood, Cal. 
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1954 


1953 Beer Production Figures 


(In Barrels) 


Brewer 1953 1952 
Anheuser-Busch ........... 6,733,124 6,034,000 733, 090° 
Jos. Schlitz Brewing Co. .... 5,500,000 6,347,295 —847, 295, 
Pabst Brewing Co. .. iN 4,250,000 4,600,000 —350,000 
P. Ballantine & Sons ....... 3,882,000 4,038,000 —156,000 
Liebmann Breweries ....... 3,000,000 2,900,000 100,000 
F. & M. Schaefer Brewing Co. 2,750,000 2,500,000 250,000 
Jacob Ruppert Brewery .... 2,200,000 1,800,000 400,000 
Miller Brewing Co. ......... 2,138,484 3,042,812 —904,328 
Lucky Lager Brewing Co. ... 1,739,930 1,475,078 264,852 
Theo. Hamm Brewing Co. ... 1,685,795 1,380,000 305,795 
Goebel Brewing Co. ........ 1,579,826 1,465,426 114,400 
Griesedieck Western Brewery 

AR ee eee 1,483,631 1,423,630 60,001 
Pfeiffer Brewing Co. ....... 1,441,600 1,504,292 — 62,692 
mrewey's VAd. ..........;. 1,420,195 1,222,163 198,032 
WUE IS ooviesaccasacwas 1,375,000 1,200,000 175,000 
C. Schmidt & Sons ......... 1,373,839 1,212,647 161,192 
Stroh Brewery Co. ......... 1,145,044 822,065 322,979 
Blatz Brewing Co. .......... 1,062,339 1,662,325 —599,986 
San Francisco Brewing Corp. 1,018,103 995,836 22,267 
Jackson Brewing Co. ....... 934,000 767,000 167,000 
Duquesne Brewing Co. ..... 923,319 630,639 292,680 
Griesedieck Bros. Brewing 

SS er re 840,000 850,000 — 10,000 
Genessee Brewing Co. ...... 815,000 800,000 15,000 
Adolph Coors Co. .......... 812,000 757,149 54,851 
Geo. Wiedemann Brewing Co. 780,000 661,000 119,000 
Pearl Brewing Co. ......... 770,121 667,778 102,343 
Olympia Brewing Co. ...... 764,000 725,000 39,000 
Narragansett Brewing Co. 720,800 670,000 50,800 
G. Krueger Brewing Co. .... 625,387 637,000 — 11,613 
Minneapolis Brewing Co. 615,000 600,000 15,000 
Regal-Amber Brewing Co. .. 601,406 573,000 28,406 
M. K. Goetz Brewing Co. ... 573,445 535,222 38,223 
Lone Star Brewing Co. ..... 569,904 500,000 69,904 
Fort Pitt Brewing Co. ...... 526,402 479,700 46,702 
G. Heilemann Brewing Co. . 500,450 377,841 122,609 
Adam Scheidt Brewing Co. . 481,974 493,187 — 11,213 
Heidelberg Brewing Co. .... 473,000 496,000 — 23,000 
Iroquois Beverage Co. ..... 430,000 484,226 — 54,226 
West End Brewing Co. ..... 387,000 364,000 23,000 
Frankenmuth Brewing Co. 371,000 341,000 30,000 
Maier Brewing Co. ........ 320,000 369,000 — 49,000 
Erie Brewing Co. .......... 310,000 ~ 350,000 — 40,000 
E. & B. Brewing Co. ........ 245,700 237,645 8,055 
William Gretz Brewing Co. . 185,000 203,258 — 18,258 
Standard Brewing Co. ..... 171,416 172,648 — 1,232 
Dixie Brewing Co. ......... 144,203 153,708 — 9,505 
Fuhrmann & Schmidt Brewing 

ar ree 110,000 111,035 — 1,035 
Kingsbury Brewing Co. ..... 108,359 
DuBois Brewing Co. ........ 106,434 105,000 1,434 
Eagle Brewing Co. ........ 100,000 105,000 — 5,000 
Bosch Brewing Co. ......... 93,414 83,004 10,410 
Gettelmann Brewing Co. ... 88,141 132,768. — 44,627 
George F. Stein Brewing Co. 86,563 103,400 — 16,837 


*Does not include Staten Island Brewery. 
Source: Brewers Journal, February, 1954. 


Buys Whaley-Cahill Interest 

Robert C. Whaley has purchased 
the interests of John J. Cahill in 
Whaley-Cahill Co., San Francisco 
publishers’ representative, effec- 
tive March 1. The Whaley-Cahill 
San Francisco office will continue 
in the Russ Bldg. Mr. Cahill has 
been appointed manager of the San 
Francisco office of Ralph W. Har- 
ker & Associates, publishers’ rep- 
resentative, to succed the late Rog- 
er Johnstone. 


PHOTOS 


ta Quautities| 


SELL BETTER: 


where Seated. es 7 35 


additional (each subject) 


PHOTOMATIC co. 


53- 39 E. Illinois St., Chicago 11, Illinois 
Phone. WH itehall 4-2930 | 


\foreign representative, 


Fred Smith & Co. Adds 
Chicago Office, Names 3 


Fred Smith & Co., New York, has 
established a Chicago branch office 
at 141 W. Jackson Blvd., changed 
the name of Philip Ritter Co., 
agency subsidiary, to Smith & Wil- 
liams Advertising, and added three 
new executives to the staffs of the 
two organizations. 

Staff additions include Herman 
R. Williams, formerly v.p. of 
Christopher, Williams & Bridges, 
Chicago, who will be located in 
New York as exec. v.p. of Smith 
& Williams Advertising; Alan T. 
Mann, previously advertising man- 
ager of Cribben & Sexton Co., who 
will manage the new Chicago of- 
fice, and Carl O. Gustafson, for- 
merly of Engelbert International, 
who has 
joined the New York public rela- 


: tions staff. 


Mutual Adds to Rep List 


Mutual Transportation Adver- 
tising, New York, has been named 
national representative for trans- 
portation advertising by Fielder, 
Sorensen & Davis, San Francisco; 
California Transit Advertising, Los 
Angeles; Harwood Hoyt Fawcett, 
San Diego; Pacific Northwest 
Transit Advertising, Portland, 
Ore.; Washington Transit Adver- 
tising, Seattle, and Transportation 
Advertisers, New Orleans. Mu- 
tual has moved to larger offices at 
41 E. 42nd St. 


Pickett Joins ‘S. F. Chronicle’ 


William H. Pickett, formerly 
classified advertising manager for 
the Courier, Evansville, Ind., has 
been appointed classified ad man- 
_ for the San Francisco Chroni- 
cle. 


Auto-Lite Aims ‘54 Ad Campaign at 


(Continued from Page 3) 


change BUilding Traffic for Auto Dealers 


ucts it makes. The aim, too, is to! calls 


|\Crosman Seed to Wright 


| Crosman Seed Corp., East Ro- 
chester, N. Y., has named Wright 
Advertising Agency, Pittsford, 
N. Y., to prepare its first nation- 
lal advertising program, to be 
launched in March. The schedule 
for one-eighth pages in 


‘News, Implement Record, Imple- make Auto-Lite ads—trade and American Home, Better Homes & 
ment & Tractor and Western Farm consumer—look distinctly differ- Gardens and House Beautiful in 


Equipment. 


® To convince the ultimate con- 
sumer of the importance of speci-' 
fying Auto-Lite products, color ads 


well as Country Gentleman, Farm 
Journal and Progressive Farmer. 
Auto-Lite employes aren’t over- 
looked in the ad program, either. 
Special automobile shows are held 
in each of the company’s 26 plants’ 


series so that employes can see the 
new cars for which they make 
parts. The series winds up April 6 


in New York. 

The family charity drawing 
sive trade and consumer advertis- 
ing do double duty, Auto-Lite offi- 
cials believe. In addition to 
providing a “guarantee of sales 
opportunity,” they are also serving 
to strengthen relationships between 
dealers, distributors and the manu- 
facturer. 


s Auto-Lite space advertising for 
1954 will place heavy emphasis on 
the company name and the wide 
variety (more than 400) of prod-| 


stressing the company name are 
slated for Collier’s, Life, Look and 
The Saturday Evening Post, as 


in conjunction with the “Salute”. 


with Auto-Lite’s annual “Easter. 


Parade of Stars” automobile show 


scheme and the company’s exten-| 


ent from competitive advertising. 
The Toledo company is using much 
the same approach in its advertis- 
‘ing in Canada, Mexico and South 
‘America. 

Backing up its radio-tv and 
space campaign, the company is 
also using direct mail, highway 
‘signs, ads in American Automobile 


Assn. maps and guides and an ex-, 


‘tensive point of purchase program. 

The company’s over-all adver- 
_tising expenditure will be “in ex- 
cess of $5,000,000,” Mr. Seem told 
AA. 

Cecil & Presbrey, New York, 
handles Auto-Lite’s radio and tv 
advertising, and Ruthrauff & Ryan, 
Detroit, handles its investments in 
other media. 


Hall-Scott to West-Marqius 
The Hall-Scott division of ACF- 
‘Brill Motors, Berkeley, Cal., has 
_appointed the San Francisco office 
of West-Marquis to handle its ad- 
vertising. The first campaign, us- 
ing trade and newspaper media, 
will introduce a new model engine 
for trucks and industrial use. 


Hart Joins Bentley & Co. 


George Hart, formerly research 
|director of Haywood Publishing 


Co., has joined Bentley & Co., Chi- | 


March, April and May. 


Wexton Promotes Bergman 


Mildred Bergman, formerly pro- 
duction assistant, has been pro- 
moted to traffic manager of Wex- 
ton Co., New York. 


How’s Your 


LETTERHEAD? 


Send for your free cop of our brochure 

‘Letterhead Logic’ which contains the 
check-list used by experts to test letter- 
heads for character, personality and 

restige. See for yourself how your 
fete srhead rates. Compare it with sam- 
ples in the brochure . . . convincing 
evidence of Hill’s ability to create for 
you a letterhead you'll be proud of . 
scientifically designed to assure buiit- 
in sales appeal . . . and al prices much 
lower than you'd expect. 

Design does it . . . modern, flowin 
design . . plus Hill’s 39 years o 
specialized experience in producing the 
finest engraved stationery for hundreds 
of famous firms. 

“Letterhead Logic” is FREE—with- 
out obligation—to users of 5,000 or 
more letterheads a year. Just jot down 
the quantity your firm uses on your 

resent letterhead and mail to Hill now. 
rite: 


r.onHILL re. 


LETTERHEADS—BUSINESS CARDS 


cago agency, as an account execu- | 270 A2 Lafayette Street, New York 12, N.Y. 


tive. 


Okay, send 
AA tomy 


home 


ADVERTISING AGE 


of AA 


His name is 

JAMES T. CUNNINGHAM 
Account Executive 

Ewell & Thurber Associates 


Toledo 


“Vexatious”’ 


But he fixed that by having 
Ad Age sent to his home 


Writes Jim Cunningham: “It became a 
necessity for me to have Ad Age sent to my 
home. Others would be talking about the 
news and features in AA before I had a chance 


to read it, and that was vexatious. Now I 


read AA to my heart's 


Dept. F22, 200 E. iLLiNOIS ST., CHICAGO 11, ILL. 


Please enter my 1 year subscription to Advertising Age and mail it 
to my home address. | am to receive FREE a copy of the Handbook, 
“Putting Retail Salesmanship into National Advertising." 


Title 


content at home.” Are 


you a vexed reader of office-routed copies 
of AA? Fix that now by mailing the coupon 
below for a $3 year’s subscription to be mailed 
to your home address—and get with it, FREE, 
a copy of “Putting Retail Salesmanship 

into National Advertising,” by Clyde Bedell. 


My Name a 
Company - ~ - 
C) Home 
Street 
[) Company 
City 


1) My check for 
$3 is enclosed. 


C) Bill me later. 
0 Bill firm. 


State 
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wu 
A Millions of women want a new rug... 


hole nation 
7 s new living room drapes ...a TV set... 
a room for the children. McCall's shows 
Is concerne WI these products in use and stimulates sales. 


KEEPING THINGS MOVING 


To the consumer goods manufacturer, this means 
keeping his production high . . . and his product 
moving—from the plant to the store to the home. 


If he is to succeed, the manufacturer needs three 
sales elements and one more. Happily, he has the 
ways and means at hand. 


¢ He must make his product familiar. 
¢ He must get his product stocked by stores. Millions of women need new dresses 


+ He must get his product bought and taken “fog sen. undone. Th 


home. clothes. McCall's encourages greater use 
Millions of women need a freezer... of new fashions, fabrics and fibres . . . 
a new range ...atoaster...aniron... . timulat les. 
a washer . .. to make life more comfortable. But the crux of his problem—the fourth element ete Pore eee 
McCall's promotes constant and more efficient in his moving platform for sales—is this: 


use of appliances. ‘ 
= * He must get his product used... used 


regularly, used in many ways, used in new 
ways. 


Without use there can be no new sales, repeat 
sales, additional sales. Without use, nothing else 
moves. 


Getting the product used is something many 
media are not geared to do. But getting things 
used is the strongest of McCall’s strong points. 


If you, too, are concerned with keeping your 
product moving...your next move is into 
McCall’s. 


keeps things moving 


Millions of women cook millions 
of meals every day . . . and want 
new foods . . . new ideas. McCall's menus 
give them these ideas and get products used. 
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